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“The scale edge is such 


a time-saver .. . Micrometric 


is the only kind of 
carbon paper we use” 
... Says BESSIE LAKE 


secretary to Charles ]. Zimmerman, Managing 
Director of the Life Insurance Agency Manage- 
ment Association, Hartford, Connecticut 


Another successful secretary high in her 
praise of Webster's Micrometric and her 
suggestions carry weight with the pur- 
chasing department. We keep secretaries 
informed about Webster's products 
through national advertising. Identify 
yourself as a Webster dealer. Display and 
promote Webster products. You'll make 
more new sales of carbon paper, ribbon 
and duplicating supplies, and that will 
mean steady repeat sales 


Next time a Webster order is delivered, 
check Webster's superiority for yourself 
Note the carton — its greater strength and 
sounder construction — an extra that assures 
delivery, factory-perfect, to your shelves. Note 
the slide-drawer ribbon cartons, labeled for 
quick identification and designed for efficient 
handling of shelf stock — a Webster exclu- 
sive for many years. Note the boxes their 


beauty of design and the extra heavy stock of 


which they're made. They add prestige and 
smartness when displayed and withstand the 
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roughest treatment in the hands of your cus- 
tomers. Test the products themselves in your 
own office work — and you'll see how supe- 
rior materials and experienced manufacturing 
combine to give longer service and uniformly 


satisfactory results 


Add to Webster's quality these four extra 
dealer values: Forty-one years of consistent 
advertising in the Saturday Evening Post and 
other national magazines a Sixty-two 
year record of friendly cooperation with 
dealers . . . experienced merchandising special- 
ists to help you sell more . advertising aids 


to increase results from your local promotions 


Check them all. They add up to a stronger 
line. Stock the profit line. Stock Webster's 
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Office Appliances is a news and technical trade 
journal, serving the entire industry of office 
equipment. It covers the manufacture and dis- 
tribution of office machinery, office devices, office 
furniture, office supplies and the complete range 
of commercial stationery. Its comprehensive news 
reports of the industry and its valuable special 
articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele 
composed of managers and agents for the vari- 
ous office machines, devices and supplies, com- 
mercial stationery dealers and many of the 
largest corporations in the United States. It also 
reaches some dealers in forty-eight other coun- 
tries who deal in American office equipment. 


No person, firm or corporation either directly or 
indirectly connected with the industry the journal 
represents has any share in its ownership or 
voice in shaping its policy, which has in view at 
all times the best interests of the field it serves. 
it will answer any questions germane to its field 
to the best of its ability. 
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Adding Machines, Rebuilt & Used 
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Re I & A g Mech. ¢ 
Addressing Machines 
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Mi t 4 


Adhesives 


Adv. Pre-Printed Bulletins & Cards 
( ‘ l 


Advertising Service 


Arch & Clipboard Files 


Ya in & | 
Ash Trays & Stands 
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Atlases, Geographica 


Autographie Registers 


Bank Supplies 
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Bankers Note Cases 
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Billing Machines 


Binders. Catalog & Periodical 
‘4 
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Binders, Permanent Storage 
Blackboards 
R s, EF 
S eP 
Stempel] M 
Blankbooks 
Rox & 
Rock 
‘ 
Blueprint & Plan File Cabinets 
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Bond Boxes 


Book Cases 


Bookkeeping Mact 
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Box Letter Files 
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Brief & Zipper Cass 
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Bulletin Boards 
Rowles, E. W 
Business Forms 
American Passbook Co 
Tops Business Forms 
Caleulating Devices 
Reliable Typw. & Add. Mach. ¢ 
Shipman-Ward Mfg. Co 
Victor Safe & Equipment Co 
Caleulating Machines 
Addo Machine Co., In 
Allen, R. C., Business Mchs., I 
Barrett Adding Machine Div 
Burroughs Adding Machine Co 
Clary Multiplier Corp 
Friden Cale. Machine Co. , In 
Monroe Cale. Machine Co 
Odhner Sales Inc 
Olivetti Corp. of America 
Smith, L. C., & Corona Typs 
Swift Business Machines Corp 
Victor Adding Machine Co 
Calculating Machines, Used 
Int’! Office Appliances, Inc 
Reliable Typw. & Addg. Machine 
Shipman-Ward Mfg. Co 
Calendar Pads & Stands 
‘ox, George E., & Co 
Stark Calendars, Inc 
Carbon Papers 
See Ribbon & Carbons 
Card index Boxes & Trays 
All-Steel Equipment In 
Amberg File & Index Co 
Art Metal Construction Co 
Art Steel Sales Corp 
tentson Mfg. Co., The 
Cole Steel Equipment Co 
Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co. 
Guide System & Supply Co 
Imperial Methods Co 
Invincible Metal Furn. Co 
Metal] Office Furniture Co 
Parker Steel Products, Ir 
Rockwell-Barnes Co 
Shaw-Walker Co 
Smead Mfg. Co 
Wels Mfg. Co 
Yawman & Erbe Mfg. Co 


A., Co 


Card Index Files, Expanding 
Smead Mfg. Co 


Card Index Files, Revolving 
Hall's Safe Co., The 
Joyce Mfg. Co 


Cards, Business 
Wiggins, J. B., & Co 


Cash Boxes 
Art Steel Sales Corp 
Cole Steel Equipment Co 
General Fireproofing Co 
Guide System & Supply Co 
Peerless Steel Equipment Co 
Rockwell - Barnes Co 


Cash Registers 
Burroughs Adding Machine ¢ 


Cash Tills 


Indiana Cash Drawer Co 


Casters, Caster Bearings, Slides 
Bassick Co., The 
Darnell Corp., Ltd 
Faultiess Caster Corp 
Master Mfg. Co 


Chair trons 
Bassick Co., The 
Collier-Keyworth ¢ 
Seng Co he 
Chair trons 
Zassick Co., The 
ier-Keyworth Co 
Seng Co., The 


Chair Mats 
Hardboard Fabricators, Inc 
Service Prod. Div. Woodall 








Chairs, Folding 
Adirondack Chair Co 
Royal Metal Mfg. Co 
Wells Chair Corp 

Chairs, Office 

Aluminum Seating Corp 

Ard Mfg. Co., Inc 

Art Meta! Construction ¢ 

bright Chair Co 

ramer Posture Chair Co 

Engineering Mfg. Co 

General Fireproofing Co. 

Grand Rapids Lthr. Furn. ¢ 





e 
High Point Bending & Chair ¢ 
Imperial Leather Furn. (x 
Jasper Chair Co 
Jasper Seating Co. 

yonson Chair Co. 
Marble, B. L., Chair Co 
Metal Office Furniture (« 
Milwaukee Chair Co 
Milwaukee Metal Furn. ¢ 
Murphy Chair Co., In 
Murphy-Miller, Inc 
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Royal Metal Mfg. Co. 
Shaw-Walker Co 
Shepherd Chair Co. 
Stanley Mfg. Co. 
Sturgis Posture Chair Co 
Taylor Chair Co. 
U. 8, Chaircraft Mfg. Corp 
Upholstery Leather Group, The 
Wells Chair Corp 
Chairs, Posture 
Aluminum Seating Corp 
Art Metal Construction Co 
Bright Chair Co. 
Cramer Posture Chair Co 
General Fireproofing Co 
Gunlocke, W. H., Chair Co 
Hamilton Mfg. Corp 
Harter Corp., e 
High Pt. Bending & Chair Co. 
Imperial Leather Furn. Co 
Jasper Chair Co 
Johnson Chair Co 
King Posture Chair Co 
Marble, B. L., Chair Co 
Milwaukee Chair Co 
Milwaukee Metal Furn. Co 
Ohio Chair Co 
Royal Metal Mfg. Co 
Sturgis Posture Chair (« 
Taylor Chair Co 
Wells Chair Corp 
Chairs, Tablet Arm 
Adirondack Chair Co 
lasner Chair Co 
Wells Chair Corp 
Checks, Stamped Metal 
Dayton Stencil Works 
Force, William A., & Co 
Cheekwriters and Signers 
Hall-Welter Co. 
Safeguard Corp 
Clipboards 
See Arch & Clipboard Files) 
Clocks, Window 
Lifetimer Hoop-type Window Clock 
Coat and Hat Racks 
Vogel-Peterson Co 
Coin Bags, Trays, Wrappers 
American Passbook Co 
Continuous Forms 
Hano, Philip, Co 
Copyholders 
Acco Products, Inc 
Bankers Box Co 
Copy Right Mfg. Corp 
Hall-Welter Co 
Int'l Office Appliances, Inc 
Correspondence Trays 
Art Metal Construction Co 
Art Steel Sales Corp 
Corry-Jamestown Mfg. Corp 
Currier Mfg. Co. 
Genera! Fireproofing Co 
Globe-Wernicke Co. 
Imperial Methods Co 
Maso Steel Products 
Peerless Steel Equipment Co 
Sengbusch Self-Clos. Inkstand Co 
Service Prod. Div. Woodall 
Shaw -Walker Co. 
Stempel Mfg. Co. 
Valeo Co 
Weis Mfg. Co 
Wells Chair Corp 
Yawman & Erbe Mfg. Co 


Costumers 
Ard Mfg. Co., In 
Globe-Wernicke Co 
LaSalle Products Co 
Peerless Steel Equipment Co 
Royal Metal Mfg. (« 
Valeo Co 
Vogel- Peterson Co 
Wells Chair Corp 


Covers, Loose Leaf 
Smead Mfg. Co 


Crayons 
Rowles, E. W. A., Co 


Cushions & Pads, Chair 
Perfect Rubber Seat Cushion Co 


Dating Stamps 
Amer. Numbering Machine Co 
Force, William A., & Co 
Fulton Marking Equipment Co 
Rivet-O Mfg. Co 


Desk Lamps 
Copy Right Mfg. Corp 
Wells Chair Corp 


Desk Name Plates 
Force, William A., & Co 
Kutch, Walter E., Co 
Rowles, E. W. A., Co 


Desk Pads and Tops 
Chicago Desk Pad Co 
Wilson Jones Co 


Desk Pen & ink Sets 
Esterbrook Pen Co 
Gregory Fount-O-Ink Co 
Sengbusch Self-Clos. Inkstand C« 


Desk Side Files 
Amberg File & Index Co 
Cole Steel Equipment Co 
Rockwell - Barnes Co 
Yawman & Erbe Mfg. Co 


For the 
advertised 
Many of the requirements of the modern busi- 
ness office are represented. Should subscribers 
be interested in any article of office equip- 
ment not 
municate 
which the 
cheerfully given by letter without obligation. 


benefit of the subscribers the lines 


in this issue are here classified. 


listed here, they are invited to com- 
with the service bureau, through 
information will be promptly and 


Desk Trays 
(See Correspondence Trays) 
Desk Work Distributors 
Advanco Products Div. ASB 
Globe-Wernicke Co. 
Victor Safe & Bquipment Co. 
Wlison Jones Co. 
Desks 
Alma Desk Co. 
Art Metal Construction Co 
Bentson Mfg. Co 
Browne- Morse Co 
Corry -Jamestown Mfg. Corp 
General Fireproofing Co. 
Haskell Mfg. Co., Ine 
Imperial Desk Co. 
Invincible Metal Furn. Co 
Jasper Desk Co. 
Lehigh Desk Co., Ine 
Leopold Co. 
Metal Office Furniture Co 
Myrtle Desk Co. 
Orna Metal Products Co 
Peerless Steel Equipment Co. 
Shaw-Walker Co. 
Standard Furniture Co 
Victor Safe & Equipment Co 
Wells Chair Corp 
Worden Co., The 
Yawman & Erbe Mfg. Co 
Diaries 
(See Memo Books) 


Dictating Machines, Used 
Int’l Office Appliances, Inc 
Shipman-Ward Mfg. Co 

Drafting Instruments & Equipment 
C-Thru Ruler Co. 
Cardinell Corp 
Haskell Mfg. Co., Ine 

Drafting Tables 
Engineering Mfg. Co. 
Stacor Equipment Corp 

Drafts, Notes & Receipts 
Duplicate Receipt Book Co 

Drills, Paper 
Smead Mfg. Co. 


Duplicating Machines & Supplies 
Addo Machine Co., Ine 
Buckeye Ribbon & Carbon Co 
Codo Mfg. Corp 
Columbia Rib. & Carbon Mfg. (o., Ine 
Hectographia Corp. 

Heyer Corp., The 

Ink Specialties Co 

Manifold Supplies Co 
Multistamn Co 

Old Town Corp 
Peerless-Imperial Co., Inc 
Print-O-Matie Co., The 
Queen Ribbon & Carbon Co 
Smith, L. C., & Corona Typs 
Speed -O-Print Corp 
Technygraph Co., The 

Victor Safe & Equipment Co 
Wolber Dupl. & Supply Co 


Duplicating Stencil Files 
Atlas Stencil Files Co 


Duplicator Mfg. Business For Sale 
Box T-114 


Envelope Openers 
Mackenzie, Arnold, Inc 


Envelopes 
Northern States Envelope Co 
Quality Park Envelope Co 
Wilson Jones Co 


Envelopes, Plastic 
Markilo Co 
Smead Mfg. Co 


Eradicaters, tink 
Carter's Ink Co 
Sanford Ink Co 


Erasers, Rubber 
Roberts, Weldon, Rubber Co 
Rowles, E. W. A., Co 


Expense Books 
Boorum & Pease Co 


Eyelets & Eyelet Fasteners 
Rivet-O Mfg. Co 


File Boxes, Fibre Collapsible 
Bankers Box Co 
Globe-Wernicke Co 
Guide System & Supply Co 


Filing Cabinets, Insulated 
Herring-Hall-Marvin Safe Co 
Meilink Steel Safe Co. 

Mesler Safe Co. 
Shaw-Walker Co 
Victor Safe & Equipment Co 


Filing Cabinets, Metal 
Advanco Prod. Div. ASB 
All Steel Equipment Inc 
Art Metal Construction Co 
Art Metal Sales Corp 
Bentson Mfg. Co., The 
Browne - Morse Co 
Cole Steel Equipment Co 
Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Corp 
Geller, J 
General Fireproofing Co 
Globe-Wernicke Co. 
Guardsman Safe Co 

(Continued on page 6) 





(Continued from page 5) 


Invinelble Metal Furn. Co 
Keystone Steel Equipment («o 
Metal Office Furniture Co 
Parker Steel Equipment Co 
Remington Rand Inc. 
Rockwel!- Barnes Co. 

Shaw-Walker Co. 

Victor Safe & Equipment Co 

Wels Mfg. Co. 

Western Mfg. Co. 

Yawman & Erbe Mfg. Co 
+ - Cabinets, Wood 





-Wernicke Co. 
Imperial Methods Co 
Wells Chair Corp 
Filing Supplies 
Acco Products, Ine 
Advanco Prod. Div. ASB 
Amberg File & Index Co 
Art Metal Construction Co 
Art Steel Sales Corp 
Barkley, C. L., & Co 
Browne- Morse Co 
Corry-Jamestown Mfg. Corp 
Globe-Wernicke Co 
Guide System & Supply Co 
Imperial Methods Co 
Metal Office Furniture Co 
Northern States Envelope Co 
Oxford Filing Supply Co. 
Parker Steel Products, Inc 
Quality Park Envelope Co 
Rockwell- Barnes Co. 
Shaw-Walker Co. 
Victor Safe & Equipment (o 
Warshaw Mfg. Co. 
Weis Mfg. Co 
Yawman & Erbe Mfg. Co 
Fountain Pens (incl. Ball Pt.) 
All-Rite Pen Ine 
Autopoint Co. 
Esterbrook Pen Co., The 
Parker Pen Co 
Globes, Geographical 
Cram, The George F., Co 
Gummed Cellulose Tape 
Minnesota Mining & Mfg. Co 


Gummed Cloth Rings 
Aigner Index Co 
Dennison Mfg. Co 
Gummed Tape & Sealing Machines 
Dennison Mfg. Co 
Minnesota Mining & Mfg. Co 


Hardware, Office Desk 
Nat'l Lock Co 
Honor Rolls 
Kuteh, Walter E., Co 
Index Card Signals 
(See Signals, Index Card 
Index Tabs 
Amberg File & Index Co 
Barkley, C. L., & Co 
Globe-Wernicke Co 
Graff, George B., & Co 
Guide System & Supply Co 
Markilo Co 
Shaw-Walker Co 
Sheppard, C. E., Co. 
Victor Safe & Equipment Co 
Warshaw Mfg. Co 
inks, Adhesives, ote. 
Carter's Ink Co. 
Dennison Mfg. Co 
Fulton Marking Equipment Co 
Ink Specialties Co., Ine 
Parker Pen Co 
Rivet-O Mfg. Co 
Sanford Ink Co. 
Inkstands 
Cushman & Dennison Mfg. Co 
Sengbusach Self-Clos. Inkstand Co 
intercommunication Systems 
Midway Co., The 
Knives, Office 
Xacto Crescent Prods. Co. In 


bels 
Dennison Mfg. Co 
Imperial Methods Co 
Oxford Filing Supply Co 
Smead Mfg. (« 
Warshaw Mtg Co 
Weis Mfg. Co. 

Ladders, Sterery, , Store & Vault 
Cotterman, I. 

Leather Goods 
Bristol Mfg. Co 
Canvas Products 
Leathercraft, Inc 
Stebco Products 
Stein Bros. 


Letter Trays 
(See Correspondence Trays 


Library Equipment 
All-Steel Equipment Ine 
Browne- Morse Co 
Corry-Jamestown Mfg. Corp 


Lithographed Continuous Forms 
Hano, Philip, Co 


Lockers & Storage Cabinets 
All-Steel Equipment Inx 
Art Metal Construction Co 
Browne- Morse Co. 


Commonwealth Steel Products Corp 


Corry-Jamestown Mfg. Corp 
Globe-Wernicke Co 
Invincible Metal Furn. Co 
Keystone Steel Equipment Co 
Parker Steel Products, Inc 
Shaw- Walker Co 

Supreme Steel Products, Inc 
Yawman & Erbe Mfg. Co 


Loose Leaf Books & Devices 
Amberg File & Index Co 
um & Pease Co 
Neiman Loose Leaf & Bary. Co 
Sheppard, C. E., Co. 
Wilson Jones Co. 


Loose Leaf Books & Systems 
Wilmer, E. P., Ine 


Loose Leaf ae 
Sheppard, C Co 
Wilson Jones Co 

Leose Leaf Sheet Covers, Plastic 
Markilo Co 
Neiman Loose Leaf & Bdry. Co 
Smead Mfg. ¢ 
Wilson Jones Co 

Loose Leaf Tray Binders 
Posting Equipment ( ‘ 
Sheppard, ( E.. Co 
Ww n Jones Co 

Mail Bags, Canvas or Leather 
Canvas Product 


Mail Distributors 
Ad » Prod 


D ASB 
Glot Werr ke ¢ 
V r Safe & Equipment ¢ 
Manifold Books & Business Forms 
Har Pt p, ¢ Ir 
Map Tacks 
Graff, George B r 


Maps, Globes, ete 
rae The Geor 


Marking Devices 
Force, W am A., & ¢ 
M } ‘ 

Matehed Office Suites 


Sta 1 Furt ef 
Memorandum Books 

Bax & Pease ( 

t Tag & Sa book 

Rockw Barnes ¢ 

W n Jones ( 


Memorandum Devices 


‘ rier Mf ( 

Gr Adell Mfg. ¢ 
Mending Tape 

Det n Mfg. ¢ 

Vl ta Mi A Vifg i 


Metal Badges, Checks, Tokens 

D ns W ork 
Moisteners 

K o™M r 

= Self -« Inkstand ¢ 
Numbering Machines 

\ N I Ma e ( 


Stew Rh. A., & ¢ 

Office Furniture Sectional Units 
Gj Wert ke 
Rockwe Bar ( 

OMee raremene ane Railings 


omce Printing Outfits 
AS 


; pin . Equipme ‘ 
Pads, Figuring 

B m & Pease ( 

Mohawk Tablet Co 

\ Tones Co 
Paper 


Rock Bar { 
Paper Clamps 

\ »r 

Aut Per ~ pDener ¢ 


k brook Pen ¢ 


i D Mf ‘ 
I t ( W ( 
\ Mfr ( 
Paper Fastening Machines 
\ astene | 
\ Fastener ( I 
\ Per Sha ( 
Markwe Mfg. ¢ 
N af Prox I 
V s & Ba ( 


Parcel Post & Postal Scales 
('o 


Hanson S$ 


Paste 
See Inks, Ad 
Pen & Ink Sets 
Desk Pen & I S 
Pencil Sharpeners 
Autr "er s ( 
Elward Mfg. Co 
Pencils, Mechanical 
Autoy t¢ 
Esterbrook | I 
Parker Pen ¢ 


Pens, Steel 
sterbrook 


Sengt h Self -« Ink ( 
Pins & Pin Containers 

\ M i 
Plaques 

UN W h 
Piatens, Typewriter, etc 

Shiy n-Wat Mi ‘ 
os Trays & Stands 

we Leaf T } 


Presentation Covers 


Amt File & I 
. Mie. ¢ 
Price & Sion Markers 
Force, W ’ A.,&¢ 
I Marking F nt 
s ‘ R.A & f 
Punches 
\ I I 
\ Index ¢ 
Box & Pea ( 
a Wert ( 
Ne Eng il ‘ 
_ iM ( 
W t ( 
Ribbons and Carbens 
R & ( ( 
Ink ¢ 
M Co 
( bia Ri & Mi ( 
M is " ( 
oO T ( t 
re Imperia I 
I Proce ‘ 
Q tibbon & ¢ ( 


tegal Typewriter 
Remington Rand I: 
Royal Typewriter ¢ 
Shipman-Ward Mfg. ¢ 
Storms, H. M., Co 


Underwood Corp 


U. 8. Typewriter Ri m Mfg. Co 
Webster, F. S., Co 
Write, In 
Rubber Bands 
Roberts, Weldon, Rut r ( 


Rubber Stamp & Plate Mfg. Mechs 
Amer. Evatype Corp 

Rubber Type 
Force, William A & { 

vart, R. A., & ¢ 

Rulers vreneparent 
©-Thru Ruler ¢ 


Safes Omice 
A leta!l Cons i ‘ 
Brush-Punnett ¢ 
Cole Steel Equipme 
F eral Fireproof g 4 





(sual an Sale ¢ 
Ha Safe Co., The 
Herring-Hall-Marvin Safe ¢ 
Invincible Metal Fu ( 
Meilink Steel Safe ¢ 
Mosler Safe ( 

Protectall Safe ¢ 

Remi m Rand I 

Schwab Safe ¢ 
Shaw-Walker ( 

\ r Safe & E ( 


York Safe & Lock ‘ 
Sales Books 


nni ‘ag & Sale wk « 
Sand Urns 

Valco Co 
Scrapbooks 

Gilobe-Wer ke ( 

Weis Mfg. Co 

WW m Jone ‘o 


Shelving 





All-Steel Equipme 

Amer. Metal Produ ( 

B s Box 

BK e-Mor ‘ 

( R. K., ¢ 

‘ Jame ‘ M { 

( er, J. R 

Neubauer Mfg. ¢ 

Supreme Steel Prod I 
Show & caer nese = 

1@88 Show ( 


Signals ‘oman Card 
Ennis 


Tag & Salesbook ¢ 
Graff, George B., Co 
\ r Safe & Equiy Co 
Signs Changeable Letter 
Row le Bb. W.A., ¢ 


Stide Rules 
gineering Mfg. Co 


Smoking Stands, Office 


LaSatie Products (Co 
K il Metal Mfg. ¢ 
Valco ¢ 
W s Chair Corp 
Sorting Devices 
Amberg File & Index Co 
Associated Ind, Desig ] 
Currier Mfg. Co 
Yawman & Erbe Mf Co 
Sorting Shelf Tables 
ur etal P Co 


Seindie Files 
Wel Chair Corp 
Stamp Pads 
Carter Ink Co 


I 
t 
I ps Process 
Rivet-O Mfg. ¢ 
Stewart, R. A., & ¢ 
Stamps, Duplicating 
Multistamp ( 


Stands for Office Machines 


Steel Equipment |! 
( Steel Equipment ¢ 
General Fireproofing ¢ 
H { rl 
Ma Steel Pre 
Meilink Steel Safe Co 


Midwest Metal Mfg. ¢ 





Shipman-Ward Mfg. ¢ 
riffany Stand ¢ 
W am Metal Produ ‘ 
W Chair Cory 
——— and Stapling Machines 
e Fastener Cory 
\ ¥ Fastener (¢ I 
Markw Mfg. « 
N 4 I 
\ M ( 
Stencils, Brass 
La Ste W \ 
Stenographers’ Notebooks 
t Tag & Sa wok « 
Rock Barnes ¢ 
Stools 
k Mfg. 
Harter l" 
Roya Mfg. ¢ 
W s Chair Cor 


Storage & Transfer Cases 
Steel Equipment I 





(iene Fireproofing ( 
Globe ‘Wernicke C 
G é tem & Supply ¢ 
H Safe Co., The 
H g-Ha Mar Safe Co. 





Methods Co 
ible Metal Furn. ¢ 
al Office Furniture ( 








Oxford Filing Supply ¢ 
Parker Steel Pr I 
Peerless Ste nt ¢ 
Pronto File ) 

Rock we Barne 

Shaw -Walker Co 


Vanguard Engin. & Mfg. 
Weis Mfg. ‘ 
Yawman & Erbe Mfg. ¢ 
Store Fixtures & Equipment 
All-Ste pment Ir 
Strong Boxes mm Protected 
er Marvin Safe ¢ 





Kingd Mf ( 





Wells ¢ - r Cort 

Yawman & Erbe Mfg. ¢ 
Tables, Folding 

All-Luminum Product 
Tablets and Pads 

Mohawk Tablet Co 
i & Seesette seeenines 


Burre 
Remingtor it nd if 
Tags 
Dennison Mfg. Co 
Enr Tag & Salesbook ( 
Telephone Accessories 
ictor Safe & Equip ‘ 


Thumb Tacks 
tie 





Ticket Holders 


Smead Mfg. ¢ 


Time Clocks & Recorders 
Joslir A bD Mig. ¢ 


Trimming Beards 
Amer. P Labora 


Type, Typewriter 
Shipma Ward Mfg. ¢ 
Typewriter Cleaning Material 
( ardine ‘ 
Multista ( 
Norta D g ( 
Kegal T r‘é 
Kivet-O Mf i 
Sanf ; 
Shir 1 War Mfg. ¢ 
Webster, F. 8., Co 


Typewriter Covers 


Shipman-W Mfg. ¢ 
Typewriter Cushion Bases & Knobs 

Peerless-Imperial Co., lr 

Rowles, I W A ‘ 

Shipman-Ward Mfg. ¢ 
Typewriter Cushion Keys 

Peerl Imperial Ce I 

Shipman-Ward Mfg. ¢ 

Speed Key Cory 


Vegeaeten Parts & Tools 
an-Wa Mfg. « 


Typewriter Vesectat Desk Mechanisms 
Seng ( 


Typewriters, Mfrs. of 


Alien, R. ¢ Business M 
Remi: Rand Inc 
Royal Ty; rCo. I 
Smith, L. ¢ & Corona 7 
Underwood ¢ 


Typewriters, Rebuilt & Used 





Int'l Of Apliances 

Regal Typewriter Co. 

Reliable p. & Adding M ‘ 

Shipman-Ward Mfg. Co 
Upholstered Furniture 

Ard Mf Im 

Bright Chair ¢ 

Grand Rapids Lithr. F 

Imperial Ls er Furn. ¢ 

Jasper Seat ( 

Ni i I 

RK Me M ‘ 

Ste Mie. ¢ 

Thomas } e 

I ( : raft Mt ( 

Wel ct { 
Upholstery Materials 

Kalist 

Upholstery Leather Grou 


Visible Systems Equipment 
Art M ( 5 i ‘ 





W ke ¢ 
R i] 
v-W ‘ 
V rs x | ( 
W ‘ i 
Yawn n & Erbe Mfg. ¢ 
Wardrobe Racks 
Al eP ‘ 
Vo l’ ‘ 


Waste Baskets 
\ 


~ Sales ( 
Cole Steel I t 

Cor ' wn Mfg. ¢ 
(ie al ft oting ¢ I 
W ke ¢ 

Ss! Walk ( 

Wel Cha L 


OFFICE APPLIANCES, June, 1952 





The rate for classified advertise- 
ments is fifteen cents a word, mini- 
mum charge $3.00, payable with 
order. Add six words if box address 









































is used. 
SITUATIONS WANTED ADDING MACHINE-TYPEWRITER Mechanic with Reming- 
WRIT: : NG MAN desires sales work with office sup ton Accounting machine experience Salary and bonus com- 
. +. ; a veare.¢ sents nce, p s~ eee Bo nomad + mensurate with ability. Write full particulars to Al Bachman 
nag Presently employed, « xcellent references 820 Tenth St., Greeley, Colo 
Box F-4 Office Appliances, Chicago 6 SUNDSTRAND, ELLIOT FISHER ACCOUNTING Machine 
STTT ATION vANTED. Thoroughly exper ead T swriter Service men. Underwood agency near Detroit. State train- 
. _~ oe — net yfyrnes omne ~ a ing, experience. Dodge Office Equipment, 3962 Fort, Lincoln 
é é é ent position wtih reliable concern. Box F-48 Park, Michigan - 
re Off \ ces, Chicago 6 WE WILL PAY a good R. C. Allen Service man $90.00 per 
——— = ——_—_————— ———————— week. Located in a small Western Minnesota city. Box T-121, 
EXECUTIVES WANTED Mo , care Office Appliances, Chicago 6. 
VANT A MAN ho has had experience in furniture factory 
tl pacity: accounting, production, cost work SALES REPRESENTATIVES AVAILABLE 
faateny 0 leqetes in soute week Gree hens MANUFACTURERS’ REPRESENTATIVE TRAVELING out 


itan centers. In reply give full details and 


of Dallas z OV states has cz “ity 
x T-115 care Office Appliances, Chicago 6 f Dallas and covering four states has capacity for additional 


line, which can be stationery or office furniture. In position 
to give first-class representation. Address F-49, care Office 
Appliances, Chicago 6. 








DEPARTMENT MANAGERS WANTED 
SI FIRM in a thriving small city In the South 










































































A SUt Es 
S rs specialized in Office Equipment, Institu- MANUFACTURER'S REPRESENTATIVE desiring additional 
| d Systems, wishes to open a new depart lines of wood or metal office furniture and equipment for the 
general office supplies. We need an ex southwestern territory. Know the trade and will give the 
id up this new department, who will be proper representation. Box F-50, care Office Appliances, 
for its successful operation. This New De Chicago 6 
er will be responsible for (1) Maintaining a JOBBER ITEMS WANTED: Smaller office supply items and 
chandise, (2) Rendering good service to supplies wanted to distribute along with the Print-O-Matic 
pending a goodly portion of his own machines and supplies in Minnesota, Dakotas and surround- 
on the outside. The basis of remunera ing territory Donald F tossin Co., 423 So. 5th St.. Minne- 
ry and a share of the monthly profits of apolis 15, Minn 
Address T-116, care Office Appliances, Chi 
SALES REPRESENTATIVES WANTED 
SALESMEN WANTED MANUFACTURER'S AGENTS NOW CALLING on Commercial 
PFICE 1 ; URE SALESMAN. Must have long exper! Stationers to handle major line of popular priced small and 
abilitv to run an established business varied Business Systems and Records consisting of over sixty 
3 ry $f nd percentage interest. M. Davron & Co items. Product enjoys national distribution through more 
‘ 3st. New York 18 than 2000 leading Stationers, Nationally advertised and pro- 
: R ESS SAL ahi tam Gain wockekdam aaa aaa moted for over quarter century. Liberal commission and pro- 
«ner sESMA! for cash egisters, acding an tected territories to top calibre men who are proven ro- 
hines and other business and office equip ducers. Various territories available now. Write fully about 
wev' opular lines, backed by experienced service vourself, age, including late snapshot with application if 
a . cago. To someone that can really produce possble, sales background, exact territory covered, and how 
4 : ae “oe “. part-ownership sox T-11% often. State lines being carried and estimate time can devote 
- x pent Mine in Ai es to new line. Box T-122, care Office Appliances, Chicago 6 
nbn fede Pate en nm et tge enn Bg MANUFACTURERS AGENT, NOW CONTACTING RETAIL 
chine accounting oe vouchers and hot Commercial Stationers, Business Machine Dealers, ete., vari- 
+ checks ae hig! ~ pasos Company ous open territories. Supplement present lines by represent- 
KPersence ANG RAtIONnAal COverast if you ing Manufacturer nationally known office appliance. Box 
! t this fast growing highly profitable busi- T-128, care Office Appliances, Chicago 6. 
te information regarding your present —— : ~ ~ moo a ~ + 
Box T-118, care Office Appliances, Chicago MANUFACTURERS REPRESENTATIVES WANTED to rep- 
: . ; ; . resent established manufacturer of Aluminum office and in- 
are ee EY 3G 2 7) oe Ee - stitutional furniture. Several Southern States and Rocky 
FLORIDA IL DEALER wants | or 2 experienced out Mountain Area open. Write lines carried, territory covered, 
e of d office furniture salesmen who can make references. Box T-124, care Office Appliances, Chicago 6. 
t $ ear and preferably much more on a straight 
Box T-119%, care Office Appliances, Chi CHOICE TERRITORIES OPEN. Manufacturer's Sales Repre- 
go ¢ sentative wanted for Products well established for over 41 
XPERIEN OFFICE SUPPLY SALESMAN for inside years throughout the United States, with Dealers in Office 
rgees Northern Indiana. Pleasant working con- Supplies, Office Furniture, Stationery and School Supplies 
rting salary. Write, giving experience, age —s E. Fox & Company, 1051 North Throop St., Chicago 
\ nfidential. T-120, care Office Appliances 22, Illinois 
cago * MANUFACTURERS AGENTS: with good following wanted 
PORTU?S NLIMITED for aggressive man to work by established manufacturer of chrome office and reception 
t ‘ is commission basis selling synchronized room furniture. Have openings in most all sections of the 
systems. Age betwween 25 and 50. Must United States with the exception of the immediate Southwest. 
| details of experience to C. F. Steinmetz Liberal commission and protected territory Reply as to 
| ‘ e Cincinnati Time Recorder Co., Central territory, lines carried, references and past experiences to 
Avenue 14, Ohio Box T-125, care Office Appliances, Chicago 
OR THE NATIONAL BRIEF CASE line, well known to sta- WELL KNOWN CHICAGO DISTRIBUTOR wants commis- 
ner t stores, and luggage stores. Several ter sioned, part-time salesman to sell specialty item in New 
\ giving territory you cover and lines England and the Eastern Coast States. Successful participa- 
‘ 1 ning, National Brief Case Mfg. Company tion in initial effort could lead to permanent connections 
s - Chicago 7, Ill which can be built up to annual commission earnings ap- 
IMITED N iRER OF SALESMEN to represent manufac proximating $5,000. For further details write Box T-126, 
er of profit, market tested item selling to any care Office Appliances, Chicago 6 
Ap itieur on fie og Boy Fo 4 STEEL FILING CABINETS, California manufacturer wants 
pg re .-— . 1081 Ww 1 + “ . factory representatives in the territories of Oregon, Wash- 
orporation yOx MINgton, ington, Montana, Idaho and Wyoming: as well as Arizona, 


Utah, Colorado and New Mexico. In reply give full details 
and qualifications in first letter. Box T-127, eare Office Appli- 
ances, Chicago 6. 








MECHANICS AND REPAIRMEN WANTED 
































\ \ . MACHINE AND TYPEWRITER Mechanics 
2s steady. M. Dayron & Co., Inc., 25 W RETAIL BUSINESS FOR SALE 
S \ ' rl 18 
OFFICE SUPPLY STORE in Texas. Business has increased 
ING J INES AND TYPEWRITER REPAIRMEN each year since opening, clean stock, good reputation and 
' xperienced mechani Excellent proposition credit rating. Books supervised by CPA and will stand rigid 
I West Coast Stationers and Office Machines investigation Doing $200,000 volume, will sell for $75,000 
rticulars in your letter Replies treated cash. Box T-128, care Office Appliances, Chicago 6. 
P. K. SMITH & COMPANY, 326-34 Cen 
\ve I rsburg, Florida MACHINE BUSINESS FOR SALE. Successful Office ——— 
DE ; COMBINAT y MIMEOGRAP 7TH Business with three popular agencies, located in a Sout 
—o whew = — a yp Mig 1 coe Central State, city over 250,000 with large and rich trading 
hx opportunities for advancements. State ex- area. Inventory around 20,000 C.P.A. audit shows over 1,000. 
and pay ‘Addo Machine Company Ine net earnings the month. Owner has operated this thriving 
W. 57th Street. New York 19. N. ¥.’ business for over 25 years, and wants to sell to a younger 
ODN 2 =a arta tb hom Stet te ‘ man. Very reasonable terms and payments. Replies confi- 
ANTI NG MACHINE MECHANIC with at least dential, will exchange references. Address T-129, care Office 
I e on 10 key adding machines. Advance Appliances, Chicago 6. 
or dependent mechanic. Addo Machine 
\ 7th St., New York 19, N. ¥ WANTS AND FOR SALE, Continued on Page 8 
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WANT AND FOR SALE, Continued from Page 7 


RETAIL BUSINESS FORK SALE, Cont'd. 
WILL MOVE PRINTING PLANT and sell modern store in 
heart of Deep South city 21,000. Can’t operate both. Clean 
stock, air conditioned, 4,000 square feet, long lease, $225 
month. Can expand store after printing plant removed 
$15,000 cash will handle. Don’t reply unless can show you 
have the money. Box T-130 care Office Appliances, Chicago 6 





_FOR SALE AND WANTED TO BUY, USED EQUIPMENT 





ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding and 
Calculating Machines, Comptometers, Electromatic Type 
writers, and fanfold machines, bought and sold Chicago 
Office Appliance Co., 1930 West 21st St., Chicago & 
BURROUGHS BOOKKEEPING MACHINES, All Models, 
Bought and Sold. Give serial number and model in request 
for quotation Business Equipment Co 160 W Larned 
Detroit 26, Mich 








RETAIL OFFICE SUPPLY AND FURNITURE Business For 
Sale in fast growing Indiana industrial area Main Street 
location in city of 40,000. Good dealer franchises, clean in 
ventory. Well established commercial and school accounts 
Rapidly growing and showing excellent profit. Box T-131 
care Office Appliances, Chicago 6 


FOR SALE, BUSINESS MACHINE Business. Large Easter 








New York location in center of Industrial and Manufacturing 
area. Standard typewriter agency. Large Display Store and 
Shop on Main thoroughfare Operating at a high profit 
Growing every month. Will cut down stock if desired. Very 
large rental and repair busine 4 Real Money maker. Box 


T-132, care Office Appliances, 100 East 42nd St., New York 1 
> 


WELL ESTABLISHED NEW YORK STATE OFFICE SUPPLY 





and Equipment business with job printing dept $100,000 
annual turnover. Four story brick corner building. Delivery 
truck. Globe-Wernicke steel exclusive Good contacts with 
Standard Mfgs. Owner deceased. $60,000 Cast Box T-133 


care Office Appliances, Chicago 6 

UNUSUAL OPPORTUNITY FOR RIGHT PERSON Attractive 
office machine, supply and service business. Well located in 
Southern Coastal area. Leading agency machines, excellent 
mechanics. Have five room house to go with deal. Il) health 
reason for selling. Box T-134, care Office Appliances, Chicago 
6 








1 


FOR SALE—OFFICE EQUIPMENT, Supplies and Business 


Machines Store. Live, Growing Business, large territory 
new, modern building. Rocky Mountain area $30,000 stock 
and fixtures. A real opportunity Box T-135, care Office 


Appliances, Chicago 6 
FOR SALE, OFFICE SUPPLY BUSINESS in Rocky Mountain 





state community. Good opportunit n e wl knows 
the business and is aggressive enough to meet growing 
demands for office equipment and supplies. For particulars 
address T-136, care Office Appliances, Chicago f 








WANTED TO BUY RETAIL BUSINESS 
OFFICE SUPPLY STORE, medium size Must be we located 
and stand rigid investigation. Cash f the right store R0x 
T-137, care Office Appliances, Chicago 6 
PARTNER WANTED. ential 
PARTNER WANTED: I need active partner, so I can be out 
calling on customers more Busines 16 vears o i 


small city in central South. Take 10 to 15 ] 
handle. Box T-138, care Office Appliances, Chicago 6 

WANTED PRODUCT FOR MANI FACT URE o 
WANTED TO BUY: ESTABLISHED PRODUCT or line to 
manufacture for stationery trade Prefer items made prin 
cipally of metal stampings. Box T-140, care Office Appliances 
Chicago 6 





or 























WANTED RIBBON & CARBON FACTORY CONNECTION | 
DISTRIBUTOR WITH LARGE ESTABLISHED TRADE, and 
experienced sales force, desires factory connection, with a 

















top line carbon and ribbon manufacturer. We desire a com 
plete line of rolls, spirit carbons, fluid, multilith and ribbons 
Midwest territory. We are strictly carbon and ribbon peopl: 
We will do our own cutting and packaging. Box T-139, care 
Office Appliances, Chicago 6 

LISTS —_ =e 
WILL SELL CHEAP list of 5 m commercial stationers and 
office appliance dealers. Also list of app. 5 m typewriter and 
adding machine dealers. Names not duplicated. The Kraus 


Co., 48-02 43d St., Woodside, N. \ 








WELTY’S REPAIR ALL FOUNTAIN PENS and mechanical 





pencils at standard prices. 5 to 21 day services We feature 
CONKLIN, SWAN, WATERMAN, WAHL, PARKER, WELTY 
SHEAFFER, MOORE, ete. Gold pen points fe ired Mail 


all makes to one repair specialist Ask about new WELTY 
pens, $1.50 to $10.00 list. Welty Pen and Repair (established 
1904) 38 S. State St., Chicago 3 








RENTALS, BUSINESS OR BRANCH OFFICE 
CHOICE CHICAGO LOCATION, Locate your branch or busi 
ness where office supply dealers buy their goods. Near As 
sociated Stationers, Wilson-Jones Chicago Branch, Quality 

*ark, Codo, Horders and others. Also near Main Post Office 
North Western and Union Depots 7,500 feet, ground floor 
vault, excellent receiving and shipping facilities Fine dis 
play room and good for stockroom and light manufacturing 
180 Lb. floor load. Occupancy May 1, 1953 * Fid 
delke, 2nd floor, 208 South Jefferson St., Chicago 6, Ill 














BUSINESS FORMS _ 
ONE-TIME CARBON INTERLEAVED FOR 











—Dealers—Increase Profits by elling Snap Sets.” With 
the installation of newest type rotary lithograpl juipment 
we offer you fast, low-cost, highest quality worl Easy to 
understand price list Write for informatio: bout large. 
discounts, exclusive territory. General Multi Forr Sales Co 


P. O. Box 1243, Nashville, Tenn _ 
ADDING MACHINE PARTS, TYPE, ETC. 











LARGE STOCKS of new and used Adding and Calculating 
Machine Parts available. Quotations furnishe n specific 
parts upon request. Il. A, Dehn, J: 1643 10ist A Oakland 


Calif. 


WANTED TO BUY: Late model Elliott-Fisher bookkeeping 
and billing machines. Must be over 250,000 serial number 
Accounting Machine Service Co., 605 W Washington St 
Chicago 6 
NATIONAL BOOKKEEPING MACHINES wanted, 3000 Class 
i and 6 total machines, with typewriter and front feed car- 








riage, above 40,000 serial number; als 100 Model, Adding 
Machines, Calculators Comptometers Advise seria and 
model numbers. Office Machines In« 619 Pine St., St. Louis 


|, Missouri er —* ee oe : 
USED OFFICE MACHINES for sale by owner. One Burroughs 





typewriter-4 computers-billing machine, Style 7204 One 
Burroughs typewriter-8 computers-ledger posting machine 
Style 780878 also two Burroughs Style i3-M stands, or 
casters, with raising and lowering devices. Also Dictaphone 
Electricord Machine with telephone recording unit; one Dict 
iphone Cameo Acousticord Transcriber with cabinet; one 
Dictaphone Cameo Shaving Machine All late model equip- 
ment and in perfect condition. Priced reasonable for quick 
ile Contact Carl R. Livermon, Roxobel, North Carolina 


Phone 29-6 


ELLIOTT-FISHER AND SUNDSTRAND machines. Con ptom 











eters Burroughs, Friden, Marchant Monroe Calculators 
Electromatic typewriters Adding machines and all office 
machines bought, sold, rented, rebuilt Teeter-Warsh Co 
849 N. 3d St Milwaukee 3, Wis. 

NATIONAL 2000 & 3000 Class, Burroughs Bookkeeper Cal 
culators, Addressing Machines, Bot & sold. Send full descrip- 
tion. Pan-American, 1225 S. Olive, Los Angeles 

















BURROUGHS, MOON HOPKINS, ELLIO’ R Book 
keeping Machines Comptometers al makes calculators 
bought and sold Dorrell Office Machines Co. (Ine.) 93 So 
lith, Minneapolis, Minn her 
WANTED—ALL MAKES calculators and adding machines 
State make, model, serial number and adding capacity In 
ternational Office Appliances, Inc., 326 Broadway, New York 
7, N. Y 

WANTED TO BUY Sundstrand bookkeeping n 

Models C and D. Give complete model number, seri 
carriage and whether front feed or back feed Inter? 

Office Appliances, In¢ 326 Broadway, New York 








BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remingt 
Accounting Machines, and everything in the office n 
lime State model, serial number and we will quote 
cash prices. International Office Appliances, Inc., 326 
way New York 7 N : 

BURROUGHS CALCULATORS EXCLUSIVELY. Bought, sold 
repaired and overhauled for dealers only Gorman Services 
7150 West 38th Ave Wheat Ridge, Colorado 

WANTED: Burroughs or N.C.R. Bookkeping and Billin 
Machines, Calculators, Comptometers, Adding Machines, ete 
iny style. Quote complete description and best pri AMER 
ICAN BUSINESS MACHINES, Inc., 573 Broadway. New York 
12,N. Y 















































ELLIOTT-FISHER machines, calculating machines idding 
machines—all office equipment, bought and sold. W. J. Crow- 
ley Company, 906-908 N. Water St.. Milwa ikee 2, Wi as 
BURROUGHS PRODUCTS our specialty, get our higher cash 
prices for calculators, bookkeepers, billers, comptometers 
A. L. Steen, 547 So. Dearborn, Chicago 5, I eas 
BURROUGHS ACCOUNTING MACHINES Bought and 
Dearborn Equipment Company, In 01 West Lal Street 
Chicago 6 ll 

WANTED—Adding Machines, typewriters, etc., all makes 
Give make, model, capacity, et ESKAY, 718 Flushing Ave 
Brooklyn 6, N. ¥ 

CASH PAID FOR MULTIGRAPH, MULTILITH, V; pers 
Mimeograph, Addressographs, Typewriters Presses Als 
we trade and sell. Write, Dixie Service, King, North Carolina 
DALTON BOOKKEEPING MACHINES, Serials 8-1021 R and 
8-139995B The machines are in first-class conditior ind 
we will pack and ship f.o.b. San Francisc Price n re- 
quest. Charles P. Carter Company, 764 Mission Street, San 


Francisco 3, Ca 


MacDONALD AND WILSON-JONES GRAVITY Lock Binders. 














size S8%x1l1, perfect working order. Prices on request, f.o.b 
San Francisco Charles R. Carter Company 764 Mission 
Street, San Francisco 3, Calif 

KARDEX, ACME, all makes used visible filing « nt 
Thousands of reconditioned cabinets, panels, book Vays 
on hand. Special service and prices to dealers for purchase 
or sale Get our quotations. Chas. S. Nathar I »48 
Broadway, New York 12, 4 

VISIBLE EQUIPMENT bought, sold and exchanged Ww 
specialize in rebuilt Kardex, Acme and International! Visible 
Factograph cabinets, as well as other makes. Writ tell 
us what Visible Equipment you need or have for sal: Spe 

‘lal prices to dealers. Heineman Office Equipment ¢ Dept 


OA, 4N,. 8th St., St. Louis 1, Mo 





LARGE AMOUNT used visible cabinet KARDEX ACME 
AND RAND. Variety of sizes and styles \ condition, very 
reasonable. Eversteel Equipment Compa 69 Spring Street 
New York 12 





VISIBLE FILING EQUIPMEN1 
OLDEST ESTABLISHED dealer s} ' 


é ec} izing bu 
Kardex, Acme, Postindex, etc We offer ful co-o perat n to 
he dealer on sales and purchase. Write n full confidence 
that our twenty eight years of experience gives us the know 
how you require. Commercial Card Syst Cc ] Grand 


Street, New York 13 
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P alents ws 


Copies of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) 

932 


Granted Apr 


2,593,371. Electrically Operated Stenographic Machine. Jeannette K. 
Watson, New Canaan, Conn., assignor to International Business Machines 
Corp., New York, N. Y. tlustration. 


2,593,382. Sanitary Telephone Mouthpiece Attachment. Charies E. Zim- 


North Arlington, N. J. 


mermenn 
Granted April 22, 1952 
2,593,475. Telephone Index. Hildaur L. Neilsen 


Speed Products Co., Inc., New York, N. Y. 
2,593,515. Power-Operated Eraser for Electric Typewriters. 


Metuchen, N. J., assignor 


Martha M. 





























2.590.928. Loose-Leaf Binder harles Broadhurst, Oxford, England Alden, Tulsa, Okla. 
2.590.943. Fountain Pen. Alexander N sk Mattawan, Mich., and 2,593,594. Kit for Sorting Cards. Merri!) C. Nolan, Washington, D. C., 
tto E. Erik } sssignor to The McBee Co., Athens, Ohio. Illustration. 
2,591,007. Electronic Accounting Michine ari F. Rench, Tr 2,593,649. Pencil Sharpener. Arthur Owen Basson, Capital Park, Pretoria, 
' " ssh Register Davt Ohio Transvaal, Union of South Africa. 
2,591,008. Electronic Accumulator. Car! F. Rench, Troy, Oh assign 2,593,666. Key Lock Means for Cash Register Control Mechanism. Mayo 
N Register C Dayt h A. Goodbar, Albert J. Green and Harold O. Randall, Dayton, Ohio, 
2.591.310. Typewriter Keyboard. Raymond Arlington, Va. Iilus- assignors to The National Cash Register Co., Dayton, Ohio. Illustration. 
tration 2,593,805. Plastic Binding Machine. Isidore Spinner and Harold W. Dahly 
2,591,472. Paper Trimmer. Sar Segal, New York, N. Y., assign Chicago, Iil., assignors to Plastic Binding Corp., Chicago, Ill. 
A 9 2,594,050. Clasp Type Closure for Envelopes. George H. Matthiesen, 
2.591.616. Desk Type Penholder and Inkstand Sanch Newark, N Chicago, I! 
ustration 2,594,083. Ball-Point Pen and Cap. Frank Vern Silver, Chicago, Ill 
; illustration. 
Granted April 8, 1952 2,594,166. Feeding and Stacking Means for Address Printing Plates. 
2.591.756. Penc Sharpener en —. Wimmer hicago, | Hermanus Hennink. Utrecht. Netherlands. 
2,592,066. Memo Pad Attachment for Telephones. Arthur J. Pratt, L 2,594,262. Drop Leaf Support Construction for a Table or the Like. Har 
f ¢ A & Machine Eng erin - In n Howe. Rowayton. Conn assigqnor ¢ Howe Folding Furniture, Inc., 
Ilustration New York N. Y. Uthustration. 
2 592.100 Stock Recording System Alpt Adie New York N 
iNustration 
2,592,202. Photoelectric Sorting Device Smith. Hopkinsville. kK Granted April 29, 1952 
ynor to A h-Multigraph Corrs and, Ohio. Illustration 2,594,316. Tape Dispenser and Applier. Theodore H. Krueger, Stratford 
2.592.373. Transparent Sheet Protector. bert W. Amberg, Kankakee and Everett E. Sharpe, Shelton, Conn., assignors to Better Packages Inc. 
sia : F snd Index C Kankakee Illustration Illustration. 
2.592.406. Fountain Pen of the Ball Point Type William >. Faltir 2,594,566. Calculator Device. Elmer G. Kesling, Bloomfield, Mo., assignor 
k, Pa f one-half to Gladys M. Kesling, Bloomfield, M: 
2,592,436. True Negative Total Printing Mechanism. Harr Lambe 2,594,571. Drawer Fixture. Gustave E. Lundberg, Chicago, Ill. assignor 
Roct ynor, by mesne assignments, to The Nation to The Seng Co. Illustration. 
Reg Illustration 2,594,653. Cash Drawer or Till Tray. Jame Jertson, Milwaukee, Wis. 
2,594,737. Control Panel for Accounting Machines. James M. Cunning 
Granted April 15, 1952 ham, Endicott, N. Y., assignor to International Business Machines Corp., 
2.592.699. Envelope Opener k i, Blissf M New York, N. Y. IUlustration. 
2.592.828. Desk Pad f egal, New York, N. Y 2,594,955. Magnetic Holder for Pencils. Albert A. Markowitz, Bronx, N. Y 
2,593,075. Typewriter Support. siva Va Birr sham, Ala. an h 2,595,001. Mechanical Writing Instrument. Herbert W. Sams and John 
K f sa Klopfer ass to said Vale Sherman Smith, Jr., Atlanta, Ga., assignors to Script Ine 
2,593,082. Fountain Pen D. W assignor to Aut 2,595,020. Interlock Between Control Members and Register Analyzing 
t Mechanism in Typewriter-Computers. Oscar J. Sundstrand, West Hartford, 
2.593.291. Adhesive Tape Dispenser k, New rk N.Y Conn., assignor to Underwood Corp., New York, N. Y. IMustration. 
' Myse a Ca and th 2,595,045. Calculating Machine. Joseph R. Desch and Robert E. Mumma, 
. k, N. Y. Illustration. Dayton, Ohio, assignors to The National Cash Register Co., Dayton, Ohio. 
2,593,365. Ba Point Pen hn F. Th t M ISSiG t 2,595,097. Writing and Drawing Implement. Lewis A. Paul, Wichita, Kans.. 
& Big Minr assignor to Beech Aircraft Corp., Wichita, Kar 
2,593,366. Writing Instrument F Minneapolis, Mir 2,595,178. Typewriter Page End Indicator. Harry Charles Stricklin, Euclid, 
Brow s, M Ob Illustration. 
| | to mm 
591,310 2,592,066 
o § ~ : 
~ A 
a 
e , “SoS 
—— 
2,593,291 
eo 





2.595.178 












2,593,594 





2,594,262 2.506.737 
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"From the Log Book’ 
Continued 


HE MAY SECTION of “Along the 

Trail,” recounting the experi- 
ences of Lieutenant Charles Mamet, 
outstanding member of the Office 
Equipment Industry in France and 
an associate, Lieutenant Maurice, 
through four years as prisoner of 
war in a German fortress, in first 
world war, closed with reference to 
OFFICE APPLIANCES being denied ad- 
mittance to the fortress and ac- 
cumulated copies of the journal 
burned, when the United States 
entered the conflict. 


Mr. Mamet Continues 

In spite of this petty persecution 
Maurice and I were exceedingly 
happy to be able to get over the 
frontier an article which the editor 
of OFFICE APPLIANCES asked us to 
write concerning the conditions in 
the office equipment market in 
France. The article having been re- 
fused transmission by the Boche 
censor, we hit upon the idea of re- 
copying it on tissue-paper and 
hiding it in a groove cut in the 
back of a hair brush. One of our 
comrades who left the fort for 
Switzerland as a man incapacitated 
by sickness carried the object with 
him and succeeded in passing it 
over the frontier in spite of prob- 
ings, and it was thus that we were 
able to give to our friends the 
readers of OFFICE APPLIANCES, the 
article which appeared over our 
signature in the March, 1917, num 
ber of your magazine. 

(Ed. Note—The arrival of the 
article gave assurance that our 


12 





being a 







review of 
some events at 
the start and in 

the progress of the 
OFFICE EQUIPMENT IN- 
DUSTRY and its trade journal 
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friend was still living; but we did 
not know for two years, that the 
article was written while the au- 
thors were prisoners of war in a 
German fortress and how it had 
been sent.) 


Mr. Mamet Sums Up Experience 

There is an old proverb which 
says there is nothing so bad but 
that it carries with it some good 
For myself after four long years of 
captivity passed behind the bars of 
a German fortress, I am able to 
strike a balance between the un- 
pleasant things and the good things, 
and if the debit side of the account 
is heavily loaded down with suffer- 
ings, on the credit side I find, on 
the other hand, many comforting 
results and the joy of repatriation 

The greatest of these joys has 
been without doubt that of return- 
ing, the feeling of liberty regained, 
the contact with my country so- 
bered perhaps, but victorious, and 
covered with glory and the mani- 
festations of sympathy and love 
with which I have been surrounded 
by my parents and my friends. The 
very cordial letter of the sympa- 
thetic editor of OFFICE APPLIANCES 
brought me one of these joys of 
friendship, and it is with the great- 
est pleasure that I have accepted 
for my friends of America and for 
the readers of OFFICE APPLIANCES 
the opportunity of telling here what 
happened to me during those four 
years of captivity in Germany. I 
hope thus to impart to American 
readers a knowledge of the enemy 


OFFICE APPLIANCES, 


whom we have recently so nobly 
fought upon our soil 

ALAS THE DAY'!! The great con- 
flict that was to be “The war to end 
wars.” Experience again proves 
that in the solution of most prob- 
lems, great and small, is the germ 
of another problem 


Events More Pleasant 

On a morning of January 1929 an 
automobile with a Chinese driver 
who spoke no English and a pas- 
senger, a business man, on an 
around the world journey, who 
spoke no Chinese, left Saigon, Indo 
China, for Aranya Prades (now 
Aranyprathet) starting point of the 
railroad to Siam, about 400 miles 
distant, the only means of travel 
between the two points at that 
time. Concern over car trouble was 
dispelled by the thought of a bit of 
French in common. A break down 
well along the way disclosed that 
the driver had many words not in 
the traveler’s vocabulary. The ex- 
perience however, afforded oppor- 
tunity for the passenger to become 
acquainted with interesting sights 
and sounds of the jungle. Angkor, 
a small town on the edge of “the 
lost city of Cambodia,” afforded 
comfortable quarters for the night 
Making no acquaintance at the 
hotel the traveler devoted the morn- 
ing to viewing the remains of the 
city once the center of a civiliza- 
tion of which no evidence exists but 
the crumbling, magnificent archi- 
tecture. 

A number of miles on the after- 
noon journey a somewhat confusing 
guide post led the driver to stop to 
take bearings 
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Surprise 

Now it happened that another 
business man, with his wife, enroute 
to India and other oriental coun- 
tries had spent the preceding day 
at the “Lost City,” receiving the 
impression of all who view that 
famous mystery. 

On the highway to the railway 
starting point for Siam they came 
to the confusing direction post 


mentioned above and pulled off 
to the side for rest and to take 
bearings. Notice of the approach- 
ing car brought the thought that 


its occupants might furnish desired 
information 


[ASIDE. The narrator having no 
knowledge of the opening conversa- 
tion of the travelers surmises the 
following: “Are we right for Bang- 
kok?” The diction of the answer 


making the mind of the inquirer 
click with U.S.A. and sure enough! ] 


Thus two enterprising members 
of the office equipment industry 
personnel, enroute to India (and on 
their way up,) made acquaintance 


and had pleasant experiences on 
the journey 
Mr. W. Ray Cummings, foreign 
sales manager, Monroe Calculating 
Machine Company, Orange, N. J., 
Mr. Ward Harris, with Mrs. Harris, 
San Francisco, Pacific Coast Dis- 
tributor of several leading office 
machines 
An event of the afternoon was the 
entertainment of a number of na- 
tives at the square of a little town 
where stop was made to fix a broken 
fan belt,* which had required cod- 
dling the car for considerable time. 
But that evening the party ar- 
*Most car vners would think it 
lish to tart for any considerable 
wit t a set of tools and an 
t rtainly would be risky. 
in belt in function a 
tain to be ended. One 
» on the Tamiami 


ever set out again 
n belt and happily 


rived in time for dinner at the 
Siamese border station now called 
Aranyprathet, putting up for the 
night at a little inn run by a Swiss 
who got his guests jittery with ex- 
citing tales about the tigers that 
lurked in the wild country around. 

The next morning the party was 
on the train for Bangkok, spending 
a few days there together. The 
Harrises remained for longer period 
but Ray Cummings went on by 
train to Penang, Burma and India. 


AND NOW—W. Ray Cummings, 
vice-president retired, residence 562 
Seven Oaks Road, Orange, N. J. 
“Ward Harris, Incorporated,” 555 
Market Street, San Francisco, Calif., 
distributor for Thomas A. Edison 
Voice Writers, A. B. Dick Mimeo- 
graph products, James Kilburg 
Dialaphones. 


Pleasant Reception for 
Other Bangkok Visitors 


The late George B. Graff and wife 
on cruise “around the World” some 
20 years ago were walking toward 
the exit of the landing in Bangkok, 
Siam. “Odd,” remarked Mr. Graff 
to his wife, “Twice I heard what 
sounded like ‘Mr. Graff of Boston.’ ” 
At that moment—“there it is again,” 
remarked Mr. Graff, looking toward 
a group watching the arrivals. And 
there, a young man, noting Mr. 
Graff’s interest, approached to hear, 
“T am Mr. Graff.” 

“Welcome to Bangkok, sir!” re- 
sponded the young man. “I am here 
to greet you for Dr. MacFarland, 
who had been informed, as you 
probably know, of your planned ar- 
rival on the ‘Cleveland.’ Dr. Mac- 
Farland invites you to bring six or 
eight of your fellow travelers to the 
club to which I am to lead you and 
he will have the pleasure of serving 
the party with U. S. ice cream.” 

The invitation was accepted, mak- 


ing, with Dr. MacFarland’s other 
courtesies, the Siam visit an out- 
standing event in the “Graff” 
journey. 

The young man was assigned to 
attend the Graffs during their stay 
in Bangkok by which they learned 
much about the customs and devel- 
opment of the country. 

And Dr. MacFarland! Ah, as 
Kipling would have put it, “that’s 
another story.” Born in Siam, Dr. 
MacFarland was for many years an 
outstanding personality in the 
country’s commercial interest, an 
office equipment dealer in typewrit- 
ers, other office machines and sup- 
plies. He was also a dentist, having 
completed his studies in Baltimore 
and New York City. 

But the MacFarland interest in 
Siam was not in commerce alone— 
the life stream of all nations—but 
in all factors in Siamese progress, 
educational and scientific. 

Dr. MacFarland’s brother, when 
private secretary to H. R. H. Prince 
Damsong, minister of education, 
went to the Smith-Premier factory 
in Syracuse, N. Y., and designed the 
faces of the keys for the 84 char- 
acters of the Siamese alphabet. And 
Dr. MacFarland’s father had much 
to do with forming the basis of the 
Siamese educational system. 


BUT 

a section of “The Trail” is no place to 
present so important a subject, re- 
served for a future issue. Some facts 
here mentioned are from an article 
by Dr. MacFarland in the 25th an- 
niversary number of the journal, 
issued June, 1929. Since which time, 
the world in which we then lived 
has passed — forever —away. And 
Bangkok has a new name. 

“Future times” said Emerson 
“bring both better and worse.” And 
which to tip the balance is yet to 
be determined. 
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NOFA executive staff, 1952-53 


Retiring President Harry Hofherr (left) hands 
the gavel to President-elect Larry Caldwell. 





Directors ... Seated: Russell M. White, Dubin Co., Philadel 
phia, Pa., and Norman Ginsburg, Jos. Ginsburg, Inc., Chicago. 
Standing: Sam Stern, Stern Office Furniture Co., Washington, D. C.; 
Arthur A. Ploscowe, Modern Office Furniture Co., Rochester, N. Y.; 
M. D. Marks, Morton Marks & Sons, Richmond, Va. Not pictured 
is James Robertson, Globe Office Equipment & Supply Co., Cin 
cinnati, Ohio. 





New Officers ... Seated: Seymour L. Nathan, Chas. 
S. Nathan, Inc., New York, N. Y., vice-president; V. L. 
Caldwell, John Wanamaker, Philadelphia, Pa., presi- 
dent; Edward Blau, Max Blau & Sons, Newark, N. Y., 
treasurer. Standing: Jules Bachrach, Huntington Chair 
Corp., Huntington, W. Va., vice-president; Bernard H. 
Nemlich, Regan Furniture Corp., New York, N. Y., 
activities director; all vice-presidents—Henry Skilling, 
Macey-Morris Co., Boston, Mass.; Gil Sternberg, Ace 
Desk Co., Cleveland, Ohio, and Jack F. Emhardt, 
Columbia Steel Equipment Co., Philadelphia, Pa.; John 
R. Gray, NOFA executive director. Vice-presidents not 
in the picture are: Herman Klein, Miller Desk Co., Los 
Angeles, Calif.; Maurice Long, Long Office Supply Co., 
Miami, Fla., and Nelson Greenfield, Finger Office Equip- 
ment Co., Dallas, Tex 
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NOFA’s sixth annual convention 


gm ALTHOUGH GREETED by rain which continued 
off and on during the convention, registrants at the 
sixth annual assembly of the National Office Furniture 
Association in Atlantic City, N.J., on April 23, 24 and 25 
participated enthusiastically in the greatest conclave 
of the association’s history. Reaching a total of well 
over 1500 registrations (exceeding by 300 the mark 
set at Chicago last year) the figure was broken down 
as follows: 650 manufacturers and representatives and 
850 dealers, including salesmen and the ladies. 

The exhibits phase of the convention was also a 
record breaker. Virtually all of the general meeting 
rooms on the second floor of the Haddon Hall Hotel 
were turned into exhibit areas. Both in square feet of 
space and in number of exhibitors the display of in- 
dustry products was bigger and better than ever before. 
From 91 exhibitors last year the total was built up to 
112 manufacturers displaying their lines at the 1952 
convention. A total of 24 hours of viewing time was 
scheduled, permitting conventionites plenty of oppor- 
tunity for inspecting the furniture lines shown and 
engaging in conferences with the exhibitors. 


Officers Convene First 

A pre-convention activity was the NOFA officers 
conference held Tuesday afternoon, April 22. Under 
the chairmanship of President Harry Hofherr, Kendrick 
Furniture Company, Chicago, Ill., the officers met and 
‘onsidered the various projects and problems of NOFA, 


preparing recommendations and listing those items 
they believed should be on the agenda of the conven- 
tion business session scheduled for Thursday morning. 

At 9:00 o’clock Wednesday morning the exhibit areas 


were officially open. As soon as registrants had checked 


Registration over 1500—Exhibitors’ Total 
Built Up to 112 Manufacturers—Caldwell 
Elected President as Hotherr Closes 


His Second Successful Term 


in and received their convention badges they headed 
for the second floor and began their tours of the dis- 
plays of industry products. 

The first general assembly of the convention was 
at the opening luncheon, held in the Carolina Room 
of the Chalfonte Hotel, across the street from the 
Haddon Hall. President Harry Hofherr formally 
called the meeting to order following the luncheon, 
expressed his appreciation for the wide and repre- 
sentative attendance and announced that the 1953 
convention would be held in Cleveland, Ohio. 

Following introduction of head table folk, Dan Wal- 
ner gave a brief outline of NOFA’s insurance program, 
which now covers over a 1,000 association members 
with policies valued at a total of $3,000,000. 

James “Scotty” Robertson, Globe Office Equipment 
& Supply, Inc., Cincinnati, Ohio, was called upon to 
introduce the guest speaker of the day, Earl Godwin, 
National Broadcasting Company, commentator. Mr. 
Godwin described some of the governmental organiza- 
tions operating in Washington, pointing to the diffi- 
culty of getting accurate information about such a 
tremendous activity. As an example, he referred to the 
fact that the President of the United States has 500 
full time experts working on budget requests totaling 





NOFA Officers’ Conference held on Tuesday Afternoon, April 22 
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Richard E. Lannen and Robert J. Carrithers, both Mayfair Co. 
Some members of the ladies’ committee on | Wednesda 
morning vir rsages to feminine registrants. rs. Eugene i 
schwarz, Mr mes Ogilvie, Mrs. Jack Werfel, Mrs. Murray Axel 


} sxrence B. Noelting and J. R. Stallings, both Faultless Caster Co 

4. Hy Natov chicago, Ill.; Harry Hofherr, Kendrick Furn. Co., 
shicag liate past-president of NOFA. 

iwé John Wanamaker Co., Philadelphia, Pa., general 

f tl 1952 NOFA convention and president-elect; Moe 

wood Office Equipment Co., New York, N. Y., first 
FA. 


‘ rf, Southern Stamp & Staty. Co., Richmond, Va 
Wahrman, R. E. Wahrman, Inc., New York, N. Y. 

ur Nathan, Charles S. Nathan, Inc., New York, 
er Diamond and Robert Karmier, both Shelbyville Desk 
Lakow, Samuel Lakow & Sons, New York, N. Y.; R. S. 





Ibyville Desk Co.; Gerald Lakow, Samuel Lakow & 
New York, N. Y. 

8. H. G. Bishop, H. M. Biden Co., Baltimore, Md., Herbert Bernstein, 
Dolin Metal Products, Inc.; G. A. Merritt, General Index Mfg. Co.; 
Albert Gorlin, Dolin Metal Products, Inc. 

9 Stank Ak Meilink Steel Safe Co.; Russ White, Dubin Co., 
Philadel; Jim Wallace, Jasper Office Furn. Co.; Joe Brenner 
Brenne » Newark, N. J. 

Arnold kK Arnold Staty. Co., Lynn, Mass.; Hal Johnsen, 


mfrs. rey ‘Julius Roth, Barney's of Hartford, Hartford, Conn.; 


Vic Cork Haskell Mfg. Co.; M. Ogilvie, Hughes-Ogilvie Co., 
Pittsburg I Bud Haskell, Haskell Mig. Co.; David ohansky, 
Meilink Steel Safe Co.; Virginia Wiedner, mfrs. rep.; Frank Neville, 
Haskell Mig ; 
Mrs. & Mr. Ben Itkin, Itkin Brothers, New York, N. Y.; Mrs. 
Myrtle Barthmaier and David Hayworth, both Alma Desk Co. 
Stanley Loon Jack Murray, John Burke and Roger Lambert, all 
Maso Steel Products 
Mrs. M. R. Cowan, Needham, Mass.; Mrs. Henry Clark, Philadel 
phia, Pa.; M Harry May, Beckley, W. Va. 
14. Raphael Bl nger, Jasper Desk Co.; John Eckert, Jasper Seating 
Co.; H. A emetsen, mfrs. rep.; Lou Farber, mfrs. rep 
l M. H. W Aluminum Seating Co.; R. C. Haines, mirs. rep. 
6. Robert Mack and Bill Small, both Johnson Chair Co. 
Mr. and Mr Moe Turman, Metwood Office Equipment Co., New 
rk, N. Y 
$500,000,000 or more. The Congress has only 65 such 
experts, which may explain why budgets and expendi- 
tures are so high 
Despite the great sums spent by our Federal govern- 
ment, 70 per cent of which had been to conduct wars 
in foreign countries, Mr. Goodwin says he is optimistic 
about the future of America. He assured his audience 
that the American spirit of freedom will win in the 
end 
The next formal assembly of the convention was on 
Thursday morning in the Viking Room of Haddon Hall 
It started with a business session under the chair- 
manship Harry Hofherr. At that time it was an- 
nounced that the 1953 convention would be held in the 
Statler Hotel, Cleveland, Ohio, sometime late in April. 
John Mossman, Desks, Inc., New York, N.Y., a mem- 





President-Elect Larry Caldwell flanked by NOFA’s only past-presidents 
Harry Hofherr and Moe Turman. 


ber of the national advertising campaign committee, 
presented plaques to the following manufacturers in 
appreciation for their support of the 1951 campaign: 
Rockwell-Barnes Co.; Huntington Chair Co.; Imperial 
Desk Co.; Cramer Posture Chair Co.; Valco Co.; Sturgis 
Posture Chair Co.; Tiffany Stand Co.; Columbia Steel 
Equipment Co.; Gregson Mfg. Co.; Haskell Mfg. Co.; 
Corry-Jamestown Mfg. Corp.; Royal Metal Mfg. Co.; 
Smo-King Products, Inc.; W. H. Gunlocke Chair Co.; 
Emeco Corp.; Standard Furniture Co. 

As chairman of the NOFA national advertising cam- 
paign committee, Bernard H. Nemlich, Regan Office 
Furniture Company, New York, N.Y., presented the 
proposal of the NOFA promotion program for 1952-53. 
The committee’s recommendations were as follows: 
1. Promote this year’s National Office Furniture Week 
for the period from September 22 to 27. 2. Collaborate 
with the Dictaphone Sales Corporation in promoting 
National Secretaries Week in the latter part of June. 
3. Establish a year ’round program of sales promotion 
and advertising counselling helps through stories in a 
supplement to the NOFA bulletin and by other means. 
4. Conduct a continuing program to sell NOFA’s pro- 
motion program all the year through. 

To implement its suggested program the committee 
recommended a budget of $5,000 for creating the vari- 
ous ads, publicity features and promotion pieces. 

The committee report was accepted and the program 
approved. 





1952 NOFA Annual Banquet at Chalfonte Hotel, Thursday Evening, April 24 
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Following the report by treasurer Ed Blau, Max Blau 
& Sons, Newark, N. J., which indicated a balance of 
about $30,000 in the treasury, V. L. Caldwell, John 
Wanamaker Co., Philadelphia, proposed that annual 
NOFA dues be increased. After considerable discussion 
a motion to increase the fee to $12.50 was passed. The 
change cannot go into effect until or unless approved 
by the local chapters of NOFA. 

The next item of business was a report of the con- 
stitution revision committee, made by Chairman Sey- 
mour Nathan, Charles S. Nathan, Inc., New York, N. Y. 
Mr. Nathan said that the major changes recommended 
included the following: 1. Establishment of a board 
of directors, including the past-presidents, national 
officers and six members at large. 2. Discontinuance of 
the executive committee. 3. Establishment of an ad- 
visory board. 4. Balloting by membership at large. 
5. Establishment of a method of voting which makes 
it possible for members not affiliated with local chap- 
ters to have official delegates representing them at 
national conventions. 

The constitutional changes were approved by a voice 
vote. 

Just before the election of officers, Harry Hofherr 
gave his report as president of NOFA. Referring to his 
term of office as a period of stewardship, he reviewed 
the activities and the progress of NOFA during the 
two years he has served as chief executive. The com- 
plete text of his report appears on another page. 


White Presents Nominations 


Russell White, Dubin Co., Inc., Philadelphia, Pa., 
presented the report of the nominating committee. The 
following slate was elected unanimously 

President—V. L. Caldwell, John Wanamaker Co., 
Philadelphia, Pa. 

Vice-Presidents—Jules Bachrach, Huntington Chair 
Co.; H. Klein, Miller Desk Co., Los Angeles, Calif.: 
Seymour L. Nathan, Charles S. Nathan, Inc., New York, 
N. Y.; D. Ogilvie, Hughes-Ogilvie Co., Pittsburgh, Pa.:; 
Gil Sternberg, Ace Desk Co., Cleveland, Ohio; Maurice 
Long, Long Office Supply Co., Miami, Fla.;: H. S. Skil- 
lings, Macey-Morris Co., Boston; Mass.: Nelson Green- 
field, Finger Office Equipment Co., Dallas, Tex.; Jack 
Emhardt, Columbia Steel Equipment Co., Philadel- 
phia, Pa. 

Treasurer—Ed Blau, Max Blau & Son, Newark, N. J. 

Activities Director—Bernard Nemlich, Regan Office 
Furniture Co., New York, N. Y. 

Directors—Sam Stern, Washington, D. C 
Ginsburg, Joseph Ginsburg, Inc., Chicago, Ill.; Merrill 
Marks, Morton Marks & Son, Richmond, Va.; Arthur 
Ploscowe, Rochester, N. Y.; James Robertson, Globe 
Office Equipment & Supply Co., Cincinnati, Ohio; Rus- 
sell White, Dubin Co., Philadelphia, Pa 

Past-presidents and permanent members of the 
board of directors—Moe Turman, Metwood Office 


Norman 


Equipment Co., New York, N. Y.; Harry Hofherr, Ken- 
drick Furniture Co., Chicago, II! 
The remaining time of the morning session was 





At the registration desk Wednesday morning 
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NOFA’‘s attorney, Howard A. Newman, and the hard-working, effi 
cient man behind the scenes, NOFA Executive Secretary John Gray 


taken up by two speakers—Ray Bowman, executive 
secretary of the National Furniture Traffic Association, 
who spoke on freight rates and shipping of furniture, 
and Norman Cousins, editor, Saturday Review of Lit- 
erature, who presented a masterly address on world 
conditions. 

Mr. Bowman gave a brief history of the freight ship- 
ping industry since 1926 in order to acquaint his 
audience with the broad problems of moving heavy 
merchandise. He assured his listeners that his associa- 
tion was doing everything possible to keep freight rates 
in line, even to the extent of taking legal action on 
occasion. His conclusion seems to be that shipping in 
less-than-carload-lots is too costly. The answer is to 
make arrangements for pool shipments to certain 
points on the railroads, or to use the truck lines. 

Frankly admitting that his remarks would have no 
direct relation to the office furniture business, Mr 
Cousins asked the question, “Are you going to be in 


- the Opposite Page... 

Herman Spak, Spak & Natovich Co., Chicago, Ill.; Bill Simpkins 
Tiffany Stand Co 

2. F. P. Brouwer and Dick Thomas, both B. L. Marble Chair Co 

3. Mitchell Gilbert and Joe Eckstein, both Dorset Steel Equipment Co 

4. William E. Schubert, Aetna Safe Co.; Russ White, Dubin Co., 
Philadelphia, Pa.; George Kane, Aetna Safe Co.; Joe Brenner, 
Brenner Desk Co., Newark, N. Y.; Norm Clyborne, Safe & Equip 
ment Wholesalers, Philadelphia, Pa.; C. C. Penske, R. C. Haines, 
E. F. Daily and David Kohansky, all Meilink Steel Safe Co. 
Rudolph Tesa, Garden State Tanning Co.; Graham Cleaves, 
Blanchard Bros. & Lane; Jim Scerbo, Ridgefield Furniture Co.; 
Catherine and Albert Scerbo, both Frank Scerbo & Sons Co. 
George Belzel, Blanchard Bros. & Lane. 

6. David T. Papkin, Kalistron, Inc.; Laurance A. Bush, The Sikes Co 

). M. Drexler, Arrow Lamp Mfg. Co.; Charles A. Newcomet, C. F 
Heller Bindery, Reading, Pa. 

8. R. L. Sanford, Cramer Posture Chair Cc 
Long & Son, Cincinnati, Ohio. 

9. Frank M. King, Nat R. Chofnas, Sid Lichtenstein, all Haskell Mig 
Co.; George Kane, Aetna Safe Co.; H. Marx, Philadelphia Sta 
tioners, Philadelphia, Pa.; William E. Schubert, Haskell Mfg. Co.; 
J . Woods, Philadelphia Stationers, Philadelphia, Pa.; Ed 
Haskell, Haskell Mfg. Co. 

10. Jim Pierson, Columbia Steel Equipment Co.; Irwin Peck, Herman 
I. Peck, Inc., Flushing, N. Y.; George Grosch and Jack Emhardt 
both Columbia Steel Equipment Co. 

ll. Vito Russo, Mario Mfg. Co.; Mr. & Mrs. George Wilkerson, Elkins 
Swyers Office Equipment Co., Springfield, Mo 

12. E. R. Rodriguez, LaSalle Products Co. 

13. John J. Schulda and Jim Lewis, both Invincible Metal Furniture 
Co.; W. W. Sproul, Clarke & Gibby, Inc., New York, N. Y. 

14. Max Rosenberg, MacRose Office Beuiemsons Co., Houston, Tex.; 
Max Block, Keystone Steel Equipment Co.; Roy Steger, John Mc 
Laughlin and Mrs. Roy Steger, all of Borden's, Point Pleasant 
N. J.; Jack Mazer, Keystone Steel Equipment Co. 

15S. E. F. Wheeler, H. A. Axman and H. W. Parrott, all Bassick Co 
E. L. Bennitz and W. S. Janes, both Office Specialty Mfg. Co 
of Canada. 

16. M. A. Schneider, Indiana Desk Co. and Indiana Chair Co.; Art 
Repke, A. C. Repke & Co., Detroit, Mich.; Aaron Merzin and 
W. H. Bretzlaff, Jr., both Detroit Office Equipment Mart, Inc. 
Detroit, Mich.; Joe Secherlich, Indiana Desk Co., and Indiana 
Chair Co.; Herbert Raynes, Pennsylvania Office Furniture Co. 
Philadelphia, Pa. 

17. Hyman Finger, Finger Office Equipment Co., Houston, Tex.; Bob 
Fleming, R. B. Booth, John Collins and Stuart Goll, all Leopold Co 

18 =. and Mrs. Sidney Kurlan and son Miles, Rest-A-While Couch 


George Long, Geo. S 


19. Rex Dawson, Meilink Steel Safe Co.; Frank Byron and Geerge 
Kane, both Aluminum Seating Co. 
20. Ellis Ryan, mfrs. rep.; Charles E. Wade, The Kenwood Corp 


OFFICE APPLIANCES, June, 1952 



















































































18 ¢ 


OFFICE APPLIANCES, June, 1952 








business two years from now?” His queries stemmed 
from the fact that there is no top limit on taxes that 
can be levied by the federal government. With taxes 
as uncontrolled factors no business can continue in 
operation indefinitely. 

From his broad experience as a world traveler, Mr 
Cousins asserted that the Russian strategy is to create 
a series of world situations calling for a show-down. 
These situations offer alternative choices, all of which 
are wrong but some of which could lead to disaster. 
As things are developing now the United States is 
being maneuvered into the position of holding the 
bag for 150 years of imperialism by such nations as 
England, France and the Netherlands 

In trenchant words Mr. Cousins showed how the 
reputation of the United States is being lowered in the 
depressed areas of the world through the skillful 
activities of Russian communists. He challenged all 
Americans to rise to the opportunity of world leader- 
ship by taking the initiative instead of waiting until 
the Russians have created negative situations through 
glowing promises, most of which they cannot keep. 

Mr. Cousins’ address was given a spontaneous rising 
vote of appreciation. 


Banquet Is Gala Affair 

Under the chairmanship of Harry Hofherr the an- 
nual banquet, held in the Carolina Room of the Chal- 
fonte, was a gala affair. Strolling musicians enter- 
tained at various tables while the food was being 
served. 

The formal program of the evening started with 
introduction of head table notables and then immedi- 
ately swung to the important event of publishers’ 
awards. The first to be presented was the Geyer 
Trophy, given by Don McAllister to Harry Austin, 
Doten-Dunton Desk Co., Boston, Mass., as president of 
the Boston Office Furniture Association, the local group 
judged by the NOFA board of directors as having con- 
tributed the most to the work of national association 
in the past year. 

The second award given was the OA plaque, pre- 
sented by John A. Gilbert, publisher, Orrice APPLIANCEs, 
to Ed. Blau, Max Blau & Sons, Newark, N. J., who was 
selected by the board of directors of NOFA as having 
made the greatest personal contribution to the asso- 
ciation during the past year 





1. Joseph R. Truitt, George D. Hanby Co., Wilmington, Del.; William 


R. Diehl, Jr., Diehl Office Equipment Co., Columbus, Ohio; R. M. 
“aw Taylor Chair Co.; Fred Valeau, Clemco Desk Co 

J. S. Ordover, Gift Craft Leather Co.; Mrs. and Mr. Hal Sharrow, 
National Staty. Co., Baltimore, Md. 


3. Leon Kahn, Murray Axelrod and Nat Golden, all Lehigh Desk Co.; 


Leroy Millar, Paterson, N. J. 


4. Charles Gerson, Finger Office Equipment Co., Houston, Tex.; Nor 


man Ginsburg, Joseph Ginsburg, Inc.; Chicago, Ill.; C. E. Richards, 
Finger Office Equipment Co., Houston, Tex 





PUBLISHERS’ AWARDS PRESENTED AT NOFA ANNUAL BANQUET 


Left: Don McAllister, ‘‘Geyers’ Topics;’’ Harry Austin, presi- 
dent of the Boston Office Furniture Association, and the 
Geyer Trophy, awarded to the Boston chapter for having 
made the greatest contribution to the national association 
in the past year. Center: Ed Blav, Max Blau & Sons, 
Newark, N. J., and John Gilbert, ‘Office Appliances,’’ hold- 
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ing the “OA” plaque awarded to Mr. Blau as the member 
who contributed the most to the work of NOFA since the 
1951 convention. Right: William Schulhoff, ‘The Office,”’ 
and Jules Ermel, president of the Philadelphia Office Furni- 
ture Association, with the plaque given to the local chapter 
recording the greatest increase in membership in 1951-52. 
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A) 
10) 
More NOFA Personalities as Photographed by the OA Camera 


6. Bill Epka, Russell Goss, Ken F. Davis, Howard W. Gunlocke and 
Andy Nelson, all W. H. Gunlocke Chair Co. 

7. Martin Moldow and Bob Liscomb, Molden Associates; Frank 
Christie and Irvin = Lasner, Goldsmith Bros., New York, N. Y.; 


Myron | i Smo-King oe Irvi a Gibson, Gibson Office 
Furniture New York, N. Y.; Harry Schwarz, Smo-King Prod- 


Al Baite z, Millington Lockwood, Inc., Buffalo, N. Y.; M. R. 
‘owan, W. B e Ellsworth, Ralph E. Larsen, H. R. Clark, all Corry- 
mestown Mi ; M. S. Marshall and W. B. Everts, M. S. Ginn 


vv hington 8) Cc 
William Eisenbaum, Mrs. and Mr. Martin Pollack, Theodore Becker 
ind Erwin Welch, all Supreme Steel Products, Maspeth, L. I. 

B. Wagoner, Jack Boling and Jim Boling, all High Point Bend 


Larry Yest William E. Schubert, Joseph N. Brenner, R. C 
taintor i | Hofmann, all Brenner Desk Co., Newark, N. J. 


The final award was made by William Schulhoff of 
The Office. It went to Jules Ermel, William F. Murphy 
& Sons Co., Philadelphia, as president of the local 
chapter which recorded the greatest increase in mem- 
bership since the 1951 convention. 

The new officers of the association were named and 
then President-elect V. L. Caldwell spoke briefly. He 
was given a sustained round of applause as the new 
president of NOFA and as the general chairman of the 
1952 conventi 


Present T-V Set to Hofherrs 

In recogniti of the splendid service rendered by 
Harry Hofherr as president of the association for the 
past two ye Seymour Nathan, Charles S. Nathan, 
Inc., New York, N. Y., presented a Magnavox television 
set to the He fherr family. In fitting terms Mr. Hofherr 
acknowledged the gift and then announced that he 
had totmeey “ele ted president of the Past-presidents’ 
Club composes of two members—Moe Turman and 
Harry Hofherr. He announced further that Mr. Tur- 
man has accepted the office of chairman of the board 

t 1 esidents’ Club 
On the premise that it takes a Washingtonian to 
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N. Davidson and Davidson, Perfect Rubber Seat Cushion Co. 

8. Edwin Fittipoldi, Lowes Mig. Co.; Charles Gunterberg and 
Neal Zoerhof, Blanchard Bros. & Lane; Mrs. and Mr. James &. 
Fitzgerald, John Wanamaker, Philadelphia, Pa. 

9. Front: C. Stuart Goll, Dave Alexander and Mrs. Fred Ham; Rear: 
Fred Ham, Gus Lefcourt and Ben Field. All ar Corp 

10. Joseph N. Brenner, Brenner Desk Co., Newark, ].; sabe | R. Gray, 
NOFA executive director; Mrs. C. H. Willich. ‘Guy H. Rentsler. 
Remington Rand Inc.; Mrs. John R. Gray; C. H. illich, Home 
Shoppes, Inc., New York, N. Y.; Mrs. Guy H. Rentsler. 


introduce a Washingtonian, H. B. Boswell, Office 
Furniture, Inc., Washington, D. C., introduced the 
speaker of the evening, former senator Josh Lee. 


Prosperity Can Remain in U. S. 

Starting with the comment that recent rapid changes 
in the world have made all men neighbors, Mr. Lee 
asserted that we can have prosperity in the United 
States for a long time, if we will. Mr. Lee reminded 
his listeners that the world is now engaged in a war 
of ideologies, a war that has made cynics of many 
people. It is still a fact, however, that man is a free 
moral agent, which means that he not only has the 
right to make decisions for himself, but that he must 
make those decisions if the ideals of democracy are to 
be ultimately victorious. The greatest danger, in the 
speaker’s opinion, is from the attitude of cynicism, if 
that can be eliminated or at least subordinated, the 
future of man is bright. 

Following the address an excellent orchestra took 
over and the blither spirits indulged in ballroom 
dancing. 

A NOFA convention innovation was an “early bird” 
breakfast conducted on Friday morning. All misgiv- 
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rown, Calkins & Holden, Carlock, McLinton & Smith, 
H. Liberty, The Upholstery Leather Group. 
jeorge Bergmann and H Crane, all Peerless Steel 


é Koeppel Steel Products, Inc.; D. M. Feldman 
Inc Sorvistown. P Pa 
Ed Knapp, Doug Emore, Ed LaGasse and R. Lewis 








Watkins, all V ox Safe & Equipment Co. 
E. E. Gilbert een Office Equipment Co., New York, N. Y.; 
H. Cohen, Harris & Co., Harrisburg, Pa.; B. E. Richardson and 
teorge Schad, Nucraft Furniture Co.; H. W. Koehn, manufacturers’ 
epresentative; B. H. Barry, Harris & Co. —y ry hy 
Harry L. Berman, Berman-Lipton Co., Atlanta, Ga s. and Mr 
Victor Scheinman and Sam Henning, all Cole Steel Equipment Co 
Lou J. Block, Mil waukee Chair Co.; V. L. Caldwell, John Wana 
tker, Pt 1delphia, Pa. 
Woods, P! :delphia Stationers, Philadelphia, Pa.; Jack Pardo 
ind Phil Brown, Morgan Metal Products Co.; Herman Marx, 
Philadelphia Stationers, Philadelphia, Pa. 


Hugo Kuntz and M. H. Kuntz, American Office Equipment Co 

r i.; Arthur Gordon, Frank Booz and Dwight Gregson, 

Ed Roberts, Roberts Bros., Collingswood, N. J 
rynes Chair Co 

rn Office Furniture Co., Washington, D. C.; Dave 





Fidler, Murphy Chair Co., Inc.; Hal Johnson, Manufacturers 

repr ntativ m Stern, Stern Office Furniture Co., Washington 

D. C Dav Fried, manufacturers’ representative. 

L. A. Trotzky, Nelson Bros.; Milton Stone, manufacturers’ repre 

sentative suy Rentsler, Remington Rand Inc. 

Mrs nd Mr. C. B. Lundstrom, Lundstrom Laboratories 

Dale J. McKnight, Radel Leather Mfg. Co.; Wm. F. Mulhall, J. S 

McHugh, I: Hempstead, L. I., N. Y.; H. S. Wood, Radel Leather 

Mfg 

Bernard H. Nemlich, Regan Furniture Corp., New York, N. Y.; 

Mrs. M h and Ian H. Nemlich, The Westcort Co., New 

York, N. Y 

Mr. and Mr V. L. Caldwell, John Wanamaker, Philadelphia, Pa 

A. Marsh and Jack Banov, Banov-Bernsley & Co.; M. Davidson, 

Perfect Rubber Seat Cushion Co 

Rod Saunders and Ralph Autra, York Safe & Lock Co.; M 

Golden, Business Furniture Co., Philadelphia, Pa.; W. H. Dautel, 

York Safe 4 I k Co 

H. M. Getty, Polar Mfg. Co.; Julian Shoor, Plimpton’s, Hartford 

conn John Dwyer, manufacturers’ representative; Miss Leson. 

E. Murar Boston, Mass.; M. R. Landes, Polar Mfg. Co. 

jlenn Elw i, Standard Desk Co.; Mrs. V. L. Caldwell; Mrs. 

Elw j Hearn, manufacturers’ representative 

Seymou é Tubecrafters Sales Division; Jack Landis, Young 

Chair Lou Gold, Gold Desk Safe Co., Los Angeles, Calif.; 

Wm. Simpkir Tiffany Stand Co.; Mrs. Max Young. 

M. J. Ler ‘ Eagle-Ottawa Leather Co . M. Gutterman 

Monarch Furniture Cc E. K. Ellis and J. B. Hatton, Jr., Eagle 

WwW r é ind Harry Austin, Doten-Dunton Co.; Henry 
ng, Macey-Morris Co., Boston, Mass.; William Milligan, Wil 
M Cambridge, Mass 


ngs about the event were eliminated when nearly 100 
were present the scheduled starting time. The total 
ttendance finally reached 182 

Harry Hofherr opened the proceedings and immedi- 
ately presented Moe Turman, first president and 
founder of the National Office Furniture Association. 
Speaking on the subject, “Normal Isn’t Normal Any 
More,” Mr. Turman gave a historical outline of the 
ges that have occurred in the economic picture 
in the past decade and especially since the begin- 
ning of the “police action” in Korea. In skillful manner 
his listeners his contention that “Normal 


Isn’t Normal Any More.” The complete text of Mr. 
Turman’s remarks appears elsewhere in this issue. 
The last formal event of the convention was the 
incheon on Friday 
As chairman of the memorial committee, Arthur 


Ploscowe, Rochester, N. Y., conducted a brief cere- 
monial in which he asked all those present to stand 





1. Alfred E. Freedenburg, Lucas Bros., Baltimore, Md.; Nathan 
Shaffer, Harold Gutterman and M. Samet, all Monarch Furniture 
Co., Inc. 

James C. Hearn, Bill Johnson, Nelson Cady, Jim Rhoades, Mike 
Fouke and Kirk Bassett, all Hamilton Mig. Corp. 

John H. Barnes, L. H. McDaniel, Jim Wallace and George Wray, 
all Jasper Office Furniture Co 

Paul Prinz, Prinz Office Equipment Co., Akron, Ohio; Bob Wil- 
kerson, H. C. Olson, Mrs. P. L. Prinz and J. G. Chaney, all Secur 
ity Steel Equipment Corp.; M. Dayron, M. Dayron Co., New 
York, N. Y.; A. W. Manhattan, Security Steel Equipment Corp 


i>) 


~-> wow 


for a moment of silence in honor of those members 
who had passed away since the convention of last year. 

Retiring President Harry Hofherr asked President- 
elect Larry Caldwell to introduce the speaker of the 
day, Paul M. Fletcher, management consultant. Mr. 
Fletcher gave an excellent and pertinent address on 
office furniture dealer operations and the things that 
can be done to make businesses grow and prosper. 

The speaker asserted that one of the dangers of 
prosperity is the attitude of complacency. The fact 
that defense programs are now bolstering our economy 
means that there will inevitably be a set-back, which 
can be weathered if steps will be taken now to meet 
the problem when it comes. Mr. Fletcher then asked 
a number of questions, including the following: 

1. Have you studied the area in which you want to 
operate? 





Opening Luncheon for the NOFA Convention on Wednesday, April 23 
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1, 


. Seated: Paul McMurray, L. P. Kent & Co 





Charles Grubstein, 


Taylor 
Fred H. Wahlberze, 


All Taylor Chair Co. Seated: J. F 
Guth, 


Moselle Meals. Standing: Henry L. 
Joe Grubstein, Bill Crippen. 

Marvin Herskowitz, Ernest Iverson, Joe Pritchard, Margery Rohe, 
, tee Ruth Rauffenbart and N. R. Chofnas, all Wells Chair 


Pp. 
Seated: Ben Levin, B & L Office Equipment Co., New York, N. Y.: 
Robert Leeds, Carl Wois, Sid Dembner and Sig Pels, all Royal 
Metal Mfg. Co. Standing: M. J. Cummins and foe Burrows, both 
Burrows Cummins, Inc., Jamaica, N. Y.; Kurt Rosenbaum and 
Ken R. Kerr, both Royal Metal Mfg. Co. 

Bill Bachtler and James Greer, both Bachtler Bros., Rockville Cen- 
tre, N. Y.; Paul Caffrey, Max Blau & Sons, Newark, ~ H. W. 
Clopp. H. W. Clopp Office Equipment Co., Trenton, N. J.; Hal K. 
Reynolds, mfrs. rep.; Joe Wallace, mfrs. rep.; John Turner, Alma 
Desk Co.; Ed Blau, Max Blau & Sons, Newark, N. J.; Sy Schectman, 
mfrs. rep.; Harry Nechamen, mfrs. rep.; Larry Kling, Commercial 
Office Furniture Co., Washington, D & 

Washington, D. C.; 
Trenton, N. J.; Mrs. & Mr. F. C. 
Standing: Ray Wagner, Jr. 


Henry Trout, Palmer, Trout & Co., 
Charles, Cramer Posture Chair Co. 


and R. L. Sanford, both Cramer Posture Chair Co.; Kingston W. 
Fairclough, Business Equipment Sales Co., New York, N. Y.: 
Henry Burmeister, L. P. Kent, R. A. Cramer, Jack A Lang and 


William Magez, all Cramer Posture Chair Co 
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2. What about physical inventories? Are they good, 
bad or indifferent? 

3. Have you taken 2 break-even point lately? 

4. How about housekeeping? 

5. Is your advertising and display program intelli- 
gently planned? 

6. Have you widened your merchandising horizons? 
Have you tried selling on the packaged unit basis? 

7. Are you reaching the real buyers? 

8. Have you discussed co-operation with your fellow 
merchants? 

9. Have you evaluated your own business organiza- 
tion? 

10. Have you a sales training program? 

11. Have you worked out fringe benefits for your em- 
ployees? 

12. Have you selected a successor? 

13. Have you been a contributor to NOFA? 

On Friday afternoon the exhibits were open for final 
visits and the convention was officially terminated at 
six o’clock. 

While the men were busily engaged in attending 
meetings or visiting the product displays, the many 
ladies in attendance enjoyed an interesting program 
arranged especially for them. Wednesday’s activities 
included a get-acquainted meeting, a trip through the 
Haddon Hall model kitchen, and bridge or canasta 
playing. On Thursday the ladies visited the Nylon ex- 
hibit sponsored by the Du Pont Corporation; watched 
a demonstration on home decorating trends by Dr. 
Kathryn C. Spencer, dean of the school of retailing, 
New York University; attended the annual NOFA 
banquet. From 10 until six p.m. on Friday, “Ronda,” 
astrologist-palmist of the Hotel Commodore, New 
York, N. Y., was available to the ladies. In the after- 
noon they viewed a beauty demonstration 

Among the “unofficial” activities related to the con- 
vention was a schedule of sailing parties on the yacht 
Acacia, owned by Arnot and Company, Baltimore, Md. 
Host at the parties was Ed Keeling, Jr. The occasions 
were very pleasant, although Thursday’s cruises were 
limited because of rough weather 


Exhibits at NOFA Convention 


Following are brief descriptions and listings of per- 
sonnel at the various convention exhibit booths: 


All-Luminum Products, Philadelphia, Pa.—B8ot he was harge 
? c where F } A Way siuMiINnuL Ta Atla t , } Da e 
tables and Atlas ea for constructing Ww table were how 

Aima Desk Co., High Point, N. C.—C xhibit were new ex tive pat 


S togett +} npa n piece 


St series } “ 


wainu snaceraizer 
E. Hayworth, secretary and 

manage “ harge, assiste 
Arrow Lamp Mfg. Co., Inc., New York, N. Y 
$349 time | ial me wee show 


y stands. Murray Drexler 


Art Steel Sales Corp., New York, N. Y.—New iten } tee 
vate office A nplete with steel partit f » drawe Conon 
and mobile desk-high roll-top file i nt abt ole wate chow 

Vice-president J 7 McKinley Levy was rge 

Artistic Desk Pad & Novelty Co., New York, N. Y.—L é jesk pads 
lesk biotter pad Jesk trays, costumer ) t f at Jesk and 
were n exhibit. W an t and e sffe were 
Bill Corbett, Bill S 


eipec by oO 


‘@) 


harae 
Al May 
Banov-Bernsiey & Co., Inc., New York, N. Y.—A. Ma wa 
+h where the ( sftmark brand ‘ . esk pad snd matching 
essories was shown. 
Bassick Company, The, Bridgeport, Conn 
sliders, floor protect equipment and swiv hair contr were ex 
hibited. In attendance were E. F. Wheeler rae. and H. W. Parrott 
Berkey Leather Furniture Corp., New York, Nv Y.—Executive and stene 
posture chairs, sofas a occasional piece tom built styles were 
wn here WwW am Berkey was in charae 
Blanchard Bros. & Lane, Newark, N. J.—Al! type: ig f up 
tery and table tor eather were jisplayed ‘ P Ww r 
e assisted by Rod Winant, Stanle ev 
Chair Co., Inc., New York, N. Y 
3 sofas ; : : ' 


Bright 
; chairs. were - Bright Arthur Bright were 
sarge of the b 
tanley Werksmar 
Cariton-Surrey, Inc., Grand Rapids, Mich.—1 N 00 ariton-Root desk 


a smaller desk ettee singe chair 
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Art Steel Sales Co. 
Corry-Jamestown 

Mfg. Co. 

Doten-Dunton Desk Co. 
Hamilton Mfg. Corp. 
Huntington Chair Corp. 
Kalistron, Inc. 
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9. 
10. 


11. 


Neiman Steel 
Equipment Co. 
Peerless Steel Equip. Co. 
Frank Scerbo & Sons 
Security Steel 
Equipment Co. 

Sight Light Sales Div. 





——— 


rT Us 
| yn 
r v= 2 * “Sp 
. —— 


-. 


te 





Sturgis Posture 

Chair Co. 

The Upholstery 
Leather Group. 

Victor Safe & 
Equipment Co. 

York Safe & Lock Co. 
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DULUX 


aOVTORE FINISH 
Durable Reuss hard bnetts 


ol PONT 


execetive case 


LEGPELD oe 


ference chairs, upholstered in leather, we n exhibit. Arthur A. Lieber- 
man, president, was in charge. 

Challenger Steel Corp., Brooklyn, N. Y howed ste« ffice equipment 
including non-suspension filing sbinets t yt yt ts: 27 drawer 
Arcadia utility units and the new w J tor ect k t n charge 
were Ralph Vogel, Jack Kraut and Ed 

Clemco Desk Mfg. Co., Inc., Bloomfield, Ind.—The 4 snd 500 lines 
office furniture were on show. Hugh Morgan w sarge assisted | 
Fred D. Valleau, Mrs. Ellis Ryan and V rkra 

Cole Steel Equipment Co., Inc., New York 17, N. Y 
of Cole and Pronto file equipment wa w sttendance we 
V. W. Scheinman, S. Henning, M. Kaza 1. Krug and selder. 

Columbia Steel Equipment Co., Philadelphia Me Pa.—tThe firn ne < 
Grade A and Grade 8 files and the bia desk were exhibitea 
here. All equipment was shown in standard ve g jray, walnut and 
mahogany finishes. J. F. Emhardt sident and sales snager, was 
in attendance. 

Commonwealth Steel Products Corp., Ric chmond, Va Adolph H. Marks, 
president of the firm, was in charas f storage sbine 
combination cabinets, wardrobe cabinets and ; k 

Congress Chair Company, Inc., Brooklyn, N. Y.—Pr ts shown here were 
leather arm chairs, swivel and it ; ynd f ray Silvers wa 
in charge. 

Corry-Jamestown Mfg. Corp., need Pa.—Var t the Steel Ags 
line of desks and filing cabinets exhibite ttendance were 
David A. Hillstrom, Ralph E. Larson, W. Bruce Ellsworth, Harold Edarer 
Roy A. Edgren, Maurice R. Cowar H B hens tt ae 








On the Boardwalk ... Visitors at the 
NOFA convention in Atlantic City admired 
this Boardwalk exhibit by E. I. Du Pont 
de Nemours & Co., featuring a Leopold desk 
on which was used the Du Pont Dulux 
furniture finish. The Huntington chair was 
upholstered with Du Pont Fabrilite. 


Cramer Posture Chair Company, Kansas City, Mo 
' hates andl office oiled num and 
Attending the | th were J. A yng . ynaa re . 
Dolin Metal Products, Inc., Brooklyn, N. Y wn here were steel trans 
as honaduas sbinet plan file snd : 1 check . ‘ 4 = 


Alt ; rlin were rese 


Dorset Steel Equipment Co., Philadelphia, Pa.—A w f f know 


New Tr wd r jisplay here 
Doten-Dunton Desk Co., Cambridge, Mass 
3 desk ; tables and so forth w jispla Austir 
‘ YvV/ * 4 were in atte 14 

Eogle- Ottawa Leather Co., rete Haven, Mich.—Show we wh 
L i 2 suil thall, Oxford ’ J Sat top grair 
j and dee buff leathers. A numt f f pe ’ eated for 
f f r field were on display f . rene nel 
Emeco Corp., Hanover, Pa.—Alumir irs Ww lisplayed 


W. Sin snd F >. Ham were 


E. Burr, assistant sales manager, we 


Excellent Cabinet Works Co., Brooklyn, N. Y 


t kCase t xt ward i storage 


Faultiess Caster Corp., Evansville, Ind “ the nplete 


3 





Seen at the NOFA Convention and Exhibit, Haddon Hall, Atlantic City 


1. Ives Jacobs, Jacobs Office Equipment Co., Syracuse, N. Y., Allen 
Murray, Victor Safe & Equipment Co 

Len Stevens, Rockwell-Barnes Co.; Harold O. Atwood, H. O. At 
wood Associates; Leonard Rose, Rockwell-Barnes Co. 

Mr. and Mrs. Bob Cohen, All-Luminum Products 

Ralph Vogel and Jack Kraut, Challenger Steel Products Corr 


ee 
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M. H. Resnick and Larry Charvoneau, Jersey City Stationers Corp 
Jersey City. N. J.; Ed Golden, Challenger Steel Products Corp 
Raphael Bilessinger, Jasper Desk Co. H. A. Clemetsen, Office 
Furniture Warehouse; W. B. Everts, M. S. Ginn & Co., Washington, 
D. C.; D. J. Dashiell, Dashiell Office Supply Co., Charleston, W. Va.; 
Fred A. Thomas, Jr., Thomas Furniture C 
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OA Camera Visits NOFA Annual Convention at Haddon Hall in Atlantic City, N. J. 





Bill Corbett, J: J. Schulda, Orville Crisman, Bill Corbett, Mrs Werfel; Jack Werfel, Colonial Office Furniture Co., Newark, N. J. 
Corbett, Joh Holten and Leo J. Cohen, all Riteform Chair Co 5. Howard Gunlocke, W. H. Gunlocke Chair Co.; John A. Gilbert, 
Moe Samet and H. M. Gutterman, both Monarch Furniture Co OFFICE APPLIANCES. 
Ed Hirsch rna Metal Products Co.; M. A. Ellman, M. A. Ellman 6. Amos W. Braun, Indiana Desk Co.; M. S. Marshall, M. S. Ginn & 
Co., Detroit, Mict Co., Washington, D. C.; Lou Farber, mirs. rep.; Horace Stetson, 
3. Seated: Lou Mann, Sturgis Posture Chair Co.; Mike McMahan Jr., Indiana Desk Co. 
McMahan Bros. Desk Co., Los Angeles, Calif. Standing: Frank 7. Walter F. Place and A. M. Love, both Dancker & Sellew, Inc., 
Neville, mfrs. rer J. B. Tompkins, Sturgis Posture Chair Co New York, N. Y.; Morris Brenin, Stacor Equipment Co. 
4. Arthur Bright, Bright Chair Co.; R. B. Booth, mfrs. rep.; Barry 
were show sttendance were M. Bachrach. president: 8. A 
ack R Gell« New York N Y M er wa f charge f the teinberg nr Mahoney Milton Kane Barney Senf Lou Bachrach 
wn Ww 1 table teel tile sbinets a Bob H Burt Jameson and Jack Tay 
s3ge and dead storag indiana Chair Co., Jasper, Ind.—Exhibited tion with the Indiana 
- and d k wa sr tive site f walnut furniture with hairs covered 
sift Craft Leather Co Brooklyn, N.Y Displayed were severa mpiet earne .] severa the styles f hair r sttendance were Edward 
ts + rette boxe yar humidors and desk lighte Beckma Albert M. Schaaf, Ralph F. Schneider and A. W. Flick 
Gregson Mfg. C Liberty, N. C.—An « mically priced line u 
f both Tolex plast snd top arain leather. a =f 
the Siren’ tnsttietinaal Vine. ween chew 
W. H. Gun ke Chair Co., Wayland, N. Y.—Leather davenrg 
i by t+ Si ery Howar W ke r 
cpke i Ke 
Hamilton Mfg rp., Columbus, Ind ff irs were feat 
? t sory “ attendance we 
Wa 
. or AY li Ne ¢ 
a New 3 Ra W/ ) 
Hanes Chair & Furniture Co., Inc., Mocksville, N. C.—Commercia 
. Art ciliata: as SC tMeades on . 
Haske In Pittsburgh, Pa plaved + ” he fon aw 
est n y 
- " A 
digh Point Bending & Chair Co., Siler City, N. C 
Hillside Metal Products, Inc., Richmond Hi N.Y Featured } w 
A f am . 
har 
Huntingtor c P= in A et ‘ ‘ . : ; 
yo wed 7. se ‘ One of the several parties who went for cruises during the NOFA 
, c we 5 convention as guests of Ed Keeling, Jr.. Arnot & Co., Inc. Standing 
m and »n the deck is Charles Peeper. 
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1. James Herbert, Hillside Metal Products, Inc.; John F. Miller, Griffiths 
Koch Co., Baltimore, Md., H. L. Rulison, Phil Kurnes, Arthur S. 
Lowe and Sam Challis, all Hillside Metal Products, Inc. 


2. P. Billet, Imperial Leather Co.; M. C. Morcheles, Stacor Co.; Joe 


Weiner, David Kramer, Inc., New York, N. Y.; Murray Silvers 
Congress Chair Co.; Morris Brenin, Stacor Co 


Indiana Desk Co., Jasper, Ind.—Feat i here was t heraton executive 
line, which included desk, telephone sbinet, wastebasket and table, a 
made of walnut. with quartered walnut sbone d an veneers. Present 
at the booth were A. S. Russe jenera nag ph Seiberlich and 


H. Stetson, sales representative 
Invincible Metal Furniture Co., Manitowoc, Wis.—Preducts exhibited 


cluded files, desks and concealed safe fF R was harae 

Jasper Chair Co., Jasper, Ind.—The pany's mplete ne of leather 
and grospoint upholstered office chairs, w 1 and office chairs was exhibited 
Louis T. Koerner, general manager: Art A. Barth etary, and Georae 
A. Litchfield were in charge. 

Jasper Desk Co., Jasper, Ind.—Featur here w the nation suite 
consisting of a 69-inch walnut exe t jesk » hutch abinet phone 
console and matching costumer A show wer » 48 walnut recec 
tionist desk from each f the Er ba . { ’ > fiane 
rift oak executive desk n the C mort +a eeriesc aA . sle pedestal 
desk in the Commer 5! series fftenda w e + Ww B wr Roger 
W. Young, H. A. Clemetsen and Raipha B } 

Jasper Office Furniture Co., Jasper, Ind.—The F 3064 » t Chippendale 
desk was the feature of this exhibit 

Jasper Seating Co., Jasper, ind f tered ff ’ fir 
finished walnut and oak were displa f b i were Ecker 
and A. F. Krieg. 

Johnson Chair Co., Chicago, II! , t were vera 3h grade 
holstered chairs. some f which we + adie ‘ the firm's ne 
Also shown were Bank of Enaland » j ’ iow t W. M. Sma 
was in charge of the boot} assisted i é 

Kalistron, Inc., New York, N. Y.—Plast ster sterials by Kalistr 
were shown on a variety of office ; yntique and pla f b Wo H 
Sheffield and David T. Papkin were to gr 


Kenwood Mfg. Co., Washington, D. C troduced to the trade was the 
company's new Econo-forn ici ian ail ashe 2 \ : F 
office chairs. C. E. Wade 
were in charge. 

Keystone Steel Equipment Co., Inc., Philadelphia, Pa torage, wardrobe 


and fiiing cabinets, including susp. and pens type f 
cabinets were shown. Joseph Mazer wa harae f the t +h 
La Salle Products Co., Chicago, II!|.—A / ne of ke tumer 


ash trays was exhibited in a variety 
type of office furniture. E. R. Rodrique 


Lackawanna Leather Co., Hackettstown. N. J jisplay was leathe 
for upholstery purpose D. H. McCree. T. P. f nd W.H s00d were 
in attendance 

Leopold Co., The, Burlington, lowa . t ere were MSL-378-60 ex 
ecutive conference desk in American walnut 3L-360-4 executive oak desk 
in softone finish; JSL-34-C executive cat t atural walnut, and JSL-350 
receptionist's desk in natural walnut f } n hand at the booth were 


R. B. Booth, Robert Fleming, Ralph eece i ; 
B. L. Marble Chair Co., The, Bedford, Ohio—This display consisted of 


the latest type of upholstered executive rar posture chairs 
also some period designs for executive ffices pholstered in colorfu 
leathers. At the booth were R. H. Thomas, F. P. Brouwer and C. B. Shubert 

Mario Mfg. Co., Inc., New York, N. Y.—A variety of leather tooled desk 
and reception room lamps, leather ash trays. k ends and waste basket 
was exhibited. Vito Russo and Arthur H h were in charge. assisted by 
W. Marton, W. Walsh and H. Myer 

Maso Steel Products, Chicago, IIi.—Meta! typewriter stands. costumers 
posture chairs, stools and desk-side ) were on display here 5. 4 
Murray, general manager, and John F. Burke, sales manager. were on 
hand at the booth. 

Mayfair Co., Chicago, IIl.—Products . r jed sre and round 
steel wastebaskets, steel transfer cases, desk lamps, desk letter trays. desk 
drawer letter trays, center drawer adjustable trays ard files. wood cos 
tumers, typewriter stands, typewriter tables and s king stands. Pictures 
of the firm's desks were a showr attendance was Robert Carithers 

Meilink Steel Safe Co., Toledo, Ohio wn were ated safes and 
files, home safes and security hests together wit be es business 
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Joseph N. Brenner, Brenner Desk Co., Newark, N. J.; John R. Gray, 
NOFA executive director’ Bernard H. Nemlich, Regan Furniture 
Corp., New York, N. Y. 

A. Barts, Jasper Chair Co.; John R. Freeman; R. J. Freeman, 
manufacturers’ representative. 

Nate Strauss, Sainberg & Co.; Leo Burt, Burt & Dell, Hartford, 
Conn.; Bernard Mercer, Sainberg & Co 

M. G. Wheeler, M. G. Wheeler Co., Sight Lamp Division; Mrs. 
Fred Ham, Emeco Corp.; J. H. Lynch, M. G. Wheeler Co., Sight 
Lamp Division. 

M. D. Marks and Morton Marks. Morton Marks & Sons, Richmond, 
Va.; Adolph H. Marks, Commonwealth Steel Products Co.; Seated: 
Mrs. Morton Marks and Mrs. M. D. Marks. 
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Martin Berger and Arthur Carlson, Charles R. Barry Co.; S. K. 
nes and M. Levy, Art Steel Sales Corp.; Dick Wallace, Charles 


Bake Auskern and Don Hanover, all Shepherd Chair 
f. I hen, Jersey City Typewriter Service, New Brunswick, 
hepherd Chair Co 


T. Mestel, Parker Steel Products Co.; Joe Levin, S. M. Levin Co., 
Boston, Mas E. Parker and J. J. Schulda, Parker Steel Prod- 
4. George Bergmann, H. K. Schnurpfeil, William Seifert, John F. 
Schork and A Kuhn, all Peerless Steel Equipment Co.; R. P. 
Adams Adams Co., St. Louis, Mo.; W. Crane, John H 


all Peerless Steel Equipment Co 


hn H. Kleir John H. Klein & Associates, Inc., manufacturers’ 
nts; A Repke, A. C. Repke & Co., Detroit, Mich.; Marvin 
ind R > Malone, all John H. Klein & Associates. 





hy, Murphy-Miller, Inc.; Murray Scherr and 
‘ Straff, manufacturers’ representatives; William Silberstein, 
sman & New York, N. Y. 








Ge tge Morgar manufacturers representative; Irving Kramer, 
National Desk Mrs. & Mr. C. C. Thornquist, National Desk Co. 
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machine stands and typewriter stands. S. R. Akers, president, was assisted 
by E. F. Daily, sales manager; C. C. Penske, Rex Dawson, Dave Kohansky, 
Hal Johnsen, Virginia Wiesner and Robert C. Haines. 

Milwaukee Chair Co., Milwaukee, Wis.—An assortment of both all wood 
and upholstered office chairs was featured here. In charge was L. J. Block, 
assisted by Frank Sandstrom, E. J. Mulvaney, R. M. Fleming, Vie Lydon 
and Mrs. Ellis Ryan. 

Milwaukee Metal Furniture Co., Chicago, Ill.—A group of metal office 
chairs was the feature of this exhibit which was in the charge of L. J. 
Block, assisted by Frank Sandstrom, E. J. Mulvaney, R. M. Fleming, Vic 
Lydon and Mrs. Ellis Ryan. 

Martin Moldow Associates, New York, N. Y.—The latest line of foam 
rubber chair pads and rubber typewriter pads produced by Perfect Rubber 
Seat Cushion Co.; also metal desk accessories made by Jayem Sales Co., 
f Brooklyn, were shown. 

Monarch Furniture Co., High Point, N. C.—Top grain leather, supported 

ny! plastic and unsupported plastic upholstered office and reception room 

unge chairs, sofas, swivel and side chairs were displayed. President 
M. Samet was in charge. 

Morgan Metal Products, Div. Wolcott Steel Products Corp., New York, 
N. Y.—Exhibited here were two and four drawer steel suspension and non- 
uspension files and tub combinations; also combination typist's desk and 
file. Attending the booth were Philip F. Browne, president, and Jack A. 
Pardo, vice-president. 

Murphy Chair Co., Owensboro, Ky.—Shown here was the complete line 
f office chairs, swivel chairs and tables including a line of reception 
room furniture with tables to match. W. E. Crouse, general manager, was 

charge, assisted by David Fidler, David Fried and Hal Johnsen. 

Murphy-Miller, Inc., Owensboro, Ky.—A modestly priced group of furni 
ture in solid walnut was introduced, shown with an expanded line of 
ipholstered office chairs. At the booth were A. Albert Straff, Murray 
Scherr and Stephen J. Murphy. 

Myrtie Desk Co., High Point, N. C.—The Pacemaker conference desk, 
6058-75-F was featured at this exhibit, together with matching accessories. 
W. T. Powell, secretary and treasurer, and T. R. Pitts, sales manager, were 

charge. 

National Desk Co., Herkimer, N. Y.—On display for the first time was a4 
new modular executive type grouping in walnut, mahogany and Korina. 

C. Thornquist, president, was in charge assisted by Irving Kramer, Bill 
sigliotti, H. Rulison and T. Ralph Unsworth. 

Neiman Steel Equipment Co., Inc., Philadelphia, Pa.—Shown here was a4 

mplete line of stee! shelving and shop equipment including work benches, 
shop boxes and parts bins. Stanley Neiman and G. M, Denise were in 
attendance. 

Nucraft Furniture Co., Grand Rapids, Mich.—The firm's line of office 
accessories including occasional tables and bookcases was shown here 

W. Schad, sales manager, was in charge 

Office Furniture Warehouse, New York, N. Y.—Wood desks and tables 
by the Jasper Desk Co.: wood office chairs by the Jasper Seating Co., and 
spholstered furniture by the Thomas Furniture Co., were shown. H. A, 
Clemetsen and members of the above firms, including Raphael Blessinger, 
August F. Krieg and Fred Thomas, Jr., were on hand. 

Parker Steel Products, Inc., Brooklyn, N. Y.—Storage wardrobe and 

mbination cabinets; storage and wardrobe cabinets; utility cabinets; sec- 
tional book cases: transfer files and lockers, al! in steel, were on display 
here. Leonard E. Parker, president, and Theodore Mestel, sales manager, 
were in attendance. 

Peerless Steel Equipment Co., Philadelphia, Pa.—A complete line of 
filing cabinets, desks and other office sundries was exhibited here. In at- 
tendance were Joseph Galen, Anton Kuhn, Harry Dresch, John Shorck, 
seorge Bergmann, Frank Timlin and H. Wray Crane 

Polar Mfg. Co., Philadelphia, Pa.—A new and different idea in desk 
ets was the feature of this exhibit. In addition, a complete showing of the 
44 piece open stock desk set, a broad line of desk pads and other miscel- 
yneous items were shown. H. M. Getty was in charge of the booth. 

Princeton Upholstery Co., Inc.—Bronx, N. Y.—Modern and traditional 
executive furniture in leather, in all price ranges was on show. Nicholas 
Tamagna, Hugh Morgan and Ralph Gottlieb were in attendance. 

Radel Leather Mfg., Newark, N. J.—Roya!l Windsor top grain upholstery 
eather in a variety of new colors and finishes, also soft pliable deep buff 
eathers, were on display. Dale J. McKnight was in charge, assisted by H. S. 
Ww 3 
Rest-A-While Couch Co., The, Ellenville, N. Y.—Exhibited here was the 
No. 1000 Rest-A-While couch, the No. 2000 lounge couch and the No. 3000 
Longfellow couch. Also shown was the No. 500 executive chair in Boltaflex 
with Goodall grospoint seat. Sidney Kurlan was in charge of the booth. 

J. K. Rishel Furniture Co., Williamsport, Pa.—Among desks on display 
here were an executive walnut Chippendale flat top; two modern flat top 
walnut desks; a walnut drop-head typewriter desk, and an oak flat top desk, 
Don H. Ulmer was in charge. 

Riteform Chair Co., Inc., St. Paul, Minn.—This firm featured its new low 
priced line of executive steel chairs in the 900 series: the deluxe 1600 series 
sluminum executive chairs, aluminum club chairs and settees, and the steel 
economy typist chair. Representing the company were John C. Holten, 
president: R. R. Voorhees, vice-president; John J. Schulda, Leo J. Cohen 
snd Wm. P. Corbett. 

Rockwell-Barnes Co., Chicago, Iil.—Featured here was Rock-A-File modu 
sr furniture. L Rose and H. O. Atwood were in attendance. 

Royal Metal Mfg. Co., Chicago, Ill.—Exhibited were executive chairs, 

je chairs, and posture chairs; reception room furniture featuring the 
new square tube satin chrome designs. The exhibit was under the direction 

f K. R. Kerr, regional sales manager 


Sainberg & Co., Inc., New York, N. Y.—A fu ne of executive desk 
sccessories in top grain cowhide, was shown. Over 45 of the items were 
available from open stock and in 20 « rs. Included were desk pads, 
jesk sets, waste baskets, lamps and trays. Bernard Mercer, Milton Hoffen- 
berg and Nate Strauss were in attendance 

Scerbo, Frank, & Sons, Inc., New York, N. Y.—Displayed were three com- 
plete executive suite two with tooled leather desk tops and one a4 


jern walnut pedestal desk. The chairs and sofa were leather uphol- 


(Turn to page 222, please) 
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the He - 


by Irving Settel, authority on retail advertising 


@ GENERALLY speaking, we can assume that 
you carry a Similar line of merchandise to that 
of your competitor. We can conclude, then, that 
your prices are comparatively equal and that 
he is as anxious to sell his merchandise as you 
are. There are times when he will attempt to 
better your prices better your service 
outsell you in every way 

All things being equal, the edge on sales is 
determined by the quality of advertising being 
used. Cleverly planned, advertising can con- 
sistently win in a tough competitive field 

From all outward appearances, an appliance 
store is just “an appliance store” to the average 
consumer. It takes comprehensive promotion 
to transform that business into an “institution.” 

The public must be convinced that even 
though products may be similar and prices 
equally low, it is more desirable to make the 
purchase from you than from your competitor 
A demand must be created for your products in 
your store 

How can this “miracle” be achieved? How can 
new customers be made and maintained in 
today’s competitive market? One way is by 
working to achieve “individuality.” 

If you can convince a reader of your adver- 
tisement that you are different, that you are 
distinctive, that you can offer more of the “in- 
tangibles” you've made a new friend and buyer. 

There are many formulae which may be 
utilized. Naturally, none are fool-proof or un- 
erring. However, many can be applied, with 
slight deviations, to your business and accom- 
plish great things 

Here are a few which might be tried: 

1. Add a new sales feature to your store and 
promote it! A new convenience, a new sales 
feature, novel arrangements, and so forth, make 
a store desirable for shopping. For example, one 
office appliance store merely rearranged its 
stock, placing most of it on flat wooden count- 
ers. Each item was priced in large red numbers 
to give the impression of “specials.” 

The firm advertised the “convenience” of 
shopping in a “self-service” office appliance 
store. Another store established a “demonstra- 
tion” section where free demonstrations of any 
items were performed to the delight of passerby 
trade. The “section” was placed in the window 
of the store! 

2. Create a cartoon character and identify it 
with your store. One midwestern office appliance 
dealer created a wonderful cartoon character 
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21. advertising tricks that work miracles 


of an office manager. He calls it “Uncle Bill” 
and makes sure it is displayed in every ad. In 
fact, his “voice” can be heard on all radio com- 
mercials of the store. 

“Uncle Bill” gives special offers to his nieces 
and nephews (the customers) and makes the 
promotion really live. The expression, “Uncle 
Bill says” is quoted in jest by everybody in town 
All this creates good will and eventually sales. 

3. Build a store front that is distinctive and 
promote it. Make your store front a little dif- 
ferent and you will attain distinction. One mer- 
chant painted everything red including the 
window. He naturally left a square for display 
purposes. He advertises himself as the “appli- 
ance store with the red front.’ It created in- 
terest and maintains good sales volume. 

4. Attract customers with “Leaders.” In your 
weekly advertisements, promote a regular spe- 
cial. Sell an item at a very low price and give 
it prominent position. Devote the same position 
each week for another item and you will eventu- 
ally attract a following. The leader will, of 
course, bring traffic. It is up to you to do the 
rest 

5. Get and advertise testimonials of satisfied 
customers. Unquestionably, there is no substi- 
tute for a satisfied customer. Not only in the 
newspapers, but by means of radio and direct 
mail too, the publicizing of an honest testimon- 
ial will attract customers into your store. 

People like to buy in a store in which they 
have confidence. They like to buy in a store 
which is proven, “tried and true.” Some stores 
carry complete campaigns around various testi- 
monials of well known citizens. Naturally, per- 
mission of the person must be obtained. 

6. Test your results. It is not enough to try 
these ideas. It is necessary too, to see if they 
are resultful. Constant change and improve- 
ment is the foundation of good business. It does 
not pay to waste time nor money on promotion 
schemes or ads which cannot do a job. 

It is highly likely that any advertisement, no 
matter how poorly prepared, will do the adver- 
tiser some good. Even if just the name of the 
store is “pushed,” some effect will be achieved 

However, we are not interested in getting 
minimum results. We want to attain the great- 
est amount of business for our store. We want 
to create a “pulling power” which will manifest 
itself in more volume. One way to do this is to 
try and test the ability of your ads 

Turn to page 114, please) 
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OFFICE EQUIPMENT DEALER 


conducted by 


George I. Taylor 


P.O. Box 542, Long Beach, Calif. 


stop them with light in your windows 


ge WHY IS IT that one office appli- 
window display will 
have vastly greater pulling power 
than another that is apparently as 
attractive to the shopper’s eyes? Is 
Not always. 

Frequently the window with less 


ance dealer’s 


it store location 


eye appeal has a vital factor miss- 
ing. This absent element is light of 
sufficient intensity to stop pedes- 
trian traffic This stopping factor 


is variable 


Can Stop Traffic 


Good lighting can make an at- 


ractive window display more ar- 
resting. It may even partially re- 
deem an indifferently trimmed 


window. Higher 
a window will 


light intensities in 
draw shoppers to a 
display, just as moths are pulled to 
a flame. The right lighting gets 
attention when all else fails. 

The ability of a store window to 


lraw passersby may be measured in 


direct relation to the amount of 
light used. In one interesting case 
study, a 20-foot window was used 
A careful check was made on the 
number of pedestrians who stopped 
inder varying light conditions 
Lighting costs were computed. The 
results 

First week: 1345 watts per square 
foot stopped 4.6 of passersby 
Cost. 90c a d 

Second week: 41.7 watts per 
square foot drew 21.1% pedestrians 


Cost, $2.81 


Third week: 60.4 watts per square 


foot stopped 31.5% of passersby. 
Cost. $4.08 daily 
Fourth week: 79.2 watts per 
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square foot stopped 37.2% of pass- 
ersby. Cost, $5.35 a day. 

The check was made on a store 
window on one of America’s busiest 
shopping streets, which explains 
the practicability of using higher 
intensities, even though electricity 
bills mounted. Nevertheless, these 
intensities are relative, and have 
practical value to all stores, regard- 
less of location. 

Even in this study, the final weeks 
suggest that there is a point of 
diminishing return for the use of 
higher and yet higher intensities. 
At some point, depending upon in- 
creased response, the additional 
cost will outweigh the greater num- 
ber of window shoppers—and store 
traffic. 


Weigh Light Costs 

Certainly the lower the total 
count of pedestrians past a store, 
the less point there will be in using 
the highest intensities of light. 
Nevertheless, this study points up 
the fallacy of too little light in an 
effort to cut one item of store over- 
head. It emphasizes the need to 
weigh light costs of the store win- 
dow display effectiveness. 

How high the intensity of light 
should be will also vary with loca- 
tions. In a hot spot location where 
other retailers are light conscious, 
higher intensities of light will be 
needed than in shopping districts 
and neighborhood areas where low- 
er light intensities are the rule. 

Thus, to some extent, the stop- 
ping value of light is relative to 
the store’s immediate surroundings. 


by HAROLD J. ASHE 


special writer 


If high intensities are the rule in 
a shopping area this will practically 
blackout a window using consider- 
ably less light. 

It is equally important that win- 
dow lighting be non-glare. Shop- 
pers have an aversion to facing 
glaring lights whether these are in 
store windows or are the blinding 
headlights of approaching cars. 
Even if they brave the glare of 
window lights, these act as irritants, 
and such lights are not designed to 
put prospective customers in a re- 
ceptive mood or stimulate walk-in 
impulse sales. 

The light should be evenly dis- 
persed—uniless a spotlight is focused 
to call attention to one item. Lights 
that are spaced too far apart will 
create sharp contrasts of light and 
shadow, with varying intensities of 
light. 


Encourage Motorists 

Window displays that are too 
dim, if the store interior cannot be 
easily seen from the street or high- 
way, may further penalize business. 
Many motorists, if not regular cus- 
tomers familiar with store hours, 
by-pass dimly-lit stores under the 
impression they are closed — with 
only night lights burning. More- 
over, dimly-lit stores repel many 
motorists, discourage them from 
stopping to investigate. 
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expanding files featured in display 





Stationery Window at Belcher & Schacht's, Los Angeles, Calif. 


by GEORGE D. TAYLOR 
display specialist 


@ THE PHOTOGRAPH ILLUS- 
TRATES a general stationery win- 
dow featuring expanding files. Three 
departments were featured along 
with the main attraction, thus 
giving publicity to very important 
units in this prominent coast sta- 
tionery establishment of Belcher 
& Schacht, Los Angeles, Calif 

The background effect was 
achieved through a combination of 
buttress board and a green rafia 
shade. It was worked out by means 
of Decca Poles which were used 
to support the screen in position 
and to hold the shadow box and 
“basket” shelf in position 


“Drug store stands” were used 
as supports for the files and also in 
the unit on the right featuring the 
art department. Lace doilies were 
employed to soften the severity of 
this shelf displayer and a pleasing 
arrangement of art supplies was 
the result. 

It will be noticed that ordinary 
ll-inch planks were covered with 
briar cloth and used to promote 
those items suited to this type of 
display. On the extreme right of 
the display were shown various 
templates which are so popular in 
this modern age. They were at- 
tached to the plank with common 
pins and suitable descriptive signs 
were used in strip form for each of 
these templates telling its use and 
the price. 

On the extreme left of the dis- 
play is another board used to show 


the “drug store stand” 


@ MANY PEOPLE DERIDE what 
has become known as the “drug- 
store stand” used by drug stores 
throughout the country. The win- 
dows of the average drugstore are 
usually narrow and hence this type 
stand is used in these windows to 
very good effect. It carries a lot of 
merchandise and for that reason is 
adopted wherever the display space 
is limited. 
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Such stands are not necessarily 
limited to narrow window space, 
however, but can be put to good 
use as complementary stands for 
unit trims in almost any type of 
display. They are a splendid asset 
in the office supply business not 
only where the windows are narrow 
but also in large windows as is illus- 
trated in the accompanying photo- 
graph. 


OFFICE APPLIANCES, 


Keuffel & Esser drafting equipment. 
The articles suitable were pinned 
on the board and the rest of the 
items were shown on a drawing 
board and by means of the two 
Decca display units. 

General stationery items were 
displayed on a board placed at the 
front of the window. This general 
Stationery section in one form or 
another should never be excluded 
from any window at any time in 
the “display space limited” organ- 
ization. No matter what type of 
trim you are installing, there should 
always be a corner or space re- 
served for showing your staple 
stationery items. 

Many firms make the mistake of 
installing unit trims of special mer- 
chandise and leaving them in the 
window for weeks at a time to the 
detriment of their main objective, 
stationery trade 


Solves a Problem 

The man with limited window 
space cannot afford to do this and 
should make sure that his windows 
are designed to promote his store 
in its entirety. In an article to 
follow the writer will show a photo- 
graph of a “shadow box” back- 
ground admirably suited to the store 
owner with limited display window 
space. By means of this arrange- 
ment he will be able to promote 
several departments in as many 
distinct units. 

It pays to devote plenty of time 
to study and promote your window 
displays. Sometimes it seems as if 
they are not producing for you but 
don’t you be fooled by people with 
slot machine jackpot minds. Work 
hard and consistently at it and it 
will not be too long before you fully 
gain the value of the effort 


In this particular display it was 
deemed desirable to show an assort- 
ment of expanding files in the 
center of the window. Two of these 
drugstore stands were used to 
achieve the effect as shown. The 
glass shelves were “juggled”’ so as to 
provide appropriate shelf space for 
the various envelopes and to sup- 
port the main sign bearing the 
caption, “A File for Every Purpose.” 
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this stand is de- 
the right of the display 
It was used r a separate display 
yf art materials. The stands were 
the use of paper doilies 
supplies arranged as a 


Another 


picted on 


iolled up Dy 

and the art 

separate 
This is the most valuable use to 


which this i can be put. It is 


Take 


possible to make as many repre- 
sentative department displays as 
the window will hold. Each of these 
displays is distinct from the other 
and presents the picture of your 
store in its entirety. There is no 
simpler or faster method available 
to the independent merchant to 
departmentalize his displays. 


advantage Oo 





dreary, dreary weather 


gw EVERYONE WHO READS this 


article knows to what I refer. I 
peak, of course, to those damp, bad 
lays when it seems the buying pub- 
lic would rather stay home where 

is warm dry than come to 


make purchases. 
merchant is in the 
tiflably so when this 


your store 
The avera 


lumps al 


ynndition prevails. He worries about 
his daily receipts and because the 
cash is limited he is at his wit’s end 
There is an attitude that should 
be assumed and things that should 
be accomplished at this period 


Those things which never get done 
because too busy waiting 
n trade hould be accomplished 
| periods 

if merchandise, ar- 
ck, house cleaning 
rners, display on the 
ledges, replacement of lights, and 
numerous other details which come 
inder the heading of “good house- 
keeping hould be attended to at 


this time 


luring these d 
The marki 
rangement 


f neglect« 


Time to Be Alert 


This is 1 time to neglect the 
window display (as is popularly ad- 
vocated by me individuals). “Cus- 
tomers will not see them, so why 
WOrry is the theme too often used 
to the de t of the store. There 
are alway indow shoppers, be- 
tween showel! as they pass by 
Later on, they will discuss the need 
for some e items you have 
taken the time to display. That is 
when your alertness pays off 

I saw n good ones at John 
Does,” i unusual conversa- 
tion as is “they had some nice ones 

the wind I did not stop, but 

caught a glimpse of them from 
the car, f1 the bus, or as I passed 
DY 

Departme! tore owners are 
.ware of this human trait and you 
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never see their windows neglected 
for an instance. They know the 
folly of neglect and are on their 
toes at all times. 

Mr. Independent Merchant, you 
can do likewise. Keep your people 
busy—if not at the cash register, 
then at some profitable task. Be 
sure that you prepare for the 
future. Anticipate those things 
which, if attended to, will guar- 
antee you more profits when the 
busy season comes upon you. 

This anticipation will prove to be 
valuable to you and the wise mer- 
chant will concur in this advice. 


If your time is so occupied that 
your displays are being neglected 
by all means get some of these 
stands and use them to your ad- 
vantage. A card to the writer at 
Box 542, Long Beach, Calif., will 
assure you of information concern- 
ing the source from which they 
may be obtained. 


Competition is tougher. As much 
as one would like to do so, there is 
no time for rest. Details must be 
conquered and the dull, wet days 
are the ideal time to accomplish 
these things. 

You will be surprised how this 
busy application on bad days will 
pep up your feelings and as you 
ferret out those long - neglected 
tasks and get them done and be- 
hind you, you will realize what a 
blessing it will be to you and your 
organization when once again the 
busy “cash register days” are upon 
you. 








Modernistic Appeal .. . Palson’s Worcester, Mass., created eye appeal with this 
modernistic entrance window facing one direct traffic approach. The shadow boxes in 
free shape frame are eye-catchers for specialties. The collection of stationery, pens and 
leather goods in the foreground was presented with the thought, “Practical Gifts for the 
Service Men.”—-ACS 
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OA ad display 


for June 


suggested by the advertis- 
ing of Peerless Steel 
Equipment Company 


@ ON PAGE 196 of the January 
issue of OFFICE APPLIANCES appears 
an advertisement by the Peerless 
Steel Equipment Company of Phil- 
adelphia, Pa. This advertisement 
Suggests a display which appeals to 
the sport lover in the most effective 
manner possible. 

The television programs empha- 
size wrestling every day of the week 
and on every hand one hears it dis- 
cussed in a very enthusiastic man- 
ner which staggers the imagination. 
Yes, indeed, wrestling is one of our 
most important spectator sports 
and is on the mind of millions of 
people all over the country. 

In what better fashion could you 
possibly gain attention in your dis- 
play window than by the use of a 
blow-up of your favorite wrestler. In 
the Los Angeles district for instance 


























COM PANT 








ff] with aftice equipment 
‘A problems... 

\ get expert 

advice from 























a “Continental Nobleman” has cap- 
tured the fancy of millions of people 


Capitalizing on Peerless Steel Equipment Co. Selling Idea 


and his picture appears everywhere, 
including the billboards. 

An action blow-up would be to 
the best interest of course but if 
one is not available then the indi- 
vidual photograph would be the 
next best choice and would do a 
whale of a job for you. It should 
be used in a display of general com- 
mercial items with the caption, 
“Don’t Wrestle with Your Equip- 


center panel in a display arranged 
on steps. The merchandise should 
be grouped attractively around the 
picture and cards suggesting the 
use of the various items would add 
to the interest. These do not have 
to be large and the wording should 
be brief. A spotlight on the picture 
would draw attention and as usual 
your store name should be promi- 
nently displayed in front of the dis- 


would add to the scope of poten- 
tiality. 

A little thought devoted to a dis- 
play based upon these suggestions 
would prove to be a money maker 
for any store adopting the plan. 
We are very grateful to the Peerless 
Steel Equipment Company for its 
contribution to our album of work- 
able ideas. 

Once again an advertisement ap- 


ment Problems. Get EXPERT AD- 


VICE from (Your Company Name).” play. A card to the effect that a 
salesman would be glad to call and 


which shows your phone number 


A framed picture would be most 
effective and should be used as the 


pearing in OFFICE APPLIANCES serves 
to suggest a window display that 
would be decidedly different and 
decidedly worthwhile. 





Definitions 
By Harold J. Ashe 


@ Chiseler: Your competitor down the street 

Floor Model: Any slow moving appliance for which 
you need an excuse to cut the list price. 

Trade-In: A legalized form of gambling. You bet 
you'll get your allowance out of it, the customer bets 
you won't. 

Salesman: Too often just another order-taking clerk 
with a crease in his pants 

Sales Contest: A gimmick to get salesmen to do what 
they’re paid to do anyway. 

Sales Manager: An ulcer wired for sound. 

Loss-Leader: One way to take the profit out of the 
profit-and-loss system. 

Fair Trade: A law designed to take the loss out of the 
profit-and-loss system. 

Ethical Dealer: You! 

Unethical Competition: All the other guys, including 
your brother-in-law. 

Stock Reduction Sale: A way to get rid of those cats- 
and-dogs. 

End-of-Year Sale: The Christmas trade was lousy 


34 


and now your income tax is coming due 

All Other Sales: Business is sure way off. How come? 

Accountant: Frequently just another bookkeeper 
with a title. 

Net Profit: If you make it this is what you divide 
with the government. 

Net Loss: What you don’t make when there's nothing 
to divide. 

Credit: A factor which varies with circumstances. 
What you never have enough of when you need it; 
what you have too much of when you don’t want to 
use it. 

Margin: An impressive gross profit in which net 
earnings are usually not visible to the naked eye. 

Mark-Up: Your margin when you're optimistic. 

Mark-Down: What happens to your margin when 
you're pessimistic. 

Lone-Wolf: The Joe who doesn’t believe in joining 
his trade association. He’s the first one demanding to 
know what the association is going to do when a tough 
industry problem comes along 

Clique: Those guys who “run” the association be- 
cause others back away from donating their time 
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Fifty years in the 





by IVAN ALLEN 
Ivan Allen-Marshall Company, 


Atlanta, Ga 


gw OLD STATIONERS never die, 


they just f-i-l-e away! 


I hold in my hand a program of 
the first district convention of the 
National Association at the Hills- 
boro Hotel, Tampa, Fla., March 20, 


1924. Listed in it is an address, 
“Past, Present and Future,” by Yours 
Truly 

An industry must be mindful of 


is to deserve the will 
of the future. Our industry, office 
outfitters and commercial sta- 
tioners, is not much older than the 
National Association, which was or- 
ganized in 1904. Before then, we 
were a lonesome, scattered, hungry 
lot with little storekeepers, book 
stores, print shops, racket stores, 
what-have-you 

Box files with index—25c, pre- 


the past if it 


mium writing fluid—65c, printed 
letterheads—$2.25, single pedestal 
quartered-oak typewriter desk— 
$22.00, revolving Bank of England 
quartered-oak chair—$11.25. 

Fifty years ago the electric light 
and telephone were curiosities. 
There were no automobiles, moving 
pictures, electric refrigerators, air- 
planes, radios, television, or atomic 
energy 


A Dramatic Story 

These are not just my thoughts, 
they are the thoughts of the office 
equipment institute; they tell a 
human, dramatic story of the con- 
tributions of our industry; and in- 
dustry that is basic to modern liv- 
ing in America; an industry that is 
s essential to the American Way 
as the instruments on the captain’s 


bridge which control the ocean 
liner. Straight rows of desks—pos- 
ture chairs—scientific lighting 


Fingers fly over 
hands dart to rec- 


conditioned 


typewriter keys 
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ord files—a cash register rings— 
adding machines click. On all sides 
office equipment—machines, record 
systems—lifting from the minds of 
men and women the drudgery of 
routine. 

It all is the stirring rhythm of in- 
dustry in the tempo of today. Its 
theme? That this morning millions 
of Americans start another day in 
thousands of businesses and indus- 
tries that provide a standard of 
living for the people of America 
none has surpassed. They work 
fewer hours per day, fewer days per 
week; they are healthier, happier. 

For behind the scenes everything 
is planned, simplified, directed. A 
specialized industry—The Office 
Equipment Industry—supplies the 
machines, systems and equipment 
which enable management to con- 
trol its own creations, the gigantic, 
industrial, governmental and social 
systems as they exist in America 
today. 


A Shocking Idea 

Remove suddenly the means of 
control, remove office equipment, 
and these intricate structures could 
not withstand the shock. 

Return to manual methods of 
operation? Remove office equipment, 
stationery, typewriters, adding ma- 
chines, calculating machines, book- 
keeping machines, dictating ma- 
chines, duplicating machines, 
mailing machines, filing systems, 
specialized record systems? Go back 
to the '70’s? Throughout the office 
remove the machinery of control? 
Business would collapse overnight. 
Thousands of skilled workers would 
be in the streets. 

The result? More expenses; 
higher selling prices; fewer buyers 
who could pay the price; loss of 
sales volume; drop in production; 
decrease in employment; greater 
manufacturing costs; another in- 
crease in selling price. And so the 
vicious circle would reduce great 
industries to numerous small fac- 
tories marketing luxury products 


stationery business in America 


Address before the NSOEA District No. 4 Meeting, 
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to the very wealthy. Every industry 
presents a similar example of how 
office equipment directly benefits 
the public the industry serves. 

The typewriter brought women 
downtown, and now they are thicker 
than gem clips. They have done a 
good job, have cleaned up the 
offices, dignified the work, moved 
the cuspidor, and often married the 
boss. 

Women (then called ladies) could 
only teach school, take in sewing, 
or keep boarders. 


“Freed’’ Womanhood 

Events occurred one after another 
late in the nineteenth century 
which struck deep into the social 
system. It was then that the type- 
writer appeared in offices, followed 
by the rapid appearance of other 
business machines. 

Almost at once the American 
woman was lifted from the dull, 
sheltered existence that had been 
her lot. An amazing new world was 
opened for her development. She 
was given a place in American busi- 
ness. Her character, her outlook, 
and even her appearance blossomed 
in the new atmosphere; even more 
profound were the repercussions 
that were felt in marriage and in 
family and social life. 

In 1870 there were 174 stenogra- 
phers and typists. Of these only 
eight were women. These women 
were looked upon as daring pioneers 
who ventured into a realm belong- 
ing to man alone. Parents con- 
sidered business no respectable vo- 
cation for a girl. She might as well 
become a “play actress.” By 1930 
however, 900,000 men and women 
found places in business as typists 
and stenographers. Of this number 
95142% were women. Now, 1952, there 
are more than 10,000,000 white- 
collar workers. 

Office equipment has indeed 
created well paid employment for 
young people of America and pro- 
vided opportunity that never before 
existed. And, too, it has trained 
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thousands of Americans to aspire 
toward higher standards of living, 
greater enjoyment and broader de- 
velopment of personality. 


Of Vital Significance 

But there is a larger significance 
to this extraordinary increase in 
the number of office workers—a 
vital social significance. It has 
greatly augmented the size of the 
group that makes America what it 
is today. There are the people who 
acquire buying power above the 
bare necessities of life and thus 
provide employment for thousands 
of other Americans. These are the 
people who swing elections, create 
American tradition and determine 
the fate of styles, educational pro- 
jects, amusements and products of 


Our government carries on the 
world’s greatest volume of business 
routine. Income tax laws of 1913 
probably increased the demand for 
office equipment and accessories by 
3342%. 

Maybe we should build a monu- 
ment to the bureaucrat. 

Indeed, so great is the size of 
America that if office equipment 
vanished from the face of the earth, 
government could no longer func- 
tion. 

In industry, social affairs and 
government, the genius of man in 
America has built through the years 
vast structures; but remove the 
means of control and these benefi- 
cent giants become Frankensteins 
to destroy their creators. 

Moreover, through various types 
of activities, the office equipment 





industry trains young people in the 
use of its products—gives them 
greater earning power—provides 
opportunity and teaches them 
order, accuracy and straight think- 
ing. It educates its customers in 
correct business procedure, often 
by ways and means which have no 
direct bearing upon the sale of its 
products. 


The American Way 

And so the sun sets on another 
day and the last notes of the thrill- 
ing symphony of business fade. 
Millions of Americans will return to 
their homes to enjoy the comfort 
and security of the American Way 
of Living, to which office equipment 
has contributed so extensively. 

“Grow old along with me, the 
best is yet to be!” 


industry. 





THE SALT LICK 
Monthly Musings on Salesmen 
and Their Problems 


by L. R. ADDINGTON 


manager, 
wholesale division, 
Art Metal Construction 
Company 








@ VERY OFTEN MANY 
of us will insist that we 
know our customers, but 
if someone would ques- 
tion us about them, we 
would come to realize very quickly that those that 
we thought we knew are almost total strangers to 
us as salesmen. Knowing who somebody is, -is 
merely being acquainted. Knowing our customer 
means that we are aware of how many office em- 
— work in a certain office; we know the names 
of the department heads, office manager, and execu- 
tives; we know what these employees do and how 
they do it; we have some idea of the work flow 
through the office and we are aware of the various 
personalities the office manager has to sell in order 
to get anything. We know whether the company is 
progressive or backward, and certainly whether it 
is or is not making money. Along with knowing 
people, we become acquainted with their desires 
and needs, with the shortcomings of those work 
benches and tools which they are using. 

As we gain exact knowledge of our customer, 
this customer becomes a friend, and in becoming a 
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friend, a desire to do something for the other fellow 
expresses itself in our minds through the desire to 
serve. We start noticing the old and inefficient files, 
desks, chairs, indexing, and that work which will 
lend itself to “visible” application. We start making 
suggestions for improvement, and this is consis- 
tently done by approaching the same suggestion 
from many different angles so that you do do not 
become a bore or appear to be “hipped” on any one 
subject. Many salesmen find themselves in a rou- 
tine call pattern in which only one person may be 
contacted to see if the customer has a requirement 
this week. This type of selling is important and a 
necessary repetitive technique which has proven 
itself successful to a certain degree. However, it 
does not lend itself to create selling because of 
the fact that the salesman does not know the person 
who might use a new product or what the company’s 
work problems are. 

In order to sell new ideas to old customers, and 
old ideas to new customers, the salesmen must be 
in a position, through knowledge of the customer's 
office and his work problems, to determine quickly 
in his mind not only what customer would be a 
logical prospect for the new idea, but what person 
or department within the customer's office would 
be able to use this new idea or product. 

Below are listed those things which should be 
known by any office equipment salesman about his 
customer before he can feel that he controls his 
accounts competitively: 

1. Names and titles of executives. 

2. Names and responsibilities of junior executives. 

3. Name of person in full charge of daily opera- 
tions. 

4. Credit rating. 

5. Number of office employees. 

6. Type and age of equipment now used. 

7. Whether the prospect is growing. 

8. Learn some of the history and background of 
the prospect. 

Next Month—How the user gains after buying. 
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Presented at the NSOEA District 
No. 4 Meeting, St. Petersburg, 


Fla., April 3, 1952 


by ZAC SMITH 
Zac Smith Stationery Company, 


Birmingham, Ala. 


Have a full and balanced stock 
of goods. Get rid of slow moving 
items. Install stock control in 
order to have a guide to buying 

2. Adopt price list that will en- 
able you to pay your accounts 
promptly. Pay all employees ade- 
tain a fair net profit 


quately and 1 
after taxes 

3. Have lepreciation account 
plus a reserve for improvements in 
o increase efficiency of oper- 
a reduce growing over- 
head cost Install improvements 
ewriters, calculators, 

machines, delivery 
iern store fronts and 
store equipment. Use the equip- 


like electri 
book ke eDdDi! 


equipment 








Another Bank Installation . . 


the attractive ene 


solved by the Milwaukee Chair Co 
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. Milwaukee chairs enhance 
at the National Bank of Burlington, Burling 
Iowa. This is another financial institution seating problem 


ment you sell. Budget expenses and 
tax liabilities. 

4. Sales classes, sales meetings, 
management with department 
managers meetings are necessities. 
Continuous study and planning to 
give better service and to increase 
aggressiveness of sales personnel 
are essentials. Efficiency in the 
office and better service, including 
delivery are on the “must” list. 
Secure new accounts and hold old 
accounts. 

5. Study the economic tides and 
trends of business. 

6. Co-operate with your competi- 
tors, striving continually to elevate 
our industry. Do something to help 


repay the industry that has helped 
you. 

7. Establish and improve em- 
ployer-employee relations. A smile 
will help. 

8. Read trade magazines. Study 
at least one night a week. Attend 
NSOEA regional and national con- 
ventions. Visit other dealers in 
other cities and exchange ideas. 

9. Know your cost operations. A 
monthly operating statement is a 
must. There are at least 21 con- 
trollable items of expense and five 
fixed items. Secure a net profit. 

10. Participate in civic, religious 
and cultural affairs of your city 
and grow with your community. 








Milwaukee Seating . . 
Chair Co. are used in the Valley Bank & Trust Co., Des Moines, 
lowa. Storey-Kenworthy Co., Des Moines, made this impressive 
installation. 


10 Tons of Pro- 
tection ... Ed- 
ward J. Riesbeck 
(right), president, 
and Christian G. 
Nolte, vice-president 
of the Astoria Fed- 
eral Savings & Loan, 
Astoria, N.Y., ad- 
mire the precision 
tooling on the mas- 
sive 10-ton vault 
door recently in- 
stalled by the Mos- 
ler Safe Co. Con- 
trolled by multiple 
movement time 
locks, the door is 
thicker than the 
famed Mosler vault 
doors that success- 
fully withstood the 
atom bomb blast at 
Hiroshima, Japan. 





. Chairs made by the Milwaukee 
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normal isnt normal anymore 


by MOE TURMAN 
Metwood Office Equipment Corp., 
New York, N. Y. 


gw HOW OFTEN, in the last several 
years, have you wondered and asked 
yourself, “Will normal times ever 
come back again?” 

The other day I found myself 
asking that question and the more 
I thought about it, the more I 
wondered—what do I call normal 
times? Do I want them back again? 
What is it I am hoping for exactly? 
What am I looking for? 

Do I call the middle ’20’s normal? 
Is it that period of business activity 
that I want back again? Certainly 
not; because the middle ’20’s led to 
such artificial conditions that the 
1929 crash lasted into the ’30’s, 
bringing in its wake unemployment 
for millions, wiping out billions of 
dollars worth of equities and values 
and putting out of business tens of 
thousands of small, medium, and 
large manufacturers and merchants 
from coast to coast. This was cer- 
tainly no period, economically 
speaking, that I should wish to see 
back again in my lifetime, nor 
should I like it to happen to any of 
the younger generation just grow- 
ing up. 


New Normalcy 

Looking at the charts of our own 
business, there appears to be a new 
kind of normalcy which started 
about 1946 and lasted through about 
1949. These years are compara- 
tively recent in the lifetimes of all 
of us and most all of us can, by 
looking at our records find that, 
in this line of business, cost and 
selling prices held to about an equal 
level for those three years. Our 
overheads were at a certain level, 
our payrolls were at a certain level 
and we could almost determine, al- 
lowing for a small margin of ex- 
ceptional events which may have 
happened to some of us in our own 
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businesses, a course of action to 
follow which would have been rea- 
sonably safe, during that period. 

By a course of action, I mean the 
amount of inventory we could 
carry to take reasonable care of 
our customers, the amount of per- 
sonnel we could have on our pay- 
rolls without being under-staffed 
on the one hand or over-staffed on 
the other. In other words, were all 
the years ahead of us like these 
three years, we could take the 
charts that those years created and 
from them make a pattern for the 
years ahead. 


Change Apparent 

But if I take this period and say 
“this is ‘normal,’ ” once the Korean 
War is settled, if I use these figures 
again, I will be indulging in spe- 
cious mathematics. 

Why should these figures not be 
used as a guide? The answer as I 
see it lies in many things, but 
mainly in the fact that a great 
change has taken place in the 
American way of life, for business 
makes it very plain that “normal” 
from here on is never going to be 
the same “normal” we Knew before 
the Korean War. 

The dollar, printed on the same 
green paper fibre stock and minted 
in the same kind of silver will never 
buy the same things at the same 
prices that it did in those “normal” 
years. The taxes are never going 
to be the same as they were in 
those “normal” years. The indi- 
vidual pay of office staff, shipping 
staff, sales staff, or factory help is 
never going to be the same as it 
was in the three-year period prior 
to Korea. 

Basically, a very simple thing has 
come into the American economy 
and it’s here to stay. We had come 
to believe after the second World 
War that we had bought with the 
winning of that war security for 
our people. This turned out to be 
fallacious thinking. According to 
the most optimistic point of view, 
we will conceivably have peace from 





Moe Turman 


now on but only if we carry tre- 
mendous insurance. 

This tremendous insurance in- 
cludes, amongst other things, a 
large standing army; billions of 
dollars worth of material paid for, 
stored, housed, and available for 
emergency use; billions of dollars 
worth of help to financially weaker 
nations in the world—all of which 
adds up to an insurance policy at 
a very high premium. 


Taxes are Factor 

This has come into the economy 
to take its place with the high cost 
of rent, clothes, food, and all of the 
other things which are part of 
“normal” living. High taxes, too, 
are aS much a part of the fixed 
budget now as are the grocer bill, 
the butcher bill, the tailor bill and 
all of the bills which have existed 
for all of us prior to this new high- 
premium price for peace. Hence, 
we must understand that when and 
if, the Korean conflict is settled, 
there will not be any radical re- 
duction (I doubt if there will be 
any reduction) in the amount of 
Government expenditure and thus 
in the amount of taxes that we will 
have to pay for years to come. 

Therefore, whatever was the cost 
of freight during the “normal” 
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period of '46 to 49 will never again 
be the “normal” cost of freight. 
Whatever was the cost of labor 
then, will never again be the cost 
of labor. Whatever was the cost of 
rent will never again be the cost of 
rent. This must lead us to another 
conclusion: if we accept the fact 
that overheads will be high in 
future, then price cutting and loose 
mathematics, which brought bank- 
ruptcy and loss to many Americans 
in “normal” times, will cause these 
dilemmas so much sooner in the 
times ahead 


Need Set of Rules 

High overheads dissipate funds 
much faster than low overheads 
and high overheads are here to 
stay. A new “normal” will take a 
few years to establish, but the 
handwriting is on the wall, if not 
in all detail, at least plainly enough 
to spell out that cheap selling, ever 
unhealthy, will be a more danger- 
ous practice that ever before. 

The purpose of this discussion is 
for us, individually and as a group, 
to look into the crystal ball coolly 
and deliberately, to co-ordinate our 
minds with our eyes and draw up 
a mental set of rules by which to 
live business-wise in the years im- 
mediately ahead 

Human beings do not always stop 
to consider the whys and where- 
fores and, as the unit price of com- 
modities goes up, customers forget 
that the merchant selling the item 
is not responsible for the economic 
conditions which brought about the 
higher prices 

Somehow, if the consumer pays 


more for an item, he expects more 
than he used to get. He wants it 
visible in the quality of the item 
he is buying and in the services 


rendered. With every sale that we 
make, when takes a lot more 
dollars to buy what less dollars used 
to buy, the manufacturer is ex- 
pected to product better things; the 
dealer is expected to render better 
service without extra charge. 


Costs More to Serve 


It costs more to render these 
services and I believe that since 
what used to be a legitimate mark- 
up percentage-wise, at this time 


can rarely be increased, a little 
more will have to be absorbed by 


the dealer. Thus, even if percent- 


age-wise we get as much as we 
ised to get for our goods, in actual 
practice the merchant will be net- 
ting less because he will be giving 


more in service. He will wind up 
working harder, doing more dollar 
volume, but unable at the end of 
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the year to add much to the capital 
invested in his business. 

There are a lot of expenses which 
do not benefit the customer of the 
merchant and yet which will in- 
evitably have to be maintained 
Office staffs will be larger than they 
were because of the amount of time 
required in offices for the account- 
ing of taxes alone; yet the customer 
does not get a better product be- 
cause there are three bookkeepers 
where two were used before. The 
merchant does not add to his effi- 
ciency because there are more 
clerks. 

No one in the economy benefits 
from a lot of the extra overhead 
which is now going to be “normal” 
and not all of it is paid for by the 
consumer. It is not generally real- 
ized that high taxes in themselves 
are not the only cause of high ex- 
pense. High taxes reflect in the 
little added-on charge of rent, of 
services and so forth. The adminis- 
tration of high and numerous taxes 
adds to the cost of doing business, 
not recoverable percentage-wise 
from the customer, which is over- 
looked in the calculations of many 
merchants. 


Was Simpler Then 


All statistics and talks on econ- 
omy are, by their very nature, hard 
to follow. There must have been a 
time in the history of our country 
when a retailer and I am concerned 
mostly with the retailer, had a 
comparatively simple mathematical 
process to follow. He knew, a great 
many times by instinct if by no 
other way, that if he bought some- 
thing for a dollar and sold it fora 
dollar and a half and did any 
volume on that mark-up, some 
dollars would remain with him at 
the end of the year. He was not in 
any great danger of his expenses 
ruining him, even if he wasn’t a 
Babson follower or a Kiplinger 
reader. 

There used to be a phrase quoting 
a supposedly uneducated merchant: 
“What do I have to know about 
mathematics, economy and _ sta- 
tistics? I know that if I pay two 
dollars for something and sell it 
for three dollars, I’m satisfied with 
the 1% and I come out all right.” 
And frankly, very few of those 
people ever went bankrupt. You 
see, economic ignorance in itself is 
not such a bad thing, provided that 
the little we learn is realistically 
sound. Ignorance becomes a vicious 
thing if the little we know is un- 
sound. 

To resume our thinking about the 
future, we ought to emphasize again 


that which we tried so hard to 
emphasize a few years back: cut- 
throat pricing and excessive con- 
sumer discounts are not healthy for 
the future of our businesses. To 
build soundly, let us improve our 
services, be of more help to the 
firms that buy from us, let us know 
more about how to plan their of- 
fices, let us know more about the 
efficiency devices that we can rec- 
ommend to help their people to do 
better work with the furniture and 
equipment we sell. 


Needs to See Value 

Let us try to give more of our- 
selves to those who favor us with 
their business and let us try to 
make our customers see value, not 
only in our products, but in the or- 
ganizations that sell them these 
products. The buyer himself under- 
stands full well that his ignorant, 
sharp, competitor who sells at a 
price which does not take into con- 
sideration stability, is of no help to 
anyone in the long run. He should 
be made to understand that price 
is not the only factor that should 
enter into the buying of goods and 
services. 

Too many of us rush back, at the 
first sign of a change in the times, 
to a shortened, unhealthy profit, 
instead of applying ourselves to 
holding the price at a fair level and 
at the same time giving better 
goods and better services at those 
prices. 


Requires More Work 

You must therefore see that the 
“normal” which is ahead of us will 
require more work and more effort 
on our part to maintain, because 
it is going to be a “normal” at a 
higher level. Our sales meetings 
and planning in our own individual 
businesses should be devoted from 
now on not to indiscriminate price 
cutting, but to maintaining fair 
prices and to giving more quality 
and service for the price. Your 
organization should be alerted to its 
duty in this new “normal.” Your 
salesmen should understand it 
thoroughly. Your shipping clerks 
should understand it. All your furn- 
iture handlers should know it. 

It would appear that because this 
world will cost more to maintain 
than it used to, that all of us, in 
addition to paying more for main- 
taining it, will also have to work 
harder on our individual jobs to 
keep it going. 

Another result is apparent to me. 
It will take more brains, more 
thinking and more planning to keep 
businesses solvent in the future 
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than it did in the past. Associa- 
tions, in which I have always be- 
lieved, will be even more vital and 
their services more necessary. Many 
lessons will have to be taught 
group-wise under association aus- 
pices because in this changing 
world, new problems will need 
teachers. Associations will provide 





gathering places to go to learn. 

I believe that the next depression, 
if it should ever come, will not be a 
general depression like the one we 
had in the late 20’s. I think it will 
hit mainly the uninformed mer- 
chants who did not know enough 
to set their new standards of 
normalcy. Such a merchant, like a 


who walks around with 


patient 
high fever, will come to a bad end. 
The merehant who thinks in ad- 
vance and relates his business to 
the times he lives in, will find his 
answer and survive, grow wealthier, 
and prosper; the price sharper will, 
like the high fever patient, wind up 
talking to himself—and expire. 





St st ot 


Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of :—- 
CONFIDENCE .. . COUR. 
AGE ... CO-OPERATION 


@ RIGHT OFF THE BAT comes 
this home run to your genial friend 
Mr. I. Will Pepper-Upper. He glee- 
fully holds aloft his own TV screen 
with this month’s winning head- 
liner emblazoned there on for you 
office outfitters and other reader 
friends to enjoy: 


“FREQUENT 
TELLING 


ADDS 
ZEST 


TO 
YOUR 
SELLING!” 








* + +. . oe * 
... and now we bring you via OA- 
TV this important flash from 
HERE’S AN IDEA FROM UNDER 
MY VERY OWN HAT 





(See top of next column 
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] “Convince the user 
and you’ve sold the 
purchasing agent!” 











. and now pausing for a brief 
moment for station identification, 
“This is Station S-A-L-E-S oper- 
ating on a wave length of: CONFI- 
DENCE . . COURAGE .. and 
CO-OPERATION; and thanking you 
OFFICE OUTFITTERS everywhere 
throughout this busy BUSINESS 
WORLD for your participation on 
this televised departmental of 
OFFICE APPLIANCES . and we now 
bring you: 








I-D-E-A E-X-C-H-A-N-G-E 


Presented 
each month to 
give your dol- 
lars CENTS- 
INSURED 
plus SENSE- 
ASSURED! 
Remember 
the price 
ONE IDEA FROM YOU FOR EACH 
IDEA ORDERED BY 
YOU !!! (Always men- 
tion idea number), and 
address the co-ordinator 
of this page, Care of Shaw and 
Borden Co., Box 2153, Spokane 10, 
Wash. Use this same address in 
sending in your thoughts for our 
Mr. I. Will Pepper-Upper, Here’s 
AN IDEA from under My Very Own 
Hat, and Terse Trailer departments 
of each monthly BUSINESS BUILD- 
ERS telecast. 


> > * . > € 


*Ask RIGHT NOW for Business 
Builder No. 5-52-1 airmailed from 
Jim Colley, sales manager of Stock- 
well & Binney with a five-fleet of 
Office Outfitting Service Centers in 
San Bernardino, Redlands, Indio, 





OFFICE APPLIANCES, 


Pomona, and Riverside, Calif. We’ve 
captioned this extra-useful offering, 
“AN EFFECTIVE TIP-CARD.” It 
is so simple, direct, sane, clear, 
usable, specific and self-informative 
for salespeople to use that we want 
you to have it and also a copy of 
Jim Colley’s exact description of 
how his organization uses it in 
actual practice. He testifies, “THIS 
ENABLES THE SALESMAN TO 
FOLLOW INTELLIGENTLY AND 
RESULTS IN MANY SALES MADE 
THAT WOULD OTHERWISE BE 
LOST.” 


- * = * a . * 


*Ask RIGHT NOW for Business 
Builder No. 5-52-2 from a Montana 
office outfitter, who rounds up, 
ropes, and delivers to you this fact- 
full article, that he titled: “Direct 
mail seasonable themes that have 
pulled for us this past year, and 
also an outline of our current 
year’s themes.” 


7 * * * * * * 


*Ask RIGHT NOW for Business 
Builder No. 5-52-3 from Montreal, 
Canada. It is captioned: “Window 
display planning that has paid off 
for us—IDEAS we are happy to 
share with you in The States or any 
spot elsewhere.” 


. > * * > . * 


Again we emphasize: 
“TERSE TRAILERS 
PRODUCE FOR YOU!” 
So send in your TERSE TRAILERS 
and there’s a prize for each one 
used. ... 

and this month’s winner comes 
from a stenographer to an adver- 
tising manager of a Georgia sta- 
tioner, who comments, “perhaps 
this is a bit light and advertising 
for a southern resource-crop but 
here it is: ‘No man in the world 
has more courage than the man 
who can stop after he has eaten 
one peanut?’ ”’ 


. . . * 


3, 3b, 3B, 3 


Office-efficiently yours! 
RALPH B. ORTEL 
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this career in sales 
spans a half century 


mg THE NAME of Conrad A. Netz- 
hammer, as youth and man, has 
been synonymous with the prog- 
ress of the Northwest Furniture 
Company, Milwaukee, Wis., for 
more than 50 years. 

In that half-century span 
“Connie” has earned the respect 
of this industry and the admira- 
tion of his fellow workers. Those 
who know him well, and many 
do, attest to the variety of his 
accomplishments and the solid- 
ness of his character. 


50 Golden Years 

Since 1921 he has been sales 
manager of the Northwestern 
Furniture Company, a firm with 
which he became identified on 


April 29, 1901. A year ago his 
golden anniversary with the 
Milwaukee concern was marked 
with a party in his honor. 


His schooling came the hard 
way and it is told how he studied 
his lessons at the Spencerian 
Business College while running 
an elevator in order to defray 
expenses. Completing his course 
he joined Milwaukee Furniture 
Company as stenographer. 

It was in September of 1903 
that a contract was made for the 
exclusive distribution of business 
furniture manufactured by The 


Globe-Wernicke Co. R. C. Haase 
realized that some type of high- 
pressure salesmanship would be 
required so he drafted the non- 
suspecting “Connie” to do the 
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Ran Business Show 

Time marches on until 1908 
and it was then that the subject 
of our sketch made history by 
operating a business show. It 
was related that numerous en- 
terprises other than those in our 


industry co-operated. The range 
of products went from automo- 
biles to concrete mixers. 

In 1912 while making calls on 
the Manitowoc Shipbuilding 


Company it must have been that 


“Connie” mixed courting with 
business. On June 24 of that 
year he married Helen and to- 
gether they have enjoyed almost 
40 years of married life. 

On November 10 of 1913 the 
Netzhammers became the par- 
ents of twin girls, Rae and Ruth. 
Both are now married and have 
made the Netzhammers grand- 
parents. 

Appointed sales manager in 
1921 by R. C. Haase, the Milwau- 
keean was given instructions to 
expand the sales force and super- 
vise not only the sales activities 
of the furniture division but the 
store fixture group as well. The 
ability to organize and guide 
sales now blossomed into full 
flower with the following inno- 
vations which are still being 
practiced: 

1. Weekly sales meetings were 
introduced. 





He Makes a Hobby 
Out of Precision 

Keeping a diary and reading 
trade magazines including 
OFFICE APPLIANCES are two 
of the hobbies of Conrad A. 
Netzhammer. 

But “precision” might be 
listed as his most outstanding 
one. He is dependable and 
prompt in his appointments 
and conducts meetings with 
the aid of his pocket watch 
and an agenda. 

He makes notes of things he 
considers valuable and passes 
this knowledge on to others. 
If he knows of an anniversary 
or birthdate he extends greet- 
ings in person. He is never too 
busy to grant an interview, 
wait on a customer, or give 
counsel to those who seek it. 


Old. Jimors’ Party 





Conrad Netzhammer 


2. Monthly bulletins on sales 
results were edited and issued. 

3. The quota system of com- 
pensation for sales was devised 
and put into practice. 

These are some of the Netz- 
hammer ideas which have guided 
the destiny and lives of North- 
western Furniture Company per- 
sonnel. 

It was in this same year of 
1921 that the new sales manager, 
together with six other sales- 
minded men—organized the Mil- 
waukee Sales Managers Associa- 
tion. He is historian of the group 
and also a life member of the 
board of directors. His work, and 
the articles he has written have 
received national recognition in 
sales circles. 


Helps His Church 

While a different category than 
business, no review of Mr. Netz- 
hammer’s career would be com- 
plete without reference to his 
spiritual life. He is widely-known 
in his church and its organiza- 
tion and has given generously of 
time and money. 

Regional and national meet- 
ings of the NSOEA and its prede- 
cessors have found him a faith- 
ful attendant. He has given help 
on committees whenever asked 
and at the recent regional ses- 
sion of District No. 6 in Milwau- 
kee he helped with the group 
providing an excellent program 
of speakers outside of the asso- 
ciation troupe. 
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Lincoln Desks .. . Furnishing the gen 


eral offices of the Dixie Electric Member- 


ship Corp., Baton Rouge, La., Kuhlman Of- 
fice Supply Co., Baton Rouge, selected the 
Lincoln models manufactured by Commer 
cial Furniture Co., Chicago. Included are 
11 of the No. 1507 flat top desks, seven of 
the No. 1547 pedestal typewriter desks and 
one each of executive desk, table, tele 
phone table models and other furniture 
Also used were 33 chairs manufactured by 
Taylor Chair Co. 
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Jasper Seating Used .. . A view of 
the offices of Swan-Lorish real estate firm 
in Chicago where the chairs of Jasper 
Seating Co. were chosen. Chicago Office 
Furniture Co. made this installation. 


Select G-W Furniture .__ . New office 
desk installations made by The Globe- 
Wernicke Co. for American Radiator & 
Standard Sanitary Co. in its new branch 
house building addition in New Orleans, 
La. The installation was executed by F. F. 
Hansell & Bro., Ltd.. New Orleans 
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Styled by Gunlocke .. . This recent 
installation of seating was made by S. T. 
lyrich & C sreensboro, N. C., for the 
Gate City Savings & Loan Assn. W. H. 
Sunlocke Chair Co.'s traditional styles 
were used throughout in setting up an in- 
terior that is simple and suited to a 
nservative banking institution. 


Leopold Desks Chosen ... The 
Lippin Office Supply Co., Wausau, Wis., 
made this impressive installation of Leopold 
desks in Allen Abram’'s office in the Mara- 
thon Corp., Rothschild, Wis. The entire job 
for this firm comprised 41 pieces of furni- 
ture. Included were some chairs made up 
by the Milwaukee Chair Co. in top grain 
leather in both Morocco and saddle fin- 
ishes. The wood on the chairs was a spe- 
cial finish to match the Leopold desks. 


Huntington Chairs ... The Pacific 
Desk Co., Los Angeles, used Huntington 
House chairs No. in furnishing the con- 
ice 1 ridental Life Insurance 
Selections were made 

Huntington Chair Corp.., 

es a complete line of 
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Texas calling 





Dallas host to NOMDA 





Baker Hotel of Dallas—Convention Site 


TOP SPEAKERS... 


W. M. Casey A. A. Smith 


ad 





m “COME ALONG PODNER, see Alice in Dallas.” 
That's the theme song of the Texas office machine deal- 
ers as they prepare for a host role in entertaining the 
National Office Machine Dealers Association June 16, 
17, 18 at the Baker Hotel in Dallas. 

it is claimed that the Lone Star state event will 
provide more in the way of unusual and terrific enter- 
tainment than the oldest members of the association 
can ever remember at a_ convention. 

Yes, the fun will be strictly Texas style with every- 
thing “bigger and better than ever’ in the words of 
the committee headed by D. L. Keeney, Jr. President 
Liston Jackson is himself a Texas dealer. Nuf said! 

While the fun part of the three-day session will have 
its locale on a real Texas ranch, the business meetings 
and exhibits will be housed in the air-conditioned 
Baker Hotel. Here, more than 30 manufacturers will 
exhibit the latest developments in the office machine 
industry. 

Day hours of the convention will be occupied with 
a program featuring two outstanding guest speakers, 
numerous panel discussions, business meetings and the 
election of new officers. 

Facilities of the hotel are ample enough to house 
all of the convention needs with meeting halls and 
exhibits in close proximity. 

The two featured guest speakers are Walter M. Casey 
of Beaumont, Tex., who will address the Monday 
luncheon on the subject, “Selling in Today’s Economy,” 
and Arthur A. Smith, Dallas banker and economist, 
speaker for the Tuesday luncheon. 

Three programmed events will keep the convention 
attendants busy each evening of the convention. On 
Monday night a ranch barbecue is scheduled, on Tues- 
day night a western style rodeo is on the program and 
on Wednesday evening the annual banquet and dance 
will close the festivities. 

Wednesday, the last day of the convention, will be 
one of the busiest periods of the entire event. At the 
noon luncheon there will be thorough discussion of the 
association's group life insurance plan. Also on the 
docket will be a discussion of NOMDA’‘s guarantee 
policy and its use. 

Principal activity for the session will be the award 
by President Liston Jackson of all the trophies to the 
winners of the association’s two membership campaigns 
that have been held since the last meeting in Detroit. 

The highlight of the Wednesday afternoon meeting 
will be the legal form conducted by the association's 
general counsel, Charles Krause, Jr., New York City. 
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convention June 16-18 


Sunday, June 15 
9:00 A.M. Registration, Mezzanine Floor, Baker Hotel. 

10:00 A.M. Texas Office Machine Dealers Meeting, Baker Hotel. 
2:00 P.M. NOMDA Board of Directors Meeting, Baker Hotel. 
6:00—8:00 P.M. Friendship Hour, sponsored by TOMDA. 

Peacock Terrace, Baker Hotel. 


Monday, June 16 


9:00 A.M. Registration, Mezzanine Floor, Baker Hotel. 
9:30 A.M. Exhibits Open. 
9:30 A.M. Motion Picture, ““Salesmanship Tips,"’ Crystal Ballroom. 
12:30 P.M. Luncheon and Fashion Review, presented by Neiman-Marcus. 
Crystal Ballroom, D. L. Keeney Jr., General Chairman, presiding. 
1:30 P.M. Opening Session. 
1:35 P.M. Welcome to Dallas, by Hon. Mayor J. B. Adoue. 
1:40 P.M. Response, by President Liston Jackson. 
1:45 P.M. Guest Speaker—Walter Casey of Beaumont, Texas, Nationally 
known speaker, on “Selling in Today's Economy.” 
2:30 P.M. Business Meeting in Crystal Ballroom—Nomination of Officers 
and Directors; President Liston Jackson presiding (Members Only). 
3:00 P.M. Typewriter and Adding Machine Panel. 
3:00 P.M. Bookkeeping Panel. 
6:00 P.M Ranch Barbecue at Wiley’s Ranch for all Dealers and Ladies; 
leave and return to Baker Hotel by bus. 
Tuesday, June 17 
9:30 A.M Registration, Mezzanine Floor, Baker Hotel. 
Exhibits Open. 
Motion Picture, “Merchandising,” Crystal Ballroom. 
12:30 P.M Luncheon—Crystal Ballroom. 
Chairman for the Day, NOMDA Vice-President Jack Weiner. 
1:30 P.M Guest Speaker, Arthur A. Smith of the First National Bank of 
Dallas, Texas. 
Women’s Activities: 
Sight-Seeing Tour of Dallas, or both Bridge and Canasta in the 
Baker Hotel. 
2:00 P.M Business Meeting and Election of Officers and Directors. 
2:30 P.M Government Controls Panel, Robert Randazzo, presiding. 
3:30 P.M Panel: Group Life Insurance Clinic. 
4:00 P.M New Board of Directors Meeting. 
7:30 P.M Western Style Rodeo for all Dealers and Ladies. Leave and 
return to the Baker Hotel by bus. 
Wednesday, June 18 
9:30 A.M Exhibits Open. 
9:30 A.M President's Breakfast, for Presidents and Secretaries of Local 
Associations. 
12:30 P.M. Luncheon in Crystal Ballroom. 
Chairman of the Day, John Romano, NOMDA Secretary. 
1:30 P.M Legal Forum, with General Counsel. 
Charles Krause, presiding. 
3:00 P.M New Board of Directors Meeting. 
7:30 P.M Banquet and Dance—Crystal Ballroom, Baker Hotel. 
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Liston Jackson 
President of NOMDA 





Harold Mann 
NOMDA Executive Secretary 





D. L. Keeney, Jr. 


General Chairman 
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Ready to Rope 

. . Cartoon char- 
acters above (clock- 
wise beginning with 
Irving Ritchie under 
the sign) are Harold 
Mann, Liston Jack- 
son, John Romano, 
Bob Randazzo, Ha- 
zen Ames, Harry 
Van Zant, L. D. 
Keeney, Jr., Elmer 
Anderson, Jack 
Weiner and Steve 
Kantor. 
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@ A STYLE SHOW, a ranch barbecue and a western style rodeo are featured on 
the NOMDA 27th annual convention program at Dallas. 

On Sunday evening, the Teaxs office machine dealers are entertaining with a 
friendship hour. On Monday at noon the Neiman Marcus department store will 
entertain with a fashion show promised to be “out of this world.” Neiman Marcus 
fashions are only three days out of Paris, France. 

Leaving at 6 p.m. on Monday evening, buses will take the entire party to a 
ranch located 26 miles away on the rolling plains of Texas. Arriving there, con- 
ventioners will be greeted by a cowboy band and riding horses will be saddled for 
their pleasure. Ranch features include a large swimming pool, an up-to-date bar 
in an old, red barn and a dance floor accommodating 500 people. 

About 7:30 the group will go to the ranch house for a western style barbecue 
dinner served in the open from a chuck wagon. 

On Tuesday evening the buses will again take the group to a western style rodeo. 
Style of dress for both men and women will be “‘roughies” consisting of blue jeans 
and denims, slacks or old clothes. A concession stand will be available. 

Dealers will participate in their own rodeo. There will be calf roping, bull dog- 
ging, bronc busting, cow milking, potato races and a greased pig chase for the 
kiddies. 
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Wiley’'s Ranch, Where the NOMDA Barbecue Will Be Held on June 16 


ochtiatens 


Committee, Texas Style ... All 
iressed up in ranch togs, members of the 
Texas committee for the NOMDA conven- 
ion hold a pre a session. Left to 
right! KNEELING—Ralph Nelson, enter- 
tainment; George A. Paine, financial; Cyril 
70dwin, president of NOMDA; Roy C. 
Malone (with his six-gun), registration; 
STANDING—Ha M. Ulrick, publicity: 

L. Keeney - with bull whip), general 
hairman; Mrs. R Craig, ladies hospi- 
tality; Mrs. Ralph Nelson, chairman ladies 
sommittee; R. S. Craig, vice-general chair- 
man; REAR—Cecil Dugger, hospitality; 
Fred Johnson, transportation. Albert Nel- 
son, not in the picture, is chairman of the 
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Addo Machine Co., Inc., 

New York, N. Y. 

R. C. Allen Business Machines, Inc., 
Grand Rapids, Mic 

Ames Supply Co., 

Chicago, til. 


Barrett Adding Machine 


Div., Lanston Monotype Machine Co., 


Philadelphia, Pa. 
Cu» 

Clary Multiplier Corp., 
San Gabriel, Calif. 


Raiph C. Coxhead Corp., 
Newark, N. J. 


wee 


Dixie Chrome Products, Inc., 
tee Tex. 

Duplicator Com. . 

Yonkers, N. 


indiana Cash Drawer Co., 
Shelbyville, ind. 
Intercontinental Trading Corp., 
New York 6, N. Y. 


M— 


Maso Steel Products, 
Chicago, Ill. 

Master Addresser Co., 
Minneapolis, Minn. 


~ ee. 


National Cash Register Co., 
Dayton, Ohio 
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Olivetti Corp. of America, 
New York, N. Y. 

Paillard poeduate, Inc., 
New York, N. 

Peerless Steei ae Co., 
Philadelphia, Pa. 

Potk Bros. Typewriter Co., 


Chicago, Ill. 
Precisa ~~~ ae, = 
Sait Lake City, U 


Remington Rand inc., 
New York, N. 

Royal Typewriter Co., Inc. 
New York, 


ee 


Shipman-Ward Mfg. Co., 
h “7 b 
L. C. Smith & Corona Typewriters, Inc., 
Syracuse, N. Y. 
Stanley Mfg. Co., 
Fort Worth, Tex. 


Swift Business Machines Corp., 
Greet Barrington, Mass. 


ae 


Tiffany Stand Co., Inc., 
Poplar Bluff, Mo. 


a 


Underwood Sow. a 
New York, N. Y. 


v— 


Victor Adding Machine Co., 
Chicago, Il. 
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This Could be King-Size Convention 


@& THE NATIONAL OFFICE Machine Dealers 
Association turns to Dallas, Tex., in the month 
of June for what its officers hope will be the 
largest convention in a string of 27. 

This optimism stems from several factors, not 
the least of which is the enthusiasm of the Texas 
folk. The residents of that state appear to have 
the capacity of both talking and doing and their 
accomplishments often are in ratio to the area 
of Texas. 

There have been many signs of progressive 
and sound growth for NOMDA. A membership 
campaign has built the rolls of the organization 
during the past year. The services of the 
NOMDA office under the direction of Harold 
Mann have been extended. Liston Jackson of 
Texas has given effective leadership to the office 
machine dealers. 

All things considered, NOMDA has reason to 
approach the Dallas convention with anticipa- 
tion of fun and industry profit. 








Recognize This Fellow? 

@@ ALFRED E. LYON, chairman of Philip 
Morris & Company, speaking at the Sales Ex- 
ecutive Club of New York, orally painted the 
type of salesman who is a success in our indus- 
try. He said: 

“If you asked me to describe the ideal sales- 
man, I would say that he is a man who knows 
and believes in his product and never misses an 
opportunity to make a customer. He must be 
a man who possesses a love of people—a desire 
to mix with them—and to know and sympathize 
with their troubles. He must have consideration 
for those with whom he comes in contact. He 
must have intimacy without familiarity; a 
sense of humor; and, above all, integrity and 
honesty. He will exercise these qualities to the 
best of his capacity because he knows that, if he 
does, his distributors, wholesalers, and retailers 
will buy from him and sell his products for him.” 





The Function of Government 


@@ TOO MANY PEOPLE even as you and I who 
wanted the government to do the things which 
more properly come under our personal domain, 
today feel that we may be strangled by a noose 
of our own making. 

Perhaps it is a good time to define the function 
of government. Conrad N. Hilton, hotel mag- 
nate, wisely says: 

“The government never produced an automo- 
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bile or a pound of meat. Let us keep that in 
mind. Its job is to encourage those who can. 
The America I would like to live in will keep 
that principle in mind and put it to work.” 





A Blow to Selling 

@@ THERE IS NEED for concern about the 
growing failure of municipal ordinances to dis- 
tinguish between mere bell ringing and door-to- 
door, or office-to-office, selling. Sensible regula- 
tion instead of municipal prohibition is needed. 

The Chamber of Commerce of the United 
States is studying the situation following a 
recent Supreme Court decision upholding an 
Alexandria, La., ordinance stopping door-to-door 
solicitation except upon invitation. 

Over-zealous law-makers forget that selling is 
what makes America great, be it at the home or 
the store level. It had its genesis in the peddlers 
who flowed the covered wagons westward. All 
salesmen must recognize that these were broth- 
ers under the skin. 

Certainly, there are abuses of the “peddling 
idea.”” But to remove the salesman in order to 
cut out the ulcer is fraught with danger to free 
enterprise. 





Not A Time for Thumb Twiddling 
@¢ AT THIS WRITING the steel muddle and 
the oil refinery workers’ strike precipitating a 
gasoline shortage present evidence that this in- 
dustry, or any other one, can not escape the 
consequences of industrial unrest. 

Any interruption in steel production brings 
immediate pains for those manufacturers de- 
pending upon the fabrication of steel, or those 
distributors who need the completed products 
in order to enjoy continual selling. 

As soon as the supply of steel is shut off, if 
only momentarily, the effect is felt all along the 
line. The dealer of our industry immediately is 
conscious of sales resistance and finds cancella- 
tions of shipments of ordered merchandise. This 
is not mere idle speculation but instead a recital 
of what actually happened when the furnaces 
of the steel mills were cooled off during the 
recent off-again-on-again strike negotiations in- 
volving the mills, the president and the courts. 

Likewise, any gasoline shortage necessitating 
involuntary rationing can peril delivery and 
transportation schedules in our industry. 

More and more the man who makes or the 
man who sells realizes that the actions of gov- 
ernment have a profound influence on his every- 
day business. The recent seizure of the steel 
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Today’s businessmen in both manufacturing 




















ment has presented a new and alarming possi- and selling categories can’t win on a thumb 
bility. If the steel plants may be seized, then no twiddling policy. They must, through active 
7 business is apparently free from seizure when a contacts with elected representatives, by election 
¥ crisis is manufactured, assumed or blundered participation and formation of sound public 
P into opinion head off insidious influences at work. 
_ CEREMONY MARKS CHEST X-RAY UNDERWOOD PRESIDENT 
S- DRIVE IN DALLAS COUNTY RE-ELECTED TO N.1.C.B. 
0- Arthur L. Brannon, partner in the Service Underwood Corporation's president, L. 
a- Printing & Office Supply Company, 633 W C. Stowell, has been re-elected to the board 
Davis, Dalla served as volunteer of the ‘National Industrial Conference 
d. he 
chairman for the Oak Cliff district in the Board for a term of one year. 
dd recent Dallas County chest x-ray survey. Founded in 1916, the Conference Board 
a Mr. Brannon was pictured pinning an is an independent, nonprofit institution for 
in x-ray button on the 100,000th person 
or x rayed in the unty—Miss Nell Hutto. 
The 100,000 mark was reached only 
J three weeks after the 16-week survey 
1S pegan 
Or 
ye L. C. Stowell 
1) 
h- 
business and industrial fact finding through 
ig scientific research. It is a source of facts 
to and figures in all aspects of economic life 
ee and business operation. 
The work of the Board is made possible 
through the support of more than 3,200 Florida Angler .. . Peyton Barkley 
subscribing associates including business (right) of C. L. Barkley & Co. enjoyed 
organizations, labor unions, libraries, in- good fishing recently while vacationing 
dividuals and universities. in Florida. The party landed one sail- 
id fish, two bonitas and one dolphin. 
a 
n- 
he For Flood Relief B. J. Bristoll, 
vice-president ar secretary of Koch Bros 
Des Moines, Iowa, is seen here giving a 
gs check for $50( Katherine Dougher of the 
staff of The Des Moines Register Flood 
le- Relief Fund “ ntribution by the em- 
se ployees of $7 was matched by the 
mpany 
“ts 
if 
he 
i 
la- 
nis 
tal 
>eS 
he 
in- 
‘ts. 
ng 
nd Dallas Deputy When Dick Thomas, 
vice-president the B. L. Marble Chair . 
h Co., attended NSOEA District No. 9 meeting : 
ne in Dallas, Tex., at the end of May. he took Trophy Winners in Basketball .. . Underwood Corp.'s Hartford Works basket- 
OV- the opportunity to be sworn in as a deputy ball team made a clean sweep in clinching the 1951 trophy of the Greater Hartford In- 
sheriff of Dallas County. Sheriff of Dallas dustrial League. The typewriter plant's championship aggregation included (left to right): 
ry- Younty, Bill Decker, at right, did the honors John Lagan, Richard Watson, Bud Allen, manager, Robert Grabek, Ben Homar. Front 
eel is seen in the picture row: Roger Lynch, Captain Joseph Bores and Jesse Lukas. 
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special section regional meetings 


On the following 8 pages are picture and text reports 
of the second three of the scheduled 13 district 
conventions of the National Stationery & Office 


Equipment Association. The remaining meetings 
will be reported in the July and August issues. 





District No. 6 .. . Nominated as the new 
governor at Milwaukee, Wis., Jesse A. Peck (left) 
is congratulated by Ed Napp. 





Allen Cammack 


5 
Renominated as governor of NSOEA District No. 7... Jay Parrott (left) gives his 6. 
District No. 4 at St. Petersburg, Fla. best wishes to his successor, Cliff Halvorsen. 
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DISTRICT 4 NSOEA RECORD MEETING 
REGISTERS 552 AT ST. PETERSBURG 


Other Speakers Augment Trouper Talent— 
Allen Cammack Nominated for Another 
Term as Governor of Southern Area 


ge STATIONERS FROM six southeastern states showed 
their approval of St. Petersburg, the site selected for 
the 1952 regional meeting, by turning out in large 
numbers. Including manufacturers and travelers, the 
adult registration reached official count of 552, with a 
20% increase in dealer firms represented. 


Untiring work by District Governor Allen Cammack, 


- 


a general convention committee headed by P. K. Smith 
of P. K. Smith & Company, St. Petersburg, promotional 
matter donated by Ivan Allen-Marshall Company and 
prepared by Peggy Baker, the company’s advertising 
manager, activities of the Southern Travelers Club, 
and others, contributed to the excellent results. The 
meeting was held April 3 to 5 at the Vinoy Park Hotel. 
A notable visitor was Peter Hoffman, president of the 
Smead Manufacturing Company. The St. Petersburg 
convention was the occasion of his first trip in 23 
years. He had been a regular convention attendant 
until his activities were interrupted by illness. Other 
visitors came from various parts of the country, includ- 
ing a member of the staff of Kistler’s in Denver. 
The speakers included the five members of the 
NSOEA troupe, and a larger number, mostly from 
within the district, with topics appropriate for the 





Costumes of Another Era in Vogue at Gay Party During St. “Pete” Convention 


T. Ralph N manufacturers’ representative; Mrs. Ralph 
Bender; Mrs nsworth; Charles McCotter, Owen G. Dunn Co., 
New Bern, N Mrs. McCotter; Ralph Bender, Watson Mfg. Co. 
Gus Trahar seneral Office Supply Co., Lafayette, La.; Mrs. Tra- 

in; Allen mr c, Cammack Office Supplies, Burlington, N. C 
John M. Rol n, Mrs. Robinson, Mrs. W. A. Wentworth, Mr. 
Wentworth Allied Carbon & Ribbon Mfg. Co.; Henry I. Baker 


Marst Mittag & Volger, Inc.; Mrs. Jess Haralson. 


Burbank, NSOEA 
*harles H. Hucke, manufacturers’ representa 
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7. Mrs. Haralson; Jess Haralson, brigadier general CS.A., and 
child unnamed because inanimate 

8. George and Kathryn Chapman, P. K. Smith & Co., St. Petersburg, 
in best approved night wear. 

9. Mrs. Jess Haralson, Mrs. Charles Hucke, Mrs. Al Lampkin, the 
three Florida bathing beauties who handled registration job with- 
out a hitch. 

10. Mrs. Paul Cheney, Mrs. Hal Tough. 

ll. Archibald Ryan, manufacturers’ representative; Mrs. Ryan; C. E. 
Reynell, Oxford Filing Supply Co 

12. Seated: Mrs. Sone Slater, Robert Slater, Mrs. James .-——} 
Standing: George Slater, Corry-Jamestown Mig. Corp.; James 
Honekamp, manufacturers’ representative. 
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occasion. One of the highlights was a sales talk by 
Bill Gove, Minnesota Mining & Manufacturing Com- 
pany, who was so popular as a member of the troupe 
in 1951. He was assisted by Dick Sheppard, also a 
Minnesota Mining sales executive. 

The meeting opened with the singing of a verse of 
The Star Spangled Banner and invocation by Rev. 
H. Paul Guhse of the Westminster Presbyterian Church, 
St. Petersburg. Governor Cammack was handling 
some of the preliminaries such as introductions and 
the appointment of committees when he was inter- 
rupted by George Stuart of George Stuart, Inc., Or- 
lando, last year’s governor, who presented him with a 
gavel. 


Grant Howard, president of NSOEA, presented his 
message entitled “Balance” and was followed by Zac 
Smith, his predecessor as president, who covered in 
his convincing way the subject “Conference on Man- 
agement” which also was the theme of the meeting. 

“Management,” he said, “is a problem that seems to 


ee 





1. At the GF Breakfast—Ruth Burbank; Larry Miller, The 
General Fireproofing Co.; Mrs. R. M. Pound; Grant Howard, 
esident NSOEA; Mrs. Howard; Zac Smith, Zac Smith Staty. 
. Birmingham, vice-president NSOEA; Mrs. Miller; Harry 
Fellowes, Bankers Box Co.; R. M. Pound, Pound & Moore 

, Charlotte, N. C. 

2. Eric Robinson, Autopoint Co.; Harry Tehan, Jr., Cooke & 
Cobb Co.; Harry D. Penney, S. E. & M. Vernon, Inc.; Max 
Spak, TOPS Business Forms; Ken Miller, manufacturers’ 
representative. 

3. E. R. Manning, National Brief Case Co.; Mrs. Manning; 
Hy Linden, Ace Fastener Corp.; O. G. Penegar, O. G. Pene- 
gar Co., Gastonia, N. C.; Howard Gunlocke, W. H. Gun- 
locke Chair Co.; Mrs. Linden; Paul Buckwalter, National 
Blank Book Co. 

4. Bill Hickey, Jim Hickey, Cardinal Sales Co.; Kes Downing, 
The Globe-Wernicke Co.; Mrs. Downing. 

5. Odd Johnsen, Skagseth Staty. Co., Miami; E. L. Cassidy, 
Eaton Paper Corp.; Mrs. Jack Haage; Jack Haage, Biaisdel 
Pencil Co.; Mrs. James Cargill, James M. Cargill Co., 
Savannah, Ga.; Frank Palmer, Eaton Paper Corp. 
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Mrs. Hy Linden, St. Petersburg; Mrs. Frank J. Link, Memphis; Mrs. 
Bill Goodhew, Birmingham; Mrs. Bert Weter, Tampa; Mrs. R. C. 
Strafford, Jr., Orlando. 

2. Marcus Stallings, Marcus R. Stallings, Inc., Tampa; James Wilson, 
manufacturers’ representative; J. George Aigner, Aigner Index 
Co.; G. J. Aigner, G. J. Aigner Co.—using hand lift to bring 
up refreshments from roof below. 

3. Seated: Mrs. Fred Williamee, Mrs. Ben McGinty, Fred Williamee, 
Yawman and Erbe Mfg. Co.; Standing: Harvey Rockwell and 
Ben McGinty, Yawman and Erbe Mig. Co. 

4. A. C. Lampkin, manufacturers’ representative; Jim Cooper, manu- 
facturers’ representative; John Courtenay, Carrithers-Wallace- 
Courtenay, Atlanta; Archibald Ryan, manufacturers’ representa- 
tive. 

5. Ivan Allen, Ivan Allen-Marshall Co., Atlanta; Mrs. Constance 
Doran; James Neary, Geyer Publications; Ed Mulvaney, manufac- 
turers’ representative; Horace Van Dorn, Joseph Dixon Crucible Co. 

6. Larry Bush, Sikes Chair Co.; Mrs. Vernon Evans; Vernon Evans, 
Vernon R. Evans Co., Utica; Mrs. Bush. 

7. Rose Cushman, NSOEA. 

8. Roy Melind, Louis Melind Co.; G. J. Aigner, G. J. Aigner Co.; 
Mrs. Aigner; Louis Melind, Louis Melind Co. 

9. Bill Wilson, Diebold, Inc.; C. E. Reynell, Oxford Filing Supply 
Co.; Henry Coleman, Nathan Coleman & Sons, Savannah, Ga.; 
Hiram W. Gates, Bryant Office Supply Co., Miami; Archibald 
Ryan, manufacturers’ representative. 

10. Paul Burbank, general manager NSOEA, and Allen Cammack, 
Cammack -_- Supply. Burlington, N. C. 

ll. Bob Rousse, co Publishing Co., Atlanta; Ben Hunt, Miami 
Staty. Co.; ‘crite ou Paris; Al Paris, Stationers Guild of America. 

12. D. T. Ryce, Diebold, Inc.; Al Howard, Business Supply Co., Tusca- 
loosa; Irving Gassenheimer, Mercantile Paper Co., Montgomery, 
Ala.; S. P. Flenniken, Diebold, Inc. 

13. Sue Anne Honekamp. 

14. J. V. Losgar, Metal Office Furniture Co.; R. G. Blauvelt, Herring- 
Hall-Marvin Safe Co.; B. L. Grinstead, Herring-Hall-Marvin Safe 
Co.; C. A. Kern and W. H. Watson, Southern Office Equipment 
Co., Lakeland, Fia.; H. I. Bowen, Bowen Office Equipment Co., 
Sanford, N. C.; Alvin R. Bowen, Kinston Office Supply Co.; 
Kinston, N. C.; Matt C. Bowen, Bowen Supply Co., Plant City, Fla. 

15. Judson Salter, Alabama Office Supply Co., Opelika, Ala.; Mrs. 
Salter, Anna and Judson, Jr. 

16. Tom Powell, Myrtle Desk Co., absorbing sales oratory of Ivan 
Allen, Sr. 

17. W. W. Cole, manufacturers’ representative; Hal Tough, Security 
Steel Equipment Co.; Joe Shanks, manufacturers’ representative; 
Sam Orr, National Blank Book Co 

18. Mr. and Mrs. Harold Hoffman, Mrs. H. J. Stephens, Mr. Stephens, 
Pete Hoffman—all Smead Mfg. Co.; Paul Cheney, Southworth Co. 

19. Harry Lynn, Esterbrook Pen Co.; H. J. Stephens and Pete Hoff- 
man, Smead Mfg. Co.; Frank Miller, The General Fireproofing Co. 

20. Charles S. Meyers, Charles S. Meyers, Inc., Miami; R. E. Elkins, 
Royal Typewriter Co.; Reid Pangle, Kale-Lawing Co., Concord, N. C. 

21. M. I. Aaron, Mrs. Aaron, Max Levine, American Stencil Mfg. Co. 

22. Mrs. M. V. Follin, Mary Anne and Marion Follin, manufacturers’ 
representative 

23. Mrs. Bill Shaw, Bill Shaw Co., Charlotte, N. C.; Stanley Woodruff, 
Weis Mfg. Co.; Mrs. Woodruff. 


become more and more complex. We are living in a 
television age. Practices and customs of the horse and 
buggy days are gone forever. What is up to date and 
modern today is outmoded tomorrow, which means 
that management must ever be alert to the constant 
change and daily progress in our industry.” 

A most important requisite, he said, is to be well 
informed and well read. He recommended careful 
reading of trade journals and various other business 
magazines in order to determine economic tides and 
trends. He quoted from an article in the National 
Stationer by Adrian Pembroke, vice-president of 
NSOEA, in which he said we must study (1) manage- 
ment of our merchandise, (2) management of our 
money, and (3) management of our employees. 

Commenting on the first, Mr. Smith said efficient 
buying requires proper amount of merchandise on 
hand and the elimination of stocks that are slow- 
moving. On selling he said our salesmen must be 
taught to know our products and to sell aggressively. 
Weekly sales classes, he said, are a must. 

On the management of our money he indicated that 
the most serious part of management’s duty is found 
in the tremendous tax structures imposed on business. 
Considerable care should be used in making the 
monthly financial statement in order that manage- 
ment might see clearly the depreciation account, the 
reserve for improvements, and the cash on hand for 
various expenses including numerous taxes. He com- 
mented favorably upon Mr. Pembroke’s “Save as You 
Go” plan for taxes and separate accounts for esti- 
mated taxes. 

On management of employees Mr. Smith said the 
ability to obtain good employees and keep them is a 

Turn to page 118, please) 
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6TH DISTRICT REGIONAL ATTRACTS 
216 TO MILWAUKEE; NOMINATE PECK 


Troupers Heard at Hotel Pfister; See 
Progress in Attendance — Ed Napp 
Presides as Governor of Area 


@ INCREASING its stature despite the recognized 
handicap of having the competition of a national con- 
vention within its boundaries yearly, the 6th district 
of NSOEA attracted an attendance of 216 to the Hotel 
Pfister, Milwaukee, Wis., April 21, 22. 

With the session held outside of the state boundaries, 
the Illinois Booksellers & Stationers Association is 
staging a separate convention at Peoria and did not 
convene, as has been the custom, with the NSOEA 
group. 

The Milwaukee regional was attended by 134 manu- 
facturers, 53 dealers and 29 ladies. The closing banquet 
had 247 diners. 

A well-rounded convention program was presided 
over by the energetic governor, Ed Napp of Manitowoc, 
Wis. His committees were headed by Art Finger, S. J. 
Olsen Company, Milwaukee, chairman, and Ken Hen- 
derson, The Carter’s Ink Company, co-chairman. 

Nominated to succeed Governor Napp is Jesse A. 
Peck of Springfield Stationery Company, Springfield, 
Ill. His staff is augmented by two lieutenant governors, 
Art Finger re-elected for Wisconsin and Will Harms of 
Will Harms Company, Pekin, for Illinois. 





1. > i Aigner, G. J. Aigner Co.; Elmer Krumwiede, Elmer Krumwiede 
w. 


& Assoc., Chicago; Richard Singer, Cooke & Cobb Co.; 
Clemen, G. J. Aigner Co.; Ed Williamson, Elmer Krumwiede & Assoc 

2. Harry Fiddelke, Graver-Dearborn Corp., Chicago; Richard Singer, 
Cooke & Cobb Co.; C. O. Schlaver, OFFICE APPLIANCES; Clarence 
Reynolds, Reynolds Office Supply & Equipment Co., Lansing, IIL; 
Harry Venet, Reyburn Mfg. Co.; Monroe Ioas, Monroe Office Supply, 
Chicago. (Picture courtesy G. O. Stevens). 

3. Jesse A. Peck, Springfield Staty. Co., Springfield, Ill.; Louis Ehrens- 
berger, H. C. Miller Co., Milwaukee, Wis.; Mrs. Jesse A. Peck; 
yy 8 McDougall, Stationers Loose Leaf Co., Kansas City, Mo.; Mr 
& Mrs. James Dedman, Wallender- Pennington Co., Decatur, Ill. 

4. Earl Hanson, Johnson Chair Co.; Bob Kane, Richard Best Pencil 
i Doug Allen, American Pad & Paper Co.; George Rocker, 

. H. Gunlocke Chair Co.; Al J. Nordstrom, Smead Mfg. Co 
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No choice of convention city was announced but 
this detail will be taken care of by the new governor 
and his lieutenants. The plan of rotating the conven- 
tion between downstate Illinois, Chicago and Wiscon- 
sin appears to have won approval. 

The Milwaukee convention featured the NSOEA 
troupe and other talented speakers secured by indus- 
try leaders in the convention city. 

Ray J. Eichenlaub served as financial officer of the 
convention. He and Tom Gillice were in charge of 
registration and the House of Friendship. 

Other convention chairmen drawn from the Mil- 
waukee and other 6th district areas, included: Pub- 
licity, Erwin W. Doepke; ladies and prizes, George 
Schumacher; ladies’ reception, Mrs. Arthur C. Finger; 
men’s reception, Fred Siekert; speakers, L. C. Dewey, 
and nominations, Fred C. Schaefer. 

Heard at the Hotel Pfister, as elsewhere on the re- 
gional swing, were NSOEA President Grant Howard, 
Howard & Stofft, Tucson, Ariz.; NSOEA General Man- 
ager Paul Burbank; William K. Wilson, vice-president, 
Diebold, Inc., speaking on “Build a Fire Under Your 
Protection Sales”; Ralph A. Maish, Dennison Manufac- 
turing Company, vice-chairman field division NSOEA; 
Ernest Child, general manager, W. H. Gunlocke Chair 
Company, who delivered the address, “With Office 
Equipment It Pays to Package”; and Carl W. Priesing, 
vice-president, American Pencil Company, who advised, 
“Put It on the Line.” 

Non-troupe orators were John C. Shadow, general 
plant superintendent, Standard Oil Company, Milwau- 
kee, Wis.; Judge Roland J. Steinle, L. C. Dewey of 
Northwestern Furniture Company, and Tom Kaufman, 

(Turn to page 128, please) 
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1. Mr. & Mrs. Elmer Beck, Wilson Jones Co, Ken Herrbold, Herrbold 
Office Supply, Sturgeon Bay, Wis. 

2. Al J. Nordstrom, Smead Mfg. Co.; Jesse A. Peck, Springfield Staty. 
Co., Springfield, Ill. 

3. L. C. Dewey, Northwestern Furniture Co., Milwaukee, Wis.; Ed 
Napp. Napp Office & School Supply Co., Manitowoc, Wis., gov- 
ernor 6th district NSOEA; Elmer uspeteds, Elmer Krumwiede 
& Assoc., Chicago. 

4. Tom Gillice, Rockwell-Barnes Co.; Jess Sutton, Woodbury Book 
Co., Inc., Danville, II. 

5. Mrs. & Mr. W. E. Rossow, H. H. West Co., Milwaukee, Wis.; 
Mr. & Mrs. Grant Howard, Howard & Stofft, Tucson, Ariz., presi- 
dent NSOEA and his ‘first lady.” 

6. Matt Dillon, Smead Mfg. Co.; Ed Napp, governor 6th district 
NSOEA; Harry Hitchcock, Ennis Tag & Salesbook Co., and Ameri- 
can Carbon Paper Mfg. Co.; Art Finger, S. J. Olsen Co., Milwau- 
kee, Wis., general convention chairman. 

7. D. Kelly, Chicago Stationers, Chicago; M. Rosenthal, Wicker Park 
Stationers, Chicago; Gordon Kickels, C. L. Barkley & Co.; Sol 
Hurtig, Acme Staty. Co., Chicago; Bob O'Neil, C. L. Barkley & Co.; 
Max Soak. Tops usiness Forms. 

8. W. K. Wilson, Diebold, Inc., puts a fire under protection selling 
on the Milwaukee platform. 

9. Roscoe Benge, Codo Mfg. Corp.; W. A. McNichols and Bud Am- 
berg, Amberg File & Index Co.; Earl Hansen, Johnson Chair Co. 

10. Bill Aylward, The Globe-Wernicke Co.; T. E. Whalen, Tri-Country 
Office Equipment, West Bend, Wis.; Larry Johnson, The Globe- 
Wernicke Co. 

11. A. C. Van Horne, Eberhard Faber Pencil Co.; Art Olsen, Olsen's 
Office Supplies, Inc., Forest Park, Ill. 

12. Mrs. & Mr. Clarence Reynolds, Reynolds Office Supply & Equip- 
ment Co., Lansing, Ill.; Mrs. Paul Burbank, Washington, D. C 

13. Mr. & Mrs. B. J. Powell, A. W. Faber-Castell Pencil Co., Inc. 

14. Conrad Netzhammer, Northwestern Furniture Co., Milwaukee, 
Wis.; Ben Terkel, H. Niedecken & Co., Milwaukee, Wis 

15. Mrs. Erwin Doepke and Mrs. Art Finger, Milwaukee, Wis. 

16. Pete Ferry, Dennison Mfg. Co.; Don Sharpe, Reyburn Mfg. Co., Inc. 

17; Mrs. Lydia Herman, Milwaukee, Wis.; Harry Fiddelke, Graver- 
Dearborn Corp., Chicago; Mrs. & Mr. Ed Rutzen, Rutzen Bros., Mil- 
waukee, Wis. 

18. Frank Cooper, Codo Mfg. Corp.; Jim Lynch, Imperial Desk Co., 
and New Indiana Chair Co. 

19. G. O. Stevens, Stevens, Maloney & Co.; Mrs. & Mr. Roscoe Benge, 
Codo Mfg. Corp.; Sid Allen, Chicago Stationers, Chicago, IIL; 
Eldon Just, Just & Son, Chicago. 

20. Dan Hansen, Carlson Bros., Inc., Moline, Ill.; Monroe lIoas, Mon 
roe Office Supply, Chicago. 

21. Ken Herrbold, Herrbold Office Supply, Sturgeon Bay, Wis.; Jesse 
A. Peck, Springfield a Co., Springfield, Ill.; Art Finger, S. J. 
Olsen Co., Milwaukee, ‘all 6th district NSOEA lieutenant 
governors; Ed Napp, governor 6th district NSOEA. 

22. Gordon Kickels, C. L. Barkley & Co.; Herb Walsh, Ace Fastener 
Corp.; Paul Burbank, general manager NSOEA; Ray Eichenlaub, 
Service Steel Products Corp. 

23. All Milwaukeeans and convention workers; Gilbert Winkelman, 
H. C. Miller Co.; Erwin W. Doepke, S. J. Olsen Co.; L. C. Dewey, 
Northwestern Furniture Co.; G. H. Schumacker, Siekert & Baum. 

24. W. A. Larson & J. S. Frear, both L. M. Bickett Co. 

25. Mrs. Clarence Reynolds; Mrs. B. J. Powell, Mrs. Harry Venet; 
Mrs. Roscoe Benge 
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NORTHWEST TRAVELERS CLUB SILVER 
ANNIVERSARY IS ST. PAUL HIGHLIGHT 


7th District Regional Attended by 262— 
Nominate Cliff Halverson to Succeed 
Jay Parrott—Program Sparkles 


@ DEALERS, TRAVELERS, manufacturers and ladies 
found hospitality aplenty in the “Land of the Sky Blue 
Waters” as they invaded the St. Paul Hotel in St. Paul, 
Minn., April 23-25 for the District No. 7 regional meet- 
ing of NSOEA. 

Members of the Northwest Travelers Club, silver 
anniversary conscious, and the Twin City stationers 
combined their talents as hosts with Governor Jay 
Parrott, Waterloo, Iowa, to make this a memorable 
gathering staged in pleasant surroundings. 

The total attendance was 262, divided between 82 
dealers, 60 ladies, 27 manufacturers and 93 travelers. 

Concluding an informative program which made use 
of the NSOEA troupers as well as talent gathered in 
Minnesota, the convention attendants named Cliff 
Halverson, Midwest-Beach, Sioux Falls, S.D., as the 
new governor to succeed the personable Jay Parrott. 

Serving as lieutenant governors are: 

Iowa—George Lazier, Morris Sanford Company, 
Cedar Rapids. 

Minnesota—Clarence Benson, Farnham Stationery 
& School Supply Company, Minneapolis. 

Wisconsin and Upper Michigan—Jack Vater, Eau 





ate 


With the Northwest Travelers... 

1. New and old officers of Northwest Travelers Club: Front—Jack 
Guntrum, Eaton Paper Corp., re-elected secretary-treasurer, Mel 
Sowell, Esterbrook Jen Co., new first vice-president; Warren L. 
‘arlson, Wilson Jones Co., new president; Rear—Larry Goodhand, 
Oxford Filing Supply Co., re-elected auditor; Earl Collins, Rockwell- 
Barnes Co., elected second vice-president; Ray L. Hammond, Na- 
tional Blank Book Co., a past president; Merrill Hasty, Acco Prod- 
ucts, Inc., and Art Steel Sales Corp., re-elected correspondent; 
C. F. “Jack’’ Berry, retiring president. 

2. Vic Lydon, Ed Stivers and Ivan Cornelius, three of the hard-work- 
committee, with the block of ice which provided the striking 

identification of the 25th anniversary banquet of the Northwest 

Travelers Club. 


“ 
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Claire Book & Stationery Company. 

The nominating committee suggested that a secre- 
tary and treasurer be added and following the report 
by Chairman Ed Ericksen, Hibbing Office Supply Com- 
pany, Hibbing, Minn., the following were named: 

Treasurer—Bob Davis, Miller Davis Company, St. 
Paul, Minn. 


Secretary—Howard Schaub, Schaub Office Supply 
Company, Minneapolis, Minn. 

No announcement of a site for the 1953 convention 
was made but following the rotation plan of the past 
it is probable that the gathering will be in Minneapolis. 


The St. Paul convention was billed as “celebrating 27 
years of the world’s finest business profession” and 
that provided a theme for a program in which the 
stationery dealer’s problems of today’s times were 
paramount. 

Bringing the NSOEA trouper messages, of which 
regional audiences never tire, were President Grant 
Howard, speaking on “Balance”; Ernest Child, treas- 
urer and general manager, W. H. Gunlocke Chair Com- 
pany, “With Office Equipment It Pays to Package”; 
William K. Wilson, vice-president, Diebold, Inc., “Build 
a Fire Under Your Protection Selling’; General Man- 
ager Paul E. Burbank, “News of Fifty-Two”; Chet 
Williams, vice-president, field division NSOEA, Yaw- 
man and Erbe Manufacturing Company, Seattle, 
Wash., “A Traveler Talks to the Trade,” and Carl W. 
Priesing, vice-president, American Lead Pencil Com- 
pany, “Put it on the Line.” 


The program had a punch throughout. Besides the 
troupers it offered Football Coach Wes Fesler of the 
University of Minnesota as a luncheon speaker on the 
topic, “The Correlation Between Your Selling Job and 
Mine”; E. L. Stockinger, president of E. L. Stockinger 
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1. Mrs. and Mr. Ernest Child and George Rocker, W. H. Gunlocke 
Chair Co. 

2. Jay Parrott, Waterloo Office Supply Co., Waterloo, lowa, governor 
7th district NSOEA, and his general convention chairman, Clar- 
case Benson, Farnham’s Staty. & School Supply Co., Minneapolis, 

inn. 

3. Claude Allen, General Fireproofing Co.; Earl Hanson, Johnson 
Chair Co.; B. J. Bristoll, Koch Bros., Des Moines, Iowa; R. C. 
Clarke, F. S. Webster Co. 

4. Harry Rogers, Automatic Pencil Sharpener Co.; Mrs. and Mr. 
Richard H. Kress, Wallace Pencil Co.; Richard P. Steding, Wallace 
Pencil Co.; Art Kenworthy, Storey-Kenworthy Co., Des Moines, 
Iowa, former governor 7th district NSOEA. 

5. Jon W. Poast, Diebold, Inc. 

6. Warren Carlson, Wilson Jones Co.; Mel Sowell, Esterbrook Pen 
Co.; Earl Varden, Thomas & Grayston Co., Minneapolis, Minn.; 
Jack Guntrum, Eaton Paper Corp.; Walter Hubbe, Thomas 6&6 
Grayston Co., Minneapolis, Minn. 

7. A. J. Walker, Farnham’s Staty. & School Supply Co., Minneapolis, 
Minn., former president NSA; Grant Howard, president NSOEA; 
Zac Smith, Zac Smith Staty. Co., Birmingham, Ala., former presi- 
dent NSOEA. 

8. Walton Keller, Walton A. Keller Co., Cedar Rapids, lowa; Sam 
Flenniken, Diebold, Inc. 

9. Harry Hitchcock, Ennis Tag & Salesbook Co. and American Car- 
bon Paper Mfg. Co.; John Latta, Jr., Latta’s, Inc., Cedar Falls, 
Iowa; Arnold z Berglund, Joseph Dixon Crucible Co. 

10. A. C. Van Horne, Eberhard Faber Pencil Co.; L. W. Hamm, The 
 ¥~ Co., Fargo, N. D.; John D. Horne, Eberhard Faber Pen- 
cil Co. 

ll. Mr. and Mrs. Al J. Nordstrom, Smead Mfg. Co. 

12. Gordon E. Fisher, Herring-Hall-Marvin Safe Co.; Jay Parrott, 
governor 7th district NSOEA; Clarence Benson, Farnham’s Staty. 
& School Supply Co., Minneapolis, Minn.; Philip C. Bozzo, Herring- 
7 hee Safe Co.; Soueke Rolain, Columbia Ribbon & Car- 
bon Co. 

13. Art Grayston, Thomas & Grayston Co., Minneapolis, Minn.; R. W. 
Davies, Miller-Davis Co., Minneapolis, Minn.; George H. Wolcott, 
Wilson Jones Co.; Fred C. Schaefer, Sanford Ink Co 

14. Cliff Cody, C. F. Cody Co., Dubuque, Iowa; Frank Cooper, Codo 
Mfg. Corp. 

iS. C. H. “ack” Berry, president Northwest Travelers Club; Mel 
Sowell, Esterbrook Pen Co.; Sam Flennikin, Diebold, Inc.; Jim 
Smith, James L. Smith Co., Des Moines, lowa. 

16. Mrs. and Mr. Coa R. Celusta, A. & E. Supply Co., Duluth, Minn. 

17. Frank H. Palmer, ton Paper Corp.; L. R. Addington, Art Metal 
Construction Co., vice-chairman, manufacturers’ division, NSOEA. 

18. Don Sharpe, Reyburn Mfg. Co., Inc.; F. C. Chet’ Williams, Yaw- 
man and Erbe Mig. Co., vice-president field division NSOEA; 
Bob Kane, Richard Best Pencil Co. 

18. Ed Friedmann, LePage’s, Inc.; Harry Short, Columbian Art Works 
Co.; Harry Bergquist, Boorum & Pease Co. 

20. J. Edward Conlon and Earl Collins, both Rockwell-Barnes Co. 

21. Carl Priesing, American Pencil Co.; Frank R. Curtiss, Neva-Clog 
Products, Inc. 

2. Earl Hanson and Donald Lambie, Metalcraft, Inc. 

23. Mr. and Mrs. Paul Mailloux, Eberhard Faber Pencil Co. 

24. Vic Lydon, R. B. Valleau Co., St. Paul, Minn.; W. N. Whitehill and 
George T. Whitehill, Marshall Office Supply Co., Marshalltown, 
Iowa; C. H. Troutner & M. H. Renz, both Lincoln's, Waterloo, Iowa. 
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FORM-FLO CHAIR BASE 
Hamilton Manufacturing Corporation, 
Columbus, Ohio. 


The new Form-Flo base developed by this com- 
pany, is of one-piece, heavy-gauge steel con- 
struction, without welds or seams. It is packed 
with sound-absorbing material that eliminates 
rumbles and squeaks and is fitted with king-size 
scuff plates. Models featuring this new base are 
the 15-F secretarial chair; the 15-S secretarial 
chair; the 18-T general office chair, and the 18-A 
executive chair. 
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QUICK CHANGE CATALOG RACK 
Diebold, Inc., 
Canton 2, Ohio. 


A catalog rack which helps keep catalogs tidy 
and which is simple to use is available from 
this company. Catalogs will stay wide open 
on curved prongs to reveal the entire page. 
The rack is mounted on a steel base with a 
30-degree angle for convenient reference on 
desk, stand or counter. The base stands on 
rubber feet and the end supports are adjust- 
able for expansion by addition of units. Binders 
are available equipped with four prongs, or 
three pairs of prongs spaced to fit the standard 
tring book punching. The rack comes in six 
and nine-unit sizes. Prongs are spot welded 
to plates. Outside of binding metals are cov- 
ered with steel angle plates. Finish is Diebold 
Chroma-Gray. 


PERSONAL REPORTS 
Advertising Corporation of America, 


Suburban Offices, Studio C., 

Box 524, Fairfield, Conn. 

Pictured here is a Personal Report, now being 
used by this firm to issue replies on sales and 
advertising problems that are submitted by 
office equipment and supply dealers. A panel 
dictates a report which is placed in this port- 
folio which is air mailed within three days to 
the dealer. The cost of this service is $10.00. 





DEALERS’ PROMOTIONAL AIDS 
Cabot’s Promotional Aids, Inc., 
Dept. PO-6, 411 S. Sangamon St., 
Chicago 7, Ill. 


An unusual line of 45 illustrated letterheads and 44 
cards has been introduced. They are printed in two 
colors on a third color paper stock and are suitable 
for use with any duplicating or printing process. 
Ample room is provided for the customer's message 
or for advertising copy. Illustrations and headlines 
are adaptable to almost any occasion. For a free 
portfolio of all 89 letterheads and cards, write to 
the company at the above address. 
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SENSITIZED PAPER DISPENSER mint 
Remington Rand Inc., store 
315 Fourth Ave., New York, N. Y. a 
A Portagraph sensitized paper dispenser designed to speed photo-recording opera- ma 
tions has been announced. Said to be absolutely light-tight, with a cloth ejection slot, card 
the Portagraph is easy to load and has a spring-controlled ejection bar for delivering mod. 
a single sheet each time the handle is flicked. It is available in two sizes, the G23 inchs 
for 84-inch by 11-inch paper, and the G24 for 82-inch by 14-inch paper. Dis by | 
penser weighs 4% pounds and 5'4 pounds, respectively. card 
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ALCAZAR SAFE 
Guardsman Safe Company, 
La Porte, Ind. 


This is one of a new line of safes named after fa- 
mous fortresses—the Alamo, Malta, Gibraltar and 
Corregidor and the Alcazar, illustrated here. This 
safe has a fixed interior and a capacity of 3,790 
cubic inches. It bears the Underwriters’ Laboratories 
C fire label and T-20 burglary label. Gray or green 
finish is available. The safe is listed at $150.00. 








BOOKLAMP 
Mario Manufacturing Company, 
390 Fourth Ave., New York 16, N. Y. 


A handsome lamp for office desk or table use 
is being offered by this firm. Model No. L52-106, 
it measures 10 inches in height and 13 inches 
in width. The lamp will retail for about $29.95. 











ing 
r WALL TABLE 
nel Myrtle Desk Company, 
ort- High Point, N. C. 
a This new wall table joins the 6000 Pacemaker Series as an accessory with the name 
; Correspondence Center. It is especially designed and proportioned to afford maximum 
working surface with a minimum width and to accommodate dictating equipment, letter 
trays and so forth. There is drawer space for supplies and storage. The top is of walnut 
veneer and the table is finished in regular walnut or frosted walnut. Two sizes are 
available: 6048 measures 48 inches by 18 inches; 6058 measures 58 inches by 22 inches. 
Literature is available from the company. 
endl 
POSTING TRAY ANI TRANSFER CASES 
SAFETY BOX Mayfair Company, 
Intasco Corporat 315 N. Desplaines St., Chicago, Ill. 
3021 soni. Mew 
c vn “ age : Designed to provide storage space for inactive records 
cago 12, / " 
; at a low cost, these cases are of all-steel construction. 
A dual purpose posting tray which also serves Drawers are equipped with rollers and the back is 
a safety box, this item in the Northfield line completely closed to keep out dust and dirt. Depth 
fice equipment is built of lightweight alu is 24 inches. The cases may be stacked and inter- 
mum with double cks and clasps. It will locked. They are available in letter size with green 
tore any type of index and holds 350 cards or gray finish. 
Rubber feet and studs prevent the marring of 
rfaces. Finish is dove gray crinkle. The tray 
era available in f sizes: model 811 holds 
slot cards up to 11 nches wide, 82 inches deep 
ring model 1111, cards 11 inches wide and 11% 
323 nches deep; model 814, cards 14 inches wide 
Dis- by 8% inches dee; nd model 1114 takes 
cards 14 inches wide and 11% inches deep 
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UTILITY AND TELEPHONE 
STAND 

Vanguard Engineering & 
Manufacturing Company, 
53 W. Jackson Bivd., 
Chicago 4, Ill. 


This combination utility and tele- 
phone stand provides accommoda- 
tion for telephone directories on 
an open shelf, while below is a 
closed cabinet, divided by a shelf 
and provided with a Yale lock and 
key. It stands desk high and is 
constructed of furniture gauge 
steel throughout. Dimensions are 
18 inches wide by 12 inches deep 
by 30 inches high. The door of 
the cabinet is built flush with 
rounded corners and the door pull 


FLAMINGO LAMP 
Industrial Lamp Corporation, 
Elkhart 2, Ind. 


This new all-metal Flamingo desk 
and table lamp combines style and 
efficiency. It is said to give an 
even, concentrated light without 
side glare. In lustrous gray or 
brown finish, it stands 14 inches 
high and weighs five pounds. Re- 
tail price is $7.95, plus the price 
of the bulb. 





NE Ww Continued 








has a brass finish. The stand comes 
in baked-on enamel in office gray, 
green or walnut finish. 





LETTER SORTER 

Currier Manufacturing 
Company, 

2448 W. Larpenteur Ave., 
St. Paul 8, Minn. 


Inwardly sloping shelves with 
a 24-inch clearance between 
each are features of this let 
ter sorter which comes in 
letter and legal sizes with 
from two to five trays. Extra 
trays are available. Colors 
offered are green, gray or 
brown. 





“MODIFIED MODERN” CHAIRS 
Johnson Chair Company, 
4401 W. North Ave., Chicago, Ill 


A swivel and side chair in. Modified Modern design is being 
introduced by this company. They are made of solid walnut and 
upholstered in top grain leather or simulated leather in various 
colors. The side chair has half-round legs and, like the swivel 
style, has a new shaped back, designed for comfort as well as 


eye-appeol. Models are Nos. 1515 and 1516. 


LABELON TAPE 
Labelon Tape Company, 
450 Atlantic Ave., Rochester 9, N. Y 


Pressure sensitive labeling tape, claimed to make 
water-proof, oil-proof and smudge-proof labels 
is available in four colors, seven widths and two 
roll lengths. It may be used with a pencil, 
stylus or typewriter. The tape adheres easily to 
glass, wood, metal, plastics and so forth and 
may be transferred repeatedly from one surface 
to another without leaving a sticky residve or 
destroying the adhesive qualities of the tape. 
Colors are black, blue, red and green; widths, 
‘s, \%4, 1, 1%-inches in 400-inch standard and 
800-inch industrial rolls. According to size of 
tape, a plastic or chipboard dispenser with built- 
in cutting edge is provided for standard rolls. 
industrial rolls and tape wider than one inch are 
mounted on a 3-inch core to fit desk dispensers. 
The tape is also available in other printed styles 
including air mail tape. 





TOLEX BRIEF BAG 
Bristol Manufacturing Company, 
385 Harrison Ave., Boston, Mass. 


A feature of this combination catalog case and 
brief made of heavy grade Tolex, is the extra 
wide opening—two inches wider than the over- 
age brief bag opening. It has two handles and 
a lock. 
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them down at QUALITY ’s expense is something else 
again. PANAMA-BEAVER products are superb, 
because we tailor them UP to rare quality standards, 
not DOWN to higgle-penny prices. That’s why they 
are CHEAPER for YOU in the long, hard run... 








PANAMA-BEA ve ® 
bitbbond ahi 


MANIFOLD SUPPLIES CO., 188 3rd Ave., Brooklyn 17, N. Y. 


CARBON PAPERS 
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market | 





OWERING PRICES is one thing . . . but hammering 
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OFFICE PLANNED FURNITURE 


Knoll Associates, Inc., 
575 Madison Ave., New York 22, N. Y. 


A series of desks, tables, cabinets and chairs compose this new line of office furniture. The 
five major groups in the collection are the executive, junior executive, executive secretary- 
stenographer and the conference, all designed for versatility in use and arrangement. For 
the desks and tables a strong metal frame is the support for added units such as drawers 
and files. Drawers are equipped with locks, sliding pencil trays, movable partitions and 
Pendaflex files. Cabinets, for extra storage, are available for use in conjunction with 
the other furniture. These may be arranged in three ways and will slide under the over- 
hang of the desk top. They may also be used as hanging cabinets. They come in three, 
four and six-foot lengths with four adjustable shelves. Desk, table and cabinet tops are 
of walnut or birch with a burn and stain-proof hard plastic finish which reveals the 
natural grain of the wood. Secretarial desks may also be obtained with a gray linen 
plastic finish. Metal frames and legs have satin black non-corrosive, non-abrasive oxidized 
finish. 





IMPERIAL 65” 


Imperial Typewriter Company, Ltd., 
Leicester, England 


This new Imperial “65” typewriter has features 
which include a new ribbon feed, driven by 
the movement of the carriage; an improved rib 
bon lift mechanism; improved typebars, and a 
redesigned keylever action, all of which are 
said to combine to give quieter and speedier 
operation. The keyboard, with 92 characters, 
incorporates more signs than is usual in a 
standard board, while special keyboard lay- 
ovts are available for scientific and profes- 
sional work. An auxiliary paper shelf ensures 
that the thinnest bank and air-mail paper will 
not feed back into the machine. Ribbon spools 
are interchangeable between left and right 
hand positions. The machine is finished in satin 
gray enamel. 





STEEL INDEX BOXES 


J. R. Geller, 
1133 Broadway, New York 10, N. Y. 


New steel index boxes in wrap-around one 
piece body construction are offered by this 
firm. Made of 20 and 22 gauge prime steel, 
electrically welded throughout, they have a 
ane piece piano hinge and four rubber grum 
mets to protect desk and table surfaces 
Boxes are finished in permanent baked 
enamel colors of gray, green and walnut 
brown and fitted with an angled follower 
block. They come in 4-, 6-, 9- and 12-inch 
depths, in sizes 3 inches by 5 inches, 4 
inches by 6 inches, and 5 inches by 8 inches 


ALL-METAL COSTUMER 


Maso Steel Products, 
81 W. Van Buren St., 





Chicago 5, Ill. WOF 
An all metal costumer with Senied 
square tubing is being in- 
troduced by this firm. Fea- porta 
tures include extra heavy great 
base with four heavy cast ome 
ends to the 21-inch spread; PLAN FILES 
hie pi niet i Dolin Metal Products, Inc., touch 
wth igi tol ge 315 Lexington Ave., Brooklyn 16, N. Y. 
tipped unbreakable hooks, The first of a new line of plan files has been introduced by this TYPE 
and an overall height of firm. The No. 1535 is a five-drawer unit with inside dimensions , 
- 66 inches. It comes in of 37% inches wide, 25% inches deep and 24'% inches high, ' 
smooth baked enamel in designed to accommodate 24-inch by 36-inch drawings. Each Inar 
office gray, green or wal- drawer is equipped with rear hood and front compressor te : 
nut brown. Costumers are prevent contents from curling, creasing or becoming dog-eared. whic 
packed 2 columns to a tube, The entire unit is constructed of heavy gauge furniture steel, Smitt 
hooks and two bases to a with each drawer gliding on six ball-bearing rollers. Either Ask 
carton, with a_ shipping flush or sanitary leg bases are available. Two five-drawer units a 
weight of 14 pounds to plus a flush base measure 42 inches high, standard countef Inclu 
each. height. There is a choice of green or gray baked enamel finish ing ¢ 
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PAGE GAGE takes the guesswork 
out of page-end typing! 


Exciusivé Sinith-Corona FEATURE 








WORLD’S FIRST... WORLD’S FASTEST 


Smith-Corona is the greatest success story in 
portable history. And now with Page Gage—it's 
greater than ever. Many exclusive features for 
$-m-0-0-t-h typing, top performance—plus the 
touch and action of an office typewriter. 


TYPEWRITER DEALERS VOTE 
SMITH-CORONA 2 TO 1 FAVORITE 
In a recent survey, typewriter dealers were asked 
which portable was dest. The answer was 
Smith-Corona — 2 to 1. See it demonstrated. 
Ask about easy terms—as low as $1.25 a week. 
Including smart, new Silver Birch color carry- 
ing case. At Smith-Corona dealers everywhere. 
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SEE this 9-Ib. 
baby brother— 


Smith-Corona = « 


TUCK IT IN 


fez PAGEGAGE 4 


L C SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 NY 


Canadian factory & offices, Toronto, Ontario. Makers also of famous Smith-Corona 
Office Typewriters, Adding Machines, Vivid Duplicators, Ribbons & Carbons 
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Now Carter brings you ’ 





HERE’S EXCITING PROFIT NEWS 


Now Carter’s—the company that led the field in bringing 
you Nylon typewriter ribbons—offers you another effective 
sales-building development. Now you can give your cus- 
tomers their choice of famous Carter’s Nylon Ribbons in 
standard lengths in the Carter brands you have been fea- 
turing, as well as in the extra-length Super Nylon. 


Your customers have been intrigued with the fine letters 
produced by Carter’s Super Nylon Ribbon. Now you can 
get more customers using Nylons with the new Carter 
Standard-length brands— Silver-Craft—Midnight—Ideal— 
Buccaneer—Planet— Director. 

Here is the greatest opportunity ever to capitalize on the 
fine promotion and popularity of these customer-respected, 


powerfully advertised Carter Typewriter Ribbons. 
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Carter’s Super Nylon Ribbon is an 
extra-length, extra-wear ribbon that’s 
worth every cent of the extra cost— 


and more. 
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— @ Carter’s exclusive Silvertip clean-end 


<=> to prevent smudged fingers 

Bae = @ Choice of—Black Record—Blue Rec- 
> 44 

sJ/ CSS ° : ord—Black and Red Record Bicolor 
—Blue and Red Record Bicolor 


@ Choice of inking—Medium or Expert 


@ Spoolings for all popular typewriters 











Carter's Type Cleaner 


@ Top-quality, quick-acting fluid 

@ Bottles that fit in desk drawers 

@ Efficient applicators 

® Airtight seals prevent evaporation 


@ Attractive blue glass bottles 
individually packaged 


An ideal tie-in seller. Carter’s Nylon Ribbons will 
produce sharper, finer letters when typewriter 
keys are clean. Carter's highly efficient Type 
Cleaner dissolves and cleans away old ink... 


quickly and easily! 


THE CARTER’S INK COMPANY 


CAMBRIDGE 42 @ BOSTON, MASSACHUSETTS 
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STEEL DRAWER UNITS 
Equipto, Division Avrora Equipment Co., 


Aurora, Ill. 


An 18-inch deep 18-drawer steel cabinet has been added to this firm’s line of steel 
shelving, parts, bins and so forth. Wider, deeper drawers and larger label holders are 
new features of the new units. Drawer size is 5% inches wide by 3'% inches high by 17 
inches deep and are equipped with two dividers adjustable on one inch centers. Label 
holders are furnished on every drawer and divider. Steel frames stack easily to make 
a cabinet of overall size of 18 inches by 14 inches by 34 inches. Finish is olive green 


baked enamel. 


STAPLE REMOVER AND PUNCH 


Bates Manufacturing Company, 

Orange, N. J. 

A combination staple remover and punch is now on the market. It will 
remove any type of staple, regardless of size. The punch will make a 
%-inch hole in papers up to eight sheets thick. Plated finish, each one 
is packed in an individual box, with 12 boxes to a self-display carton. 
IMustrated in use are, at left, the staple remover; at right, the punch. 


LIFETIMER CLOCKS 


Lifetimer Hoop-Type Clock Company, 
Box 113, Haddam, Conn. 


The new and unusual Lifetimer Hoop-Type window clocks hang in seem- 
ingly free suspension inside a plate glass window. They are run by a 
timing device which is guaranteed for a lifetime and which weighs 
less than three pounds. No adjustment or maintenance is necessary 
and all parts are silent and self-lubricating. Sales are exclusively 
through office equipment and supply dealers. The manufacturer prepays 
transportation charges. For further information write for the master 
catalog. 


STEEL TABLES AND DESKS 


Haskell, Inc., 

303 E. Carson St., Pittsburgh 19, Pa. 

A new line of steel tables and chairs has been introduced by this com- 
pany. Features include rounded corners, reinforced linoleum-covered 
tops with beaded aluminum edges, dustproof bottoms and electrically 
welded construction. Drawer details include nylon runners which are 
said to be self-lubricating, smooth and quiet in action. Drawer stops 
and rubber bumpers are built into the runners to provide quiet closing. 
The line is reasonably priced. 


SUNDSTRAND ADDING MACHINE 

Underwood Corporation, 

] Park Ave., New York 16, N. Y. 

An adding machine which will add up to 99,999,999,999.99 in two 
columns simultaneously, is available from this corporation. It is known 
as the Sundstrand Adding-Tabulator Mode! 11240SP-13 and is available 
throughout the world. It sells for $915 
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SERV-MOR WARDROBES 

Appliance Products Company, 

2034 Jenifer St., Madison, Wis. 

These Serv-Mor wardrobe units are claimed to 
utilize less than 1/3 square foot of floor space 
for each garment stored. Model F42, illustrated, 
has a 36-garment capacity with space at the top 
for hats and at the bottom for umbrellas, over- 
shoes and so forth. Sturdy construction is said 
to allow for a heavy over-load for emergency 
hanging. Wall and floor units and space-saving 
units are available. 


ADDING MACHINE 
Swift Business Machines Corporation, 
Great Barrington, Mass. 


The Swift adding machine is now equipped with a lightly operated 
error key that permits back spacing. The new feature allows easy clear- 
ing of errors and multiplication of large numbers up to nine significant 
figures. Retail price is $99.50, plus tax. 


THREE-WAY STAPLER 


Arrow Fastener Company, Inc., 
] Junius St., Brooklyn 12, N. Y. 


This firm has introduced a three-way utility-economy stapler, model No. 
25-49. It may be used for general purposes in the home, school and 
office and also serves as a tacker and plier. It will staple up to 35 
sheets of 16 lb. bond paper. Designed to fit the hand as a stapling 
plier, the base swings back for tacking on walls and so forth. it is 
of all-steel construction and is finished in two-tone enamel 


SK KOMET ADDING MACHINE 


Walter S. Arnstein, 
] West 47th St., New York 36, N. Y. 


The SK Komet is an adding machine now made in the U. S. Zone of 
Germany. It is compact, and portable, measuring less than five inches 
in height with a base 6'4 inches by 5% inches, on non-skid rubber 
mountings. Weight is less than five pounds. It will do direct subtrac- 
tion and is said to be rapid in action. Two features of the machine 
are the visible checking system for verifying items as entered, and a 
cumulative total. The machine is guaranteed and serviced in the U. S. 
The manufacturer is Komet-Rechenmaschinen G.M.B.H., Frankfurt om 
Main, Eschenheimer Tor 1/3, Germany, U. S. Zone. 
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| Agate Card Files 

i | Agate Vertical Transfers 

“i Agate Card Transfers 
Agate Box Files 

: Agate Document Transfers 

Agate Vertical Files 


Repeat sales will confirm the popularity of 
Weis Agate Card Files. Many important 
construction features, like the steel bottom 
and follow block, will convince new 
customers of the superiority of this time- 
tested product. Be sure your stock 


includes all sizes of this sturdy card file. 


Wfis 














You can profit from the continuing demand 
for Weis Box Files. Customers prefer 
them for their durable construction 

and low cost. The variety of sizes and 
indexing make them adaptable for scores 
of uses. Check your inventory now for 


both ‘“‘Wolverine” and ‘‘Giant” Box Files. 





fue 





Other items in the Weis line 
of Agate Files and Transfers 
are equally popular with 
customers and profitable to 
dealers. Quality materials 
and workmanship will be 
instantly recognized in Weis 
Agate Vertical Transfers, 


Agate Document Transfers, 


Agate Vertical Files and 


Agate Card Transfers. 

With a supply of these 
often-called-for numbers you 
can satisfy your customers 


with minimum sales effort. 


. 


THE WEIS MANUFACTURING COMPANY Shing 
MONROE, MICHIGAN ee 


NEW YORK 13: The Weis Manufacturing Company, 54-56 Franklin Street 189: 
CHICAGO 6: Associated Stationers Supply Company 

BOSTON 10: Adams, Cushing & Foster, Incorporated 

OKLAHOMA CITY 1: FORT WORTH 1: HOUSTON 2: Carpenter Paps 





CHAIR VALUES THAT BUILD 
VOLUME 


JASPER CHAIR Co. CHAIRS. — 


Seldom are so many outstanding features 
found in any Chair Line in the popular price 
range! 

Expert designers have fashioned this unusual 

} Quality Line of Chairs into a wide range of 

7 “wanted” numbers, in just the styles your 
S customers are shopping for. 

Jasper Chair Co.’s master craftsmen, backed 

) by over 30 years of chair-making experience, 

add the finishing touches that make Jasper Chair 

Co. Chairs a “new standard” of value to the 
a buying public of America. 


They’re priced, too, for profitable operation. 


“The 
RIGHT CHAIR 


at the 
RIGHT PRICE” 


We adhere to our Reputation 
made upon 
QUALITY, SERVICE & COOPERATION. 


Jasper Chair 


JASPER, INDIANA 


REPRESENTATIVES: Geo. A. Litchfield, Sales Mer. 
Fred Deutsch (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
Route 7, Box 415, Northaven Rd. 666 Lake Shere Dr. 385 Madison Ave. 
Dallas, Texas Chicago, Ill. Space 844 New York, N. Y. 
James S. Fowls, (Southern) R. A. Browne, (West) Jack S. Doran, (Northwest) 
327 Sunset Drive, North 2925 Revere Ave. 538 E. 9lst St., 
St. Petersburg, Flerida Oakland, Calif. Seattle 5, Wash. 
SESS RT SC PET T 
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Jack Karr of Karr Office Supply, La Porte, Ind., 
called at Office Appliances’ headquarters April 11. He 
was in Chicago on a buying mission and expressed 
satisfaction over progress being made on his new busi- 
ness which was announced in the May issue of this 
journal. 


J. L. Betancourt S., Papeleria Cultura, Guatemala 
City, favored Orrice APPLIANCES with a visit April 16. 
He had entered the United States by plane at New 
Orleans, flew to Chicago, and from there planned a 
flight to New York before returning to Guatemala. 
His trip was a combination of business and vacation. 
Among the companies represented by Mr. Betancourt 
are Columbia Ribbon & Carbon Manufacturing Com- 
pany, W. A. Sheaffer Pen Company, Milo Harding Com- 
pany, and Heyer Corporation. 


Irving Ritchie, Typewriter Distributors, Inc., New 
York, N. Y., registered by telephone on Thursday, May 
8. Mr. Ritchie keeps his hand on the pulse of the in- 
dustry by frequent contacts with dealers in various 
parts of the country. He reports that unstimulated 
demand for office machines is down, but dealers with 
promotion plans in operation are still rolling up good 
sales records. 





Office Supply Firm Changes Stock 

The Eaton Office Supply Company, Inc., of Buffalo, 
N. Y., has changed its capital stock from 500 shares 
no par value, to $55,000. The papers of application 
were filed by Smith, Kendall and Pedersen, 1407-10 
Genesee Building, Buffalo——-EEG 





personality 


. —— 


HOWARD W. GUNLOCKE— 


Hard-working, energetic, progessive 
these all describe one of the indu 
try's top men—Howard W. Gunlocke 
4|-year-old president of The W. H. 
Gunlocke Chair Company. Hard 
work came to Howard early, for he 
followed in the footsteps of hi 
father, W. H. Gunlocke, founder of 
the firm. At the age of I! he started to work during 
vacations in the factory and he has been on the job 
full time since he graduated in 1934 from Georgetown 
University, with the exception of four years he spent in 
the army as a lieutenant colonel with the Military Gov. 
ernment in Germany. As vice-president of the Manufac. 
turers Division, NSOEA, and a trouper in the present 
eries of regional meetings, Howard has devoted much 
f the knowledge and energy which has made his own 
business so successful, to bettering the industry generally, 
And in the Gunlocke family—three children—there is 
another ""W. H.'"’ who may some day carry the com. 

pany name. 








Zephyr American Moves Factory, Offices 

The Zephyr American Corporation has just moved 
its factory and office to new, enlarged quarters at 9 
Morton St., New York City. Visitors will be welcomed 
at the new showrooms. 





Brand Names Winner ... David N. Sederquist, Jr., at 
right, general manager of Stewart Office Supply, Dallas, Tex., 
receives Brand Names Foundation’s ‘Brand Name Retailer of the 
Year” bronze plaque from President Henry E. Abt. Looking on is 
Conover “Brand Names Girl” Leila Hyer. 


Other Brand Name Retailers Receive Awards 
at Waldorf-Astoria Hotel Dinner 


Second-place honors in the office equipment and stationery store 
field in the “Brand Name Retailer of the Year’ competition went 
to Ray O. Howard, extreme left, of The Howard Co., Midland, 
Tex., who is seen receiving a “Certificate of Distinction’’ from 
President Henry E. Abt. Lovely Conover model Eleanor Novak 
gives a helping hand. In the center picture, Mrs. Peggy Baker, 
advertising manager of Ivan Allen-Marshali Co., Atlanta, Ga., is 
shown with a portion of the presentation which won for the 
company a “Certificate of Distinction.’ Similar certificate was 
awarded to William R. Diehl, Jr., president of The Diehl Office 
Equipment Co., Columbus, Ohio, who is seen in the picture at 
right, receiving it from Mr. Abt. Again, Miss Novak is the spec- 
tator. 
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PUSH...and make money! 


Push Royal: Royal is the easiest- 
selling portable ever built—with more 
office-machine features than any other 


portable. 


—Push the best-advertised portable: 
Royal does more advertising than any 
other portable on the market. In 1952 
more millions of customers will learn 
about Royal. Here is a sales-tool worth 
capitalizing on. 


[5 —Push the best-made typewriters: Royal 
is the only portable made by a corpora- 


tion devoted solely to the manufacture 
of typewriters. Royal Portable is the 
finest, most rugged portable ever built 
any place, any time. Get behind it! 


Exclusive Royal Portable Features 
“Magic” Margin, Finger-Flow Keys, 
Speed Spacer, Rapid Ribbon Changer, 
“Touch Control,” Automatic Paper Lock, 
Locked Shift Freedom, Line Finder. 


ROYAL —World’s No. 1 Portable 
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22 — Push public preference: Remember 
that Royal is preferred 41/, over its near- 
est competitor. This puts it in a class by 
itself. You can count on popularity when 
you push Royal. 


(a\ —Push the typewriter that helps you 
most: 1952 brings startling new mer- 


chandising plans for Royal dealers, 
tested direct-mail programs, traffic- 
building stunts, and other free sales- 
stimulating aids. 


Push the portable whose manufacturer 

cooperates with you: Don’t forget, 
Royal depends on typewriter dealers 
for distribution of its famous portable. 
We are proud of you and are contin- 
ually looking for new and better ways 
to improve our worthy relationship. 






“Magic” and “Touch Control” are registered trade-marks of Royal Typewriter Company, Inc. 
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Representatives of office equipment concerns abroad, visiting in the United States, are cordially 


invited to make the offices of this journal their headquarters. The staff at the main office, 600 W. 
Jackson Blvd., Chicago, and the staff at the branch in charge of G. C. Wheeler at 1023 Pershing 
Square Bidg., Pershing Square, 42nd St. and Park Ave., New York, will be happy to be of any 
possible service. While the facilities at New York are not so many as at Chicago, there will be 


found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 





Top Picture .. . Winner of the second 
prize in the 1951 national window display 
contest held by the Typewriter (and Al 
lied) Trades Federation of Great Britain 
and Ireland, was the firm of F. E. Roberts 
& Co. (Bristol), Ltd. 


Center ... Third prize in the display 
contest went to Gouldens (Hatchards, Ltd., 
Proprietors) of Canterbury. 


Right .. . The first prize window display 
by the firm of Imperial Typewriter Co., 
Ltd., Leicester. 
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By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 


Fennel Street, Manchester 4, England 


Manchester, May 1 

By using the latest office equipment the “City Press” 
of Alexander Publications, London, has found a way to 
beat the evening newspapers on Monday nights with 
the Stock Exchange closing prices. 

As the market closes at 3:30 p.m. on Mondays, be- 
tween 600 and 700 final prices are telephoned to Angel- 
court where two specially prepared pro-forma stencils 
await ready inserted into two Underwood long-car- 
riage typewriters. 

As soon as the prices are received they are typed 
straight on to the stencils which are then rushed 
through to the duplicating room where a number of 
Roneo Policy size duplicators are ready for them. 
From these come forth the “City Press’s Monday 
Financial,” a four-page half-penny publication, which 
on Monday is on sale by 4:45 p.m. only one hour and a 
quarter after the closing prices become known. 

The first page of the “Monday Financial” is devoted 
to comment and the three remaining pages to the 
closing prices. 

This is another example of how the office equip- 
ment industry is helping in the everyday affairs of 
the commercial world. 

The latest figures which have just been released in 
connection with overseas sales of office equipment 
show, revealingly, that the United States was Britain’s 
best customer during March for office equipment. 

The Office Appliance & Business Equipment Trades 


Association states that exports of office equipment dur- | 








hee 


IGE IEEE 


ing the first three months of 1952 were the highest in | 


value for the first quarter in any year. 
Machinery exports amounted to £2,634,066 compared 
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says Mr. George W. Martir 


President of Martin Office Equipment Company, 


tstanding Jacksonville, Florida dealer 


1. Easier sales and profits! Mosler 
is the world’s largest selling line in 
its field. When your customers think of 
protective equipment, they think of 
Mosler, And that means easier sales, 
more sales, and more profits! 


bstacles, Mosler is keeping you 


confidence 


r wire The Mosler Safe Company, 


2. Unequaled advertising support! 
Mosler is the only safe manufacturer 
with a regular program of well- 
planned local and national advertising. 
And that’s what brings in more cus- 
tomers—with /ess sales resistance. 


and immediate 


you're thinking of it! 


od bank vaults 
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‘That's true of the leader in any line, of course. And 


when it comes to safes, insulated record containers and 


money chests, Mosler is way out in front. Has been 


for years. Mosler is the name prospects recognize. Mosler 


is the name they respect. That’s why Mosler is the line 


3. Valuable sales training! Mosler 
maintains regular schools in all parts 
of the United States to help train your 
salesmen in every phase of the selling 
job. Mosler-trained men know bow 
to sell, bring in extra orders. 


IF IT'S MOSLER . . 


- IT'S SAFE 


*% Mosler Safe 


Mosler built the U. S$. Gold Storage Vaults at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshima 


that makes sales calls more productive ... more profitable.” 


4. Complete promotional back-up! 
Mosler follows through with proved 
mailing literature, ad mats, window 
displays—all the sales help you need. 
Mosler men call regulariy to help 
with your sales problems, too. 
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with £2,035,076 in the corresponding period of 1951, 
and safes and cabinets to £540,891 compared with 
£293,882. 

In March, a total of £887,957 of office equipment was 
shipped overseas for which the U. S. A. was the prin- 
cipal customer. She took £153,793 worth. Other coun- 
tries which increased their imports included Sweden, 
Canada and New Zealand. 

During the first quarter of the year the greatest 
improvement was shown by the duplicator industry 
whose exports rose from £288,577 in the corresponding 
period of 1951 to £447,258. 

The exports of office machinery, therefore, would ap- 
pear to be maintained for the time being, despite the 
world trade recession. Enquiries have revealed that 
many firms in Britain still have a fairly good order 
book in respect of certain lines, and duplicators are 
a case in point for all types appear to be in demand. 

What is causing concern now in Britain is the 
possibility of curtailment of supplies of steel from the 
U. S. A. We write this as the steel strike in the 
U. S. A. is pending and the cessation of shipments 
overseas has been announced. 

Obviously here is a measure which will have serious 
repercussions on world trade as a whole and the of- 
fice equipment industry is but one to be affected. Stocks 
are by no means high in Britain and individual firms 
are not likely to be able to continue for very long 
without additional supplies. Individual stocks are, in 
some cases, no more than a few weeks of normal 
output. 

+ + . 

It is, perhaps, an interesting comment on the pres- 
ent situation—at least in so far as the internal market 
in Britain is concerned—that many individual retailers 
report a falling-off in demand by the public at large. 
This seems to have reflected itself in all types of equip- 
ment, from stationery and carbons to typewriters, rib- 
bons and the like. 

Many firms, according to reports, are endeavoring 
to economize and “cut down” on mounting overheads. 
It has long been recognised that overheads are the 
main worry in any business and commercial concerns, 
taxed as they are in so many ways, are now making 
definite attempts to reduce overheads. This applies 
particularly to offices of textile manufacturers. 


* . + 


This report is being written a few days before the 
B. I. F. is due to open. Suffice to say that ere these 
notes appear the Fair will have closed. Readers of this 
journal will have seen already a list of the firms ex- 
hibiting and, as usual, Orrice APPLIANCES will be cov- 
ering the Fair and also taking pictures so that the 
latest developments on this side of the Atlantic will 
be available for the next issue. 

However, it may be noted that the space booked by 
office equipment people constitutes an all-time record 
for the Fair and this was destined to be a “major” 
year so far as office equipment firms were concerned. 
At the B. I. F. the principle is that not every year may 
be considered a “major” year for any one particular 
commodity. Sometimes, for instance, it is a “textile” 
year; another time, it may be that the emphasis is on 
household appliances and so on. 


* * . 


I hear good reports from Adrema, Ltd., Telford Way, 
London, W. 3. of their power-operated, heavy duty 
machine called the NEB. This machine is readily 
adaptable to multi-column listing, continuous form 
feed or automatic single sheet feed, while the extra- 
wide printing arm makes it possible to print outsize 
forms without folding. In addition to normal address- 
ing, numerous other applications include billing, insur- 
ance, salaries, wages, factory form methods and rating. 

Of value to commercial concerns is the interesting 
little attachment to the range of printers—the Pon- 
thier continuous card feed, also manufactured by 
Adrema. 
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This small unit enables continuous cards to be fed 
and printed at machine speed and to the commercial } 
concerns who have to produce large quantities of ad- 
dressed labels this unit will prove worthy of consid- 
eration. 

New developments include the latest Bradma roll 7 
feed and guillotine unit. This illustrates the flexibility © 
of the equipment for the unit is merely wheeled up and | 
attached to the rear of a standard electric printing § 
machine. Within a matter of minutes a machine which 7 
is carrying out normal work can be converted to® 
handle a large roll of paper up to 14 inches in width. 

The machine will print automatically and guillotine 
from the roll wrappers and labels up to a maximum? 
of 13 x 10 inches. The data facilities on the printing} 
machine enable the return address, periodical names, 9 
dates, and so forth, to be printed at the same time as} 
the address plate impressions, thereby saving printing 
costs. : 
The unit will also handle light cards and can be used 9 
to produce index cards at a high rate of output. ‘ 
” . ” 


The annual conference of the Stationers Association 
of Great Britain is to be held this year during June at 
Blackpool. Blackpool, as readers of OrricE APPLIANCES 
may well know, is a leading seaside pleasure resort of 
Great Britain. One has to be careful in writing not to 
offend the susceptibilities of other resorts in Great 
Britain by eulogising Blackpool. In any case, Black- 
pool is not every person’s idea of a holiday but it must 7 
be admitted that Blackpool has few equals in the world 
when it comes to organization and putting things over © 
on the big scale. : 

Indeed, it is claimed that Coney Island and Atlantic 7 
City in the U.S.A. are beaten by Blackpool’s many 
pleasurelands and so on. Well, there it is. That is the 
background of this year’s Stationers Conference. I 
understand there are to be visitors, too, from the U.S.A. 
and so it will be opportune when they come to ascer- 
tain their views. 

One does not need, of course, to emphasize that 
OFFICE APPLIANCES is to be represented. It will, inci- 
dentally, be the first time the writer has attended a 
conference of this association and the occasion is one 
which affords a great deal of anticipation. It is to be 
hoped that the conference goes off without a hitch and 
that much of a businesslike character results—as I am 
sure it will. 



















ne 





Office Equipment and Regional Reactions 


When a very welcome and pleasant visitor from 
America told me he wanted to study “regional re- 
action” to several lines of office equipment and allied 
goods, I introduced him to Harrogate. 

Harrogate is that famous inland spa town in York- 
shire, England. It has about 60,000 people (plus several 
more thousand from overseas and elsewhere dur- 
ing seven months of the year), 88 different natural 
mineral waters, buoyant air, glorious gardens and sun 
pavilions, fine shopping centers and blocks of offices. 

The air is so pure that the highly-attractive sta- 
tionery and office equipment stores are free from that 
eternal battle going on in the big sister City of Leeds, 
about 35 minutes away by automobile or rail—the 
battle with dirt. 

No trade is more aware of the difference than that 
of the stationer. Hence, ‘mucky Leeds’ (pronounced 
‘mooky’ locally) and ‘shining Harrogate.’ 

This spirit of freshness is reflected in the customer. 
The business man and woman working in those pleas- 
ant blocks of offices, or in the administrative depart- 
ments of the fashionable stores, are largely ‘specialty’ 
buyers. 

The extra price of the finest posture chairs for sten- 
ographers, the most up-to-date typewriters, filing 
equipment, pens, and especially the ‘firsts’ of any new, 
thoroughly tested article, receives ready attention, 

(Turn to page 188, please) 
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Get more volume ..get more repeat orders 
. . GET MORE PROFITS! 
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Plans Advance for Districts 3, 13 Meeting 


NSOEA’s only regional convention involving two dis- 
tricts, Nos. 3 and 13, will be held June 16, 17 in Atlantic 
City, N. J. This gathering will have a tip-off feature 
on Sunday afternoon, June 15, with a meeting of the 
Penn-Mar-Va Travelers Club. 

Business sessions are planned for Monday morning 
and afternoon. All members of the NSOEA troupe are 
on the program and in addition the convention will 
be addressed by Bill Gove, “What’s Old?,” and by 
Joseph Berger, “Profit Opportunity for the Dealer by 
Direct Mail.” 

The luncheon speaker on Monday will be the Hon- 
orable G. H. Brown, “Is it Wrong to be Successful?” 
He is former justice of the Supreme Court of the state 
of New York and Past Grand Master, New York State 
Masons. 

A unique party is planned by the travelers for Mon- 
day evening and the convention banquet will be held 
on Tuesday evening. 

The governors are S. S. Rosendorf, Jr., Richmond, 
Va., District No. 3, and Richard E. Wahrman, New 
York, N. Y., District No. 13. 

Committees and appointments for the convention 
include: 

General convention chairman—E. Russell Ashley. 

Program — Richard E. Wahrman and Samuel S. 
Rosendorf, Jr. 

Hotel and banquet—Sig H. Engelberg and Ben 
Wachtel. 

Entertainment — William D. McCulley and Fred 
Steinhilber. 

Publicity—Jerry White and Mark Kenna. 

Registration—Paul F. Steever and Fred Griffith, Jr. 

Reception—Charles W. Lukens and Robert Reich- 
man aided by all former governors of both regional 
districts. 

Golf—Fred Hanes. 





New York OEA Plans Machines Utilization Clinic 


The Office Executives Association of New York, Inc., 
has announced plans for a clinic to be held during the 
week beginning October 20, 1952, in conjunction with 
the National Business Show. 

The purpose of the clinic is to provide the office 
machine public with a medium to help them realize 
the full potential of the machines they now own and 
to acquaint them with the latest basic developments 
and improvements in the office machine field. 

The schools of Business Administration and the 
schools of Business Education in the New York area are 
co-operating with the project in order to co-ordinate 


Planning Council Meets ... The 
Pianning Council for the Office Machines 
Utilization Clinic convenes to plan this 
event to be held in conjunction with the 
National Business Show during the week 
of October 20. Attending the meeting in 
the offices of the Office Executives Assn. 
are Elmer L. Helm, Shell Oil Co., Inc.; 
Robert W. Cockrell, the M. W. Kellogg 
Co.; George W. Oliver, Jr., Thomas Me- 
chanical Collator Corp.; Harry C. Ander- 
son, H. C. Anderson Mimeograph Corp., 
and Rudolph Lang, managing director of 
the National Business Show. 
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their efforts in office machine training and usage with 
those of the office machine using public. 

The planning council of the project held its first 
meeting on March 26. The members of the council 
attending this organization meeting were Harry C. 
Anderson, H. C. Anderson Mimeograph Corp.; Robert 
W. Cockrell, The M. W. Kellogg Company; Elmer L, 
Helm, Shell Oil Company, Inc.; Rudolph Lang, Man- 
aging Director of the National Business Show; Alwyn 
W. Ogden, Universal Atlas Cement Company, and 
George W. Oliver, Jr., Thomas Mechanical Collator 
Corporation. 

Additional appointments to the planning council 
from the field of education and the office machine 
industry will be announced as they are made. 





New York O.E.D. Hears Whiteman 


The regular monthly meeting of the Office Equip- 
ment Dealers of New York was held on Monday eve- 
ning, April 14, in the Baroque Room of the Brass Rail 
Restaurant, New York, with President Ben Itkin, Itkin 
Bros., Inc., New York, N. Y., presiding. 

President Itkin extended greetings to some 46 mem- 
bers and guests and announced that the following 
members were reported iil: Jerry French, manufac- 
turers’ representative; Angus Gordon, Penny & Gor- 
don, New York, N. Y.; James Glen, Manhattan Desk 
Company, New York, N. Y. All, he said, were on the 
road to recovery. He also announced that Harvey 
Bright, Bright Chair Company, Inc., has become 4a 
grandfather and extended congratulations. 

After some discussion the following golf committee 
was appointed by the chair: Chairman, John E. Moss- 
man, Desks, Inc., New York, N. Y.; Bernard H. Nemlich, 
Regan Furniture Company, New York, N. Y.; R. B 
Booth, The Leopold Company, and Hugh Morgan 
manufacturers’ representative. 

Seymour L. Nathan, Charles S. Nathan, Inc., New 
York, N. Y., introduced the guest speaker of the eve- 
ning, Lewis Whiteman, regional enforcement attorney 
for the National Production Authority, whose topie 
was “The Government in Your Business,” in which he 
discussed the relationship between industry and gov- 
ernment in regard to controls. 

Stating that closer working relations can be achieved 
by having a clear understanding of the reasons behind) 
emergency controls, he went on to review conditions 
that made those controls necessary. 

He reminded his listeners that trade associations are 
natural instruments to present problems which are 
disadvantageous in their industry to the proper gov- 
ernment agencies. In conclusion he remarked that 
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government agencies stand ready to improve relations 
and conditions if brought to their attention. 

Before concluding the meeting, President Itkin 
showed a colored motion picture entitled “Sailfish 
Tournament,” courtesy of The Schaefer Brewing Com- 
pany. This was an action picture showing the beauti- 
ful blue water and tropical scenery in the vicinity of 
Palm Beach, Fla., plus the actual catching of sail fish 
and various other fish from the decks of a variety 
of craft. 





Southern California Business Show 
Draws More Than 13,000 Visitors 
REPORTED BY J. EDW. TUFFT 


The Fifth Annual Southern California Business 
Show, staged at the Biltmore Hotel in Los Angeles 
April 15-18, drew a total attendance of more than 
13,000 people. There were slightly more than 12,000 
adults and 1,100 students. 

The visitors included businessmen from several for- 
eign countries, among them Australia, India, England, 
France, Germany and others. The students came in 
groups for the most part from schools of business and 
from the business departments of high schools and 
colleges in the Los Angeles area. 

The management pointed out that students showed 
a keen interest in the exhibits, letters having been 
received from a number of them since the show closed. 
Letters of commendation also came from a number of 
teachers. The students carried an atmosphere of intel- 
ligent comprehension and showed a seriousness of pur- 
pose, the management added. 

The list of exhibitors is too long to be mentioned 
here but about 45 firms were represented—manufac- 
turers, distributors and major retailers who reach over 
into the realm of wholesaling as well as manufacturing 
of printed forms. 

The list proves that the slogan of the show was a 
good one—“All That’s New in ’52.”” The number of new 
pieces of office equipment, not previously exhibited, 
gave truth to the slogan. Incidentally the slogan was 
used very effectively in all promotional activities and 
given prominent place at the show. 

Actual sales made at the show, both on the floor and 
by appointment, grew into encouraging volume, per- 
haps exceeding those of any previous show. 

Since the whole purpose of a show like this, staged 
as it is by the Los Angeles Chapter of the National 
Association of Cost Accountants, is service to business- 
men sufficiently interested to visit the exposition, one 
master stroke of service was that of furnishing to all 
exhibitors a complete list of all visitors who registered. 

A service like this works both ways. Not only is it 
a definite benefit to the registrants, it is a major bene- 
fit to exhibitors for it gives to them a very special type 
of mailing list and certainly a list of immediate pros- 
pects. 


Seen at S. California Business 
Show .. . Standing—Howard J. Mackin, 
American Calculating & Typing Service; 
Jack D. Gardiner, Van de Kamp’s Holland 
Dutch Bakers, Inc.; Robert G. Chapman, 
Ducommun Metals & Supply Co., publicity 
director for the Southern California Busi- 
ness Show; Ernest Kreiling and George 
Stromme, Minute Magazine; J. Hugh Jack- 
son, dean, graduate school of business; 
Seated—Miss Betty Louviere, secretary of 
the N.A.C.A. office; Mrs. J. Edward Tuftt: 
Miss Betty Shepherd, page; Otis L. Johnson, 
National Cash Register Co., general chair- 
man of the show; Miss Yvonne Lohn, show 
queen. 
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Promotion work on this show was systematic and 
thorough. The area occupied in the hotel was carefully 
arranged for the convenience of the visitors. A number 
of the displays were active so that the machines could 
be seen at work. 

The presence of a queen added a nice touch of 
glamor. The young lady was Yvonne Lohn, Miss Lohn, a 
native of Beverly Hills, is a script girl with the Colum- 
bia Broadcasting System and is a graduate of the 
Sarah Lawrence College in New York City. The man- 
agement states that she was selected to act as queen 
because of “her eye-catching beauty, her queen-like 
attributes of poise and dignity, and because she is a 
business girl.” 

Acting as general chairman of the show was Otis 
L. Johnson of the National Cash Register Company. 
Herbert C. Bowles is president of the Los Angeles 
Chapter of the National Association of Cost Account- 
ants. 

The complete show committee included the follow- 
ing members: Frank Emerson, Frank Lowe, Maurice 
Dahlem, Otis Johnson, Roy McRann, Robert Gordon, 
Phil Russell, Jack Gardiner, Robert Chapman, Robert 
Derby, and George Feichtmann. 

In charge of publicity was Robert Chapman of the 
Ducommun Metals & Supply Company, Los Angeles. 
In charge of the program arrangement was Howard 
Mackin of the American Calculating and Typing Serv- 
ice. Each committee chairman, or department head, 
was well abetted by members of the Chapter willing 
to give both time and work to the success of the show. 
Thirty-nine different individuals made up the host 
committee. 

A complete list of exhibitors follows: 


Acana Co.—5306 Alhambra Av Los Angeles sne S ’ wner, 
eee Multigraph tate, 1660 Wilshire Blvd., | Angeles. R. N. 
we idressograph branch manage F. Morse, Multigr branch 
re? a of California—847? Melrose Ave., | A A Rambo 
} ral manag Norman J. Page, manager; Wm. N. McKee, service 
Auto- Typlst—Gienn C. Leslie Co.—3300 Beve B A enn 
Leslie, pre t; Verne L. Child, sales ma } 
Benson- Lohner Corp. 2340 Sawtelle Bivd., | Angeles eorge M. Ryan, 
sck Mintz, Jr., applicat $s eng f 
Burroughs Adding Machine Co.—1649 Wilshire Bivd., Los Angele C. Roy 
t, brar nanager; H. C. Carlson, general sales supervisor 
Business —— Inc.—2619 Santa fe Ave., Los Angeles. Harry N. Kamph, 
or . e Ne n jent rae f ale 
Columbia Ribbon & Gudee Pacific, tre. 58 E. Dobson St., Duarte, 
f. R. L. Banks. general sales manage De y Moore, manager, Colitho 
Copies, Inc.—8479 Melrose Ave., Los Ang Alan Ramt president; 
N . J. Pa é resident. 
— C. Coxhead Aten 3012 Wilshire Blvd.; Robert Grahar livision 
reo = Corp.—!1!0 Wilshire Blvd L Ang Russell M. 
sGE jer John Fagar sles repre tative Fred 
Davidson ‘Corp 515 eorgia St., Los Angele Themas H. McFadde 
B. Smith, assistant branch manage 
Dictating 5 ‘Recording Co. Inc.—62! S. LaBrea Ave., | Angele Nor- 
A. Kramer Richard E. Stewart, vice-president and sales 
ynager. 
Diebold, Inc 845 Western Ave., lL A B w snch 
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WILSON 


NEW YORK 


122 East 


CAMBRIDGE, MASS. 


23rd Street 26 Blackstone Street 





CHICAGO 


3300 Franklin Bivd. 


FOR RECORDS SUBJECT 
TO FREQUENT HANDLING 


Cloth strip at binding edge multiplies 
strength of sheets many times. Resists 
tear of sheets at punching and the need 
of patching with eyelet reenforcements. 
Bulk is approximately half that of sheets 
reenforced with cloth eyelets. 


Cloth strips are in three widths, at- 
tached to sheets in staggered order to 
avoid bulk. Automatic machine produc- 
tion assures uniformity and neatness. 


Sheets are of fine quality Bond Paper, 
plain or faint ruled, in full range of sizes. 


Special finish paper available for mime- 
ograph work. 


ASK FOR CIRCULAR D1178 





JONES Co. 


KANSAS CITY, MO. 
1520 Cherry Street 


SAN FRANCISCO 
246 First Street 


Main Plants at CHICAGO and ELIZABETH, N. Jd. 
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manager; W. R. Snavely, western div n sales manager 
Ditto, Inc.—1!136 S. Maple Ave., Los Angele H. T. Gates, branch mar 
ager; B. G. Munyon, branch sales manager 


Elliott Addressing Machine Co.—!200 S. Hil! St Angeles. W. M 
Anderson, district manager; Donald £. Ferber, method 
Schaefer, mechanical department 

Encyclopaedia Britannica, inc.—2/50 
Bryan, sales manager; L. M. Garfield, sales representative 

Charles R. Hadley Co.—330 N. | Angeles St., | Angeles. V. R 
Youngquist, general sales manager; Stanley Siepak thern California 
sales manager. 

Haloid Co.—-1206 S. Maple Ave Angele J. H. Feltz, manager. 

Mile Harding Co.—432 W. Pico Bivd., Los Angeles 15. James M 
Harding, vice-president; Lorin L. W n manager 

International Business Machines Corp.—!470 Wilshire Blivd., Los Angeles 

Jewell-Summer Co.—407 Commercia ter St., Beverly H Calif 

The McBee Co.—!!33 S. Maple Ave s Angeles 15. E. R. Freed, wester 
division manager; E. J. Schaefer, assistant manager Angeles branch 

G. W. McKenzie Co.—i410 W. Olympic Bivd., | Angele M. W. M 
Kenzie. 

Marchant Calculating Machine Co.— 304 S. Spring St Angeles. Har 
old B. Black, agency manager 

Master Addresser Co.—6500 W. Lake St., Minneapolis, Minn iE | 
Perkerson, factory representative, P Box 1126 f 

Moore Business Forms, Inc.—Pacif sior 
geles. W. C. Stone, regional manager sbor dis 

The National Cash Register Co.—934 Hope St Angele Cc. W 
Hauser, branch manager: L. M. Boyle nanage : nting machine sys 
tems: H. L. Hendrie, manager—adding machine ¢s Y 

Ozalid—!00! N. LaBrea Ave., Los 
sales manager; R. Y. Shotwel yeles bra } 

Permoflux Corp.—236 S. Verdugo Road slendale M. Heine 
president. 

Plus Computing Machines Calculators, Ltd., 
Ave., Los Angeles. L. J. Burt, manager 

Postindex Co.—Division of Art Metal Construct 35 S. Flower 
St., Los Angeles. Harvey R. Parkman, branch manager 

Products Associates, Inc.~3!/8 W me Bivd Angele Jar 
T. Blakistone. 

Robotyper Company of California V $I y 
W. C. Dawkins, president; A. C. Ewig, secretary N. Berck. vice-pre: 
ident; Roy Anderson, instructor. 

Schwabacher-Frey Co.—736 S. Broadwa Los Angele Philip 
general merchandise manager; Maur Tittman, manager ffice eq 
Simplex Time Recording Co.—933 W. 2nd S Los Angele E 
van, district manager; H. M. Schweinfurth, sales manager 
Stationers Corp.—525 S. Spring St., Los Angeles. W 

manager; M. C. Patterson, department manager 

Sunset-McKee Business Forms—2402 W. 7th St.. | Angele Frank H 
Abbott, Jr., president and genera nag Earnest R. McKeag. genera 
sales manager. 

Victor Adding Machine Co.—720 Flower St s Angeles. A. W 
Dahlstrom, branch manager; C. A. Westland, assistant branch manager 

R. H. Webster Co.—2859'/, W. 9% t s Ang Robert H. Webst 
sales manager; Orville H. Salzma Meese manages 

Workman Service Co. of California—73! S. Sr > St Anaele 


¢ president 


S. L. Workman, president: ¢ 


> 
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Distributors— 332 LaBrea 


seorge Feichtmann., 





New York OMDA Honors Phil Kurz 


More than 120 members and guests assembled to 
attend the regular monthly meeting of the Office Ma- 
chine Dealers Association of New York, Inc., held in 
the Chelsea Room of the Governor Clinton Hotel on 
Tuesday evening, April 8. President David C. Silvers, 
American Business Machines, Inc., New York, N. Y., 
presided. 

William B. Kerzner, Pearl Typewriter Corporation, 
New York, N. Y., announced that arrangements have 
been made to hold the association’s annual banquet 
on Saturday evening, November 29, at the Governor 
Clinton Hotel. 

Israel Meizner, Mercury Business Machine Company, 
Inc., New York, N. Y., chairman of the program com- 
mittee, presented the guest speaker of the evening, 
Harry A. Hicks, vice-president, general sales manager, 
dealer sales division, Remington Rand Inc. His topic 
was “Greater Dealer Profits.” 

In an interesting and informative talk, Mr. Hicks 
reviewed the growth of the industry in which many 
transitions have taken place during the past 75 years. 
It is an industry that now ranks 12th in the United 
States with a product valuation of approximately one 
billion, 300 million dollars. 

He called attention to the ever-increasing and posi- 
tive need for efficient office equipment to meet the 
needs of modern methods and systems of business op- 
eration and added that electronics will play an im- 
portant part in the future. With the rapid increase 
in the market for office equipment, office machines 
have kept pace, showing an increase of 460% since 
1939 due to mechanization, while the number of office 
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workers have increased by 40% during the same peried. 

In discussing methods of distribution he pointed 
out that regardless of other methods of distribution 
manufacturers consider dealer distribution of greatest 
importance in this constantly-expanding market. 

In this respect he stressed the almost unlimited op- 
portunities of dealers to do a formidable job of selling 
to small business. Of particular advantage for this 
purpose, he said, is the portable typewriter which 
could be better designated as a “compact” typewriter 
because of its ability to serve the same purpose as a 
large typewriter for professional people such as doc- 
tors, dentists, lawyers, students and small business 
concerns. 

With approximately nine million standard typewrit- 
ers and six million, 300 thousand “compact” type- 
writers now in use in the United States, many of which 
are obsolete models, he again stressed the opportunity 
of dealers to sell both new and reconditioned machines 
as replacements. 

In expressing his belief that many dealers are adopt- 
ing more progressive and aggressive methods, he urged 
all dealers to dress up and brighten their prem- 
ises, to merchandise their products by attractive dis- 
plays and improve their lighting arrangements. In 
doing this they will compete more successfully in their 
neighborhood and attract people who like to patronize 
an inviting store. 

He stressed the value of selling service, performance 
and quality of product at a profitable price and to 
avoid the unprofitable practice of selling at cut prices, 

In advocating that all dealers make a study of their 
markets he suggested they keep in mind the impor- 
tance of new outlets for their products and tabulate 
all potential buyers in their locality. Such a list can 
also be used as a guide to maintaining a well-balanced 
line thus enabling them to satisfy customers’ needs 
and avoid driving that customer into a competitor's 
store. 

In conclusion, Mr. Hicks reminded dealers of the 
potential power within their organizations and stressed 
the importance of sales training for their entire per- 
sonnel as well as for outside salesmen. Important also 
are the men in their service department, who are 
good-will ambassadors for the business and can per- 
form a combined sales and service function on numer- 
ous occasions. 

President Silvers then reminded his audience that 
the meeting was designated “Phil Kurz Night” in order 
to pay tribute to Major Philip W. Kurz, who is cele- 
brating his 38th year with Remington Rand Inc. He 
is a man known and respected by all the industry for 
his many years of helpful service. 

Mr. Kurz was then presented with a handsome foun- 
tain pen and pencil set on behalf of the Office Machine 
Dealers Association of New York. Harold Tulman then, 
on behalf of the salesmen of Remington Rand Ince, 
presented Mr. Kurz with a beautiful silver service tray. 
He was followed by Harry Rudnick, Royal Typewriters, 
Inc., who presented him with a handsome cigarette 
lighter on behalf of Don Earle, Underwood Corpora- 
tion, Thomas D. DeWitt, L. C. Smith & Corona Type- 
writers, Inc., and himself. 

Among those who arose and paid tribute to Mr. 
Kurz were Irving R. Ritchie, Typewriter Distributors, 
Inc.; I. Rubin, Eagle Office Equipment Company; Harry 
Rudnick, Royal Typewriter Company, Inc.; George 
Purvin, Superior Typewriter Company, Inc.; Rueben 
H. Jaskow, Goldsmith Bros.; James M. Hackney and 
S. S. Smith of Remington Rand Inc. 

In acknowledgement, Mr. Kurz expressed his thanks 
and appreciation for the gifts and honor bestowed 
upon him. He reminisced briefly, touching on events 
and incidents which occurred during the many years 
he has been connected with the industry. 

Remarking that he has missed few meetings of the 
OMDA in the past 20 years, he urged dealers to join 
the association, stressing the opportunities afforded of 
gaining worthwhile knowledge and helpful ideas. 
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ANSWER: 


Even the canny Scot would be 

amazed how many ways the Old 

Town COPYMAKER saves 

money. It cuts down labor, saves 

time, effort, and waste. Its built- 

in features economize on paper 

and fluid; it has less moving 

parts to cause wear, lasts longer 
with a minimum of attention and 
repair. What's more the Old 
Town COPYMAKER does ALL 
your office duplicating work: It's 
a one-writing system for every 
kind of business, school, institu- 
tion and industry. 











HUNDREDS of crisp, clear copies LIGHT- 
NING FAST from a SINGLE SHEET of 
carbon paper .. . and up to SIX COLORS 


in the same operation. 


RELIABLE * ECONOMICAL 
SIMPLE * FAST * ACCURATE 






MANUFACTURERS OF 
DUPLICATING MACHINES AND SUPPLIES 
CARBON PAPERS * RIBBONS 


Dept. O * Brooklyn 17, New York 


I'm interested in hearing more about your 


Old Town COPYMAKER. 






Nome 









Address: itima 


———— See 
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WE TELL THE WORLD... 















DEALERS: 















WRITE TODAY FOR DEALER 
FRANCHISE INFORMATION 
















750 PACIFIC ST. * BROOKLYN 17, NEW YORK 
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PT ees 


when you suggest a 


\ well-planned installation always brings a certain amount of 
satisfaction to both the office equipment dealer and the 
customer. The dealer is proud of his job . . . and the 

customer . . . well, the lasting compliments he receives 

will more than make him feel that his money's been well spent. 


[t's easy to get this fine “custom-look” in every job... 
and JOHNSON BUSINESS CHAIRS can help you do it. 


JOHNSON CHAIRS are noted for their efficient simplicity, 
modern business-like styling, practical design and rich 
beauty. There is a choice of patterns that blend well with 
every type of interior styling. And from the big JOHNSON 
LINE, you'll always find a type of chair 

that will blend well in every type of installation. 


Every one of your installations can be a “prize-winner.” 
And the easiest way for any office equipment dealer to 
tart is to recommend a JOHNSON CHAIR, of course. 





Illustrating 


Shown are the Mode! !801 Guest 
Chair and the Model 1802 Deluxe 
Swivel Chair. Both are luxuriously 
styled for all-out comfort. Deep 
spring-filled seats and backs with 
plenty of room, promise hours of 
pleasant relaxing comfort. The No. 
180! Side Chair may be used effec- 
tively with many other models includ- 
ing No. 1950 and No. 1950P Judges 
Chairs, No. 1742, No. 1742F, No. 
1738 and No. |738F. A fine executive 
group that will give great customer 
satisfaction. 


JOHNSON CHAIRS can help you make these “prize-winning” installations on 
every job. Learn the complete story. Let us send you complete catalogs, details, 


prices, etc. Write today. 





4401 West North Avenue 
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JOHNSON CHAIR COMPANY 


Chicago 39, Illinois 
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SUPREME Steel Storage Cabinets are tops in their fiel 
carefully built to our customary high standards. The 
new additions to our +100 line are a real opportunity 
make new friends and sales—fast! They are desig 
right—built right—and PRICED RIGHT for today’s selli 
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OR 
and COMBINATION © 
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#100 Line Cabinets 
Green oF Grey 


: & Long-Life Construction and Ease SUPREME’ $ 
i By in Setting Up Have the Same Excellence of Con- 
struction and Superb Finish Which @ ail Items Shippe ed 
Have Established Supreme a5 the ybstantially Pack 
the Field of Steel tons for Low-Cost Warehousing a 
Transportation 


s with Leader in 


st Chrome Handle 
Cabinet Manufacture 
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gad Al — Penland Staty. Co., Houston, Tex.; Dwight House, 


13. = Barnett, J. S. Barnett, Inc., Waco, Tex.; Miss Jackie Mat- 
thews and Henry Sassman, Victoria Typewriter Co., Victoria, Tex.; 
Milan Bartos, J. S. Barnett, Inc., Waco, Tex. 

~~. - Sondock and Ned Sondock, Delta Office Supply. Har- 

‘ex. 

McDaniel, Tennis Tag; Art Carrow, Speed Products Co 

Gehrig, controller, Ennis Tag; Mrs. Louis Johnson; Louis 

Von Boeckman-Jenes Co., Austin, Tex. 

— and Charles P. Shelby, both Rey L. Shelby Co., 

ex 

18. Grant Howard, nye NSOEA; Garner Dunkerly, Jr., vice- 

esident, Ennis Tag, and Mrs. Grant Howard, Tucson, Ariz. 
Photos by Art Carrow). 





9th Regional Dealers Tour Ennis Plants 
REPORTED BY ART CARROW 


As an added attraction to the 9th regional meeting 
of the National Stationery & Office Equipment Asso- 
ciation at Dallas on March 27 and 28, the Ennis Tag 
& Salesbook Company and American Carbon Paper 
Manufacturing Company invited all in attendance to 
a special tour of their plants in Ennis, Tex., on Sat- 
urday, March 29. 

Special buses left the Baker Hotel at 9:00 am. and 
arrived in Ennis at 9:45 where a group of 150 enjoyed 
a most interesting and educational tour of the various 
plants. 

The manufacturing of filing supplies, commercial 
stationery items, printed and blank stock tags, printed 
and stock salesbooks, carbon paper and ribbons were 
shown to the visitors and each process of production 
was explained by competent guides. 

After the inspection tour, the entire party convened 
at the Lakeside Country Club where a delightful lunch- 
eon was served. Buses returned to Dallas in the early 
afternoon. 

Garner Dunkerly, Sr., is president of Ennis Tag & 
Salesbook Company and assisted in the tour with 
Garner Dunkerly, Jr., executive vice-president; H. C. 
McElroy, J. H. Hawkins, and W. R. Schween, vice-presi- 
dents; Mrs. G. G. Dunkerly, secretary and treasurer, 
and 8S. D. Denny, general sales manager. 

National President Grant Howard and Mrs. Howard, 
and Paul Burbank, general manager of NSOEA, and 
Mrs. Burbank, were very much impressed by the opera- 
tions of the companies. 





Boston Stationers Elect Officers 


At the annual meeting of the Boston Stationers As- 
sociation held on April 7, the following officers were 
elected: President, Robert Slate; first vice-president, 
Chester B. Gooding, L. E. Murab Company; second 
vice-president, Michael O’Hanian, Wilson Jones Com- 
pany; third vice-president, E. F. Stockwell, American 
Pencil Company. 

The executive committee elected consisted of: John 
W. Murray, John W. Murray, Inc.; William Kushner, 
Adams Stationery Company; John R. Witte, Mittag & 
Volger, Inc.; Philip F. Pike, Minnesota Mining & Manu- 
facturing Company; Charles P. Anderson, Thomas 
Groom & Company; Willis E. Williams, Williams Sta- 
tionery & Printing Corporation, and E. H. Knapp, 
Victor Safe & Equipment Company. 

Elected to the membership committee were: Charles 
F. Crowley, Adams, Cushing & Foster; James W. Hayes, 








Blake & Rebhan Company; John B. Dwyer; Williag 
J. McManus, Thorp & Martin Company, and Thom 
J. Russell, Wards Stationers. 

Harry L. Chandler, Adams, Cushing & Foster, wagl 
elected historian and Arthur L. King, Wards Stationerg} 
auditor. ; 

The nominating committee consisted of John Re 
Witte, chairman; William Kushner and Harley J. Lewig? 

The next meeting of the Boston Stationers will be 
held in October. : 
; 










Lamp Show to Open July 6 


The 32nd semi-annual New York Lamp Show wif 
open Sunday, July 6, and run through Friday, July 1} 
at the Hotel New Yorker, New York, N. Y. 

The announcement of these dates by the Geor 
F. Little Management was accompanied by the ne 
that Bill Little, manager of the show, has return 
to his desk after an extended recuperative period 
occasioned by a severe heart attack which kept him 
inactive since last July. 

With the theme “The Buyer is King” the nation’) 
leading lamp manufacturers will be on hand display-) 
ing their lines in more than 300 exhibits on sevens 
floors of the Hotel New Yorker. 

Over 5,000 lamp buyers from all parts of the United) 
States, Canada and Central America are expected) 
to attend. 

The show will be open 1 p.m. to 6:30 p.m. on Sunday) 
for the convenience of buyers and local store owners) 
who can only make the trip to the market on the 
weekend. The complete schedule of hours is: Sunday) 
1 p.m. to 6:30 P.m., Monday through Thursday, 9:3) 
A.M. to 6:30 p.m., with the closing day Friday 9:30 am) 
to 1:00 P.m. 





Safe Manufacturers Elect Officers 


At the annual meeting of the Safe Manufacturers’ 
National Association, the following officers and direc-) 
tors were elected: 

President, Warren F. Mosman, president, Herring- 
Hall-Marvin Safe Company; Vice-President, S. Ri 
Akers, president, Meilink Steel Safe Company; Secre- 
tary-Treasurer, W. J. Parker, Safe Manufacturers 
National Ass’n, Inc.; directors, Raymond Koonz, presi- 
dent, Diebold, Inc.; Warren F. Mosman, Herring-Hall- 
Marvin Safe Company; S. R. Akers, Meilink Steel Safe 
Company; E. H. Mosler, Sr., president, The Mosler Safe 
Company; A. N. Seares, executive vice-president, Rem- 
ington Rand Inc., and L. C. Walker, president, Shaw- 
Walker Company. 





New England Regional Convention Beckons 


A New England clambake will be one of the features 
of the NSOEA District No. 1 regional meeting to be 
held at Wentworth by the Sea, Portsmouth, N. H., on 
June 2-3. 

Plans include a speaking program, golf, a ladies’ pro- 
gram and entertainment. Charles P. Anderson, gov- 
ernor of the district, hopes he will welcome many 
friends. 





H-H-M Sales Session ... A special 
sales meeting devoted to the Herring-Hall- 
Marvin line of safes was held recently at 
the Baltimore Staty. Co., Baltimore, Md. 
R. G. Blauvelt and J. L. Rowland, H-H-M 
officials, led the discussion. In attendance, 
left to right, were: STANDING—W. W. 
Jones, R. G. Blauvelt, J. L. Rowland, G. C. 
Bottom, L. H. Applegate, F. J. Brennan, 
E. H. Streb, J. J. Maisch, C. E. Sorensen, 
R. D. Bradley, R. L. Borig and A. R. Met- 
zager; SEATED—J. A. Cockey, E. E. 
Powers, A. G. Lanigan, C. A. Fischer, B. T. 
Irby, F. Young and J. B. Fitz. 
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Sure, ring “em and see how door after door opens 
wide to more sales—more profit! All Columbia 
['ypewriter Ribbons and Carbon Papers are just 
loaded full of the fine writing qualities which build 
customer confidence in you. 


Your franchise as a Columbia dealer is backed 
up by the very best sales aid program in the in- 
dustry. The testimony of leading stationers* 
everywhere shows that the Columbia Sales Co- 
operation Plan makes new customers—points the way 
He, to a big and profitable ribbon and carbon 
@ department—with lots of extra value in other 

SS 


Cotumsra Rippon & Carson Mere. Co., Inc. 
Main Office & Factory: 
102-6 Herb Hill Road, Glen Cove, L. I., New York. New York 
Sales & Export: 58-64 West 40th Street. Branch Offices & Dis- 
tributors in principal cities. Consult your local Telephone 
Classified Direct 
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business from accounts that grow and stay with you! 


All you have to do to ring up more ribbon and 
carbon profits is mail in the coupon for a copy of 
the Columbia Sales Cooperation Plan. Do it now! 


*Names and statements on request. 


Brand Names that Build Business + SUK GAUZE - COMMANDER 
CLASSIC - PINNACLE - MARATHON - D.H.&D. + RAINBOW 


Cotumaia Rosson & Cannon Manvuracrunine Co., Inc. OA-6 
102-6 Herb Hill Road, Glen Cove, L. I., N. Y. 


Let's have a copy—the Columbia Sales Cooperation Plan, that is!, 


Name 
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National Office Machine Dealers Association § 


Harold W. Mann, Executive Secretary, 1267 North Wilton Place, Los Angeles 38, California 
e 


Form Western OMDA at Meeting in Fresno 


After careful consideration and planning, definite 
action was taken towards the formation of a Western 
Office Machine Dealers Association at the joint meet- 
ing of the four California local associations, held in 
Fresno on April 18 and 19. 

The session started Friday evening with a social 
meeting attended by dealers and wives at the 1313 
Club, whose entire facilities were taken over for the 
occasion. 

In spite of a hilarious and lengthy social evening, 





Officers and Leaders in Western OMDA 


there was 100% attendance at the business session the 
following morning. In a most cordial and co-operative 
atmosphere, the actual formation of the Western 
Association was accomplished. The following officers 
and directors were duly elected: 

Johnny Romano, Fresno, chairman. 

Hal Pettit, Los Angeles, vice-chairman. 

Ralph Archinal, Alameda, secretary and treasurer. 

Those pictured are, left to right: 

Johnny Romano, conference chairman. 

Harold Mann, executive secretary, NOMDA 

Jack Hammond, president, NCOMDA 

Al Foxcroft, president, SCOMDA. 

Dave Ligon, director, NOMDA 

Jack Davenport, conference vice-chairman 





NOMDA Enrolls 200th New Member 


On April 17 the National Office Machine Dealers As- 
sociation gathered in the 200th new member since the 
start of its intensive membership campaign last Fall. 
To James Crawford of the Crawford Typewriter Com- 
pany, Shawnee, Okla., goes the distinction of being 
No. 200. 

“Of course we are pleased no end with the results 
of our membership activity,” declared Liston Jackson, 
president of the association, when advised of the great 
growth achieved. “We have so much to offer members 
and have so much in prospect for them that our boys 
just went out and told the straight story of the ad- 
vantages of membership and look at the results! I want 
to tell all how much I appreciate their wonderful work 
and to tell them to keep it up. We are truly going 
places.” 
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To spur action for new members, President Jackson 
presented two large trophies as prizes for the contest 
that ended last December 31. Since then the contest 
has been continued with the association putting up the 
awards. The locals affiliated with NOMDA have been 
divided into three divisions according to size. A prize 
will be awarded to the winner of each division. In ad- 
dition a prize will be presented to the local enrolling 
the most new members if that local does not happen 
to make the best percentage of increase showing. 

An award will also be made to the member outside a 
local who brings in the most members between now 
and May 31, the ending date of the present campaign. 

St. Louis OMDA won the award for the best showing 
in the contest that ended December 31 while A. A. 
Johnston of Knoxville, Tenn., won the individual 
trophy. Both will be presented at the convention in 
Dallas along with the awards for the present contest. 





Pamphlet on Portables Again Available 

NOMDA’s pamphlet called “Buying a Portable Type- 
writer” is again being made available to members. 
Orders will be filled when it is felt that the bulk of 
the requests are in. The cost is $.01 each. 





Rem Rand Names Albany Manager 


William E. Cole has been named manager of the 
Albany, N. Y., branch of Remington Rand Inc., A. N. 
Sears, vice-president and director of general sales and 
services, announced. 

Mr. Cole has been associated with the corporation 
since 1929 when he became a salesman in Rochester. 
He was made branch manager of the systems division 
in Rochester in 1932 and became branch manager for 
the division in Albany in 1939. 

Since January 1950 Mr. Cole has been branch man- 
ager of the organization’s management division con- 
trols in Albany.—_GET 





Burroughs Opens Sacramento Headquarters 


Burroughs Adding Machine Company has occupied 
a new branch headquarters at 1233 Broadway St., Sac- 
ramento, Calif., Mr. M. D. MacMillan, manager of the 
branch, announced in April. 

“The new facilities provide needed space for our 
expanding business in the Sacramento area,” Mr. Mac- 
Millian stated. “In our new sales and service head- 
quarters we have 1,200 square feet more to devote to 
our Offices, displays and demonstrating rooms.” 

The modern building is air conditioned, has acoustic 
ceilings and modern fluorescent lighting. 





New York City Firm is Incorporated 

Office Machinery Sales Company, Inc., for the over- 
haul, repair and manufacture of office machinery has 
been opened in New York City. Capital stock is listed 
as 200 shares, no par value. The directors are Murray 


W. Meyer, Joseph Shenker and Melvin Katske, whose 


addresses are 152 W. 42nd St., New York City EEG 
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The Only Machine that 


>) PUNCHES --«REINFORCES 








IN ONE 
STROKE! 


No More 
Torn, Pulled-Out 
Loose Leaf Sheets 


Greatest invention since the loose-leaf binder 
itself! This amazing new machine punches 
holes and applies tape reinforcement at the 














(3 Hole Mode! for 3-ring binders. same time. Just press lever and sheet is ready 
81" outside centers) for the binder. Every office needs the 


TARGET punci-renrorcer 


... and every day, sales are increasing as 

mopet PR2vewuxe iNquiries from large and small companies 

(2 Hole Mode! for are converted into sales and profits for 
234” center tocenter) Stationers everywhere. 

The TARGET Punch-Reinforcer comes 
in two models: 3-hole and 2-hole, and can 
be used to punch holes with or without 
tape reinforcement at the flip of a lever. 
Special tough cellophane tape is carried in 
spool magazine, easily reloaded. Tray 
catches “confetti” neatly—no mess. Ma- 
chine is compact, streamlined, of strong, 
durable steel construction. Uncondition- 



















TARGET REINFORCING TAPE ally guaranteed. 
means repeat business for stationers. Tape Write, wire or phone for trade discounts. 


is made of extra strong, adhesive-backed 
cellophane, pressure sensitive. Comes in 
easy-to-insert rolls, 6 rolls in airtight con- 
tainer. 





Stationers Supply Corporation, New York, U. S. A. 


National Distributors: AIGNER INDEX COMPANY 7h 7°93 sno?" 


WESTERN REPRESENTATIVE CANADIAN DISTRIBUTORS SOUTHERN REPRESENTATIVE 


Joe M. Davis Brown Bros. Ltd. Ward H. Silliman 


3907 Duquesne Avenue, Culver City, Calif. 25 Waterman Avenue, Toronto, Ont. 308 N. Akard Drive, Dallas, Texas 
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Name Two to Head NSOEA Convention 
General Manager Paul Burbank has announced the 

selection of chairman and co-chairman of the 46th 

annual convention and exhibit of NSOEA, to be held 





G. Chambers 


F.. Fellowes 


at the Conrad Hilton Hotel (formerly The Stevens) 
in Chicago October 4-8. 

Chairman is Folger Fellowes, Bankers Box Company, 
Chicago. He was co-chairman of the 1951 annual 
meeting. 

Co-chairman is Glenn Chambers, representing the 
Weis Manufacturing Company, Muskegon, Mich. He 
was chairman of the ladies’ entertainment committee 
in 1951. 

Convention and exhibit details which must be 
handled locally in Chicago are being directed by these 
men, both experienced in NSOEA leadership. 





Royal Metal Outlet Purchases New York Plant 


The Royal-Walden Corporation, a new company, has 
purchased for an undisclosed amount, the two-building 
plant and facilities of Production Enterprises, manu- 
facturers of toys and playground equipment, at Wal- 
den, N. Y. 

The plant will function as a division of Royal Metal 
Manufacturing Company and will produce the com- 


Gaylord Webster 





plete line of tubular steel furniture offered by Royal 
Metal. 

The Royal-Walden Corporation will serve as an 
eastern outlet for Royal Metal products and will sup- 
plement the present factories in Michigan City, Ind.; 
Pennsylvania, California and Ontario. 


Excuse Us, Please 


Harold J. Hampton, toastmaster of the 5th District 
NSOEA banquet, was incorrectly linked in the May 
issue to Hampton Printing Company, Indianapolis. 
This is the firm Harold left 33 years ago and naturally 
he was surprised to find himself back there again. He 
is president of the Indianapolis Office Supply Company, 
Inc. Our error is regretted. 
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It is expected that dealers and distributors of Royal 
Metal products in the eastern area of the country will 
benefit through reduced freight charges and nearer 
production source. 

The Royal-Walden Corporation began operations in 


May, following the installation of metal fabricating) 
Floor area at the Walden? 


and finishing equipment. 
plant now totals in excess of 30,000 square feet, with 
acreage for future expansion. 

Gaylord Webster has been appointed general man- 
ager and assistant secretary-treasurer of the new firm. 
A long-time Royal Metal employee, he was former 
production manager at the Michigan City factory. 





Keeling Named Watson Representative 


E. A. Keeling, formerly an official of the Art Metal 
Construction Company, has been appointed a repre- 


E. A. Keeling 





sentative of the Watson Manufacturing Company. 

He will have charge of eastern Pennsylvania, Dela- 
ware, Maryland and part of New Jersey. Mr. Keeling 
is well known in the metal furniture field and was with 
his former company for 34 years before coming to 
Watson. 





Koontz Elected President of Diebold, Inc. 


Raymond C. Koontz has been named president of 
Diebold, Inc., by the board of directors at a meeting of 
Diebold stockholders held on Monday, April 7. 

George H. Bockius, relinquishing his administrative 
duties as president of the firm after an association of 
more than 30 years, remains a member of the board 
and was named chairman of the executive committee. 

The board also named W. K. Wilson, sales manager 
of Diebold’s Systems Division, as a vice-president of 
the company. 

Mr. Koontz joined Diebold in April, 1947, as assistant 
to Mr. Bockius, who was then president of the firm. 





W. K. Wilson 


R. C. Koontz 


In July, 1947, he became treasurer of the company and 
in 1950 he was named executive vice-president. 

He will retain his position as treasurer in addition 
to his new duties as president. 

Before coming to Diebold, Mr. Koontz was vice- 
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can work 





Sales magic 
you 


lhe “Y and E” Direct Name System of filing indexes by number, by 
alphabet, and by direct name. It’s the swiftest, simplest, most ac- 
curate of all vertical filing systems— 

Gives your customers 10-second service in finding any paper filed 

. gives you a terrific selling story. 

ell your prospects and customers how simple it is to operate ... 
how sure it is even if filing clerks are not experts. 

Fell the “Y and E” Direct Name Story and you'll sell this quick- 


delivery item wherever there are filing problems! 





MARK OF SUCCESS man 








IN THE NATION'S 
LEADING OFFICES 
SINCE 1880 














1015 JAY STREET e ROCHESTER 3, N. Y., U. S. A. 
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president of Macguire Industries of Greenwich, Conn., 
manufacturers of precision metal products. He at- 
tended the University of Virginia. 

Mr. Wilson has been associated with Diebold since 
1941. He first served the company as director of sales 
promotion and later filled successively the positions of 
manager of the firm’s Canton and Cleveland branches, 
and of the Flofilm Division. 

He was appointed sales manager of the Systems 
Division in June, 1947. He will retain this position in 
addition to his new duties as vice-president. 

Mr. Bockius first joined Diebold in 1921 as a drafts- 
man in the engineering department. In 1930 he was 
elected to the board of directors to fill the vacancy 
created by the death of his father, Edward G. Bockius. 

In 1935, he was named director of purchases, a post 
he held during the critical years of conversion to war 
production. He became a member of the executive 
committee in 1937 and was elected to the executive 
post of vice-president in charge of purchases in 1942. 

A year later, he became vice-president and assistant 
general manager and in 1944, the board of directors 
named him to the position of vice-president and gen- 
eral manager. In April, 1945, he became president and 
general manager. 

A graduate of Cornell University, he is a member of 
the Ohio Association of Professional Engineers. 

In other action taken at the stockholders’ meeting, 
C. W. Murchison, Jr., of Murchison Brothers, Dallas, 
Texas, was named to the board of directors. 

Members re-elected to the board are Daniel Maggin 
of New York, chairman, director of the American Win- 
dow Glass Company; Brenner Root, president of the 
Harter Bank & Trust Company, Canton; Loren E. 
Souers of Black, McCuskey, Souers & Arbaugh of Can- 
ton and vice-president and general counsel, Conti- 
nental Steel Corporation; Mr. Koontz; Mr. Bockius; 
John R. Barry of New York, president of Corroon & 
Reynolds, Inc., New York, and vice-president of Amer- 
ican Equitable Assurance Company of New York; 
James Clark, associated with Murchison Brothers of 
Dallas, Texas; and Ralph Wann of Denver, Colo., a 
director of the Denver & Rio Grande Western Railroad. 

A. W. Jackson was renamed to the post of vice-presi- 
dent and Mr. Souers was re-elected to his position as 
secretary of the company. 

Others re-elected to their present posts are Dwain 
A. Crawford, assistant secretary and assistant treas- 
urer; Louis J. Colonnese, assistant secretary and as- 
sistant treasurer; Elwood C. Wilson, assistant secretary, 
and Frank D. Robinson, assistant treasurer. 
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June 2-3. District No. |, NSOEA, Wentworth-by-the-Sea, Portsmouth, N. H 
Charles P. Anderson, regional governor, Thomas Groom & Company, Ir 


Boston, Mass. 

June 16-17. Districts No. 3 and 13, NSOEA, Haddon Hall, Atlantic City 
N. J. Samuel S. Rosendorf, Jr., regional governor No. 3, Southern Stamp 
& Stationery Co., Richmond, Va., and Richard E. Wahrman, regional gover 
nor No. 13, R. E. Wahrman, Inc., New York, N. Y. 


June 16-18. National Office Machine Dealers’ Asso n's annual conven 
tion, Baker Hotel, Dallas, Tex.. Harold Mann, executive secretary, 1267 
N. Wilton Pl., Los Angeles 38, Calif 

June 19-20. District No. 2, NSOEA, Hote! Otesaga, Cooperstown, N. Y 
Vernon R, Evans, regional governor, Vernon R, Evans Company, Utica, N. Y 
October 48. National Stationery & Office Equipment Association's 4éth 


annual convention, Conrad Hilton (formerly Stevens Hotel) Chicago, Ill. 
Paul Burbank, general manager, 740 Investment Building, Washington 5, D. C. 
October 20-22. Fifth Annual International Systems meeting conducted by the 


~ & Procedures Association of America, Hote! Roosevelt, New York, 
. Y. M. W. Boz, chairman, Shell Oi! Company, 50 W. 50th St., New York 
20, N. Y. 

October 20-25. National Business Show, Grand Central Palace, New York 


N. Y. Rudolph Lang, managing director, 33 W. 42nd St., New York 18, N. Y. 
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Wilson Jones Appoints Ray M. Goosen 

Ray M. Goosen is the latest addition to the Wi 
Jones Company’s sales staff. He will cover Kentuc 
and parts of Indiana and Ohio. 

Mr. Goosen has been connected with the retail si 








Ray Goosen 


of the stationery industry for several years. He starteg 
as a retail store salesman and for the past three yeam 
served as store manager. ; 

He spent more than five years as a bomber pilot in 
the second world war. 





Minnesota Mining Appoints Two Managers ; 

Promotion of Alan H. Redpath to the newly-createg, 
position of merchandising manager of all Minnesotg. 
Mining & Manufacturing Company tape products ha 
been announced by Louis F. Weyand, executive Vice! 
president. 

Mr. Weyand also announced the appointment of R. § 
Frommer as manager of the tape group’s central sale 
inventory and production planning department. 

Mr. Redpath, a veteran of 21 years service with 3M) 
had been merchandising manager for cellophane tape 


A. H. Redpath 


and ribbons since 1949. He joined 3M as a clerk in 1931 
and moved into the general sales office in 1933. He was 
named a department head within the tape sales or 
ganization in 1940 and assumed charge of cellophane 
tape merchandising in 1947. 

Mr. Frommer has been with 3M since 1937, starting 
as a technician in the abrasives division. In 1940 he 
did time study work designing production incentive 
plans for abrasive division employees. He did similar 
work for the roofing granules division at Wausau, Wis. 
for a year and in 1942 moved back to St. Paul to the 
abrasives planning department. In 1948 he was made 
responsible for organizing and managing the tape in- 
ventory control department. 





Morris Celebrates 60 Years with Mosler 


April 8 marked the 60th year that Louis B. Morris 
73, has been selling safes for the Mosler Safe Compan} 
and to celebrate the event, the Mosler family gave 3 
luncheon for Mr. Morris and his family at the Empit 
State club. Immediately after the luncheon, he wa 
guest of honor at ceremonies in Mosler’s New Yor 
office at which President Edwin H. Mosler, Sr., made 
a gift presentation. 

Mr. Morris was only 13 when he started as office bof 
in Mosler’s New York office on April 8, 1892. His salary 
was $3.50 a week. 

He still laughs when he recalls how he was almos 
fired a few days later because he was too small & 
reach the wall telephone. The late president, Mr. M 
Mosler, came to the boy’s rescue by insisting that the 
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ofa and Chair Style No. 8000 covered in Kalistron, 


Why thas superb furniture 











. es Alistro” 
sells” perore and arter the sale... S 


193 H y designed Thomas Furniture covered with rich, glowing Kalistron* has 
wa e selling power: It starts selling the minute it hits your sales floor. And the same 


nan » beauty and durability bring profitable repeat business. 
ALN 


is everlasting, “ever-selling” beauty is due to the fact that Kalistron’s choice decorator 
colors are fused to underside of extra strength Vinylite. Nothing can touch this 
itive ersurface ... so Kalistron’s beauty STAYS new-looking . . . always. Scuff, scratch, 
nila scrape Kalistron ... it never shows wear; won't chip, peel 


Wis crack ... waterproof, yet cleaned easily with a damp cloth. 


nad FIND OUT NOW about the many sales-making plusses you get in 
> in [homas Furniture covered with Kalistron. SEND COUPON TODAY. It brings you 
FREE Nail-File proof test (includes Kalistron sample plus nail-file) and complete data. 
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@ SEND FOR FREE ‘’NAIL-FILE’’ PROOF TEST 


Thomas Furniture Company, Dept. T-18 
High Point, North Carolina 


Please send me FREE nail-file test (sample of Kalistron and 
actual nail-file) and other information 


' NAME 


ADDRESS 
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phone be lowered so that the conscientious lad could 
keep his job. 

Mr. Morris developed into one of the finest salesmen 
in the history of the 104-year-old safe company. In 
1933 he sold 1,500 burglary-resistive money chests to a 
chain store, the largest single order the firm had ever 
received for money chests up to that time. 

In 1905, at the age of 26, Mr. Morris was made sales 
manager of Mosler’s fire-proof division in New York. 
For health reasons he gave up the responsibilities of 
his managerial post in 1942 after a circulatory illness 
resulted in the loss of both legs. 

Although confined to a wheelchair for the past 10 
years, he said he has always been on the company’s 
active payroll and regularly reports to work three 
times a week at Mosler’s Fifth Ave., New York, office, 
where he is in charge of showroom sales. 

This veteran of the industry describes himself as 
“one of the happiest men in the world.” Asked for the 
secret of his unquenchable good spirits, he said, “I 
have a wonderful wife, two wonderful children, an 
unusually fine employer, hundreds of friends, and a 
sense of humor. It’s hard to beat a combination like 
that.” 





Thomas Emerson Appointed by Eversharp, Inc. 


Carl Preis, president of Eversharp, Inc., has an- 
nounced the appointment of Thomas Emerson as 


Thomas Emerson 





general manager of the Eversharp Writing Instrument 
Division. Mr. Emerson will be responsible for all phases 
of the operation of this division. 

For many years, Mr. Emerson has worked in execu- 
tive capacities in the writing instrument industry and 
was vice-president in charge of sales of Eversharp, 
Inc., for 12 years prior to 1948. 








Abilene Store ... Here are two views of 
the new home of the Crain Office Supply, in 
Abilene, Tex. Seen at right is the spacious 
display area for wood and steel office furniture 
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Third Move, Expansion for Abilene Firm 


A small store with two employees, opened during the 7 
depression years on N. Second St., Abilene, Tex., was 
the forerunner of the latest home, a fine remodeled 
two story building, of the Crain Office Supply of 
Abilene. 

Since 1936, when Nick Crain borrowed $500 to start 
his business, the location has been moved, improved 





Nick Crain 





and enlarged three times. On each occasion stock was 
increased and the services offered, multiplied. This 
year finds Mr. Crain opening his store in a remodeled 
building at 1050 N. First St., with 41 people in his 
employ. 

Up to 45 suites of wood and steel furniture can be 
displayed at the same time in the new store which 
measures 100 feet by 60 feet. The brick building itself 
is 100 feet by 140 feet. Besides the display area on the) 
first floor the stock room, receiving and shipping de- 
partments and administrative offices are all located 
there, as well as an unusual feature for a store—ajy 
coffee bar and lounge where friends of the business are 
always welcome. 

Nearly half of the second floor is used as a ware- 
house, the rest houses the company’s printing plant. 

Plenty of free parking space has been provided and, 
if a customer wishes, he may drive up to the second 
floor and load his car there. 

The building is completely air conditioned during 
both winter and summer. 

The company is dealer for Stowe & Davis Company, 
Leopold Desk Company, Myrtle Desk Company, The 
General Fireproofing Company, the Globe-Wernicke 
Co. and many others. , 

The print shop is equipped with five offset presses, 
two letter presses and folding machines. 

Mr. Crain has a branch office and plant in Odessa, 
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The handsome exterior of the remodeled ) —— 


building is shown at left. 
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AMERICA’S 
BUYING 
GUIDE 

FOR OVER 
60 YEARS 





Why 





the ‘yellow pages’ will help 


your sales results in 1952 


This year thirteen leading con- 
sumer magazines will be used to 
promote the ‘yellow pages’ of the 
telephone directory. They will carry 
373,802,585 of these eye-catching 
‘yellow pages’ cartoon messages. 
This national advertising cam- 
paign will remind more house- 
wives, home owners and business 


men in your community to use the 
‘yellow pages.’ That is why the ‘yel- 
low pages’ will be more important 
than ever to you in 1952. 


Be sure you are represented at 
every appropriate classified head- 
ing. Call your telephone business 
office today .. . your directory repre- 
sentative is ready to help you. 
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Art Steel Appoints S. K. Jones 
8. K. Jones has been added to the sales force of the 


S. K. Jones 





Art Steel Sales Corporation. His territory will include 
Alabama, Mississippi and Tennessee. 





Police Department Goes Modern 


From time immemorial it has been the practice in 
police departments to give hand written receipts for 
payments of traffic violation charges and so forth—a 
long and tedious process. This was the practice in the 
Milwaukee police traffic bureau and six police stations 
there until the number of receipts became so great 
that something had to be done to increase the effi- 
ciency of the departments. 

This was accomplished in December 1951, when Na- 
tional cash registers, designed especially for police 





Police Find New Way ... The old “cigar box” way of 
keeping fines at the Milwaukee police traffic bureau has given 
way to the modern cash register. The machine also will eliminate 
much of the office’s bookkeeping and accounting operations. From 
left are Ralph Lietz, desk sergeant in the traffic bureau; Capt. 
John Schoenecker of the traffice bureau, and Virgil H. Hurless, 
city comptroller. (Milwaukee Journal Photo) 


department use, were installed. Cash register receipts 
are now given for bail deposits, fines and so on, as 
well as any disbursements made. 

With the use of the new machines, cash receipts are 
maintained at each station showing receipts and dis- 
bursements on a “shift” basis. 

Most of the cash collected, according to John W. 
Polcyn, Milwaukee’s chief of police, is for bail and 
fines and is turned over daily by the police department 
to the clerk of courts in one payment. The desk ser- 
geant at each police station counts the cash received 
and balances it with the cash register total at the end 
of each eight-hour shift. The officer taking his place 
for the next shift gives a receipt for the cash turned 
over to him. 

Regular audits are made by the auditors of the 
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comptroller’s department of the city of Milwaukee 
All persons handling cash are covered by a surety 
bond. All desk sergeants now use the most modem 
methods of accounting procedures. 

Before using cash registers, when shifts were 
changed at police stations, a lot of manual labor wag 
necessary. Double checking to balance the records of 
cash receipts and disbursements, made it necessary tg 
add up cash in thousands of dollars with paper and 
pencil. 

The cash register receipts now issued for all receipts 
and disbursements show the date, case number, type 
of case and, in traffic violations, the license number 
of the car involved. 

When the first register was installed, on Dec. 1§ 
1951, Ralph Lietz, desk sergeant of the traffic bureau; 
Capt. John Schoenecker of that bureau, and Virgil H 
Hurless, city comptroller, posed at one of the registers, 
as shown.—JEH 





Diebold, Inc., Announces Appointments 

In a move planned to realign federal government 
sales activities and to provide closer co-operation be- 
tween all field offices and government bureaus, Diebold 





R. E. White H. Broadwater R. Chatterton 


Inc. has announced the appointment of Ralph & 
White as director of federal government sales. The 
announcement was made by W. K. Wilson, sales mam 
ager of the Systems Division of the firm. 4 

In his new capacity, Mr. White will direct sales of all 
Diebold systems and microfilming products to the gov 
ernment. His office will be located at 1510 H St., N.W, 
Washington 5, D. C. 

Before being transferred to his present post, M& 
White was manager of the Flofilm Division of Die 
bold, Inc. 

A resident of Washington for eight years, he is 
former member of the Executive Office of the Preside 
and the Bureau of the Budget, Division of Administra 
tive Management. He is also a member of the bar 
California and Utah. 

Named assistant to Mr. White is Richard M. Ch 
terton. He joined the company in 1947 and in 1 
was appointed manager of the Miami branch. In 1 
he was made a member of the Diebold 100% Club, 
honorary organization of Diebold’s top salesmen. 

A native of Idaho, Mr. Chatterton attended Brig 
Young University and, following his graduation, pla 
professional football with the Chicago Bears. 

Replacing Mr. Chatterton as manager of the Mi 
branch, is Herbert L. Broadwater, who was, until 
cently, an assistant sales manager of one of the co 
pany’s divisions. He was formerly a systems sales 
in the Miami area and was a member of the Die 
home office staff from 1941 to 1946. 





















New Norwich, N. Y., Firm Incorporates 


The Binghampton Auto-Steno Company, Inc., 
ufacturer and dealer in automatic = mevonilomr et So ma 
chines and general manufacturer, has been opened if 
Norwich, N. Y. 

The directors are Fred R. Watson, 63 W. Main St. 
Norwich, N. Y.; Bert H. Pollock, RD No. 3, Sherburney 
N. Y., and Robert E. Whitney, 43 Kneeland Ave., Bing? 
hampton, N. Y. In incorporation papers filed in Albanjy 
capital stock was listed at $150,000—EEG ; 
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to oop metal office furniture will prove your return on that $300,000 

ne G increase the amount of work fixed expense through increased pro- 
turned out by office employees with- — ductivity, improved employee health 

- out any increase in human energy. and morale and added customer and 

Der The average office employee costs public prestige. 

15 you a minimum of $3,000 per year It would not cost more than 1% 

a in salary, floor space and general or 2% of that fixed expense to 

H overhead. That amounts to $30,000 completely re-equip your office with 

Ts in 10 years, the normal period for GOOD metal office furniture. GOOD 
charging off the cost of office furniture. metal office furniture, through in- 

If your office employs 10 people, creased efficiency alone, can pay for 

you face a minimum fixed expense itself in an amazingly short period of 

ant of $300,000 for salaries, floor space time and pay big dividends thereafter. 

De- ‘ 

1d and general overhead, during the Why not find out whether GOOD 
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furniture is a 
C00D investment 


OGF Co 1952 


next 10 years. 


GOOD metal office furniture such 
as Super-Filer — the mechanized file, 
Goodform Aluminum Chairs, and 
Mode-Maker desks can greatly im- 





1902 


metal office furniture would be a 
GOOD investment in your office? 
Call your local GF distributor or 
write The General Fireproofing Com- 
pany, Dept. X-6, Youngstown 1, Ohio. 
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FIFTY YEARS OF PROGRESS 


Foremost in Metal Business Furniture 


MODE-MAKER KS GOODFORM ALUMINUM CHAIRS + METAL FILING EQUIPMENT + GF STEEL SHELVING 
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Styles Change Rapidly 


By George A. Greenwood 


w AS WE BROWSE around our department stores and 
scan the contents of our periodicals and newspapers, 
we find much evidence of so called “rapid style 
changes” in all commodities. 

As we become further interested and make a re- 
search or review of the styles of bygone days, we find 
many opportunities to smile over that which was quite 
pleasing and satisfying to the eye at that time. 

Even up to 10 years ago, styles changed but slowly 
when compared with the rapid changes which take 
place today. In other words, “That which is stylish 
today is outmoded tomorrow.” This applies particularly 
to clothes, means of transportation, office fixtures and 
appliances. 

The first writing machine, now housed in a museum, 
is quite a curiosity. High in construction, it’s enamel 
highly adorned with stencils and with a large cylinder 
rand single case type, it was a piece of art in its day. 
But when compared with the streamlined, crackle- 
finish typewriter of today, the great difference in the 
styling is very noticeable. 

All through the history of the writing machine an 
old saying has held sway, “Now there is the latest word 
in typewriters!” only to have been disproved on the 
morrow. 

The long continued hand operation of typewriters is 
rapidly changing to electrical operation. Who today, 
will dispute the possibility that tomorrow it will be 
necessary only for one to sit down before the ma- 
chine and concentrate his thoughts on one point of 
it and a letter will be completed in all details, even to 
its folding and sealing in a stamped envelope. 

Dreams which were once considered silly have been 
styled into actuality and even a trip to the moon is 
now envisioned by some as quite feasible. Office styl- 
ing of yesterday was crude, unattractive, inconvenient 
and uncomfortable compared with that of today. All 
means of transportation of today, if thought of or 
mentioned a few years ago, would have occasioned 
smiles of amusement. 

Competition and the fickleness of the public stimu- 
lates the restyling of the typewriter as of all other 
commodities. So the question arises, “What will to- 
morrow bring forth in the styling of typewriters?” 





Watson Manufacturing Company Featured 
by General Electric in Look Magazine 

The Watson Manufacturing Company, Jamestown, 
N.Y., makers of office equipment and Rol-Dex rolling 
record units, has been cited by the General Electric 
Company for craftsmanship and close tolerance work 
on electronic cabinets. 

This commendation appears in a two-page spread 
in the May 6 issue of Look Magazine. 

The ad shows how General Electric’s subcontracting 
of defense work affects the Watson company, its em- 
ployees and the city of Jamestown itself. 

Donald P. Braley, president of Watson, is shown in 
the Look ad holding an electronic chassis. Mr. Braley 
says: “The company regards this publicity as a tribute 
to the skills of our employees and a credit to James- 
town. It is an indication of Watson’s good will with 
its people, the community and the companies with 
which it does business and it shows again that James- 
town is unique in its ability to produce highly special- 
ized sheet metal items.” 

Watson started business more than 65 years ago 
with the manufacture of wagons and fly screens. In 
1912 the company started manufacturing metal office 
furniture. 





Vater’s of Enid, Okla., Marks Up 50 Years 


Fifty years of serving the community of Enid, Okla, 
is the record of Vater’s Book Store. Of these 50 yearg 
35 have been under the same management. 

John L. Vater, owner and manager of this book 
store, office and school supply business has seen many 
changes during his years as an Enid businessmay 
Reading habits have changed; in the office roll tog 





John J. Vater Jim Vater 


desks have given way to flat tops; the Boston ledge 
to mechanical equipment, and the pen and pencil to 
electric typewriters and electric calculating machineg? 
In the schools slates are a thing of the past, loose leaf 
books have supplanted the tablet and the little reg 
school house has gone. But the Vater family is stil] 
serving the same commurniity. 

James W. Vater, who has been on the job for abouf 





33 years, is manager and buyer of the office supply) 
department. John J. Vater, Jr., office supply and) 
machine salesman, is at present on active duty igf 
Korea. Bob Vater, who attends Oklahoma University) 
works in the business during vacations from school. 








Paper Box Prize Designs .. . Reproduced are four of 
winners in the 1952 set-up paper box competition sonore 
the National Paper Box Manufacturers Assn. UPPER LEFT— 
award in office equipment, made by Van Ness Brothers, Inc., Pat 
erson, N. J., for Burroughs Adding Machine Co. UPPER RIGHT= 
Carbon paper box receiving honorable mention in best artistic de 
sign. Also by Van Ness Brothers, Inc., for Burroughs Addingy 
Machine Co. LOWER LEFT—Drafting pencil box receiving honehy 
able mention in office equipment. Designed by Pacific Paper Ba 
Co., Los Angeles, Calif., for V. & E. Mfg. Co. LOWER RIGHT=5 
Second award in miscellaneous, by Janesville Paper Box Ca& 
Janesville, Wis., for the Parker Pen Co 
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American Mat Names New Officials 


Directors of the American Mat Corporation, have 
announced the appointment of three new vice-presi- 
dents and a general counsel 

D. W. Moor, Jr., president, said that Jack Luscombe, 
sales manager, has been named vice-president in 
charge of sales co-ordination; Fred W. Saxton, man- 
ager of the company’s executive offices, vice-president 
and assistant secretary; Kenneth E. Brock, vice-presi- 
dent and treasurer, and Lyman G. Rupp, of the law 
firm of Rupp & Hahn, Toledo, secretary and general 
counsel. 

All of the new officers have been affiliated with the 
company for several years. Mr. Luscombe came to 
American Mat as assistant sales manager in 1946, 
becoming sales manager in 1949. Previously, he had 
been on the sales staff of the Masonite Corporation 

Mr. Saxton joined the company in 1945 as assistant 
office manager and was named office manager in 1949. 
He was formerly affiliated with the De Vilbiss Com- 
pany. Mr. Brock joined American Mat as financial 
advisor in 1948. 





Jaybee Offers Merchandise to Flood Victims 


The Jaybee Tray Company has offered to victims of 
the Missouri and Mississippi River floods an extra 
15% in free merchandise on all orders received from 
them up to June 1 for flood inventory replacement. 
The offer is extended to those in the trade who suffered 
loss from the flood, whether they are regular custom- 
ers of the firm or not. 

The extra merchandise will be shipped item for 
item beyond the quantities ordered on a no-charge 
basis. 

















BOOKKEEPING MACHINES 
DICTATING MACHINES 
ADDING MACHINES 
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Best Front Forward ... A new idea for a store front that 
is so understanding it literally ‘jumps’ out to the onlooker is 
shown above. It’s the new front of the Western Typewriter Co 
at Fourth and Main Sts. in Hutchinson, Kans. The background of 
the front is green in color and made of corrugated metal. All 
letters are cut out and painted white-—EWF 
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Whidden Named Vice-President of Sheaffer 


R. H. Whidden, general sales manager of the W. A. 
Sheaffer Pen Company, has been elected a vice-presi- 


R. H. Whidden 


2 


dent of the company by the board of directors, it has 
been announced by Craig Sheaffer, president. 

Mr. Whidden has been general sales manager since 
1948 and will continue to be in charge of sales. 

He joined the pen company in 1938 as sales super- 
visor of the wholesale division and was made manager 
of the speeial sales division in 1941. In 1945, after 
three years of Mediterranean and Pacific service as a 
Navy PT boat captain, he was appointed eastern sales 
manager, then merchandise manager and assistant 
general sales manager in 1947. 

Before joining Sheaffer’s, he was distribution man- 
ager for WECO Products of Chicago. 





Gray Audograph Opens Branch Office 


Opening of a branch office for sales and service of 
Gray Audograph electronic dictation and transcribing 
equipment in Rochester, N. Y., was announced in 
April by Ralph A. Nerrie, general sales manager of The 
Audograph Company. The new branch office in 
Rochester is at 344 East Ave. 

Appointment of William G. McDonnell as branch 
manager was also announced. The Harrington Com- 
pany, previous Audograph agency, will continue to 
represent Commercial Controls in Rochester. 

“The demand for Audograph equipment in the 
Rochester region has increased in a few years to the 
extent that we feel compelled to open a new branch 
office devoted exclusively to Audograph products,” Mr. 
Nerrie said. 

Mr. McDonnell’s appointment is effective immedi- 
ately. It was announced that since his association 
with the company, he has been its top salesman every 
year. 

He served in the Navy in World War II and is a 
graduate of Villanova College. He also attended LaSalle 
Academy in New York City, where he was president of 
the senior class in 1944. 





Cook Company Appoints Godfrey 


The appointment of Gordon Godfrey as sales man- 
ager of the H. C. Cook Company has been announced 
by Carl W. Tallberg, secretary-treasurer and general 
manager. He will assume his duties early in May. 

Mr. Godfrey will be responsible for developing dis- 
tribution and sales of all products of the The H. C. 
Cook Company. These include paper clips and file 
signals through the stationery outlets. 

He received his B. S. degree from the Wharton 
School of Finance of the University of Pennsylvania 
in 1949. Following a brief period as a magazine space 
salesman, he became sales manager and part owner 
of a distribution firm in the medical field. 

Prior to the war, he was sales section supervisor of 
Talon, Inc. During the war he served as stores officer 
in the Navy’s supply depot at Bayonne, N. J., with the 
rank of Lieutenant Commander 

In 1945, Mr. Godfrey became assistant to the presi- 
dent’ of the C. S. Allen Corporation and three years 
later was advanced to the position of sales manager. 
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ACTUAL SIZE 


COLE’S new 


Concoaled. 


SECRET VAULT 


The “MERCHANTS” File 
SAVES TIME... 


All your records at your finger tips 


SAVES MONEY... 


Prevents pilfering of supplies and tools 


REALLY PRIVATE... 


Concealed vault safeguards your valuables 


A heavy guage steel cabinet containing two 
ball bearing letter files, index drawer for 
3x5 or 4x 6 cards (3200 cap.); 2 adjustable 
compartments under lock and key; steel safety 
vault with large vault size dial lock (only YOU 
know the combination). 


32” high, 302” wide, 1742” deep. 
Olive green or Cole gray, baked enamel. 


No. 1370 LOW G9 2 


Only $4.00 more than ordinary 
‘combination lock” cabinets! 


With plunger lock which automatically locks 
all drawers. No. 1370PL...... 


Grained walnut, mahogany or knotty pine finish $12.50 additional. 





Prices slightly higher in Texas, Colorado and West of the Rockies. 





eT: STEEL EQUIPMENT CO., INC., 285 MADISON AVE., NEW YORK 17, N.Y. 





LES entire safety and filing system 
at one low cost! 


Gomcanled |\ 


SECRET VAULT | 


The “EXECUTIVE” File 


Will pay for itself by preventing petty pilferage! 
Concealed secret vault for personal papers and 
other valuables (only YOU know the dial combi- 
nation). Two ball-bearing letter files. Two adjust- 
able compartments, under lock and key, two index 
drawers for 3x5 or 4x6 cards (6400 capacity). 


72" high, 30¥2” wide, 1712” deep. 


Olive green or Cole gray, baked enamel finish. 


vo ae ~LOW PRicEeD °599” 


With plunger-type lock which automatically locks 
all drawers. No. 1478PL 


a 
i 
The “DIRECTOR” File 


No. 1473—Similar to above except instead of the 
card drawers a third letter size filing drawer has 
been added 


No. 1473PL—The above with plunger lock that 
automatically locks all drawers... . $61.45 


Grained walnut, mahogany or knotty pine finish avail- 
able $12.50 additional. 


Prices slightly higher in Texas, Colorado and West of the Rockies. 


CUTS OR PHOTOGRAPHS OF ALL COLE PRODUCTS AVAILABLE ON REQUEST. 


) 


Form No. 167k | Copyright 1952 by Cole Stee! Equipment Co., Inc. 











COLE STEEL EQUIPMENT CO., INC., 285 MADISON AVE., NEW YORK 17, N. a 
























this is the blouse 
+ that Mary bought... 
but can't wear 
on tonight's 
(late! 








Poor Mary, Mary, quite 
begrimy. After spending her 
entire Friday lunch hour 
searching for just the right 
blouse for tonight's big date, 
she smeared and smudged it 
using old-fashioned 

spirit duplicating carbons. 


There's no reason in the world why alert secretaries 
can't have their blouse and wear it too — if they use 


lf | 
Ocoal spirit duplicating carbon papers 


coated by an extraordinary process that absolutely safeguards . 
hands and clothing from smudge and smear. QUEEN " plotect-o coat papers insure 
perfectly sharp, clear copies on long runs too! 





Reg Appd 


Don't spend Friday nights scrubbing off carbon 
grime —ask your boss or purchasing agent to 
get some free samples of "protect-o coat" 
available in flat sheets or master unit forms— 
plain or pre-printed. That's the Spirit! 


Li soa 


RIBBON & CARBON CO., Inc. 


—— Ave., —s 11, N.Y. 


Manufacturers of: INKED RIBBONS, CARBON PAPERS, MASTER UNITS, CARBONIZED ROLLS, SPIRIT and HECTOGRAPH DUPLICATING CARBONS 
FACTORIES: Brooklyn, New York * Chicago, Illinois * Atlanta, Georgia 
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Childs Named Marshall-Smith Sales Manager 


Member of a family which has been closely identified 
with the printing and newspaper business for three 
generations, Jack Childs is the recently appointed sales 
manager of the printing division of Marshall-Smith, 
Inc., Cleveland, Ohio. 

During his high school years, Mr. Childs worked as 
a part-time reporter on the Evanston Inder, the first 
newspaper in Evanston, Ill. It was owned by his father, 
John A. Childs. His mother, Rebecca Roland Childs, 
was the first woman graduate of Northwestern Uni- 
versity. 

His grandfather, S. D. Childs, had migrated from 
Massachusetts to Chicago in 1837 and had established 
a printing, engraving, metal stamping and stationery 
business there. 

After his graduation from Dartmouth College, Mr. 


Jack Childs 





Childs became city editor of the Jndex. When the paper 
was sold he became a printing salesman, working for 
various concerns in the Chicago area, including the 
R. R. Donnelly & Sons Company. 

In 1937 he moved to Cleveland to become editor of 
the Nu-Enamel Corporation dealer publication and 
later advertising manager. When that concern moved 
back to Chicago in 1939 he became editor of three 
company publications at Addressograph-Multigraph. 

Since 1945 he has been active in printing sales, edi- 
torial service, and publicity work. He is a feature 
writer for the Ravenna Record-Courier Tribune of 
Ravenna, Ohio. 

Mr. Childs makes his home in Aurora, Ill., where he 
has served on the village council and as a past presi- 
dent of the Men’s Club. He is a member of the Dart- 
mouth Alumni Association of Cleveland; the Northern 
Ohio Industrial Editors Association, and Psi Upsilon 
social fraternity. He is married and the father of a 
daughter, who lives at the family residence in Aurora, 
and a son, whose home is in Mt. Tabor, N.J. 





Utica Firm Gets Meilink Dealership 

Genesee Office Equipment Company, 29-35 Devereaux 
St., Utica, N. Y., is now the exclusive dealer in that area 
for Meilink Steel Safe Company and Hercules equip- 
ment. 

The announcement was made by C. C. Penske, assist- 
ant sales manager of Meilink Steel Safe Company. 

The Genesee Office Equipment Company, headed by 
Frank A. Di Perna has been established in Utica and 
in Rome for the past 25 years. The firm formerly 
handled the same dealership but on a non-exclusive 
basis. 





American Pencil Wins Advertising Award 


In the third annual competition for advertising in 
merchandising publications, sponsored by the Associa- 
ted Business Papers, an award of merit was presented 
to Leonard A. Hehner, advertising manager of the 
American Pencil Company. This was for the campaign 
introducing the Venus Super Velvet pencil. 

According to the board of judges, the Super Velvet 
campaign “does the job with simple, forceful layouts; 
good illustrations; logical tie-in between headlines, art 
and informative copy, and same clincher closing line 
in each gdvertisement—‘see your commercial sta- 
tioner’s salesman.’ ”’ 
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Braun Appointed by Indiana Desk 


Amos W. Braun, assistant manager of Indiana Desk 
Company, has been appointed to succeed Albert Rus. 





sell, former secretary and general manager who re. 
cently resigned from the firm. 

Mr. Braun, who is 28 years old, has been with the 
company since his graduation from Indiana University 
School of Business. 





A. B. Dick Names Distributor for Cleveland 


R. J. Rountree has been named distributor for A. B. 
Dick Company, in Cleveland, Ohio. He is the owner 
and general manager of The Mimeograph Company of 
Cleveland, Inc. 

Most of the 20 years that Mr. Rountree has spent in 
the office equipment field has been with A. B. Dick 
Company. He joined the organization in 1933 as a sales 
representative in school and institutional markets and 
as advertising and sales promotion manager. 

In 1949 he resigned to accept the position of vice- 
president of the Pierce Wire Recorder Company. 

He rejoined A. B. Dick Company last year as a special 
sales representative. 





Emporia Business Changes Ownership 

Lee F. Sells, formerly office manager and bookkeeper 
for the Didde Office Supply and Equipment Company, 
Emporia, Kans., has purchased the Diltz Typewriter 
Service, 42442 Commercial, Emporia. 

The repair department will be in charge of Dale J 
Foster, formerly of the Remington Rand Company. 
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$18,000 Clary Shipment—Being checked out at Clay 
Multiplier Corp.'s San Gabriel, Calif., factory is an $18,000 single 
shipment of adding machines and cash registers. The machine 
were sent to Clary Dealer J. T. McPhillips of the Alabama Bus 
ness Machine Co., Birmingham, Ala., to replenish his stock 
President Hugh L. Clary (right) and Traffic Manager Jack Mayhe# 
are shown with the shipment. 
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The “CHALLENGER” 
Rigid Back 


You can get immediate delivery 


on this popular office chair. Back rest has 
three point two and one half inch height 
adjustment, self balancing adjustable back rest 
and adjustable seat. Write today 
for complete details on this fast-selling 
“gal Friday” chair. Priced low to you for 
a profitable mark-up. 


$28.45 ea. List 


slightly higher in zones 2 & 3 


PREPAID TO DESTINATION 


in shipments of 100 Ibs. or more 


q No. 3271 j 
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Barnhart Named Underwood Manager 
J. D. Barnhart has been appointed regional man- 
ager at the Pittsburgh, Pa., office of Underwood Cor- 
poration, according to an announcement by W. F. 
Arnold, vice-president and general sales manager. 
Mr. Barnhart, who attended Ohio State University, 


J. D. Barnhart 





joined Underwood in 1940 as a salesman in Youngs- 
town, Ohio. He served with the United States Air 
Force from 1942 until 1945 when he rejoined Under- 
wood. Mr. Barnhart was promoted to branch manager 
at Youngstown in 1947 where he remained until his 
present assignment. 

His headquarters are at 1 Federal St., where he will 
direct the sales and service activities of the typewriter, 
adding machine, accounting machine and supply divi- 
sions in the Pittsburgh region which includes Western 
Pennsylvania and West Virginia 





Ward Named Manager of Ordnance Plant 

Formerly assistant general manager of Remington 
Rand Inc., James A. Ward has been named general 
manager of Louisiana Ordnance Plant, operated by 
Remington Rand. 


The announcement was made Anderson, 


by B. F. 


James A. Ward 





assistant vice-president of the North American Manu- 
facturing Activities of the organization. 

Mr. Ward, who assumed his new post in February, is 
a graduate of Purdue University Electrical Engineering 
School. He has been with Remington Rand since it 
began operations at the Sangamon Ordnance plant in 
1942. His first position was with the company as direc- 
tor of maintenance. 





American Pencil Employees Turn Actors 


Labor and management of an American industry re- 
enacted their own real-life drama of progress toward 
mutual understanding in “Working Together,” a new 
film introduced recently by the Twentieth Century 
Fund at the Chanin Auditorium, New York, N. Y. 

Produced by Eddie Albert Productions for the Fund, 
the two-reel sound film recreated in dramatic style 
the story of labor relations in the American Pencil 
Company before and after the formation of the union 
at the company’s plant in 1937.. The picture is being 
released by the Twentieth Century Fund to give the 
general public and especially schools, universities and 
citizen groups, as well as industrial and labor organiza- 
tions, a “picturization” of some of the findings of the 
Fund’s labor-management study, “Partners in Pro- 
duction.” 

All scenes were shot in the American Pencil Com- 
pany’s Hoboken plant, and major roles in the picture, 
with two exceptions, are acted by the persons who 
originally took part in the events recreated. 





Safe Combinations Recorded ... Every Meilink 
safe built since 1899 has a serial number and the com- 
bination numbers to operate the lock are permanently re- 
corded. E. F. Daily, sales manager, standing in front of 
one of the Meilink safes holding these records, is following 
a customer's request to check the combination number of a 
safe built June 2, 1901. These records are posted and re- 
ferred to many times a day as dealers and customers fre- 
quently lose the combination instructions for their safes, 
Any Meilink dealer can obtain the numbers to operate the 
combination lock by writing the company and furnishing 
the serial number. 





Open Manhattan Office Equipment Firm 





Dickstein & Disler, Inc., dealers in stationery, filing 


equipment, office furniture and so forth 
opened in Manhattan, New York City. 

Capital stock is 200 shares, no par value. The direc- 
tors are Frank Hermann, Frederick Erickson and Louis 
Engber, whose addresses are 21 Spruce St., New York 
City —EEG 





Chicago Executive Elected to N.E.M.A. Post 


H. Hartman, vice-president and general manager of 


has been | 


Fresh’nd-Aire Company, a division of Cory Corporation, | 


Chicago, has been elected chairman of the newly 
organized dehumidifier section of the National Elec- 
trical Manufacturers Association 





Burroughs Names Tapley in Vancouver 
Charles W. Tapley has been appointed manager of 


Burroughs Adding Machine Company’s Vancouver, | 
B. C., branch. The announcement was made by W. E. | 


Morgan, general sales manager. 
Mr. Tapley joined the organization in Montreal, Que., 


Cc. W. Tapley 





in 1936 and was a member of the sales staff there until 
1940. From 1940 through 1945 he was a captain in the 
Royal Canadian Army. 

He rejoined the Montreal sales staff after his army 
service and in 1950 was appointed a Canadian promo- 
tion representative with headquarters in Toronto from 
which post he goes to Vancouver. 
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A Suspension 











Want to know why Steel Age Grade A Files last so 

so well and sell so readily? Then take 

1 look at the suspension that’s the working heart of 

every Steel Age file and you'll find one big answer. 

ity suspension was constructed by 

ftsmen for easier, longer-lasting oper- 
} 


ition. You'll find that a fully-loaded Steel Age file 
drawer can be opened with just a slight touch. 
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What's more this sturdy Steel Age suspension will 
keep on working smoothly for years after others 
have failed. We've proved this in actual laboratory 
tests. Steel Age suspensions have endured over 
500,000 drawer openings and closings without 
failure. @ Is it any wonder office furniture dealers 
everywhere say, “Sell Steel Age and you sell the 
finest in steel office furniture!” 


CORRY-JAMESTOWN MANUFACTURING CORP. 
Corry, Penna. 





109 




















Friden Announces New Officers 

Several changes in officers of the Friden Calculating 
Machine Company, Inc., including selection of two 
additional vice-presidents, have been announced by 
Walter S. Johnson, president of the firm. 

John M. Lund, formerly vice-president and general 





P. R. Samwell 


J. M. Lund L. B. Taylor 


manager, was elected executive vice-president and 
general manager by the board of directors. 

Lawrence B. Taylor, formerly general sales manager, 
was elected to the newly created position of vice-presi- 
dent in charge of sales. 

Philip R. Samwell, formerly controller, was elected 
to the newly created position of vice-president and 
assistant general manager. 

Harry M. Billings was elected assistant secretary and 
Victor C. Berds, assistant treasurer. 

Johnson declared that these changes which had be- 
come necessary as a result of the phenomenal growth 
and expansion of the Friden Company, were voted at 
a meeting of the board of directors on April 23, 1952. 





Frontier Division Changes Distribution Policy 


The steel shelving and bin division of the Frontier 
Manufacturing Company has announced a change in 
its distribution policy. 

Stationers and office equipment dealers have been 
chosen as outlets for the company’s products which 
include steel bins, sorting files, storage cabinets and 
so forth. The company also has sales offices and repre- 
sentatives in many of the larger cities throughout the 
country. 

All equipment can now be furnished through dealer 
organizations in any quantity in 30 days or less. Fur- 
ther information may be obtained by writing directly 
to the factory in Dallas, Tex. 





Sherman Oaks, Calif., Stationers Sold 


Valley Stationers, Inc., 14261 Ventura Blvd., Sherman 
Oaks, Calif., has announced a change of ownership. 

Warren Miller, founder of the concern in 1945, and 
Hal Kaufman, a salesman with the firm since 1949, 
have acquired the former interest of Sam Wasserstrom. 

Plans are under way to enlarge the retail sales 
department, with special emphasis on office furniture. 
Other lines will be added. The outside sales force will 
also be increased. 

Mr. Miller, a former Los Angeles high school teacher, 
opened his first store in 1945 in Studio City. This was 
soon outgrown and the present building in Sherman 
Oaks was erected. 





The Ben Gustafsons Take European Trip 

President of the A. & E. Supply Company, Duluth, 
Minn., Ben Gustafson and Mrs. Gustafson left on 
May 1 for an extended trip through Europe. 

Their first stop and headquarters while in Europe 
was Malmo, Sweden, where they are visiting with a 
friend who was “best man” at their wedding in Duluth 
30 years ago. 

Mr. and Mrs. Gustafson’s journey is taking them to 
England, France, Switzerland, Denmark, Sweden and 
Norway, where they plan on attending the Olympic 
Games. Their return is scheduled for August. 
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GLTC Takes in Many New Members 


A steady influx of new members has- been coinci- 
dental with the change in meeting place for the Great) 
Lake Travelers Club and the peak interest in the" 
NSOEA Field Division trophy contest. 

In successive business meetings the club under the 
leadership of President Don Sharpe, Reyburn Manu- 
facturing Company, has voted into membership the 
following: 

Sam Riggs, Harrison Steel Parts Company. 

Harry W. Hitchcock, Ennis Tag & Salesbook Com- 
pany and American Carbon Paper Manufacturing 
Company. 

M. S. Moat, Eberhard Faber Pencil Company. 

Norman L. Hanson, National Blank Book Company, 

John Stokes, Sell Corporation. 

Stan A. Techek, Dennison Manufacturing Company, 

Charles Danek, Mittag & Volger, Inc. 

Roy E. Dahlstrom, American Pencil Company. 

L. R. Ricketts, Steel Parts Manufacturing Company, 

Lester Brown, Jasper Chair Company. 

Samuel Cohen, Stein Brothers. 

George F. Rocker, W. H. Gunlocke Chair Company, 

George A. Stephen, Jr., Weber Bros. Metal Works. 

Moving to New York to assume his new position with 
the Dennison Manufacturing Company, Ralph Maish 
has left a vacancy on the board of directors. Tom 
Gillice, Rockwell-Barnes Company, automatically goes 





back on the board to fill the unexpired term. 
Now meeting at the Elks Club at 3 N. Clark St., each J 

Friday noon, GLTC is inaugurating a series of guest | 

talks once a month, these talks to be delivered by 


persons outside of the industry on subjects of interest. | 
The first talk was given on Friday, May 9, by Carl? 


Broman, executive secretary of Associated Food Deal- 

ers, Inc. He spoke about “The Hidden Taxes in Food.” 
Earl Hanson, Johnson Chair Company, has been 

named chairman of the speakers’ committee. 





Underwood Appoints Branch Manager 
Matthew E. Meek has been appointed branch man- 
ager at the Youngstown, Ohio, office of Underwood 
Corporation, according to an announcement by W. F. 
Arnold, vice-president and general sales manager. 
Mr. Meek, a graduate of Yale University, joined 
Underwood in 1948 as a member of the clerical staff 


Matthew E. Meek 





in New York. He was transferred to the service de- 
partment in 1949 and in 1951 he became a service 
supervisor at Philadelphia, Pa. 

His headquarters are at 224 W. Boardman St., where 
he will direct the sales and service activities of the 
typewriter, adding machine, accounting machine and 
supply divisions in the Youngstown area. 


Wedding Bell, #8 


Miss Frances Carlson, daughter of Mr. and Mrs. 
Frank Carlson of Janesville, Wis., was married on 
April 8 to Kenneth Parker, also of Janesville, president 
of the Parker Pen Company. The wedding took place 
quietly at Mr. Parker’s winter home in Hillsboro 
Beach, Fla. 
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eS ALL TYPES NOW ON HAND, READY FOR PROMPT DELIVERY TO YOU. 
ch THESE POPULAR, FAST SELLING MANIFOLD BOOKS ARE ALWAYS IN 
ast DEMAND BY YOUR CUSTOMERS. THE BOORUM & PEASE LINE CONSISTS OF 
by THE FOLLOWING AND MANY OTHERS: 
st. | 
ar] 
7 @ SALESMEN’S MANIFOLD ORDER BOOKS 
we Duplicate and triplicate forms—durable covers of 
press board—good grade paper. 
e MANIFOLD CORRESPONDENCE BOOK 
The salesman’s constant companion. 
n- 
od 
F. &e MANIFOLD MONEY RECEIPT BOOKS 
ed Lithographed on heavy white bond paper, duplicate 
aff on canary bond paper. 
Consult Catalog 49, pages 205 to 209 inclusive, where 
you will find many sizes and forms listed, such as: 
SALESMEN'S ORDER BOOKS REMITTANCE BLANKS 
CORRESPONDENCE BOOKS BILL HEADS 
WEIGHERS’ SCALE BOOKS MONEY RECEIPTS 
PACKAGE RECEIPTS RENT RECEIPTS, ETC. 
CONSULT YOUR B&P SALESMAN TODAY OR VISIT 
le- OUR SALES OFFICES... PROMPT DELIVERY ASSURED 
ice 
re 
he 
nd 
ea 
dl 
a 
» 
rs. 
on 
= General Offices: 84 Hudson Ave., Brooklyn 1, N.Y. 
ce Boston 10: 80 Summer St. * St. Louis 2: 115 So. 8th St. © Chicago 7: 310 W. Polk St. 
ro New York City Salesroom: 349 Broadway, New York 13 


Chicago Salesroom: 1519 Merchandise Mart Plaza, Chicago 54 
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Marchant Changes Corporation Name 


Shareholders of the Marchant Calculating Machine 
Company, at their annual meeting held on April 3, 
approved the change in corporate name to Marchant 
Calculators, Inc. They also approved amendments to 
the articles of incorporation increasing the authorized 
shares of $5 par value capital stock from 300,000 to 
1,000,000 shares. A pension plan for employees was 
also approved and all directors were re-elected. 

Following the shareholders meeting, the board of 
directors met and re-elected Edgar B. Jessup, presi- 
dent, and Wallace W. Knox, vice-president. Wayne W. 
Finn was elected secretary-treasurer, replacing Henry 
W. Grady who resigned from the post of secretary. 

The meeting adjourned without the board taking 
any action on proposed capital adjustment. 





New Manufacturer for Ellenville, N. Y. 


U. 8. Stationers, Inc., manufacturer of office furni- 
ture and equipment, has filed papers of incorporation 
with the New York secretary of state. 

Capital stock was listed at $20,000. The directors are 
Sidney Kirlan, RFD 1, Ellenville, N. Y.; Ruth C. Dunn 
and Helen N. Van Demark, both of Ellenville-—-EEG 





Taylor's, Grand Rapids Opens New Store 


Taylor’s, Inc., Grand Rapids, Mich., moved in May 
to a new store at 308 N. Monroe Ave. where double the 
store’s former floor space is available. 

The formal opening was on May 5, when customers 
and friends were welcomed, the ladies with a flower, 
the men with a cigar. 





Larson Rejoins L. M. Bickett Company 

After an absence of two-and-a-half years, William 
Larson has rejoined the L. M. Bickett Company as 
executive vice-president. 

James M. Frear is acting as general sales manager. 





Bankers Box Appoints Representatives 


The Bankers Box Company has announced the ap- 
pointments of A. F. (Heinie) Sengbusch and Merrill D. 
Hasty as sales representatives of the firm. 

Mr. Sengbusch, who has been well known to the 
trade for the past 25 years, will sell Liberty record 





A. F. Sengbusch Merrill D. Hasty 


storage products in Kansas, Nebraska, Iowa and all of 
Missouri excepting St. Louis. 

Mr. Hasty, who is equally well known to the trade 
with which he has been connected for 20 years, will 
represent Liberty products in Minnesota, Wisconsin, 
North Dakota, South Dakota, Montana, Wyoming and 
Idaho. 





New York City Firm Incorporates 


Articles of incorporation have been filed for Arc- 
Apex Equipment Company, Inc., dealing in office furni- 
ture, industrial equipment and so forth. Capital stock 
was listed at 500 shares, no par value. 

Milton Sparaga, Barnett L. Kulak and Edith B. 
Weidman, whose addresses are 401 Broadway, are 
listed as directors.—EEG 


112 





V. A. Hart Heads Sales Division 

V. A. Hart, formerly southern sales manager for 
Royal Typewriter Company, Inc., has been named to 
the post of divisional manager of the newly-formed 


Vv. A. Hart 





Great Lakes division. The announcement was made 
by J. D. Farr, office typewriter sales manager. 

The headquarters of this new and fifth sales division 
will be 427 West Randolph St., Chicago 6, Ill. 

Mr. Hart started with Royal as manager of the Sioux 
City office in 1935 and went to St. Louis as branch 
manager in 1937. He was named southern sales man- 
ager in October 1951. 





Albert Russell Joins Clemco 


Albert Russell, formerly associated with the Indiana 
Desk Company, has joined Clemco Desk Manufacturing 


Albert Russell 





Company, Inc., to take charge of factory production. 
Mr. Russell will also occasionally assist F. D. Valleau, 
vice-president, in sales work and design. 





Lafayette, La., Firm Named Rem Rand Agency 


Reid Office Supply Company, 1008 Johnston St., 
Lafayette, La., has been named authorized sales and 
service agency for Remington Rand Inc. adding ma- 
chines, typewriters, calculators and machine supplies. 
The firm will serve Lafayette, St. Mary, Iberia and 
St. Martin districts in Louisiana. 

Virgil Reid is the owner.—EEG 





R. A. Currie Now in New Memphis Quarters 


R. A. Currie of Memphis, Tenn., announces that his 
business is now located in new and larger quarters at 
1344 Overton Park Ave. Service, sales, rentals and sup- 
plies are maintained for typewriters, adding machines 
and cash registers. The firm is a distributor for Queen 
ribbons and carbon paper. 





Hugh Morgan Moves Office 

Hugh T. Morgan, manufacturers’ representative for 
Clemco Desks, the Johnson Chair Company and 
Princeton Upholstery, moved in April to a new office 
at 299 Madison Ave., New York City. 

Mr. Morgan travels in the east as far south as Rich- 
mond, Va. 





New Alabama Firm Holds Formal Opening 

The recently organized firm of Bodine-Bryson & 
Rolling, 719 S. 20th St., Birmingham, Ala., held a formal 
opening of its new showrooms on April 26. Display 
space is devoted to office and institutional furniture 
and equipment.—EEG 
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SEATS 
ANOTHER 


When a customer buys a Sturgis chair, 
he can be sure the cushioning materials 
will stay in place and remain even— 
free of lumps and bumps—because 
Sturgis uses only dependable cushion- 
ing materials. For example, check these 
specifications covering materials on 
five popular chairs in the Sturgis line. 











SEATS 
lively fine tex- 
1c tured rubber Ia- 
MATERIALS FOR long-fibered up- 
holstery cotton 
N 1805, 972, high quality coil 
spring units, en- 
2. 924N cased in burlap 
. BACKRESTS 
AND 624N , ; 
lively, fine tex- 


tured rubber la- 
tex foam 


Your customers can't see all the quality 
that’s engineered into Sturgis chairs but 
it’s there in full measure—and because 
it's there Sturgis dealers find it easy to 
build repeat business for the complete 
line of Sturgis chairs. 





the quality that's 
engineered into 
Sturgis chairs. 





lb - cushioned 


d BACKRESTS 





VALUE POINT 


HEAVY WELT 





Detailed construction drawings 
are shown on catalog sheets 
for every Sturgis chair. 
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Clary Names Kelly Dealer District Manager 
Richard Kelly has been appointed dealer district 
manager of the Pacific Northwest for the Clary Mul- 
tiplier Corporation, Hugh L. Clary, president, has an- 
nounced. 
This district covers northern California, Oregon, 
Washington, northern Nevada, Idaho, Montana, and 


Richard Kelly 





Wyoming. Mr. Kelly will handle both Clary adding 
machines and cash registers. 

He has served as sales representative and district 
manager for a large business machine firm. Subse- 
quently, he was proprietor of the Typewriter Sales & 
Service store in Aberdeen, Wash., in 1949. 

Mr. Kelly is very active in the Pacific Northwest Of- 
fice Machine Dealers Association and was a member of 
the national board of directors for NOMDA. 





Royal Takes New Tulsa Location 


A new location for the Tulsa office of the Royal Type- 
writer Company has been announced by M. A. Ken- 
ney, district manager. The district office was moved 
in March to 14-16 2nd St., Tulsa, where approximately 
twice the amount of floor space as at the former loca- 
tion will be available-—WLF. 





Joseph Fitzgerald, Jr., Purchases Business 


Joseph F. Fitzgerald, Jr., has resigned his position 
as vice-president and treasurer of the Hartford Office 


J. J. Fitzgerald, Jr. 





Supply Company and has purchased the Mead Sta- 
tionery Company in Greenwich, Conn., which was 
established in 1883. 





Lordeil! Corporation Takes New Quarters 


The Lordell Corporation, manufacturing patented 
self-closing and self-expanding bookends, has moved 
from 219 W. Chicago Ave. to larger quarters at 37 N. 
Wacker Dr. Here, the additional room will facilitate 
production and deliveries to the retail trade 





Harrisburg Store Opens New Quarters 


The Office Equipment Company of Harrisburg, Pa., 
has announced the opening of a new store and office 
at 223 N. Second St., Harrisburg, on April 10. 





Erie Store Moves to New Location 

The Erie Office Supply, Erie, Pa., has announced the 
opening of its new store at 16 East 10th St. The firm 
was formerly at 20 East 29th St. The new location 
affords expanded facilities and the firm has added a 
line of greeting cards to its regular stock.—GET 
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The Ad-Viser 


(Continued from page 30) 


In every ad you publish, ask for some action (with 
the exception of infrequent institutional ads.) Tell 
the reader to “come in today,” “buy this special,” “send 
this coupon,” and so forth. Then, after each run, 
check your customers and your sales. Try to determine 
the effectiveness of the promotion, which you should 
try to increase with every run. Only ceaseless experi- 
mentation can accomplish this. 

Try changes in headline, in copy, in appeal, in lay- 
out. Determine the results. In this way, you can arrive 
at specific conclusions and make changes where they 
will do the most good. 

Remember this. You must watch carefully, every 
move of your competitor and you must use advertising 
to outsell him. If your merchandising is right and if 
you employ your advertising intelligently, you can win 
a good share of the town’s business. 


Gd, 





Itkin Bros., Inc., scores again with a very fine ad- 
vertisement announcing the firm’s move to a new 
address. Particularly effective is the use of “gaze mo- 
tion” with the arrangement of cartoons, leading the 
reader’s eye into the attractive headline. The car- 
toons subtly picture the need to see the new quarters 
with forceful black and white pictures. 

The copy is brief and to the point. At the bottom, 


. 
thing =... 
she oul = you from — a 
seeing Itkin’s exciting 
new office — 
showrooms! 


ee etl 
— en 


thi has moved to 290 Madison Avenue 
C7 heer wun @ 6 
aane — ‘nee rlee8 COVERINGS 
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Illustration of effective advertising used by 
Itkin Bros., Inc., New York 


Itkin’s famous “logotype” points the way to the im- 
portant message that “Itkin has moved to 290 Madi- 
son Ave.” 

A maximum of effectiveness is reached with good 
use of white space in a full-page advertisement. Un- 
doubtedly, this promotion performed an excellent job 
for Itkin Bros. 
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INVINCIBLE METAL FURNITURE 
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why INVINCIBLE Desk and Table Tops 
are “Tops” for Beauty and Durability 


Careful attention to so-called “minor details’ are major 
factors in the superiority of Invincible office equipment. 
The drawing at the left shows details of steel tops on tables 
and desks in “MODERNAIRE” — the up-to-the-minute 
line of steel furniture. Note how the linoleum is molded 
around the attractive, curved edge . . . how it is protected by 
the stainless steel binding, from being scuffed by contact 
with chair backs or movement of objects through aisles. 
Corners — where tables and desks are subjected to greatest 
wear — are protected by stainless steel caps. The entire top 
and binding fit into the desk rim of angular, heavy-gauge 
material which is securely bolted to the corners of each 
pedestal. Rim easily may be removed in case user desires 
to change the top size of desk at some future time. For 
detailed information on other construction features which 


help convince users that Invincible furniture is a wise invest- 


ment “for better business living’’ — write the factory direct. 


UN: 





COMMERCIAL OFFICE EQUIPMENT 


CO. = MANITOWOC, WISCONSIN 
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> A personal file, desk high, where information may be kept 
° ry instantly available. The Slid-O-Matic top completely dis- 


Increase accuracy, 


in filing 


Gui O fol 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Increasing the accuracy, speed and facility of filing 
and finding is money in every customer’s pocket. 
That is exactly what a Guide-O-folder installation 
does. 


There are no complications about installing—no extra 
housing is needed. Guide-O-folders with their ad- 
justable metal tabs fit right into every filing system. 


Because Guide-O-folders hang, they are always in 
an upright position in the files. They glide along on 
the steel Guide-O-frames with finger tip ease. Filing 
and finding thus becomes pleasure instead of 
drudgery. 


Your customers ought to have all the advantages of 
this modern way to keep their records instantly avail- 
able. You will find their sale highly profitable, too. 
Begin today to put sales emphasis on Guide-O- 
folders. 


appears at a slight push of the finger. It slides back into 


WITH place with equal ease. Gray or Green finish. Sturdy all steel 
SLID-O-MATIC construction. Mounted on rollers. Equipped with 25 Guide-O- 
folders complete with adjustable metal tabs and an as- 


sortment of inserts for tab headings. Also available without 


Disappearing Top on sted 


TUT TD) > O30 7, eo od OP 


335 CANAL STREET 


WEST COAST REPS. 


— GUSSCO SALES 


INC., 


NEW YORK 13, N. Y. 
337 WINSTON ST., LOS ANGELES 13, CAL. 
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speed and facility 


and finding 


Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


TRANSFILE Files provide finger tip control for 
semi-active and inactive records—the records which 
are often tied in bundles and more or less tossed into 
a storage room. But if these records are valuable 
enough to be kept, they should be instantly available 


for reference 


TRANSFILE Files are the low cost, economical, and 
modern method of keeping the records orderly, safely 
and instantly available. Made of fibre board they are 
reinforced so that all the weight of the drawer and 
contents is supported on steel. They can be stacked 
as high and wide as desired with the patented inter- 
In 3 styles and 13 sizes there is a TRANSFILE 


record. 


lock. 


File for every 


Guide O.Ciay 


STEEL DESK DRAWER UNIT 


Made t nt the 
Standard desks 

worker always ha 
t the f 


eep drawer of all 
s unit, the desk 
it and vital data 
nger tips vays in an upright posi- 
and instantly re- 
s of a metal tray 
mplete with ad- 
l an assortment of 








13 sizes 


3 STYLES 


e STEEL ROLLER 
BEARING DRAWER 
SUSPENSION — the 
heavier the load the 
easier the roll. 


FILING SUPPLIES 


GUSSCO filing supplies are sound, salable 
merchandise, made right and priced right. 
In the GUSSCO catalog you will find a com- 
plete range of supplies for all standard filing 
systems—all stock items. And when it comes 
to “specials” you get service, not excuses. 
Remember—when you sell GUSSCO filing 
supplies you are always sure your customers 
will get satisfactory service. Write today for 
complete information. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


WEST COAST REPS. — GUSSCO SALES INC... 
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will make 
satisfied customers 
for you! 



















The very first step in the production 
of Craftsman Wood Office Chairs is the 
selection of the wood from the finest 
available . . . wood that is warm and 
friendly, and beautiful in any office. . . 
with any decorative scheme. 


Jasper Seating Company carefully 
chooses wood that is richly figured— 
flexible—decorative and durable. This 
includes the best in Northern Birch, 
Maple, Plain and Quartered Indiana 
White Oak, and 


Genuine American 
Walnut. 


By using the finest 
materials regardless 
of cost—by combining 
the efforts of skilled 
wood workers with 
modern manufactur- 
ing methods—Jasper 
Seating Company can 
consistently produce quality wood office 
chairs befitting of the Craftsman label. 
Our dealers and consumers say: “We 
surely like the Craftsman chair.” 











District No. 4, NSOEA 


(Continued from page 52) 

real test for management, good and fair judgment 
being essential. Management’s duty, he said, is to see 
that employees earn sufficient compensation to meet 
what the American people term adequate standard of 
living. 

The next speaker was to have been C. Maurice Long, 
Long Office Supply Company, Miami, the topic being 
“Your Money.” He was unable to go ahead with his 
part because of a throat difficulty, but Mrs. Long came 
to the rescue and gave the talk in professional style, 
This country, she said, has so much money that we 
are afraid of it. We all should take an interest in 
politics for the effect on our money if for no other 
reason. One out of every five persons is dependent on 
the government for livelihood. Because of decreasing 
profits, she said, expenses should be examined closely, 
adding “You cannot sell discounts at a profit.” 

Developing an analysis of today’s high cost of busi- 
ness, the speaker said: 

“If a man earns $3,500 a year, his taxes—Federal, 
state and local—will be 30%. If he makes $20,000 a 
year, his taxes will be 77%, or he can keep $.23 out 
of a dollar. 

“T have studied this thing from every angle, and the 
more I think about it, the smaller my dollars look. 
The laws of economics no longer control. Higher taxes 





1. In the 50-year group: W. B. ‘‘Bill’’ de Lemos, Dixie Office Supply 
Co., Montgomery, Ala.; Louis Melind, Louis Melind Co.; Charles 


Howell, T. H. Payne Co., Chattanooga; Ivan Allen, Ivan Allen 
Marshall Co., Atlanta; R. M. Pound, Pound & Moore Co., Charlotte; 
J. E. Maura, manufacturers’ representative; Sidney Gassenheimer 
Mercantile Paper Co., Montgomery. 

2. Irving Levy, Art Steel Corp.; Richard E. Wahrman, R. E 
Wahrman Staty. Co., New York, governor District 14; Frank Saphit 
Art Steel Sales Corp. 

. Three generations of Ivan Allen—Jr., III, and Sr. 

. Frank Garcia, Beach Typewriter Co., Miami; John Yokley, John 
Yokley Co., Nashville; Frank Cooper, Codo Mig. Corp.; Reeves 
Heyer, Heyer Corp. 

5. Allen B. Cammack, Sr. and Jr. 

6. Dick Shepherd and Bill Gove, Minnesota Mining & Mfg. Co., with 

John Horne, Eberhard Faber Pencil Co., in between. 

7. George Slater, Corry-Jamestown Mfg. Corp.; Gordon Gilbart, Gilbatt 
Office Supply Co., St. Petersburg; Bruce Ellsworth, Corry-James 
town Mfg. Corp. 

8. Mort D. Chute, Bainbridge, Kimpton & Haupt, Inc.; P. A. Rhodes 
and A. M. Bishop, S. P. Richards Paper Co. 

9. Mrs. Warren Mosman; Ivan Allen, Ivan Allen-Marshall Co.; Warren 
Mosman, Herring-Hall-Marvin Safe Co. 


ed 
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Sizes given are outside dimensions. Top, bottom, 
shelves and uprights of all cases are 18 gauge 
steel. All cases finished in top quality gray or 


* ? green baked enamel. 
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i 
amp ““FLEXI’’ Bookcase 8412 
Height 84” — Width 38” — Depth 12” 





amp “‘FLEXI’’ Bookcase 4212 amp “’FLEXI’’ Storcase 4218 


Height 42” — Width 38” — Depth 12” amp Height 42” — Width 38” — Depth 18” 


The symbol of a quality product 


You are going to hear more and more about the American Metal Products Company's line of steel office furniture. 
Here’s a line of beautiful, quality products that sells on sight. SLIDING SHELVES—ADJUSTABLE WITHOUT BOLTING— 
put amp ‘Flexi’ Bookcases in a class all by themselves. Just have a customer slide a shelf . . . watch his expression... 
and all you'll need to say is, “how many?”. There is only one way for you to cash in on the excellent profit-making 


opportunities that amp “Flexi” Bookcases offer, and that is for you to become an amp dealer now. 


Write today for more details 


AMERICAN METAL PRODUCTS COMPANY 


BORROUGHS MANUFACTURING DIVISION 
5959 Linsdale . Detroit 4, Michigan 
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and deficit financing means more and more money. 
Money is thus cheapened and prices rise. The end is 
not in sight.” 

Next was Howard W. Gunlocke, vice-president manu- 
facturers division, NSOEA, and president of W. H. Gun- 
locke Chair Company. His illustrated talk on selling 
office equipment as a package suggested new construc- 
tive sales possibilities. 

The first afternoon session opened with an inter- 
esting talk on “Traffic Building Merchandise, ‘The 
Greeting Card,’” by G. Park Brinson of The White 
Company, Columbus, Ga., followed by “Your Store 
and Mine,” presented by A. Floyd Landers, Landers 
Office Supply Company, Sheffield, Ala. Next was 
“Build a Fire under Your Protection Selling,” a drama- 
tized talk by Trouper W. K. Wilson of Diebold, Inc. 

Mr. Brinson told of the origin of the modern greeting 
card in England 110 years ago and its development 
into one of the most profitable divisions of the sta- 
tionery industry. He said that while other lines sold 
by commercial stationers will show gross profit of 
about 36%, greeting cards will show as much as 48%, 
with a much greater difference in net profit. Also he 
told of the benefits to other departments which come 
from additional store traffic attracted by a well ar- 
ranged greeting card section. 

Mr. Landers’ talk was based on experiences in oper- 
ating his business since it was started by himself and 
his wife five years ago. More service than the cus- 
tomer expected he cited as one of the important 
factors, such as using taxicabs for delivery before he 
could buy a truck. He found that service in the form 
of action meant more than price and mentioned ideas 
used in meeting competition of larger dealers in the 
more populous cities. Frequent turnover resulting from 
careful buying helped put the new business over. “We 


1. Jack Emhardt, Columbia Steel Equipment Co.; Ed Daily. 
The Meilink Steel Safe Co.; Max Block, Keystone Steel 
Equipment Co.; Paul Barnett, Barnett’s, Inc., Miami; Joseph 
Mazer, Keystone Steel Equipment Co. 

2. George Moore, Pound & Moore Co., Charlotte, N. C.; Lou 
Mann, Sturgis Posture Chair Co.; R. C. Fitzgerald, Master- 
Craft Division, Shaw-Walker Co. 

3. Judson Salter, Jr., Opelika, Ala.; Henry I. Baker, Standard 
Salesbook Co.; Judson Salter, Alabama Office Supply Co., 
pene: R. L. Weaver, Daytona Book Store, Daytona Beach, 


a. 
4. Ted Caswell, F. S. Webster Co.; Clark Evans, Office Equip- 


ment Co., Tampa; Jim Fowls, manufacturers’ representative; 
Frank May, The J. L. May Co. 
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S2LL MORE CASTERS 


OFFICE FURNITURE 


CASTERS 


GLIDES AND CUPS 


HCI 
“DEMONSTRATING 
DSPLAY 


Only “time-tested” 

items have been selected for this 
FREE 4-color Counter a 
Customers can’t resist picking 
up Casters and Glides, on 
convenient handles and 

selling themselves. 

Result: Faster turn-over 

and profits on an active 

stock of “‘best sellers.”’ 

You pay only regular 

prices for the mer- 
chandise—the 

Display is FREE. 

Ask for details. 








FAULTLESS CASTER CORPORATION oer: 


Branches in Atlanta, Boston, Chicog« 
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ooo Khe Write combination 
that makes the Sengbusch 
Handi-pen so easy to sell 


Sengbusch Handi-pens have the colorful good 
looks, the smart styling that makes shoppers pause 
to look. And Handi-pen’s real writing convenience 
makes them buy. 

Famous “Capillary Action’’ inking ends ink 
spoilage and waste — keeps the last drop of ink 
fresh as the first. Handi-pen’s huge ink supply 
equals approximately 100 fountain-pen fillings — 
no more empty-pen nuisance. 

Customers like the variety of durable pen points 
for every writing style — plain or iridium tipped. 
They like Handi-pen’s reasonable price, too. 

Handi-pen advertising in TIME helps make your 
sales job a cinch. Order a good supply today and 
get set for a fast turnover. 





Reg. U. S. Pat. Off. 


352 SENGBUSCH BLDG. © MILWAUKEE 3, WISCONSIN 
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are in a great business,” he said, “if we are enthusiastig 
and seriously interested in what we are doing in you 
store and mine.” 

The second day’s program began with “News @ 
Fifty-Two,” by Paul Burbank, NSOEA’s general man 
ager. Other speakers were R. E. Wilkerson, R. E. Wik 
kerson Company, Jacksonville, who spoke on “Your 
Community”; Harry Tehan, Jr., Cooke & Cobb Com. 
pany, Inc., topic—“Your Supplier’; and Carl W. Prie. 
sing, American Pencil Company, member of the troupe 
whose talk was entitled “Put It on the Line.” 

Mr. Wilkerson said that a dealer’s standing in his 
community can be his greatest asset. He recommended 
participation in local matters and civic responsibilities 
that help to make the world better. If you develop a 


reputation as a good citizen you will find a betters 
acceptance, and money spent on community projects# 


will come back dollar for dollar. 

In talking on “Your Supplier” Mr. Tehan said any 
commentary by an individual probably reflects his own 
experiences. One of the reasons for regional meetings 
is to exchange ideas to get the other fellow’s slant, 
We get into sorry shape when we lose our curiosity, 
It never hurts to be open minded. He suspected that 
what most of us call our experience is just a little bit 
brushed off here and there from many people. He sug- 
gested an outline for dealers, which is (1) select sup- 
plier with care, (2) sell supplier’s line with confidence, 
(3) stay with a supplier who gives satisfaction. 

On selection, he said, practically all lines offered the 
dealer are competitive. He should select the best line 
he can find in any classification and lean toward the 
manufacturer whose policy is in keeping with his own 
standards. Lines inviting unnecessary stock duplica- 
tion should be avoided. In selling a line, he said, first 
one must know what it is all about. He cited the case 
of a man with 44 years’ experience who had just com- 


(4) F ie 

1. P. K. Smith, P. K. Smith & Co., St. Petersburg; Lou Mann, 

Sturgis Posture Chair Co.; Al Howard, The Globe-Wernicke 

Co 

B. L. Grinstead and Warren Mosman, Herring-Hall-Marvin 

Safe Co.; Miller J. Huggins, Anderson, Ind.; Allen Cammack, 

governor Fourth District; R. G. Blauvelt, Herring-Hall- 

Marvin Safe Co. 

3. Vernon R. Evans, Vernon R. Evans Co., Utica, N. Y., gov- 
ernor District 2; Larry Bush, The Sikes Co.; Ed Keeling; 
W. M. Small, Johnson Chair Co. 

4. Jack Keefe, Shepherd Chair Co.; C. O. Rumph, The Globe- 
Wernicke Co.; —_ Honekamp, manufacturers’ representa- 
tive; Jack Cooper, manufacturers’ representative 
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NEW PRODUCT... 
NEW PROFIT 
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‘VICTOR 


a brand new, fast-selling system you’ve needed to chart most operations. Sales, pro- 
been looking for! Your customers get in- duction, stock, in fact, any chartable opera- 
stant visual control of any business operation tion can be handled by CONTROLA-CHART. 
through charted facts . .. and you getaman- __ 
size profit because of the fast turnover on _ 
this economically priced efficiency aid. 

A CONTROLA-CHART board and a ry 9 
assortment box of numbered, lettered and 
plain colored INDICATORS is all that’s 


VICTOR SAFE & EQUIPMENT CO., INC. 
NORTH TONAWANDA + NEW YORK 
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Easy-rolling is the word 
















































Easier-swiveling, due to 
exclusive, two-level, ball- 
bearing construction. 
Finest made. Soft rub- 
ber-tread or solid compo- 
sition wheels. Types for 
all office chairs. 


Bassick “Diamond-Arrows” 


They're worth keeping after! Though today’s shortages and 
popular demand make Bassick Casters scarce, your office 
furniture dealer will get them for you! THe Basstck Com- 
PANY, Bridgeport 2, Conn. Jn Canada: Belleville, Ont. 


SERA S, 4 


A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS 00 MORE 
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pleted an NSOEA training course. An ignorant or par- 
tially informed sales force is a most expensive indul- 
gence. The dealer who takes no interest in continuity 
in buying is playing unfair with himself. 

Buying from the first salesman who comes along, he 
said, is unhealthy because stock becomes mixed and 
no one knows just what is in stock. Dealers, he stated, 
stay with a line because they made a wise selection 
in the first place, they know the line, and it is giving | 
service and satisfaction. 

Mr. Tehan was followed by another trouper, Carl W. 
Priesing of American Pencil Company, whose talk 
“Put It on the Line” was well received. 


Call Half Century Roll : 


The roll call of the Fouth District’s Half Century) 
Club, an idea of Governor Cammack, was an outstand-7) 
ing and interesting event. The following memberg™ 
were present: Ivan Allen, Sr., Ivan Allen-Marshalj 


Company, Atlanta, Ga.; R. M. Pound, Sr., and Georgey) 


Moore, Pound & Moore Company, Charlotte, N. C35 
Charlie H. Howell, T. H. Payne & Company, Chatta-7 
nooga, Tenn.; Louis Melind, Louis Melind Company,) 
now retired and living in Fort Lauderdale, Florida;) 
“Joe” Maura, manufacturers’ representative, Birm- 
ingham, Ala.; Sidney Gassenheimer, Mercantile Paper) 
Company, Montgomery, Ala.; and W. B. “Bill” deLemos,> 
Dixie Office Supply Company, Montgomery, Ala. 

These men have been actively associated in the sta-7 
tionery industry for 50 years or more. Louis Melind 
founder of Louis Melind Company of Chicago, mod- 
estly says he has 63 years to his credit and still is 
selling his company’s merchandise to Florida dealers” 
although enjoying his retirement. Sidney Gassen-_ 
heimer said that he worked for Bill deLemos over so 
years ago in Montgomery—50 years in the stationery] 
business in the same town for both and still the best) 
of friends. 

Mr. Allen then was called upon for a few words on? 
“Fifty Years in the Stationery Business in America.”9 
He started by saying, “Old stationers never die, they 
just f-i-l-e away!” He held in his hand a program of = 
the first district convention of the association. then) 
National Stationers Association, which was held in ™ 
Tampa March 20, 1924. Ivan Allen then was president. 

He told of the advances in industry and the welfare 
of the country and its people, of the growth of the 





office equipment industry which enables management 
to control its own creations—the gigantic, industrial, 
governmental and social systems as they exist in 
America today. Remove suddenly the means of control 

remove office equipment—and these structures could 
not withstand the shock. Business would collapse over 
night. 


10 Million White Collar Workers 


Stating that there are more than 10 million white- 
collar workers in the United States, he said this num- 
ber has a vital social significance. It has augmented 
greatly the size of the group that makes America 
what it is today. These are the people who acquire 
buying power above the bare necessities of life and 
provide employment for thousands of other Americans. 
In industry, social affairs, and government, the genius 
of man has built vast structures. Remove the means 
of control and these beneficial giants bcome Franken- 
steins to destroy their creators. 

The spacious lobby of the hotel was strangely vacant 
when Bill Gove of Minnesota Mining & Manufacturing 
Company went up to the platform to give his talk 
“What’s Old?” in which he was assisted by his business 
associate Dick Sheppard. One of the most dynamic 
speakers to address an NSOEA meeting, he put over a 
sales program in a novel manner of his own creation, 
interspersed liberally with Gove humor. 

The program for the third day opened with remarks 
from visiting governors. Participating were Sam 
Rosendorf of Southern Stamp & Stationery Company, 


Richmond, governor of District 3; Vernon Evans of 
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LY5SL4 EXECUTIVE —six easy adjustments 


that fit the chair to the man! 


Model 18-A 


(on OF 8 OF Ol >> a-teh heh a: 


now with new Form-Flo base. 


HAMILTON 
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Retails for $47.50 ($49.50*) 
-e chair for men that’s bound to head the sales 
C sco Executive! 

(1) Six comfort adjustments, 
chair to a man’s own physique, his own work 
ieas of comfort. (2) Sturdy, all-steel construc- 

rubber-cushioned, saddle-shaped, revolving 
piece Form-Flo base. (3) Du Pont ‘‘Fabrilite”’ 
| Bonderized, baked-on enamel finish in all pop 
lors. (4) More comfort, more convenience—a 


made without 


that you'll have no trouble at all in selling to 
profitable investment in attracting the best 
getting top working efficiency . improving 
rour leader in America’s leading 
ffice seating . . . including an armless model to 
Model 18-A Executive; arm chairs, side chairs, and 
Stock and feature them all. Send today for 

g 
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it’s the TOPS in Master Units 


TOP PRINTED MASTER UNITS 





Buy the BOX 
or Buy the DOZEN 


._—_—--"" 


For greater sales, bigger profits, more satisfied 
customers, sell TOP PRINTED Master Units— 
the Master Unit with extra selling advantages! 


Yes, they’re TOPS in Master Units! Typewriter 
scales are clearly imprinted and in full view of 
the typist for spacing copy accurately. Num- 
bered lines on both edges tell you at a glance 
just how many lines have been typed, and is 
invaluable for laying out forms, drawings or 
color work. There are margin lines too, that 
indicate exactly where to place copy for post 
cards. We believe anyone who has once used 
these units will never again be satisfied with 
a plain master sheet. 


TOPS in Value! TOPS in Sales Appeal! 


Tops in value because these time-saving units 
are made with the highest quality carbon to 
give the greatest number of brilliant copies. 
Tops in added sales appeal with the new MAS- 
TER DOZEN PACK—a colorful, convenient 
folder for the small user. A DOZEN FOR A 
DOLLAR, this new package keeps units clean, 
wrinkle-proof, handy to use and handy to SELL. 
TOP PRINTED Master Units are also packed 
in the regular boxes of 100 units. 





NATIONAL ADVERTISING to help you SELL 


During the month of June, Master Addresser products are 
advertised in: DUN’S REVIEW; GEYER’S TOPICS; ELKS 
MAGAZINE. 


flledi@e rid eeaeee C2 


6500-D West Lake Street, Minneapolis 16, Minnesota 
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Vernon R. Evans Company, Utica, governor District 2; 
Richard Wahrman, R. E. Wahrman, Inc., New York,) 


governor District 13; and Gus Trahan, General Office 


Supply Company, Lafayette, La., governor District 9,7 
Next came a panel discussion conducted by Harry” 


Buice of Atlanta Lithographing Company. Assisting 
him were Charles S. Meyers, Charles S. Meyers, Inc, 
Miami, Fla., district governor of the National Office 
Machine Dealers Association; Elmer G. Rahe, vice- 
president of The Globe-Wernicke Co.; Glen D. Moak, 
The Carter’s Ink Company; Carlton V. Kinney, Kinney- 
Keesee Office Supply, Greensboro, N. C.; Allen B, 
Cammack, Jr., Cammack Office Supply, Burlington, 
N. C. 

On the subject “Where Are Tomorrow’s Orders?” 
Mr. Buice said three necessary steps are to understand 
your customers, analyze your market. Principal pros- 
pects were classified as office workers, office executives, 
and business executives. An analysis was made of 
sales possibilities in the trading area of Burlington, 
which covers three communities of a population of 
30,000. Using the telephone book as source of infor- 
mation, he found it listed 13,200 telephones, represent- 
ing retail prospects, 2265 businesses with telephones, 
representing industrial prospects. 

Starting from that base, comments by Mr. Buice and 
other members of the panel provided an excellent 
course in market analysis and business promotion. 


Rain Interferes with Fun 

Entertainment was provided by the Southern Tray- 
elers Club including a night of “Amusing Confusion,” 
emceed by Don Armstrong, assisted by his troupe of 27 
entertainers, which included singing, square dancing, 
and prizes for special costumes. An outdoor buffet 
supper scheduled for the Tides Hotel on the Gulf was 
transferred to the Vinoy Park dining room because of 
a sudden shower. On the second afternoon the All 
States Festival Parade—an annual St. Petersburg 
event—was viewed by many of the convention visitors, 
the starting point being in front of the hotel. 

Allen Cammack was renominated for the office of 
governor. Lieutenant governors included J. L. Dickin- 
son, Zac Smith Stationery Company, Birmingham, 
Ala.; Bob Sanford, Sanford-Hall Company, Jackson- 
ville, Fa.; Oscar Davis, The Review Company, Savan- 
nah, Ga.; Oscar G. Penegar, Oscar G. Penegar Com- 
pany, Gastonia, N. C.; Caldwell Harper, Harper 
Brothers, Inc., Greenville, S. C.; Ted Vaughn, Stod- 
dard’s, Inc., Nashville, Tenn. 

The hotel contributed a silver trophy, to be known 
as the Alsonett Hotels trophy, for competition in golf, 
to go permanently to the first one to win in the district 
tournament three times. Numerous other prizes were 
given for golf and fishing. 

J. M. Woltz of Piedmont Office Suppliers, Greensboro, 
N. C., was called forward to receive a special gift for 
being the newest member of NSOEA in the Fourth 
District. Opening a large carton, he found himself the 
owner of a red ladder. Governor Cammack expressed 
best wishes for a fast climb up the ladder of success. 
The convention was closed with the annual banquet 
and dancing. 


Southern Travelers Meet and Elect 


Vinoy Park Hotel was the scene of the annual meet- 
ing of the Southern Travelers Club April 3. As usual, 
it was held in connection with the annual meeting of 
the Fourth District. 

Bill Schroeder of Bainbridge, Kimpton & Haupt, pres- 
ident of the club, called the meeting to order. Com- 
plimentary remarks were made by Grant Howard, 
president of NSOEA; Paul Burbank, general manager, 
and Allen Cammack, governor of the district. On mo- 
tion of Joe Maura, Harry L. Frater was elected an hon- 
orary life member. 

Following are the officers elected for the ensuing 
year: Glen Moak, The Carter’s Ink Company, presi- 
dent; Al Lampkin, manufacturers’ representative, first 
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HIGHER QUALITY 


MADE POSSIBLE BY STREAMLINED 
PRODUCTION METHODS IN THE EXPANDED 


(Cramer KANSAS CITY FACTORY. 

















BONDED FOAM LATEX 


> for cushions instead of the old hair 
V7 * cushions make these popular models 
even a better buy than before. And 





on top of this increased quality 
the price goes DOWN! We pass our 
lower production costs along to you... 








and can give you prompt delivery too! 


Model 2251 
LIST PRICE 


$31% 


Sold to Dealers at the 
usual Cramer discount 
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DARNELL 


Office Chair 


CASTERS 









Recommend Darnell 
Office Chair Casters. 
They provide ease of 
movement, full protec- 
tion of floors, as well as 
eliminating damage to 
equipment due to 
wracking. 







Sead for complete information 


ORP LTD 60 WALKER ST NEW YORK } 


RNIA 36 N CLINTON CHICAGO 
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Officers of Southern Travelers Club... 


Bill Schroeder, Bainbridge, Kimpton & Haupt, retiring president; A. C, 
Lampkin, manufacturers’ representative, first vice-president; Archibald 
Ryan, manufacturers’ representative, second vice-president; Frank 
Link, Art Metal Construction Co., third vice-president; Charles Hucke, 
manufacturers’ representative, secretary-treasurer; Glen D. Moak, 
The Carter's Ink Co., president, was absent when picture was made, 


vice-president; Archibald Ryan, manufacturers’ repre- 
sentative, second vice-president; Frank Link, Art 
Metal Construction Company, third vice-president; 
Charles Hucke, secretary-treasurer. 





District No. 6, NSOEA 


(Continued from page 54) 
public relations division, Allis-Chalmers Manufactur- 
ing Company. 

The hospitality of the Great Lakes Travelers Club 
and the Milwaukee stationers was much in evidence, 
Arriving Sunday evening, the conventioners had the 
opportunity to participate in a get-together party 
lasting until midnight. The House of Friendship was 
open before and after the convention banquet on 
Monday evening. 

A popular feature of the program was the Blatz 
brewery party Tuesday afternoon. A tour through the 
plant and indulgence in refreshments proved the 
magnet for persuading many of the registrants to stay 
over after the closing business session that forenoon, 

Erwin Doepke, S. J. Olsen Company, who aiso doubled 
as publicity manager and gained favorable notices in 
the Milwaukee newspapers, led the audience in the 
singing of “God Bless America” to open convention 
proceedings Monday morning. 

Governor Ed Napp presided and introduced NSOEA 
General Manager Grant Howard for his address, 
“Balance.” Prefacing his remarks Mr. Howard advised 
that the solution of too much water in Lake Michigan 
appears to lie in its transport to Arizona “if you can 
figure out how to get it there.” 


Hear John C. Shadow 


John C. Shadow of the Standard Oil Company was 
a non-troupe speaker at this session, discussing attri- 
butes of good salesmanship. He stated that the job is 
to overcome the barriers which a buyer always puts 
up and told of the importance of making a favorable 
impression from the start. 

A delightful luncheon was held in the Fern Room at 
noon with the speaker being the entertaining Judge 
Roland J. Steinle. He had a fund of stories gained 
from his long experience on the bench. 

“America is still the land of opportunity, pulsating 
with life and vigor,” he asserted. “Let’s not be misled 
by sugar-coated radical schemes. Let’s do our duty 
as we understand it.” 

Troupers held the platform for most of the time 
Monday afternoon. The program was augmented by 
the appearance of L. C. Dewey, Northwestern Furniture 
Company, Milwaukee, Wis., who discussed sales meet- 
ings. These, he said, “are as important in our affairs 
as national conventions are in this association.” 

Emphasized was the importance of careful prepara- 
tion for the sessions, a definite program of getting 
salesmen to use the materials supplied by manufac- 
turers, and the provision for recognition and praise 
of work well done in selling. 

Governor Ed Napp served as master of ceremonies 
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NORTH SHORE NATIONAL BANK OF CHICAGO 


Installation by: 


There's ¢ ‘eamlined, r a » newly - 
Deanne corice pumaruss co There's a streamlined, modern look about the newly fu 


nished offices of the North Shore National Bank of Chicago 
These Cosmopolitan Desks by JASPER DESK CO. reflect 


all the dignity, warmth and luxury that is inherent in wood 





WELCOME . . . accompanied by all the functional features that have 
to the NOFA CONVENTION made JASPER DESKS so much in demand throughout 
EXHIBIT, April 23-25 the business world. 


Visit our Booth O 








\ complete line of Jasper Desks is available for every busi- 





ness requirement Dealer inquiries invited. 


The JASPER DESK Company 


PER, INDIANA 
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for the convention banquet on Monday evening. Don 
Sharpe, as president of the Great Lakes Travelers 
Club, invited 6th district participation in three golf 
tournaments: at Rolling Green Country Club, Chicago, 
on Thursday, June 12; at Cog Hill Golf and Country 
Club, Chicago, Thursday, June 17; and at North Hills 
Country Club, Milwaukee, Friday, September 5. 

Another pleasant duty for President Sharpe was the 
presentation of a “seat of gratitude” from the mayor 
of Manitowoc to Governor Napp in recognition of his 
many civic activities sa 

President Grant Howard called for “renewed inspira- 
tion and pride in our industry. Therein lies our 
strength.” In presenting a certificate of merit from 
NSOEA to Governor Napp, General Manager Burbank 
declared “this is a great convention for District 6, 
overcoming many handicaps.” 


7 


« 





Mr. & Mrs. Art Finger, S. J. Olsen Co., Milwaukee, Wis.; 


Mr. & Mrs. Ed Napp, Napp Office & School Supply Co., Mani- 
towoc, Wis 

Ron Douglass, W. H. Gunlocke Chair Co.; John A. Gilbert, 

FFICE APPLIANCES; Frank Palmer, Eaton Corp. 
Roscoe Benge, Codo Mfg. Corp.; Ken Henderson, The Car- 
ter's Ink C Harry Short, Columbian Art Works; Tom 
G ce R kwe Barnes Co 
The formal convention program was continued 


through Tuesday forenoon and included more troupers’ 
addresses together with an inspiring message from 
Tom Kaufman, Allis-Chalmers Mfg. Company, who 
told the industry members, “You are America’s Best 


Salesmen 


In the morning many dealers were guests of Harry L. 
Short and the Columbian Art Works at a breakfast. 
Another convention breakfast found The General 
Fireproofing Company as host under the direction of 
A. H. Sundine, district manager, assisted by A. M. 


Clark, Youngstown, Ohio. 
Former Governor Clarence Reynolds, Reynolds Office 
Supply & Equipment Company, Lansing, Ill., brought 


in the report of the nominating committee and the 
new governor, Jesse A. Peck, was introduced to the 
group 

Hugh Reeves, general chairman, told of plans for 


the Illinois Booksellers & Stationers Association con- 
vention at Peoria May 18, 19 and 20 





Pueblo Firm Relocates 

The Colorado Typewriter Company, Inc., formerly 
of 110 W. 5th St., Pueblo, Colo., has moved to a larger 
Store at 105 West 2nd St., in the same town. 
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YOUR SALESMEN can help office rng 
clean up their typewriters... 


“MAKE OFFICE FE 
MORE LIVABLE” 


Suggest SANFORD’S SOLVENE! 


THE MAGIC TYPE CLEANER 





The boss is happy now with 
bright, clean letters! And the 
office gang is all agog over this 
Sanford magic type cleaner! 
Solvene keeps every typewriter 
clean as a whistle, getting in and 
out of smallest crevices, loosen- 
ing dirt in type and typewriter 
parts! 


Cleans “letter-perfect’’! 


Office workers can count on clear, 
sharp “/etter-perfect” impressions 
with Solvene Typewriter Cleaner! 
No more blurring—no pitting of 
metal. Solvene dries instantly ; leaves 
no gummy residue to pick up more |! 
dirt. Makes every typewriter per- 

form at its best! 








Sure it’s smart business to sell every 
Solvene benefit—pleasant odor; in- 
viting, clean bottle; added use in re- 
moving spots from clothing—BUT 
FOR PLUS SALES—also push the 
4 oz. size Sanford’s Penit Ink; each 
bottle a fresh, clean inkwell. All the 
ink average person can keep fresh! 





UNLIMITED SHELF-LIFE FOR 
EVERY BOTTLE WITH AIR-TIGHT, : Sob eon 
PATENTED he Uk 
Film-A-Seal! CLEANER 





4 oz. 60¢ 
8 oz. $1.00 
And Other Sizes 











NO-SPATTER DAUBER 
Smooth, felt dauber pre- 
vents excess fluid on type. 
No rough fabric tosplash. 


SANFORD INK COMPANY * BELLWOOD, ILLINOIS 
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makes figure-work 


ABC simple in 


office. factory and store 
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Automatically 


it takes work 
out of figure-work 


“IVE THE FRIDEN fully-automatic Calculator 
| your toughest, most complex figure-work 
...and watch it “think out” proved answers. 
Payroll, inventory and invoicing calculations 
... percentage and interest... figure problems 
of engineering and production—all are proc- 
essed swiftly by the Friden. 

Business firms and industrial plants—large 
or small, and no matter how specialized — 
become instantly more efficient when Friden 
takes over the figuring. Because the Friden 
does more kinds of figure-work with fewer 
operator decisions than any other calculating 
machine ever developed. 

No special operator training is required to 
use the Friden. Time-savings quickly pay the 
cost of the machine! 


© Fique ove a Gridem Call in the Friden Man 
near you and learn Friden applications to your 
business. Friden sales, instruction and service 
available throughout the U.S. and the world. 
FRIDEN CALCULATING MACHINE CO., INC., 
San Leandro, California. 


c)} len Ca at Machine Co., Inc 
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District No. 7, NSOEA 


(Continued from page 56) 
Company, St. Cloud, Minn., with a stimulating addregg 
on advertising, “It Happens So Often”; Harry A. Sie-aie 
ben, director of the St. Paul district of OPS, leading 
a discussion, “Are Price Controls Necessary?”; the 
effervescent Bill Gove, Minnesota Mining & Manufac-# 
turing Company, “What’s Old?”; and Gordon H. Cline) 
Minneapolis Junior Chamber of Commerce, “Amer- 
icanism.” 

In the spotlight from the standpoint of conventiog 
leadership was the Northwest Travelers Club. Thig 
organization highlighted the program with a delight- 
ful silver anniversary banquet which paraded its dis- 
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At the Registration Desk ... 


l. Fred C. Schaefer, Sanford Ink Co., and “‘Northwest Mounties” sign. 
He originated this “Bring in YOUR MAN” plan. 

2. Rear d Stivers, Sanford Ink Co.; S. L. Griebel, Yawman and 
Erbe Mfg. Co.; Ivan Cornelius, Northern Sales Envelope Co 
Seated—Merrill Hasty, Acco Products, Inc., and Art Steel Sales 
Corp.; Bruce Biackbourn, Blackbourn Systems. 


tinguished lineage of past presidents as well as dis- 
trict’s former governors. The travelers were hosts at a 
cocktail hour and a House of Friendship. On Wednes- 
day evening the Twin Cities stationers provided hos- 
pitality in the form of a welcome party in the Casino 
Room. 

Included in the convention ranks were no less than 
three former presidents of NSOEA or its predecessors. 
Greeting old friends were B. J. Bristoll (1935-1936), 
Koch Brothers, Des Moines, Iowa; A. J. Walker (1929- | 
1930), Farnham Stationery & School Supply Company, 
Minneapolis; and Zac Smith (1950-51), Zac Smith Sta- 
tionery Company, Birmingham, Ala. 

General chairman of the convention was Clarence 
Benson, lieutenant governor. Governor Parrott praised 
the assistance given by this official of Farnham Sta- 
tionery & School Supply Company and also compli- 
mented the Northwest Travelers Club for loyal support 
under the direction of Retiring President C. H. “Jack” 
Berry. 

This was a “swan song” in active participation in 
travelers affairs for Rev. Berry who is now in the min- 
istry as lay-vicar in charge of Episcopal parishes at 
Olivia and Redwood Falls, Minn. 

An important factor in boosting attendance was the 7 
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Gunlocke’s Lounge Furniture 


Yes, Gunlocke’s famous lounge furniture is again available—with new fresh styling that again 
brings distinction and interest to office interiors. 


Che No. 2685 chair shown here is typical of the complete line. The comfort 
of its soft down cushion seat and the form-fitting tufted back is unexcelled. 

Its small size is ideally suited for use as a lounge or occasional chair 
anywhere in an office suite. The covering is genuine top-grain leather— 
the “‘sterling silver” of upholstery coverings. 

If you have not already received it, write for your copy of the new catalog 
showing this complete line in full color. 
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1 Fully welded fronts with rigid 
reinforcement plate. 
2 Positive locking, ratchet-type 
follower blocks. 
3 Thumb latch. pr 
4 Progressive cradle-type full sus- = 
pension--10 heavy duty rollers et 
per drawer. 
5 6 reinforced uprights. 1. 
6 Solid bottom base for stability. | - 
1 Baked enamel finish--modern |} : 
gray or olive green. 5 
8 Beautifully matched hardware. 6. 
* "a 
Available in 2, 3,4, 5 drawer |— Coa 
CATALOG AND PRICE LIST \ units. Legal and Letter. } the 
UPON REQUEST DEPT. A.6. 7 ' Ar 
time 
We 
KEYSTONE STEEL EQUIPMENT COMPANY, INC. oft 
1914 S. WATER ST., PHILA. 48, PA. a 
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PLUS EXCISE TAX 


Mechanical Features. . . 


Front Paper Stop assures accUrate registration. 
Automatic Roller Release eliminates smudged sheets. 
Automatic Counter counts only printed sheets. 

Open Drum—self-contained, internal brush inking. 
Automatic Feed — positive action. 

Selective inking by means of our ink dispenser. 


Paper Pusher is automatically lifted and carried back 
to feeding position. Eliminates lint on the stencil. 
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and Ernest Child, the convention heard the manager of 
a small town advertising agency, E. L. Stockinger of 
St. Cloud, Minn. This was one of the highlights of the } 
convention. He addressed his remarks to the typical 
small city or community retailer and proceeded to 
make the stationers conscious of what they could do 
through advertising, which “should be a primary 
rather than a secondary weapon in selling.” 

“Your business,” he asserted, “is one of the few 
which has kept its identity and integrity for the past 
50 or 60 years. You can be proud of that record... . 
In your own field you have had an above-average in- 
crease in business for your inherent lines .. . you have 
experienced an increase of 500% in your potential 
market. The nature of your market is such that 
there has been an increase in the number of people 
and demands for the stuff you sell .. . you have in- 
creased your sales as a retail industry without adding 
broadly-divergent lines of business.” 

But, Mr. Stockinger warned, “There has been an 
invitation to come into your business. The invasion 
has come 10 years behind the comparable invasion of 
other businesses such as that of the grocer.” 





1. Marion H. Rife, Wabash Filing Supplies; W. M. Bachmann 
& R. L. Morgan, Art Metal Construction Co 
Jay Sauder, R. L. Sheppard, Bill Gove, Bud Mercer, J. Ed 
ward Peterson and Dick Armstrong, all Minnesota Mining 
& Mig. Co. 

3. E. T. Safford, Safford’s, Inc., Superior, Wis.; Richard Singer, 
Cooke & Cobb Co.; Herb Walsh, Ace Fastener Corp. 

4. Ray L. Hammond, National Blank Book Co.; Paul Mailloux, 
Eberhard Faber Pencil Co.; W. L. Gamel, Bates Mig. Co.; 
Ed Stivers, Sanford Ink Co.; Owen Doss, Associated Sta- 


tioners Supply Co. 


He pointed out that even with his small organization 
at St. Cloud he had in the past year 39 opportunities 
by mail to buy stationery items and supplies from | 
someone outside the local dealer. 

“The invasion is now on. Today the man who manu- 
facturers valves can buy steel storage cases, desks 
and chairs from his sources of supply . 

Combating this danger, Mr. Stockinger | asserted that | 
the small retail stationer must advertise in the form] 
of providing knowledge of what he has to sell and of] 
stimulating a desire for a bargain. f 

“You must start telling ‘em (your customers). You] 
must start acting like a drug store. The institutional] 
and deluxe white space ads won’t meet competition. 
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Yi hen you start to promote, advertise and sell Steelnaser 


products, you are right in tune with bigger and better 


volume sales, repeat sales, more sales, and nice easy 


comfortable cash register filling sales. 


Wheres a fed maser Oy 3 
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The key to suce€sstol meftéhandising 
is a working inventory and stock of Syeelmastee 
fast-selling items. When you stock it—you sell it 
right off, and then you stock it again and your sales 


repeat. It is as simple as that. 
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SALES AIDS 
EASELS 
WINDOW STREAMERS 


ENVELOPE STUFFERS 
CATALOG LAYOUTS 
HOUSE ORGAN LAYOUTS 
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ONLY Clary OFFERS YOU THIS 


MONEY-MAKING fm) LINE! 





DESIGN: YEARS AHEAD OF OTHER MAKES 


New in design from the desk up, the revolutionary all- 
Machines and Cash Registers are 





electric Clary Adding 
actually years ahead of ordinary machines...engineered 
on an entirely new principle that makes them up to 48% 
faster than other machines. With Clary you have two 
basic lines of machines 


double profit opportunity. Sleek 
performance and many exclusive 


plus amazing 


stviing 


make the Clary easiest to sell. 


features 


C\ary 





J FRANCHISE: BIGGEST MONEY-MAKER OF ALL 


Clary’s revolutionary Profit-Sharing Franchise has in- 


duced more dealers to switch to the Clary family — and 
stay with it—than to any other make! Here’s why: In addi- 
on to a normal trade discount plus a cash discount and 
iles bonuses — Clary actually shares with you its 
profits on your « ota sales. And because the easy-to- 


sell Clary is the iickly accepted machine in his- 


ke more money! 


... mail this coupon today ——__—_——_-» 
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PROMOTION: REACHES MILLIONS MONTHLY 


Clary Adding Machines and Cash Registers are backed by 
powertul advertising which reaches millions of readers 
every month in the pages of Saturday Evening Post and 
Collier's. The continuous Clary promotion program also 
provides a unique manpower development plan and many 
other sales helps such as direct mail material, new sales 
development incentives, and local advertising on a gener- 
ous cooperative basis. 





only Clary sells as fast 
as easily 


with as much profit 
and security 
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>. 

a Multiplier Corporation, Dept. A-3 . 

San Gabriel, California , 

. >. 

Please send me immediately full information about the many ° 
advantages of a Clary franchise. . 
* 

Name : 
> 

Slore . 
> 

Address ° 
City ( ) State ° 
* 

a 
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Winnie McKown 



















| ime Strang Bertha Voelker Emily Watkins 
| " 
Mond WA m h ty - A, == OUR LINE IS 2080 MILES LONG 
“Inspecting and testing Esterbrook Renew- “We don’t have to reject very many Ester- 
Points, we girls write 40 miles a week. In brook Renew-Points (Esterbrook quality 


control and previous inspections see to 
that). But to make sure that every point 
is up to standard, we write with every one. 


a year’s time, our ‘line’ would reach from 
the Esterbrook factory in Camden, New 
Jersey to Santa Fe, New Mexico. 

“We've heard it said that folks don’t go 


me = : ? ; 
Our writing test is the last of 32 major Sethi, é a a 
ting t st may for a ‘line’. However, we feel our ‘line’ is 


inspections every Renew-Point must pass different . . . particularly since it is one of 
before it leaves the factory. Any point that the things that make your customers buy 
e ’ 4 , t ; e . > - A 
scratches’, ‘snags’, ‘drags’, or ‘picks up so many Esterbrook Pens and helps to 


while we write with it is instantly rejected. keep your cash register ringing.” 


CHOOSE THE RIGHT POINT FOR THE WAY YOU WRITE 


TO SELECT OR REPLACE 
. HERE'S ALL YOU DO 


Americas Pen Name Since 1958 


THE ESTERBROOK PEN COMPANY, CAMDEN 1, NEW JERSEY © THE ESTEREROOK PEN COMPANY OF CANADA, LTD., 92 FLEET ST., EAST: TORONTO, ONTARIO 
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You must sell the merchandise as your competitor 
does 

Thursday night’s program featured the Northwest 
Travelers Club banquet and cocktail hour to be de- 
scribed later in this story. 

A “Wake-up and Get Acquainted” breakfast got the 
Friday program started in splendid fashion. Then fol- 
lowed addresses by troupers and non-troupe speakers, 
election of officers and the annual banquet. 

To again hear Bill Gove, the dynamo of selling, was 
a convention treat. With the assistance of his Minne- 
sota Mining & Manufacturing Company aide, R. L. 
Sheppard, Bill presented a new talk and a new ap- 
proach to selling in the form of a “talking chair.” 
This was done in the usual Gove manner with all the 
punch of vaudeville. It was a shirtsleeve approach to 
selling with an executive posture chair as a prop and 
the timely warning, ‘““We have to get back to aggressive 
selling.” If any one can sell a double-breasted suit 
to the wearer of a Phi Beta Kappa key Bill demon- 
strated that he is the one who can do it. 


Chet Williams Makes Bow 


Following the luncheon meeting, Chet Williams made 
his bow as a trouper. This vice-president of the NSOEA 
field division discussed sales meetings. One tip he 
passed on to his audience was that of having a file 
folder for each traveler in which little notes can be 
placed reminding the retailer about questions he 
wishes to ask when that representative comes to his 
city 

“If we want Americanism we have to fight for it,” 
was the message of Gordon H. Cline of the Minneapolis 
Junior Chamber of Commerce. 

Al G. Collatz, Moore Business Forms, Inc., the ener- 
getic chairman of the ladies entertainment committee 
presented a “first” for regional meetings when he pro- 
vided a television participation program. This was 
profitable to Mrs. Paul Burbank who was presented 
$93 for her correct “jackpot” question answers. Other 
women were rewarded with lesser amounts. This T-V 
appearance was preceded by a brunch and a gift 
wrapping demonstration and school, courtesy of the 
Minnesota Mining & Manufacturing Company. 

Governor James M. Parrott served as master of 
ceremonies for the pleasurable closing event of the 
convention, the annual banquet which had filet mi- 
gnon on the menu 

Vice-chairman of the manufacturers’ division, 
NSOEA, L. R. Addington, Art Metal Construction Com- 
pany, brought greetings from this group. 

President Grant Howard declared, “The meeting 
here and the interchange of mutual ideas has been 
highly profitable to all of us. The privilege of meeting 
the grand folk of the industry is a rich experience.” 

General Manager Paul Burbank presented Governor 
Parrott with a certificate of merit from NSOEA and 
extended his appreciation to the governor, Chairman 
Clarence Benson, C. H. “Jack” Berry, the Northwest 
Travelers Club a1 )thers for making it a successful 


me ? ¥ 
meeving 


N. W. Travelers Elect, Celebrate 

The annual meeting and the silver anniversary ban- 
quet were the highlights of the Northwest Travelers 
Club participation in the regional program. C. H. 


Jack” Berry, the lay vicar who is the outgoing pres- 
ident, shepherded both with the assistance of hard- 
working committer 

In the succession of officers, Warren L. Carlson, 


Wilson Jones Company, was elevated to the presidency 
to succeed Mr. Berry, who was named an honorary 
life member of the club. Melvin Sowell, Esterbrook 


Pen Company, advanced to the rank of first vice- 
president and Ear! Collins, Rockwell-Barnes Company, 
was elected second vice-president. 


L. C. “Larry” Goodhand, Oxford Filing Supply Com- 
pany, was re-elected as auditor and similar re-election 
came to Merrill Hasty, manufacturers’ representative, 
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HERE’S THE SAFE T HAS 






SH IT and 
you'll > IT 


The big double doors swing wide 
open to give free access to an interior that pro- 
vides a place for everything. Shown here is a 
typical arrangement of locker, letter files, legal 
files, card drawers and box drawers. There's prac- 
tically no limit to the variety of interior equip- 
ment which is available. Furnished in choice of 
1, 2 and 4-hour construction. The big burglar- 
resistive money chest is anchored in. 

For detailed description of this and 
other safes, money chests and combina- 


tion equipment in the H-H-M line, write 
for complete catalogue No. 490. 


Herring-Hall-Marvin Safe Co. 


HAMILTON, OHIO 





Main Offices and Factory in Hamilton, Ohic. 
Sales and Service Representatives in All 
Principal Cities. 
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Stamp Pad Business 


Whatever your 





you profit with 


1/) mail 


Sitanr 
STAMP Pan 
SIZE 2 


weerenteed For 160 000 Imeressions . A natural 


for Tie-in Sales 


Carter's Stamp Pads deserve the 





best rubber stamp ink. Carter's 
Rubber Stamp Inks are matchless 
for their brilliance and uniform 
performance. They are quick-dry- 
ing. will not cake on the pad, do 
not smear or offset. They come in 
five sparkling colors. Remember! 
These fine inks are designed to 
serve either Pump- Action or Foam 


Rubber pads. 
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is PRROVHTABALE BUSINESS 


customer’s choice, 
Carter’s Kn top-performance Stamp Pads 


L Carter’s Pump-Action Stamp Pads! 


4 sizes...5 brilliant colors 












Your customer may want the conventional pad. Most 
of them do. But with Carter’s, he'll be buying a pad 
that is more exclusive than conventional. For Carter's 
famous patented “pump-action” makes possible the 
Carter assurance— 100,000 sharp, brilliant impressions 
from every pad! Finest quality materials and func- 
tional design are brought together by Carter crafts- 
manship, to make this outstanding pad a fast seller 
—a leader in its field. 





rubber Stamp Pads! 
2 sizes ...5 brilliant colors 


Some of your customers will be intrigued 
with Foam Rubber pads. They'll buy the 
Carter pad that inks stamps with a gentle 
touch ... yet with every impression clear 
and crisp. They'll be delighted with the quiet feature 

. no banging to ink stamps. You'll find that it’s a 
fine stamp pad . . . another profitable item. 


So, whatever your customers’ preferences, you can 
cash in on this profitable business. Order now! Carry 
a full stock of Carter’s Pump-Action Stamp Pads and 
Carter’s Foam Rubber Stamp Pads. You'll be selling 
two of the finest stamp pads ever made. 


THE CARTER’S INK COMPANY 


CAMBRIDGE 42 @ BOSTON, MASSACHUSETTS 
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The Executive 





MODEL 66 


Everybodys A PROSPECT 


FOR A HARTER POSTURE CHAIR 


All office workers — from top executive on down — 
want comfort. And comfort is what they get in 
Harter posture chairs! Every model is designed to fit 

the job and is easily adjusted to fit the worker. 


Here are three posture chairs from Harter’s complete 
line. Model 66 for top executives features a broad 
seat and back which tilt in perfect synchronization for 
luxurious comfort. Model 63 is a smaller and 

armless version of the 66, ideal for semi-executives 
and assistant management workers. Its back tilts 

but the seat is rigid, and smaller than the 66. Model 
E-15R answers the business girl's need of a 

chair) with a rigid back to keep her firmly supported 
in healthful and efficient posture. 


Like all Harter posture chairs, these models have 
foam rubber cushions, attractive fabric or 
smooth-finish upholstery, long-lived steel construction. 
They are fully adjustable to the occupant’s 
requirements by means of simple hand-wheel & 
controls. Most important, these chairs have the 

quality which their name guarantees. 


W HARTER 


urcGois 1G AN 
postent cuaras « ° sveat CHAIRS 
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The Assistant 


MODEL 63 









~ 
a 


The Secretary 


MODEL E-I5R 





Harter posture chairs are nation- 
ally advertised every month in 
Business Week, Fortune, Newsweek, 
and U.S. News & World Report. 
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as corresponding secretary and Jack Guntrum, Eaton 
Paper Corporation, as secretary-treasurer. Ivan Cor- 
nelius, Northern States Envelope Company, was 
selected to assist Mr. Guntrum and Mr. Hasty was 
authorized to choose some assistants throughout the 
club area to aid him in correspondence column work 
with the trade journals 

Stanley Griebel, Yawman and Erbe Manufacturing 
Company, was again chosen as chairman of the golf 
activities. Larry Ackert, former Eaton Paper Corp. 
representative, now in California, was chosen as a life 
member 

The travelers authorized the 1952 officers to complete 
incorporation of the club 

Various NSOEA officers and convention visitors ad- 
dressed the annual meeting and a former president, 
Fred C. Schaefer, Sanford Ink Company, was delegated 
to continue his successful Northwest Mounties plan for 
boosting dealer attendance. Fred selected Mel Sowell 
to help him next year 


Head Tables in Profusion 

Three head tables graced the banquet for the North- 
west Travelers Club silver anniversary banquet, truly 
an outstanding event of the regional. Bill Gove proved 


a rapid-fire toastmaster in the introduction of the 
many former club presidents and district governors 
attending the affair which recalled the formation of 
the club at the St. Paul Athletic Club 25 years earlier 
under the direction of Sterley Jerue as governor of 


the 7th region 
The list of Travelers Club presidents and district 


governors is a recital! in itself of history and memories, 
therefore it is presented here: 
Travelers District 
Club Presidents Governors 
1925 A. J. Walker 
1926 Sterley Jerue 
1927 James T. Lace} Sterley Jerue 
1928 Fred C. Schaefer C. F. Cody 
1929 R. B. Valleau Frank Koch 
1930 R. C. Clarke J. O. Davis 
1931 Karl G. Kiese J. O. Davis 
1932 Harry L. Sho! H. Fall 
1933 Harry L. Short B. J. Bristoll 
1934 L. Ed Friedmann L. W. Hamm 
1935 H. H. Spurlock J. O. Popple 
1936 E. J. Mitchell Ed Hansen 
1937 S. L. Griebe! V. A. Hanson 
1938 H. S. Morga1 Willis Mohn 
1939 M. D. Hast A. Grayston 
1940 H. E. Coope J. S. Parrott 
1941 J. Ed Conlor Chas. M. Regan 
1942 Karl Castle Chas. M. Regan 
1943 L. C. Ackert C. F. Mixter 
1944 A. J. Nordstron Lyle D. Espe 
1945 A. J. Nordstron Lyle D. Espe 
1946 Geo. F. Hanso1 F. G. Kongsvik 
1947 W. E. Smith A. G. Kenworthy 
1948 Arnold E. Berglund Jas. E. Gaffaney 
1949 Ray L. Hammond Robert Jerue 
1950 Jack Guntrun Chas. R. Storey 
1951 C. H. Berry J. M. “Jay” Parrott 
Congratulation were read from fellow travelers 


clubs from the Atlantic to the Pacific and Don Sharpe, 
Reyburn Manufacturing Company, president of the 


Great Lakes Travelers Club, presented framed greet- 
ings from that organization 
Hear NSOEA Leaders 

It was an evening for brief glances backward into 
lub history, for greetings from NSOEA leaders, and 
general recognitior f the men who have been part 
and parcel of the industry in Minnesota, the Dakotas, 
Iowa and Wisconsin 

General Manager Burbank told of the value of 
travelers’ clubs to the industry. “Without personal 
agegrandizement ey have built in the light of service.” 
Lay Vicar C. H. “Jack” Berry, the retiring president, 
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CHECK 

OF SAFES - 
AND SAFEKEEPING 
EQUIPMENT 


— the equipment your store needs to offer 
a complete service to your customers. 





DOUBLE DOOR SAFES 





1, 2 and 4-hour fire-resistive construction 


SINGLE DOOR SAFES 


1, 2 and 4-hour fire-resistive construction 


MONEY CHESTS 


Bank-type circular door 








ENCASED MONEY CHESTS 


Heavy reinforced steel and concrete block 


CHESTS IN SAFES 


Money Chests Anchored in 
Single and Double Door Safes 


VAULT ENTRANCES 


Single and double door — 
1, 2, 4 and 6-hr. construction 


INSULATED RECORD FILES 


3 and 4 Drawer sizes 


ROTARY RECORD FILES 


Floor and desk models 


STEEL STORAGE FILES 


All popular sizes 











All these are in the famous Hall's line —- newly 
styled, in modern attractive finishes, and all 
bear the familiar eagle emblem, for many years 
the Hall's mark of quality in the safe field. 


Catalog and detailed 
information on request 


THE HALL’S , i 
SAFE CO., inc., 


808 — 10th St., WN. E. 
CANTON 5, OHIO 


Successor to The Hall's Safe Co., Cincinnati 


Nae 
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THE HOME OF QUALITY PARK ENVELOPES 


FACTS ano FANCIES 


By McGillicudy 


The other day | attended a clinic on advertising 
and selling and one word that kept 
cropping up on various charts and in the con- 
versation was . . “Merchandisability.” | 
looked it up later in the biggest dictionary | 
could find and, as | suspected, there is no such 
word listed. But the word is used, as a noun, 
indicating that a product has consumer appeal 
and is easily sold or merchandised. 

A number of years ago, a certain car 

manufacturer based an advertising cam- 

paign on one word . . . Dependability. 

At that time, there was no such word in 

the dictionaries but it is there 

teday. Some future dictionary may 

include the word “Merchandisability.” 
Whether there is such a word or not, it is a 
fact that Quality Park products have mer- 
chandisability. And it’s no secret why. First, 
Quality Products . . . second, Quality Service 

. .and third, Quality Packaging. That’s why 

Quality Park products have merchandisability, 
even though there is no such word. 

This time of year most folks are thinking 

about vacations. Before you leave on 

yours, be sure you have ample stocks 

of Quality Park products to keep your 

customers happy while you are away. 

It might be a good time to put out a 

special display of C-Pack envelopes... 

the handy box of 100 white envelopes 

(size No. 6% or No. 10) and suggest cus- 

tomers take a C-Pack on vacation so 

they will have envelopes at hand for 

writing friends back home. 
Remember this . . . Leatheroid Expanding Wal- 
lets, Vertical File Pockets, Blue Line Air Mail, 
Champion Clasp, Bankers Flap, Air Mail Ex- 
press, and ALL the other Quality Park products 
in nearly 400 styles, sizes, stocks and weights, 
have “merchandisability.” That means cus- 


tomer satisfaction and repeat business for you! 


SOLD THROUGH DEALERS ONLY 








Qaality IP 
Products 


CZ 


* General Office and Factory, Quality Park, St. Paul 4, Minnesota 
| % Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Ill. 
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received a Gideon Bible which is to be exchanged for 
a new modernized version of the Scriptures whey 
printing is completed. That personable gentleman dis~ 
closed why he is leaving the industry to enter the 
ministry, saying that he made this change because he 
“loved his family, this industry and private industry, 

. Private industry is dependent upon us folks main- 
taining strong moral foundations. In short, that is one! 
reason I have accepted this call.’’ 

Sterley Jerue, district governor who called the first] 
meeting of the Northwest Travelers Club, and Fred C, 
Schaefer, the second president, were among those wha 
addressed the banquet as did a former president of 
NSOEA, Zac Smith, who had crossed the Mason-Dixon 
Line to be present at the St. Paul regional. 

In menu, in decorations featured by the huge block 
of ice speaking out “25th Anniversary” and in billfold 
presentation to past presidents this was a banquet with 
splendid appointments and the St. Paul Hotel had @ 
large part in its success just as it did for the entire; 
convention. 

The banquet committee was Vic Lydon, R. B. Valleaul 
& Company, chairman; Ivan Cornelius, Northern 
States Envelope Company; Ed Stivers, Sanford Ink} 
Company, and Richard Kress, Wallace Pencil Company, 





New York Supply Corporation Opens Business 


Dealing in duplicating machines, stencils, ribbons 
and so forth, the Star Bright Duplicator Supply Corpo-9 
ration filed papers for incorporation in March. 

Capital stock was listed at 200 shares, no par value, 

The directors are Jasper J. O’Toole, 6780 223rd Plaza, 
Bayside, L. I.; Edward D. Bolton and Vernon Crawford,) 
both of 565 Fifth Ave., New York City—EEG 





UNITED STATES EXPORTS OF OFFICE: 
MACHINES, EQUIPMENT AND SUPPLIES 


Figures for January, 1952, Released in April, 1952, 
by the U. S. Department of Commerce 


(A breakdown by countries is available from the Foreign” 


Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C.) 
Quantity (Dollars) 
Net Value 
Machines Accounting Nondescriptive New 545 509607 
Machines Accounting Descriptive New 451 782442 
Machines Listing—Adding New 2335 422481 
Machines Calculating Non-Listing New 2310 688142 
Machines Accounting New, Etc., Nes. 2 800 
Machines Card Punching New 218 452591 
Machines Accounting Used Rebuilt, Etc. 284 70553 
Parts for Accounting Machine, Etc. 1340035 
Machines Addressing 207 93017 
Accessories & Parts Addressing Machines 84387 
Machines Duplicating Ex Lithographic Offset 642 93009 
Machines Duplicating Lithographing Offset 44 46641 
Parts for Duplicating Machines 65349 
Cash Registers New 743 263458 
Cash Registers Used Rebuilt 719 83285 
Parts for Cash Registers 285907 
Typewriters Standard New Electric 11548 1312712 
Typewriters Standard Electric Automatic New 381 95278 
Typewriters Portable New 6512 363275 
Typewriters Used Rebuilt Automatic 1072 54852 
Typewriters Nes. 35 19372 
Parts & Accessories for Typewriters 196287 
Staplers for Office 19636 50613 
Machines Dictating 375 85603 
Machines & Parts Mail Handling 42700 
Machines & Parts Check Handling 25903 
Office Machines & Parts Nes. 135158 
Mechanical Pencils All Materials (Doz.) 21057 94710 
Mechanical Pencil Parts................ 18093 
Pencils Ex. Mechanical Black Lead (Gr.) 33692 103187 
Pencils Ex. Mechanical Nes. (Gr.) 8756 41484 
Pencil Leads 42087 
Crayons 46079 
Fountain Pens Ball Type (Doz.) 25025 51031 
Fountain Pens Ex. Ball Type (Doz.) 57405 418361 
Ball Pen Refill ink Cartridges (Doz.) 5645 11175 
Fountain Pen & Ball Pen Points Nes. 105842 
Fountain Pen Points (Gr.) 11971 737% 
Carbon Steel Pen Points (Gr.) 8873 12641 
Desk Pen Sets 6505 19017 
Ink Writing 38916 
Ink Nes. 106571 
Carbon Paper 98739 86715 
Office Machine Ribbons Cloth Inked 42137 
Office Supplies Nes. ; 263965 
(Nes.—Not elsewhere specified) 
OFFICE APPLIANCES, June, 1952 




















for 
hen 
dis- 
the 
» he 
try. 
Lin- 
one 


irst 
1 C; 
who 

of 
xon 


ock 
fold 
vith 
da 
tire 


eau 


ern} 


Ink 
ny, 








COLORFUL 
DRAMATIC 


ILLUSTRATED BULLETINS 


AND CARDS ... THAT WILL BRING YOU 


BIGGER SALES... 
BIGGER PROFITS: 





NO MATTER WHOM You SELL 2 ee These 89 all-different two-color Illustrated Bulletins have 


eye-appealing artwork, catchy headlines, clever illustrations 


any kind of duplicating machine — ; 

2 Multilith. Davidson — you can sell them and they're printed on colored paper stock. Yes, here's 
y profitable promotional pieces! Every the newest quick-selling line in the stationery business today 
wner is a sure prospect . . . because It's a line that’s going to mean tremendous repeat orders 
etins and Cards can be used for sales and big money in your pocket! Find out how you can 
invitations, reminders, dealer's sales start cashing in on this big-profit line! Get your 89 FREE 

possible occasion or situation. The Samples and your complete Big-Profit Story at once! Mail 
tremendous! the Coupon right now! 


CABOT’S 


PROMOTIONAL AIDS, INC. 


411 S. Sangamon Street, Chicago 7, Ill 


8 8 8888 08880800 eee yeeEeEeEeEeEeEeEeEeEeeEeE—eE——E—————— 


Cabot’s Promotional Aids, Inc. 
411 S. Sangamon St. Dept. 0-6 
Chicago 7, Ill. 


Rush me those 89 FREE Bulletins and Cards 
with details about my big-profit wholesale 


prices. No obligation on my part, of course. 





GET THE 89 FREE SAMPLES 
AND YOUR BIG PROFIT Company_ giiciebiiatil 
STORY AT ONCE! Rene i os 


ety eae eae 
EEE SS Zone__ State 





USE THIS COUPON NOW! 
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wiltshire modern 
inspires customer 
confidence in the 
offices of the 
Guarantee Income 
Life Insurance Co. 


e An insurance company’s greatest asset is the 
confidence of its investors. To help create confidence in 
its company, the Guarantee Income Life Insurance Co., 
of Baton Rouge, La., has installed Wiltshire Modern 
wood office furniture in its offices. The solemn dignity 
of Wiltshire Modern, combined with streamlined mod- 
erness, makes it the most suitable furniture for any office. 

Imperial dealers—like the Standard Office 
Supply Co. Inc., of Baton Rouge who made the above 
installation—are realizing big profits with mass sales to 
large organizations. If you're not selling Imperial— 
Wiltshire Modern, Commerce, or Windsor wood office 
furniture—you are missing an opportunity for profit. 

We will be glad to send you complete informa- 
tion about all imperial lines and how you can increase 
your sales with them. Write today. 


Imperial wood office furniture is pre-sold monthly 
through large displays ads Office Appliances, Office 
Management, American Business, The Office, and The 
National Stationer. Key your sales efforts to tie in with 
this national promotion. 


Bonnppercial 
desk company 


EVANSVILLE 7, INDIANA 
MANUFACTURERS OF WOOD OFFICE FURNITURE 
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Penn-Mar-Va Travelers News Notes 


HARRY TEHAN, JR., CORRESPONDENT 
4617 ROSEDALE AVE., BETHESDA, MD. 

Regions No. 3 and No. 13 combine again this year 
for a joint meeting at Haddon Hall, Atlantic City. 
Opening on June 15 and continuing through June 17, 
the regions’ respective governors, Sam Rosendorf and 
Richard E. Wahrman, predict a record turnout. 

Penn-Mar-Va’s Bill McCully, entertainment chair- 
man, has lined up a program of entertainment that 
will be hard to beat 

> . 

PMV is planning two outings, one to have been held 
in late May at Bethesda Country Club, Md., the other 
in the Philadelphia area at a later date. 

> . * 

Mr. Ballantyne, owner of a store in Washington, 
D. C., is critically ill in hospital. Mrs. Johnson is han- 
dling the buying meantime 

7 . 7. 

Ben Johnson, formerly with Pound & Moore Com- 
pany, Charlotte, N. C., is now representing The Globe- 
Wernicke Co. in Maryland, Virginia and North Carolina. 

* a - 

Charles R. Richardson of Meyer & Thalheimer Com- 
pany in Baltimore celebrated 54 years in the business 
on April 17 


We are sorry to hear of the death, early in April, of 
Charles Fryling of that firm, in Sunbury, Pa. 
- > . 
Philadelphia Stationers are planning their annual 


outing to be held on June 27 at Oak Terrace Country 
Club 


. * * 
Bill Vogel, the Sengbusch man, is back on the job 
after an extended honeymoon. 
* * > 


Lester and Austin Pomerantz have added two sons to 
their family in a matter of minutes apart. 
* * > 
Tom Stagg and his wife recently returned from a 
vacation in Florida 


* > . 
Pel Valentine of Virginia Stationery Company, Rich- 
mond, Va., is a proud new papa. 
* * * 


Fire at Southern Stamp & Stationery, Richmond, Va., 
served as a reminder that insurance is a better bet 
than a gamble 

> * - 

Jim Pollard, the Texcel man, is leaving the industry 
to go into the candy business. 

> > > 

President Williams of the Everett Waddey Company, 
Richmond, died in March. 


> > > 
Bill Melvin of Newport News died late in March. 
+ - * 


Phil Walsh is replacing Mel Atkinson at the Mary- 

land Office Supply Company in Baltimore. 
7 > * 

Gil Major is to take over as vice-president and gen- 
eral manager at Stockett-Fiske Company in Wash- 
ington. He will be assisted by Harold Talman as sales 
manager and Ken Speer will handle the buying. 

* . 

The Math Leimkuhler Company of Baitimore has 

moved to the 400 block on E. Lombard St 


> > > 
Prickett Stationery Company of Harrisburg, Va., is 
moving to a new location on the main street. 
> > 7 


L. A. Sandin of that company, in Richmond, is on 
the sick list. 

Several of the PMV Travelers have attended the 
Fourth Region Convention, probably so that they can 
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FOR SELLING ME 
A GREGSON CHAIR! 


Gregson Arm Swivel Choir 
(No. 53) and companion Arm 
Choir (No. 51). Aveilable in 
solid ook in light, sofftone, or 
lime finishes; ond wolnut or 
mohogony finish on pecan. 
Upholstered in Tolex Plastic 
Lecthercloth, top-grain leather 
or buff lecther. 


A satisfied customer is a big asset . . . and you are sure 
of customer satisfaction with every Gregson chair you sell. 


GREGSON CHAIRS are handsomely styled in a variety 
of woods and finishes. There is one to fit the taste of your 
fastidious customer. 


GREGSON CHAIRS are comfortable. You can work all 
day long with a minimum of fatigue. 


GREGSON CHAIRS are top dollar values. A popular 
priced chair line that is smart, handsome and comfortable. 
Dollar for dollar, you can't offer a better buy. 


YES ... your customer will thank you for selling him a 
Gregson chair. 


DEALER INQUIRIES INVITED 





GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Choirs 
LIBERTY, NORTH CAROLINA 
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Oy: 
PROFITABLE SALE 
ith 





@ This new Accounting Board provides the 
medium of developing a real worth while 
volume of new business — and assures con- 
stant repeat orders. 


@ Multi-Rite is the modern method of han- 
dling Pay Rolls, Accounts Receivable and 
other Multiple Record Systems. Greater 
speed and accuracy is obtained because only 
one writing and one proof is required. 


@ This method saves as much as two thirds 
the clerical work normally required in the 
average size business. 


@ Exclusive Agencies are available to qual- 
ified dealers. Literature and full details may 
be had on request. 


Write for Complete Details Today. 


saeenih vhe ard. 


44-07 Twenty-First St. Long eo City 1 
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hear the speeches twice. Florida is such a tough 
deal in April. 
. > * 
Mark Kenna, the American Pencil guy, is off on q 
country-wide trip in the interests of his company. 
* 7 + 
Tri College bookstore at Richmond is to change over 
to state management from private operation. 
+: - * 


Sorry to learn that “Oppy” Carter of the Norfolk 
Stationery Company, Norfolk, is on the sick list again, 
* + * 

Central News Company in Philly is discussing a 


move sometime in the future. 
- * . 


* * 7 


Mr. McDairimid of Brown-McDairimid Company ip 
Staunton, Va., has bought out his partner and will 
continue the business. 


M. C. Lazarus Again Heads UJA Division 


Mortimor C. Lazarus, of M. C. Lazarus, Inc., New 
York City, has accepted the chairmanship of the Sta- 
tionery Division of the United Jewish Appeal of Greater 
New York for the sixth consecutive year. 

Mr. Lazarus, long active in UJA activities, has been 
the key figure in the industry’s UJA drives since 1947 
when the Division was organized. He has served ag 
chairman since that time. 

A meeting of other key members of the industry was 
called for Friday, April 18, at the New York UJA 
Building, 220 West 58th Street. Plans for the industry’s 
annual function and a variety of other problems con- 
nected with the campaign were considered. 

Noting that Israel is currently fighting for her eco- 
nomic life, Mr. Lazarus stressed that the new state’ 
difficulties stem from her open door immigration 
policy. “In less than four years Israel has doubled her 
population by admitting some 700,000 immigrants 
from all over the world,” the chairman declared. 

On the specific tasks UJA has set out to accomplish 
in 1952 Mr. Lazarus said: “Crowded into tent cities 
the newcomers must have housing. New agricultural 
settlements and work villages must be planned and 
built for the tent dwellers. We can appreciate the 
magnitude of that task. We must understand its 
urgency.” 

The United Jewish Appeal of Greater New York is 
the sole fund-raising agency in the metropolitan area 
for the United Israel Appeal; the Joint Distribution 
Committee (including ORT); United Service for New 
Americans and the New York Association for New 
Americans; American Jewish Congress, and the Na- 
tional Jewish Welfare Board. 








Pennies From Heaven 


“Something with which every merchant has to con- 
tend,” said Walter J. Grunning, president of Bernard 
& Grunning, New Orleans, La., “is the drifting away 
of many regular customers. Most of them have no 
animosity toward the store and it is our desire to 
retain them on our active list. A clever piece of mail 
which we sent out recently, brought back many cus- 
tomers and reactivated their accounts. 

“A card enclosed in an envelope with our address, 
bore the heading ‘Pennies from Heaven’ and in a slit 
at the top was placed a penny. The card continued, 
‘This penny from Bernard & Grunning is worth $1.00. 
We have not had the pleasure of charging your account 
for a long, long time. Present this card and penny at 





our store. It will be accepted as $1.00 on any purch 
of $10.00 or more. Cannot be applied on payment 
past buying.’ 

“Some thrifty people came in to take advantage 
the 10% discount, but the majority dropped in mere 
to comment on our unique reminder and to assure 
they would call on us when in need of any merchandist 
in our lines.”,—-WBS 
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ACE 














Ough ACE scouTt 





ACELINER 





STAPLING EQUIPMENT 


eco. ACE STAPLE 
REMOVER 





Dealers everywhere prefer to push th 


ACE STAPLES 
quality line. They know that it will give 


ehikticlaiiels more ellis more yea 





service .. that it will bring consistent 
profitable repeat business! 


ACE CLIPPER 











SOLD EXCLUSIVELY THROUGH DEALERS 





me ACE FASTENER CORPORATION + 3415 NORTH ASHLAND AVENUE + CHICAGO 






IN CANADA @ ACE FASTENER (CANADA) LTD., 1 NOTRE DAME ST., WEST MONTREAL 
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Boall-Beauing Casters 
reom NATIONAL LOCK... 


FOR BOTH WOOD AND METAL FURNITURE 


NATIONAL LOCK manufactures an extensive line lubricating, high impact material for use on car- 
of ruggedly constructed, ball bearing casters for pets, and molded Rubber wheels, having hard 
both wood and metal chairs and other office core and soft tread, fitted with oil impregnated 
furniture. Wheels are of molded Phenolic self- bearings, are designed for use on hard floors. 


If you are an original equipment manufacturer or jobber, write us. 
if you are a dealer, see your jobber. 


CASTERS FOR WOOD CHAIRS 


PLATE TYPE GRIP NECK TYPE 













Plate type casters offer threaded axle with nut (stand- service. Grip neck type provides same double race 
ard) or riveted type. Have full double ball race con- ball bearings. Selection of sockets, depending on speci- 
struction for free swiveling action and troublefree fic application. National Lock has whatever you need. 


FURNITURE GLIDE CASTERS FOR METAL CHAIRS 
LEG EQUALIZERS 


Awan 


 < 
-_ 


| 
4 
het a 


i Zelmtrt Mem -iiclMeslelieMelleMil-ticlMelal@- Mitac Meu tt 
NATIONAL LOCK double race ball bearing casters 
have top bearing point, which centers caster in grip 








suvnensunnnenenntl” 


favorvnne ~~ 


“SPOOR DOPE NEE t eee net 
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( 
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~. 
~ 
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Here are leg glides and leg equalizers designed for 
most any piece of office furniture. Let us figure on your 


ire | 2 ing. 
Petri cke oc gee Ovying socket for easy swiveling. Standard bolt and nut re- 


movable axle or riveted type... whichever you prefer. 


DISTINCTIVE HARDWARE... ALL FROM ] SOURCE 


HANDLES, LOCKS, LABEL HOLDERS, CASTERS, LOCKER HOOKS, HINGES, LIFT 
HANDLES...EVERYTHING FOR OFFICE APPLIANCES 


NATIONAL LOCK COMPANY 


ROCKFORD e ILLINOIS 
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News Notes from NSOEA District No. 4 


g. E. HILBURN, CORRESPONDENT 
19 HASELL ST., CHARLESTON, S. C. 

Comes now good news from Spartanburg, S.C., Cal- 
houn Office Supply to be specific. The Winston Pettits 
are the proud parents of a brand new baby girl, name 
of Sarah Jean. Congrats Winston and hang on to 
that seegar for me 

> . 

Tommy Tompkins, one of my able and hard-working 
news gatherers and the ONLY one to come through 
this month with any assistance, tells me he now has 
the Samuel Ward line and C. & A. Richards line. Both 
are Boston firms were handled for many many 
years by Larry Damon. 

> > 7 

Understand that Karl Swart, manager of Harper 
Bros.’ Spartanburg branch, recently spent some time 
in a hospital for some kind of an operation but is now 
up and about. Hope everything came out O.K., Karl. 

. > > 

Another candidate for the “sick, lame or could be 
lazy’ column, is Charlie (Cat) Ray, Raleigh Office 
Supply Company. It seems that “Cat” decided he 
needed a long rest so he claimed the “flu” had him and 
stayed home for a spell 

Alex Brock pinch hit during his absence but “Curly” 
got to worrying so much “Cat” decided to call it a 
week and came on back. Could be “Cat’s” absence had 
something to do with Jimmy’s deciding to give up 
some of his many civic duties. He had a hand in just 
about everything Raleigh did and always came through 
with a top-flight 


the American Pencil representative 
in Georgia and Florida, is moving up to Pittsburgh, Pa.., 
territory and is being succeeded by Gordon Douglas of 
Dallas, now of Jacksonville. Gordon will cover Florida 


George Johnson, 


and Georgia up to Atlanta. Pless Huggins will cover 
Atlanta, as well Alabama and Mississippi. 
* > os 


Checked on Hines McWaters, Columbia, S.C., and 
learned from the “missus” that he is still in Korea but 
is expected to come home some time in the fall. 

> > > 
follows “Fatso” around all the 
time should take up with Bob Peacock, S. P. Richard’s 
Florida boy. Bob and Marty welcomed in their “first” 
on March 28, a girl weighing in at over 9 pounds. Joe 
E. Brown’s grin is a piker compared to Bob’s and but- 


That chicken 


tons just plain wo! stay on. 
. 6 6 
Ivan Allen-Marshall, Atlanta dispensers of any- 
thing for an office, are expanding again. On May 16 
they will open a new branch in Columbia, Ga., at 442 
2nd Ave. The new ‘e will measure 25 x 120 feet and 
go up three floo1 At this writing the manager had 


not been named. The “top brass” hasn’t okayed this 
yet but it appear ertain that they have completed 
still another ‘dea bought out Bill King, Office 
Equipment Com, Greenville, S.C. I understand 
Bill is to continue manager. 

Was very glad to hear that Clark Evans, Office 
Equipment Co., Tampa, Fla., is back in the driver’s 
seat again 

> > 

Anybody that hear that big “splash” down at 
the St. Pete convention was deef in both ears. Said 
splash was caused by the announcement of Bainbridge- 


Kimpton & Haupt new Charleston, S.C., branch, 
Bainbridge-Southern, Inc., 19 Hasell St 

Wm. J. (Bill) Schroeder is vice-president and gen- 
eral manager. Elton Johnson is Bill’s right hand man 
and “ye olde scribe Ralph Hilburn, formerly with 


The Bates Mfg. Con pany, is to cover the Carolinas, 
Virginia and Ea Tennessee. I will move from 
Atlanta to Gree! ro, N.C., which will place me in the 
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Demonstrate the EXTRA 
VALUE features—show the 
precision results. RONEO 
quality and the low RONEO 
price are on your sales 
force. 






Roneo sells 
for almost 





PRINTING PRESS PRECISION 


RONEO multi-color press precision means 
savings. Reduces paper loss to a minimum 
and reproduction quality is worth raving 
about. For 2-color duplicating, RONEO 
cannot be matched. Colors strike in per- 
fectly. Demonstrate RONEO precision color 
work and watch sales rise. 


@ TOP-END STENCIL RELEASE 
@ LEAK-PROOF CYLINDER 

@ ECONOMY OPERATION 

@ 20 SEC. COLOR CHANGE 
@ STREAMLINED DESIGN 


CALL 
Ci 5-6940 





145 W. 57th ST. @ 


NEW YORK 19, N. Y. 





e NEW CGenuin 6 






















Already appearing in 
HOLIDAY 

HOUSE BEAUTIFUL 
) HOUSE & GARDEN 
| D.A.C. NEWS 
TOWN & COUNTRY 





This is the tag that is beyond price on 
every piece of fine leather-upholstered 
furniture that you show and sell. It is 
the tag of the genuine . . . the tag of 
luxury ... the tag of service, for it gives 
the simple, easy directions for the care , 
of Genuine Upholstery Leather that it a] oe ords t 
may return years of wear and satisfac- A 

t) 
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tion to your customers. 
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ypHoustery JEUMMEP 
ADVERTISING CAMPAIGN 

























Now adding THE SATURDAY EVENING POST 
Now adding THE NEW YORKER 
Now adding TIME 


to the 1952 schedule for the promotion of GENUINE UPHOLSTERY LEATHER for car... office... home 


» {4 











INCREASE of 5,991,810 readers-buyers EACH MONTH a sum total of 43,227,100 
-page, full-color selling messages for Genuine Upholstery Leather from May through 

ktober. @ Here is readership @ Here is buyership—the greatest readership- 
e wyership that you have ever had in support of your showing and selling of fine office furniture. 





. 
oe 
\* 


ui 








Wve are telling more prospects of yours—leaders in business, 
fy Paustry, che professions—that Genuine U pholstery Leather MAGAZINE CIRCULATION = MAY wy = AUG. SEPT. OCT. 
y tslords them the luxury they seek « the color they like « the SAT. EVE.POST 3,994,969 29th 26th 24th 2Ist 18th 15th 
stinction they enjoy «the durability that pays off in TIME 1,651,372 22nd 19th 17th 14th T1th 8th 
jer wear with simple care. NEW YORKER 345,469 22nd 26th 24th 21st 18th 15th 
. HOLIDAY 794,455 20th 20th 20th 20th 
nuine Upholstery Leather is one of the best salesmen you can 
mploy, in Genuine Leather- upholstered furniture lifts the HOUSE BEAUTIFUL 583,060 21st 20th 19th 22nd 
Maracter and quality of your service to your customers... HOUSE & GARDEN 372,346 20th 20th 20th 20th 
_ makes every office you furnish a recommendation of your organi- TOWNE COUNTRY 64,085 31st 31st 30th 93st 
§ @ution. D. A. C. NEWS 5,114 Sth 5th 5th 5th 
le Here are the newsstand dates for this Leather-for- You, Leather- maths you Gauten nenandinitne ae, eo 
a. All Campaign. greater satisfaction that every sale of Genuine Leather-upholstered furniture affords. 














THE UPHOLSTERY LEATHER GROUP ~ Tanners’ Council of America « 141 East 44th St., New York 17 


fawicon Leather Manufacturing Nework, N. J. « The Ashtabula Hide & Leather Co., Ashtabula, Ohio « Blanchard Bro. & lane, Nework, N. J. ¢ Eagle-Ottawa leother Co., Grand Haven, Michigon 
arden Stote Tanning Inc., Pine Grove, Pa. « The lockawanne leather Co., Hackettstown, N. J. © Radel Leather Manufacturing Co., Newark, N. J. 
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When You Sell 


SPONGE RUBBER 
& 
S 
= 
= 


every time... 


Speed-Mo Sponge Rubber Stamp Pads guarantee 
so easy to use . 


and fast turnover—Write today for further f 


making details. 


RIVET- (3 MANUFACTURING 











Your Customers will get a 


— 


Good Impression 






SHARP, CLEAR IMPRESSIONS 


at the lightest touch! 


customer satisfaction because they’re so clean . 
. so long-wearing. Cash in on this 


customer preference—sell the line of liberal discounts 


srofit 





tn Canada, for pt information, write 
Bossence & Co., 429 Main St., West, Hamilton, Canada 
701 MAIN STREET ° ORANGE, MASSACHUSETTS 





exact center of my territory. The new “operation” is 

set up and will be ready to serve our many friends 

and customers on May 1. 
7. * 

You boys and gals who swing a golf club now and 
then but didn’t get in the golfing “fracas” at the con- 
vention must have wished you had when that long line 
formed to receive prizes. 

Red Long, Long Office Supply Company, Miami, 
walked off with first prize with a low gross of 78. Red’s 
prize was a beautiful silver trophy, donated by The 
Vinoy Park Hotel, and will be played for each year 
until some golfer wins it three times. He, or she, then 
has permanent possession. 

Cosmo Williams, Williams Stationery, Sarasota, Fla., 
was pushing Red awfully close with a loss gross of 79, 
Another first of the convention was the awarding of 
four beautiful fishing prizes. Henry Clark, Corry- 
Jamestown, won first prize, a deep sea rod, for the 
biggest fish; Russ Fitzgerald was next with a glass 
casting rod; Lou Mann came in next for a fresh water 
reel and Joe Rosolio, Thomasville, Ga., got the deep 
sea reel for the most fish. Geo. Slater, the manufac- 
turers’ representative, missed his rabbit this year but 
ole “blow hard” had his fun blowing up all them 
balloons for the travelers’ party. 

* 


- - 

















































Red Long was practically “speechless” at the con- 
vention due to a throat infection and shortly after 
returning to Miami had an operation which I under- 
stand turned out well and he is now back home and 
getting along fine. Our best wishes are with you, Red, 

” “ = 

I could start a first class “war” with them Texag 
“braggarts” by mentioning that the 4th District at- 
tendance was 552, not counting the kids, against their 
508, but in view of the fact we already have enough 
“wars” on the fire I won’t even mention it. 

. +. * 


It was with considerable shock that I received word 
of the death of A. Jarratt Taylor, manager of the 
Stationery department at S. C. Toof’s, Memphis 


- - - 


Austin Robbins, head man at Carolina Office Equip- 
ment Company, Rocky Mount, N.C., was rushed to the 
hospital on May 21 with a busted appendix but, accord- 
ing to Gene DuLaney, the operation was a complete 
success. 

Alabama Stationery Company, Mobile, had a “hot 
time in the old store” recently when the restaurant 
next door was destroyed by fire. It broke through inte 
their store, doing considerable damage to the ground 
floor. It is to be completely redecorated, according 
to Mr. Duval. 


o * * 


Ken Miller, manufacturers’ representative, tells mé 
that Karl Ponder has opened a new office supply store 
at 1608 S.W. 8th St., Miami, and is to travel under thé 
name of Trail Stationers. 

. * = 


Still another new one in Miami. On May 15 Mr. and 
Mrs. J. F. Dussault will open the Dussault Art & Sta- 
tionery Supply Company at 5830 Sunset Drive, South 
Miami, Fla. They will specialize in art supplies and 
office supplies. 

. + - 

Next time any of you travelers are in Pound 
Moore’s, Charlotte, ask Geo. Moore and Bivens Cadd 
for the details on what happened to Mr. Moore’s neW 
overcoat last winter. Itzaduzy according to the col 


umnist, Gus Travis. 
. > = 


Huncan Dines Again 


Charleston, S.C., has always ranked pretty low on m 
“good places to eat” score card, but during my current 
stay here I’ve done some looking about and came 
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MODEL 201 


Popular because it con be used for adding and n 


CASH REGISTERS 


hed designed to protect 
every business transaction in- | 


—_— 


MODEL 201A Upright Service Station Mode! 
Brand New .. . has ail the famous R. C. Allen pro 
fective features. Especially designed for operators 
who prefer the upright type cash register 





as cy |, 


NOW is the time! 


Service Stations do their peak volume 
during the summer months. Get your 

share of cash register sales NOW! 
MODEL 511 


R. C.Allen 
Protects both stock and money. Designates merchan 


 - Seles Business Machines, Inc 
as , + 


locked in totals of gallons of gos sold as we 


money volves. Handles cash ond charge sales, re ~ 
ceived on account and paid out transactions 680 Front Avenue, N.W. Grand Rapids, Michigan 











I OR LORY ie a i MT 









Vt ttans IS 2 
% ’ tee 0 49, 3 oS, 40, 43 39 


MODEL 611 


(Six carriage 
widths available) 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, N.W. Grand Rapids, Michigan 












, leas estaurant—naw, it ain’t Henry’s 
hat will satis nybody’s taste buds. 

It Everett’s Restaurant, down at 172 Cannon St. 
Cannon is the hway coming into Charleston from 
Sav ha st a few blocks beyond the Ashley 
Riv ridge town. Chef Wm. Dea’s specialty 
is “she crab” soup and I’ll guarantee it is really some- 

Everett’s col ete menu, without an exception so 

al I have been able to find, is prepared and served 
1S y few re irants can do. Nothing but the best 
f is are and chef Deas’ reputation is far 
lu By all mea try Everett’s once and if you are 
us pleased as I was you will do as I did and Say, 
Eureka I have | ind | 





Minnesota & Mining Announces Appointments 
Four mana appointments have been made by 


Minnesota Mini & Manufacturing Company, three 
of them in tay ivisions of the firm. 

Dr. Charles W. Walton has been named general man- 
ager of the adl es and coatings divisions, succeed- 
ing Louis F. Ws 1 of Detroit, who was recently made 
executive vice-president in charge of all 3M tape oper- 
ation 

Dr. Walton 3M in 1947 as assistant to R. P. 
Carlton, now president of the company. In 1948 he 
organized and became general manager of the com- 
pany’s new pl division. 

A graduate of t University of Michigan, Dr. Walton 
headed a tech o-ordinating group in the Good- 
year Rubber C ’ during World War II to facili- 
tate the flow nformation on synthetic rubber 
problems 

The three ippointments announced were those 
of C. C. Smith, William E. Zimmerman and Bernard 
W. Lueck 

Mr. Smith heads the cellophane tape divi- 
sion, joined the rm in 1928. In 1936 he became 
eastern sales 1 er and in 1941 became sales man- 
ager. In 1949 was named general sales manager, 
all the appointments being in the cellophane tape 
division 


ilesman in 1938, Mr. Zimmerman went 
ivision sales manager for cellophane 
1944. He returned to St. Paul in 1944 


Starting as a 
to Buffalo as 
tape products i! 


to head tape sal industrial trades. In 1950 he was 
named sales manager for general tape lines. 

Mr. Lueck the organization as assistant to the 
advertising manager in 1935. He became a sales en- 
gineer in 1936 ng with electrical tapes. He was 
made product nager for paper tapes and sandblast 
stencil in 1946 in 1948 was made merchandising 
manager of the paper tape division. 





Charles Schreiber Appointed Sales Manager 


Ralph Robinson, president of Yawman and Erbe 
Manufacturing Company, announced the appointment 


of Charles W. Schreiber to the post of general sales 
































Cc. W. Schreiber 





















Manager. Mr 
Smith as exe: 
ganization 
Originally i 
Company, Mr. S 
Manager of the 
quarter 
years ago he 
Sales manage! 


hreiber succeeds the late Hugh L 
head of the company’s sales or- 


ited with the Western Electric 
eiber joined “Y and E” in 1927 as 
tional accounts division with head- 
pany’s New York City offices. Three 
ransferred to Rochester as assistant 
er Mr. Smith 


sin the 
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THE NEWEST... 


OF A BRAND NEW LINE OF 
FINE OFFICE EQUIPMENT 


Watch us! Lots more coming! 


NUMBER 1535 


QORAWER 
FILE 
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FLAN 


eight 


be securely 


plus 


standard c« 


Arranged in th 


they 


erve 


ture steel. 
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ALL 


a flush 


inter 


base 
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economic 


dual purpose 


or becoming dogeared. 


bearing rollers. 


Gray Baked Enamel Finish. 
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1. Constructed of heavy gauge, electrically welded furni- 


2. Each drawer equipped with rear hood and front 
compressor to prevent contents from curling, creasing 


3. Each drawer glides smoothly and easily on six ball- 
4. A lifetime of carefree service is assured... Green or 
WRITE US FOR COMPLETE DETAILS ... Learn how you can 

sell a really High Grade, Top Quality 


Biveprint Cabinet at a price 
that defies competition. 








PROFITS MAKE A VERTICAL CLIMB 
WHEN YOU SELL 
ATLAS VERTICAL FILES 


ATLAS DELUXE 


For 300 offset plates, x-ray films, blue- 
prints or 500 stencils the DeLuxe is one 
of the many vertical filing cabinets man- 
ufactured by Atlas. Constructed of heavy 
gauge steel with ball-bearing casters, 
locking stop arms, piano hinge and sepa- 
rate hanger frame. Available in three 
sizes to accommodate the three widths 
of Atlas hangers. May be equipped with 
DSH, SH series, PSC series or GRIPDEX 


series hangers. 


DeLuxe Model 

25"" high, 13"' wide, 26" deep. 

B Deluxe Mode! 

25"' high, 15!/."" wide, 26" deep. 
C Deluxe Mode! 

25"' high, 24'/."' wide, 26" deep 















Pa —_ 


JUMBO MODEL 


The two drawer upright Jumbo 
has an outer case constructed of 
extra heavy gauge steel. The two 
drawers are equipped with ball- 
bearing suspensions and a sepa- 
rate frame of heavy gauge steel 
with smooth runners on which the 
hangers glide. Capacity — 1400 
stencils, 700 to 1400 offset plates 
or masters. 





RTE AT ST 2 


ATLAS HANGERS 
FOR EVERY VERTICAL FILING NEED 


DSH Hangers for stencils. 

PSC Hangers for x-ray films, 
blueprints, stencils in file folders, 
etc. 


SH Hangers for offset plates. 


GRIPDEX Hangers for group 
and specialty filing. 


Write for illustrated literature on the complete line 


“4 ATLAS 





STENCIL FILES COMPANY 
° OHIO 


1662 E. 118TH ST. 


STREET ADDRESS + 
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News Notes from District No. 5 


FLOYD E. ZINKHON, CORRESPONDENT 
6740 ELWYNNE DR., CINCINNATI 36, OHIO 


Governor nominee Sidney Butterfield is starting 
early on his job to make District No. 5 bigger and bet- 
ter. A meeting was held with Sidney, Governor Pat 
O’Conner and Lieut. Governor A. J. Gunderson recently 
in which plans were formulated for an active campaign 
to obtain members for the NSOEA. Sidney intends 
contacting at an early date each of the newly-nomi- 
nated lieutenant governors to obtain their support in 
this activity. 

o ” * 

Governor Pat. O’Conner (That Ol’ Rebel) was spot- 
ted in Yankeeland May 12 attending the Michigan 
Stationers Club meeting in Lansing, Mich. They tell 
me President Ray Lewis had a very fine turn out and 
a good program. The meeting was held at the Hotel 
Olds. 

Do you fellows know why District four had a good 
meeting in Florida? Here is the answer: Pat had as his 
guest in Louisville Governor Allen Cammack. I sus- 
pect he did some “Gestapoing.” ’Fess up, Allen 

- * * 
CLEVELAND REPORTS: (“Pat” Patterson, Speed Prod- 
ucts Company) 

The Cleveland Chapter of the Fifth District Travelers 
Club will hold its annual golf party on June 26 at the 
Chagrin Valley Golf Club. Bert Johnson of Eaton 
Paper, is general chairman of this shindig. His com- 
mittees are as follows: 

Prizes: Harry Howard, 3 M Company (I can’t spell 
Minnesota). 

Golf Tournament: Jim Crell, Taylor Chair Company. 

Finance: W. J. “Dixie” Carroll, Eberhard Faber Com- 
pany; W. C. “Bud” Niesen, Wilson Jones Company, and 
Earl J. Maule, Reyburn Manufacturing Company. 

Publicity: M. G. “Pat” Patterson, Speed Products. 

All dealers and travelers are invited to this affair. 
Tee off time 2:00 P.M. 

The dinner will start at 7:00 p.m 
date, June 26. 


Don't forget the 


- . - 


The West Virginia Office Equipment Dealers Associa- 
tion held its quarterly meeting and banquet at the 
Greystone Hotel in Charleston on April 26. Vince Scott, 
Rose City Press, Inc., of Charleston, presided over the 
very interesting meeting. Speaker was Harry McCor- 
mick of Central Ohio Paper, Columbus, Ohio. 

The summer meeting, to be held August 2, will be a 
humdinger. It will take place in one of the loveliest 
spots in West Virginia. Hanley Morgan, Morgans, Inc., 
Huntington, graciously offered the use of his farm for 
this affair. I am told this is really one of the garden 
spots of West Virginia. 

Arrangements are being made for a golf session 
Friday, August 1. Some of my spies tell me our good 
friend Doris Dalton of Morgans, is dreaming up a cock- 
tail party for this event. Keep dreaming Doris, it 
sounds wonderful. More on this later. 

. . . 

We are glad to hear that Tom Bateman of Copco, 
Charleston branch, is well on the way to complete 
recovery from his recent illness 

> a * 
DETROIT AND MICHIGAN NOTES: (John Wakeland, 
Esterbrook Pen) 

The Detroit chapter held its April meeting at Carl's 

Chop House on April 7, with Scott Purvis of Dixon 
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Today’s Best Buy! NEW-LC 
on All-White Paper 
Body Register Form: 





O 






Dery 


PRICES 


——— 


x gi" Stapigerd 


,_. 


Ff. the Hano Standard Body Autographic Register 


Form in either duplicate or triplicate sets in the popular 5%” x 


81%” size with printed headings at the lowest prices ever. 


DUPLICATE SETS TRIPLICATE SETS 
5M 32.20 5M 39.05 
10M 61.05 10M 67.90 


Same prices apply for Hano Standard Automotive Forms. 


Standard Body and Standard Automotive Register Forms are available in the related 


colors of white, canary, and pink at low prices, too. 





You can “lock-up” a copy of your 
records with the Hano HR-58 Register 

5M sets of triplicate standard 
forms and the Register for $76.00 
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TRIPLICATE SETS 
5M 56.80 
10M 91.45 


Here Are Package Deals That Sell! 


5,000 sets of All-White 514” x 81%” Standard Body Forms, 
made up in triplicate, with Customer's copy in the heading, 
PLUS a Hano Porta-Pak Register to fit, at a suggested retai! 
price of $47.00, or with a Hano All-Aluminum Portable 
the same package has a sug- 
gested retail price of $56.00. 








PHILIP 


INC. 


HOLYOKE, MASSACHUSETTS 
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Precision Locked 
STANDARD HEAVY DUTY OFFICE STAPLER 


Preferred in 
modern offices 
everywhere 


<n 





ae ARROW FASTENER COMPANY, /[NC. 


Ss 
AS ONE JUNIUS STREET, BROOKLYN 12. N.Y. 
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Pencil, presiding. A good turnout is reported. Guest 
was Art Driggs, Yates Office Supply. 
* aa > 


Nestor’s Office Supply of Detroit has opened a new 

warehouse at 14325 E. Warren. 
* . - 

Laur’s Office Supply, Detroit, will move to new and 

larger quarters at 16321 E. Warren. 
* - * 

The Coldwater Office Supply, Coldwater, Mich., 
changed hands April 1. The new owner is Williard 
Couillard, who was with the J. L. Hudson Company, of 
Detrolt 

is + . 

We would like to express our sympathy to Walter 
Klimas of the Typewriter Service Company, Detroit, 
who lost his wife 

e . * 

Tom Emery has announced that Jack Brown will 
take over the buying duties of The Lynn B. Emery 
Company 

a . * 

Our good friend Scott Purvis of Joseph Dixon Cruci- 
ble Company, has been honored by the Empire State 
Travelers Club for his untiring efforts in promoting 
the club when he lived in the East. 

* 7 om 

The Michigan Stationers and Travelers annual golf 
party will be held July 31, at the Glen Oaks Country 
Club. Make your plans now to be there. Will have 
more details next issue. 

> 7 ~ 

New boy in the district. Russ King, formerly of 
Decker’s in Evansville, Ind., has joined the sales staff 
of Central Ohio Paper Company and will work out of 
the Indianapolis branch. Welcome to the ranks, Russ. 

* i + 

Harry (Call me Joe) Dick, the genial buyer and part- 
ner of Redeker and Dick of Cincinnati, really went 
overboard the other day and had a new watering 
trough installed. What’s he going to do for ice this 
summer? 

> . a 

The final meeting to make arrangements for the 
Cincinnati annual golf party was held May 3. What a 
turn out. The fellows here in Cincinnati really get on 
the ball and show up at these luncheons. I don’t know 
what will happen if any more show up. We will prob- 
ably have to get larger place. Thanks fellows, we 
appreciate your co-operation. 

This event in Cincinnati is really top drawer when it 
omes to a good time, so try to make it. Remember 
Tuesday, June 10, the Maketewah Country Club, 
located on routes 25 and 42 coming into Cincinnati, or 
maybe some of you fellows know it as Reading Road. 
If you fly your own plane let us know and we will have 
acar to meet you. You can land at Blue Ash or Lunkon 
airport. We will be looking for you. 

* * » 

C. W. Roth of Dayton is expected to leave the hos- 
pital by the time you read this. Mrs. Roth reports he 
is doing very well and complete recovery is assured. 
We are all glad to hear this news I am sure. 

Bob Schudder, that lovable character of Roths, in 
Dayton, had an emergency appendix operation last 
week. He will leave the hospital as we write this. They 
tell me he had the nurses running in circles. I wonder 
who ran the Whitfield Brass and Iron Company while 


he was laid up. Could it have been Walt Fischer? 
> > > 
Good news for the fellows who make Toledo, Ohio. 


Ray Mougey, the genial manager of the Secor Hotel, 
will always have a room for the members of the Fifth 
District Travelers Club if you let him have at least one 
day’s notice and mention the club. Ray has done a 
fine job of renovating the rooms and they are large, 
clean and cool. Quite a lot of the fellows think the 
Secor is the top hotel in Toledo, and we are inclined 
to agree with them. Try it the next time you are there. 
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Model 6-6-0 
Full keyboard 
odd 99 


s 9,999. 
Totals 99,999.99 


Model 7-6-0 


YOUR CHOICE 
OF KEYBOARDS 
9-column total 
also available 


Add the VICTOR Champion 
Line Now, and... 


YOU ADD... the same national advertised models 
featured in Saturday Evening Post, Pathfinder, 
Country Gentleman, and other leading magazines 
and newspapers throughout the United States. 


YOU ADD ... a popular low-priced line of pre- 
cision-built adding machines now in use by thou- 
sands of stores, offices, professional men, and other 
businesses. 


YOU ADD... a line of adding machines which 
offers your customers a choice of full key or 10 key 
keyboards. 


ACT NO 


VICTOR ADDING MACHINE CO. 
Chicago 18, Illinois 

World's largest exclusive manufacturers 

of adding machines. Now in our 33rd year. 


FOR MORE INFORMATION ON THIS 
PROFIT-MAKING OPPORTUNITY 
WRITE, WIRE OR CALL TODAY! 







- — masa es a es i a eee i I i 8 EE el 
[ VICTOR ADDING MACHINE CO., Chicago 18, ill. Dept. O. A.-652 | 
1 am interested in the new Victor Champion line of adding machines. 

! Please send details to: j 
| Name : — — 1 — | 
| | es : — | 
| | eee 
, Territory where | am now selling :.... ' pares * 


a ee 
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fabulous Ceating 
(Comfort 


* high-style 


a ei 


» Ba tough-built 
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* super-value 


METAL-LUX 
CLERICAL POSTURE CHAIRS 


MILWAUKEE METAL-LUX is a Solid selling 
success. Trade and users alike take to 
METAL-LUX functional design and matchless 

high-styling. Add out-of-this-world 
posture seating comfort, dreadnaught 
construction, surprisingly low cost—and 
you have the kind of metal chair value that 
sells. If you haven't yet shared in METAL-LUX 
profits, get the full details now 


Send for complete descriptive literature 


MILWAUKEE METAL FURNITURE COMPANY 
120 S. La Salle Street, Chicago 3, Illinois 
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In and Around Eighth Region 
with Midwest Travelers 


BY E. J. MITCHELL, CORRESPONDENT 
329 BELT AVE., ST. LOUIS 12, MO. 


The Stationers Association of Greater St. Louis meg 
April 16 for its regular monthly dinner and evenin 
meeting. All of the 1951 officers were unanimously r 
elected, including President Alex J. Bartens, Shallcro 
Printing & Stationery Co.; Vice-President Louis Bla 
Blair Office Supply Co., Secretary Chester A. Kennedy, 
Wm. J. Kennedy Stationery Co.; Treasurer Bob Burk- 
hart, Miller Printing & Engraving Co., and Herb Bus- 
chart, Buschart Bros. Printing Company, member of 
executive committee. Mr. Bartens has since reappoint- 
ed all of his 1951 standing committees to continue 
through the current year. 

It was further decided to hold a spring party for 
members and wives, but time and place are to be an- 
nounced later. 

The Palace Office Supply Co., Tulsa, Okla., held a 
formal opening of its newly-remodeled store at 611-613 
South Boston St., on April 3. 

Many of the firm’s suppliers were represented at a 
“family dinner” given by George Constantine, president 
of the firm, honoring the Palace personnel, their fam- 
ilies, the travelers, and the architects and contractors 
responsible for the remodeling 

Many Palace employees have long service records, 
including Maude Barnes, 35 years; Floyd J. Thomas, 33 
years; Fred Morganstern, 31 years; George Highfill, 30 
years; Harry M. Jackson, 30 years, and Felix Salles, 29 
years. Although he may not be remembered by many 
of the foregoing, your correspondent was a Palace 
employee in 1917 and retains many memories of that 
connection. 


* » * 


Great news recently reached us of the election at the 
District No. 9 NSOEA meeting in Dallas of our own Art 
Pfister to the presidency of Texas Travelers Club 
Hearty congratulations to the Texas Travelers on their 
sound judgment. Art is Smead Manufacturing Com- 
pany representative and past president of Midwest 
Travelers Club. Herb Walsh of Ace Fastener Corpora- 
tion was reported as one of the many travelers to at- 
tend the Palace Office Supply Company formal open- 
ing, as was Dan MacDougall, Stationers Loose Leaf 
Company. 

> * ” 

A recent announcement by Cramer Chair Company, 
Kansas City, states that our old and valued friend 
George Desmond will present its line to the dealers of 
Kansas and Missouri and surrounding territory 


* * 


Fred Pitt, manufacturers’ representative of Kansas 
City, Mo., “reported in” by telephone while in St. Louis 
in late April, stating business was going along very 
fine, but he misses his new home near Kansas City 
when on his long trips. Fred built a beautiful home on 
large acreage which he has been landscaping and gar- 
dening during his time between business trips 


* . > 


Paul S. Baird of the Kansas City, Mo., stationery 
firm of Geo. E. Baird & Son, recently announced his 
firm’s purchase of the office supply inventory of The 
Drexel Company, Kansas City, Kan., which was moved 
to the Baird company warehouse. The Drexel Company 
will continue the sale of office equipment at its old 
address. No management or personnel changes were 
contemplated by The Drexel Company 


* + 


CORRECTION 

A recent issue stated that Vincent V. Messer had 
been made vice-president of Schooley Printing & Sta- 
tionery Company, Kansas City, Mo. This should have 
read that Mr. Messer was appointed assistant to the 
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“Increase dollar profits 35%-60% during 


Apsco’s giant back-to-school promotion | 






Trade-up sales by 
featuring Giant Deluxe 
Model 51 and Chicago 
Deluxe Model 51 
sharpeners in new 
Apsco sales-stimulating 
“Parade” display! 


ricago Deluxe 
odel $1 








STOCK 
DISPLAY 
SELL 
Apsco 
Sharpeners! 


The year-round 
profit maker! 


Xx 
Giant Deluxe 
Model 51 eee ath 


FREE |! 


This colorful $10.00 floor 
display is yours without extra 
charge during Apsco’s back-to- 
school promotion. It's a real 
sales maker—large, self-service 
bin. Sturdily constructed 
Complete with pedestal and 


stock storage Compartment. 


USE HANDY COUPON FOR ORDERING! 











DISPLAY DEAL #1 
6 doz. Giant Deluxe Model 51 
1 Apsco Drum Display with Pedestal FREE 


DISPLAY DEAL #2 
3 doz. Chicago Deluxe Model 51 


AUTOMATIC PENCIL SHARPENER CO., Dept. Q 
336 N. Foothill Road, Beverly Hills, California 

Please rush new Apsco “Parade” display to me without 
extra charge with 

Deol #1[[] Deal #2[[] Deal #3) (Check one) 

















6 doz. Midgets Nome 

| Apsco Drum Display with Pedestal FREE Store sieatiiertesasiansiiapiiaieedaniaadaa 
DISPLAY DEAL #3 Address sade pas iilasipsisctetassiiladiliaaalanes 
12 doz. Midgets ; City Stote 





| Apsco Drum Display with Pedestal FREE 
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mplet 
a more co pl F | 
gallations — hy ep 5 ay Mew 
and, Leopold Installation by Chas. G. Stott 
be ter ins Company, W eabiagions D. ¢. : ’ 
Dictinctive For easier sales, bigger profits, offer your prospects 
Leopold Features Leopold’s complete selection of outstanding office furniture. ae 
my } 
: Each piece of Leopold equipment is carefully designed, na 
———S= , an 
Coed beautifully styled and expertly built . . . saves space where shov 
So, St. | 
e q ° 
we : needed . . . Saves time and money by providing maximum utility, ee 
Dulux Finis fii 
Smooth, clear finish is tough extra durability. Walt 
durable resistant t . gath 
cigarette burns and iquid 
Help your prospects plan and outfit their offices attractively, Le 
) . Com 
efficiently, correctly with Leopold’s complete line . . . a truly pack 
. ; Vaug 
profitable investment for you and your customers. ~<d 
' : ong 
Utility Slide start 
Handy for over-the-desk 
conferences or dictation. Installed to In 
order at low follo 
the 
print 
THE EG COMPANY we 
Loui: 
tione 
still 
Adjustable tt BURLINGTON, IOWA the 
Glides make it as) 
to adjust desk height from 29 to yy It 
inches. Ideal for uneven floors B, 
MEMBER OF THE WOOD OFFICE FURNITURE INSTITUTE Wal 
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president of that Please excuse. Either position 
sounds like an attractive and important one. 
* - . 

Bauman Office Equipment Company, Wichita, Kans., 
les force, starting with Alan Brent 
Barley, born April 4, 1952, the son of Mr. and Mrs. 
pernard B. Barley. Bernard Barley has been a Bauman 
salesman almost since Ralph Bauman established this 
business several years ago. 


is raising its own sa 


om a 


Lee B. Hausam, president of Hutch-Line, Inc., Hutch- 


inson, Kans., states his firm is training several young 
ladies to join his outside sales force in the very near 
future. Good work, Lee B. 
» em 
A recent bulletin from Paul E. Burbank to the 8th 


Region members and Midwest Travelers expressing his 
and Mrs. Burbank’s thanks for the “Paul Burbank 
Night” party at the 8th Region Convention causes us 
to express to Paul the thanks of all of us for the fine 
opportunity to take part in that party and to enjoy the 
good fellowship it offered us. 

If Paul were not such a grand person, this party 
would have pass—so, we all thank you, 
Paul, for the privilege and honor of being a part of it. 

We feel it apropos to again mention how happy it 
made all the 8th Region members to welcome Governor 
Jay Parrott and his charming wife to the 8th Region 
convention. Jay is governor of the 7th Region and head 
of Waterloo Office Supply Company, Waterloo, Iowa. 


not come to 


7 + 


Your correspondent enjoyed a most happy surprise 
recently when visited by “The Hibbing Flash” and his 
good wife, Mr. and Mrs. Ed Erickson, Hibbing Office 
Supply Company, Hibbing, Minn., when they stopped 
over in St. Louis enroute back home from a Florida 
vacation 

Another good friend from the 7th Region who took 
time out, while going through St. Louis, to contact this 
writer was Kirk Gross of Waterloo, Iowa, a valued 
friend of Many yeal 


John Ford, Jr., Peterson Lithograph & Printing Com- 


pany, Omaha, writ tragic description of the raging 
flood waters of the Missouri River at Omaha and Coun- 
il Bluffs, stating, however, that no damage had yet 
been done to ] property. 


* * 


Being unable a time to visit him and express 
d wishes in person, 


ny ¢ we wish to send Rudy John- 
son Omaha Stationery Company a cheerful “hello” 
ind tell him all of St. Louis regrets he was unable to 
how himself at e recent 8th Region convention in 


delegation to anything is not 
Sage of Omaha” in it. It was 
ld friend and hunting partner, 
Worth, back to an 8th Region 


good to welcom«e 
Walt Stemple of Ft 
t} iy 

BaGUVUClLIIiP 


* * 


Leonard Wilcox Roberts Printing & Stationery 


Com} vy, Hutcl Kans., has his traveling bag all 
acke awaiti e call of the Governor-Elect 
Vaughan Willian a gathering of the clan in Kan- 
( Be | é Leonard, it should not be very 
ng 1 Vaug!l | wish to get his organization to 
1953 pli 
> oe 
In é 1! have been present to hear the 
wing ann by Governor Pfaff at one of 
the business sessi of the recent convention; we 
Urin l nere 
Harley J. Wantz Skinner & Kennedy Company, St. 
Ouis his year lebrating his 59th year in the sta- 
nery busines Harley must have started in while 
1 wearing | three-cornered pants. Keep up 
le id work, H and go for a diamond jubilee. 
> > 


may al be to many that that young squirt 
“Walter Ruedy,” G. Adams Company, has over 40 
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MILWAUKEE Dealers enjoy wide acceptance for this 
distinguished group. Here is fine executive character 
and deep, deep comfort worthy of an honored place in 
either modern or traditional office settings. 
Classic’ chairs are generously proportioned, with a 
distinctive cleanness and simplicity of line, 
yet richly and subtly endowed with that quality 
“difference.” The group includes Executive Swivel 
Armchair, Side Armchair, and Side Chair. . . 


a limited number of MILWAUKEE 
Wood Chair franchises are open 
at present. Write for details 


makers of fine chairs for over half a century ( 


THE MILWAUKEE CHAIR COMPANY 


Milwaukee, Wisconsir 
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| PAPERS 


: 


“oe 


TYPEWRITER @ BILLING 
FAN-FOLD @ PENCIL 
CARBON JACKETS @ REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER @ TABULATING 
ADDRESSOGRAPH e@ TIME STAMP 
BOOKKEEPING MACH. @ ADDING MACH. 


HECTOGRAPH SUPPLIES 


CARBONS @ MASTER UNITS 
RIBBONS @ DUPLICATING FLUID 
HAND-CLEAN CREAM @ CORRECTION PENCILS 


CODO CARBON GRIPPER BACKING SHEET 
A patented Codo feature included in each Box of “Super- 
Treated” — “Super-Kote” — “Keen-Rite” (not for sale 


, 
yp! 
SS ~ 


°S 


Codo-MkG. CORP. *| 


Factory: Coraopolis, Pa. 


401 Wood St. 
Pittsburgh 22, Pa. 


564 W. Monroe St 
Chicago 6, Ul. 


270 Lafayette St. 
New York 12, N.Y. 
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years to his credit in this industry. Your correspondent 
brags on 44 years and still going for more 


News reaches us of the marriage on Easter Sunday 
of George Dyson, retired district manager of the S& 
Louis office of Mittag & Volger Company. The bride jg 
his former office assistant who is well known to the 
St. Louis trade because of her many years of service 
with Mittag & Volger Company in St. Louis. Ou 
congratulations to the “kids.” 


> * * 


The Midwest Travelers of St. Louis met Friday nooy 
April 25, for lunch and business meeting in the Bixby 
room at the Mark Twain Hotel in downtown St. Loui 
where they will gather on the last Friday of each 
month at 11:30 a.m., and all local and visiting traveler 
are invited to attend. 

While the April meeting was not largely attended 
the quality was very good and all were quite enthusi- 
astic about the new meeting place and the proposed 
plans for future meetings. All local travelers should 
set down this date as a MUST appointment for the 
coming months so they may become a part of the ac- 
tivities and programs of this genial and important 
group. 


* t * 


The Eighth Region membership owes a great deal t@ 
its immediate past-governor, Fred Pfaff, Omaha Print 
ing Company, for his extreme efforts put forth to age 
sure the success of the recent St. Louis convention 
He gave unlimited time and energy to this project ang 
succeeded in giving us the greatest convention eve 
held in this region. Let us not permit our daily choreg 
to blank out our gratefulness to Fred. 

However, considerable credit is also due the Stations 
ers Association of Greater St. Louis, headed by Alex J 
Bartens and to our governor-elect, Vaughan Williams, 
Schooley Printing & Stationery Company who wag 
general chairman of this convention and worked close- 
ly with all the committees on plans and arrangements 
And don’t anyone overlook the important part played 
by the Midwest Travelers Club in every aspect of this 
and all regional conventions. 


* * ® 


Paul F. Sitze, buyer at Missourian Printing & Sta- 
tionery Company, Cape Girardeau, Mo., was recently 
confined to his home for several days with what the 
doctor diagnosed as “Virus X.”’ However, Paul prefers 
to call it “just old-fashioned flu.” He is again on the 
up-grade and able to greet the travelers with his 
usual cordiality 


- * * 


Dick Smith of Superior Office Supply Company, 
Sikeston, Mo., one of the foremost office supply and 
equipment dealers in Southeast Missouri, recently 
underwent a very painful operation at the Missouri 
Delta Community Hospital in Sikeston. The operation 
was successful and Dick will be able to resume his 
usual activities in a short time. Best wishes for a rapid 
and complete recovery. 


* + * 


Stationers in Des Moines, Iowa, were kept exception- 
ally busy checking their stocks and issuing orders on 
April 16 and 17. The following travelers were observed 
on these two days, all with a single thought in mind 
“orders,” and it was necessary for them to use strategy 
in planning their calls to prevent running into each 
other: Claude Allen, The General Fireproofing Co, 
George F. Rocker, W. H. Gunilocke Chair Company; 
Barrett K. Mitchell, Invincible Metal Furniture Com 
pany; Chet Smith, A. W. Faber Castell Pencil Company, 
Bob Vater, Joseph Dixon Crucible Company; Hert 
Johnson, Wilson Jones Company, and Dave C. Neuhaus 
manufacturers’ representative 
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/ FoUW VOT WAYS 70 MAKE MORE 


No. 6 
Pencil 





MONEY 1M THIS CATALOG OF 
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New “Autopoint’ Companion 
Matching Ball Point Pen and Pencil Set 








New “Autopoint”’ 
‘“VINYLITE”’ PLASTIC BILLFOLDS 







Simulated 
Pin Seal, 
Lizard and 
Alli 
No. 8 —" 
Pencil grains 
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June, 


Ya 
<@ FAST-MOVING 








SURE-FIRE 
REPEATING 


Culopoint 


PRODUCTS! 
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Get Your FREE COPY Now! 


In this “Autopoint” Catalog, you will find the key to 
PROFITABLE SELLING .. . because between its 
pages, you literally will find 101 fast-moving, tried and 
proved “Autopoint” products that repeat . . . “in demand” 
products that pay off for you across the counter. 

For many, many years, the “Autopoint’’ Catalog has 
been the “buying source” of thousands of dealers. They 
refer to it, and buy from it, with confidence and enthusi- 
asm. Because they know durable, reliable and attractive 
“Autopoint’”’ products offer maximum profit to them, and 
maximum satisfaction to users. 

So we urge you to send for this catalog. It shows many 
new items that will add to your volume and help you beat 
last year’s figures .. . plus the favorite “Autopoint” stand- 
bys you and every dealer knows are as good as “money in 
the bank”’. Mail coupon for your free copy. 








TRAOE 


BETTER 


PENCILS 
“Avutopoint™ is a trademark of Autopoint Comp 





AUTOPOINT COMPANY, Dept. OA-6, 
1801 Foster Ave., Chicago 40, Ill. 


Please send me free, your Conaiog, of PROFITABLE 


SELLING “Autopoint” Products. additional copies 
desired indicate number here wt 


Name 
Company 
Position 
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| 
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| 
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O Check here to have representative call. 
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CONTROLLED 
MOTION 
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“Free and easy” is one way to 
describe the feeling Collier-Keyworth Chair 
Controls give through their patented “Equi- 
Balanced” action. An exclusive, outstanding 
Collier-Keyworth feature, it always assures 
smooth-tilting, comfort-controlled motion. 
For all-steel, revolving chair controls... 
carefully constructed for long-wearing 
satisfaction . . . ultra modern in design .. 


buy Collier-Keyworth! 





COLLIER-KEYWORTH CO. 
MENGE D F UMassschusETTS 
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Texas Travelers News Notes 


ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 


Another son has been added to the list of Texas 
Travelers who will follow in the steps of his dad. Like 
Fred and George Deutsch, L. H. McDaniel, Sr. and Jr, 
James D. and James T. Pryor, Ward and Robert Silli- 
man, Robert C. Strafford, Jr. and III, W. A. (Wolt) and 
W. A. (Wolt) Stempel, R. F. Lanham, Jr. has joined his 
dad on the Southwestern salesforce of Binney & Smith, 

* a a Y 

W. F. (Bill) Gigliotti and his bride are on their honey- 
moon and taking time off to visit Miami and Nassau, 
Bill introduced the new Mrs. to Crayfish bisque, when 
they spent a few days in the Evangeline Country of 
the Teche Belt of Louisiana. 

* * * 

Al Marschall had to return to New Orleans from the 
Dallas meeting because Mrs. Marschall became ill be- 
fore the convention started. We pray that she is doing 
well. Mrs. Tom Riley, wife of Ex-Prexy Tom Riley, is 
ill at the Riley home in Hammond, La. Speedy recov- 
ery is hoped by all travelers. 

~ + x 

W. A. May, operator of the Office Appliance Com- 
pany, Brookhaven, Miss., has opened a branch store 
at Jackson, Miss., to be known as the W. A. May 
Company. 

” ~ . 

Bill Calton, representing The Carter’s Ink Company 
out of Houston, had his car stolen at Laredo, Tex. The 
insurance company has replaced the car, as same must 
be many miles below the border. March must be the 
month of the Caltons as a boy was born March 16. 

* a + 

Barrett Printing & Office Supply at Brownfield, Tex., 
has been sold to Lee Lidzy and H. G. Weatherford, who 
are operating under the name of Terry County Print- 
ing & Office Supply at the same location, 316 W. 
Main St. 

+ ~ + 

The Southwest Printers & Publishers, Inc., has been 
established at 308 E. Broad, Texarkana, U.S.A., by 
Harry W. Smart, Paul Burns and Hurschel Caulder 
with Jim Wilson as outside salesman. 

~ - a 

Swaim Printing Company has opened an office 
equipment and furniture division to the printing and 
stationery department at 121 Lamar, Paris, Tex., with 
Oscar Smith (13 years with the company except for 
two hitches in the Navy) in charge of the new de- 
partment. Hayden Swaim, Jr., will manage the office 
supplies. 


* * * 


This column is only as good as the co-operation put 
out by the travelers who take the time to send in news 
items. Other than George Tarrant, who is very loyal, 
the others do not have the time or effort to give any 
assistance. But your correspondent has been gratified 
to learn that John Chowning, Carpenter Paper repre- 
sentative in Arkansas, will take care of the news from 
his section and here are his notes: 

Clarence Thornbrough is back with Central Printing 
Company at Little Rock, Ark., after completing his 
hitch with the Navy in Alaska. He is happy to be back 
selling office supplies and printing. . . . Jerry Legion, 
formerly with Democrat Printing & Lithographing 
Company at Little Rock, is now buyer for The Perdue 
Company at Pine Bluff, Ark. .. . Earle Watkins, buyer 
for Paragon Printing Company at Little Rock, Ark., & 
recovering from a serious auto accident. He suffered 
a broken leg and was severely bruised. .. . Lee Zach 
ery, vice-president of Southern Folder & Index Com- 
pany, El Dorado, Ark., was elected state governor of 
the Jaycees at a convention at Pine Bluff, Ark. . .; 
James W. Clopton, president of the Nicholls Printing 
Company at Helena, Ark., died at Memphis in March 
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th The new #3 X-acto Pen-Knife was a proven hit seller 
in the Stationery trade last year! Even then only the 
ey- surface of this great market was tapped. 
au 
len This year we've added a new, larger barrel—in a 
of new, eye-catching blue and white color combination. 
Better than ever before, the Pen-Knife is centrally 
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be- displayed on this smart, new sales- 
ing promoting #106 X-acto Knife Dis- 
L. play & Stock Unit! 
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All X-acto interchangeable-blade 
in Knives are the keenest answers for 
The every office, home or shipping room 
ust task requiring a sharp blade. From 
the sharpening pencils, cutting twine or 
ink erasing to professional stencil 
and frisket cutting, precision-made 
ex., X-acto Knives are always ready to do 
er any job—and do it right! 
Ww ... and X-acto Knives are always 
sharp because a new, keen blade 
can be inserted instantly! More than 
see 30,000,000 of these knives have 
by been sold...are giving complete sat- 
der : . : 
isfaction and excellent service now. 
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and ; #106 X-ACTO KNIFE DISPLAY— 
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for | Of handsome natural Korina wood 
de- | with Mahogany base and blade 
Nee ; panel. Attractively silk-screened in 
silver and red. C >s5 metal iden- 
pu : tifying X-acto insignia at top. Mer- 
ews | chandise firmly mounted on display 
oa in ‘“‘tamper-proof'’ clear plastic 
fied tubes. Dimensions: 1234 "x 9Y%s"x 5%” 
re- Dea onsists of : issorted numbers 
rom & FREE Display 
nal Contains: complete minimum stock 
ack of all items shown—Total List Price 
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/—Lower In Cost 


~ Capi on the’ huge market for /ow- 
~ ¢ost shelving. PREFAB costs less than Fle 
Fd carpenter built shelving and is so adapt- 
able to volume installations of linear 
wall shelving or back-to-back island 
__ Leg assemblies are now made of one 
fr solid piece of %4"x1%4" Pondergsa pine. 
. Shorter 76” height adds to strength, yet 
the same six-shelf area (with 12%’ 

_ adjustable clearance) is maintained. 
_ For each row, only one Starter Unit is 
needed. Additional shelving can be 
made with Extension Units which inter- 
~ tock with factory applied metal hard- 
\ ware on all uprights. It’s completely 


- prefabricated. 
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EXTENSION UNIT 
No. 2477X 








$24.40 List—Zone | j 
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NO NAILS 
NO SCREWS STARTER UNIT 
No. 2476 


$29.60 List—Zone | 








SET IT UP 


WITHOUT TOOLS JUST A FEW OF OUR MANY USERS 


international Harvester Company 
Marquette University 

Perfect Circle Corporation 

Shell Oii Company 


Aluminum Company of America 
Borg-Warner Corporation 
Container Corporation of America 
Sears Roebuck & Co. 


STARTER UNIT... 


and each extension unit 
holds 12 letter size and 6 
legal size storage boxes or 
18 letter size boxes. Each 











NEW! Open Shelf File Unit 


shelf may be adjusted 1” 
up or down WY moving 
metal brackets. 

Optional shelf boards 
and end panels (not 
needed when used with 
storage boxes) convert 
PREFAB into general util- 
ity shelving — ideal for 
dealer's store rooms. 


WRITE FOR FULL DETAILS 


y Our Cust 


terested 


mers will be in- 
1 this new filing 
application. It provides a 
low cost file with instant 
records: saves 
floor Space Not a _ stock 


availability to 


item, can be made to speci- 
fication. Inquiries on special 
requirements invited 


CHECK THESE FEATURES: 


® Holds letter or legal size folders. 

@ Follow-blocks keep material up- 
right for ready reference. 

@ 42° of filing space on each of 
six shelves 


s 
eet 


720 South Dearborn St. «+ 


BANKERS BOX COMPANY 


Record Retention Specialists Since 1918 
Chicago 5, Ill. 


® Capacity: | unit will hold equiv- 
alent of 10 letter or legal size 
file drawers 
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He was a lieutenant commander in the Navy during 
world War II 








Story-Wright will move next door to its present 
location after complete remodelling at Tyler, Tex. A 
formal opening is planned for July. .. . Otto Eisenlohr 
of The Dorsey Company, Dallas, Tex., has been elected 
president of the Cotton Bowl Athletic Association, 
having served as Rice Institute’s representative on the 


board of directors. No, you can not expect preferred 
consideration in your request for Cotton Bowl tick- 
ets. NO. No 


Powell Smith, Inc., has taken over the City Printing 
Company at 231 South College, Tyler, Tex. Wm. R. 
(Bill) Powell and Wayne Smith are the owners... . 
Hugh F. Lindsay, after 18 months with headquarters 
of the 11th Naval District at San Diego, Calif., has 
taken up his duties as outside salesman for Lindsay 
Printing & Supply Company at Shreveport, La.... 

Monroe Office Equipment Company at Monroe, La., 
is completely remodeling the store, which will give a 
75-foot front and a complete office furniture and 
equipment display department... . 

> - > 

Julien Office Equipment is a new establishment at 
Lake Charles, La., and The Office Equipment Company 
has opened at 407 Renoyer St. in Biloxi, Miss. ... H. P. 
Hebert Printing Company at Sulphur, La., has sold its 
office supply business to Kiplinger Office Supply of 
Lake Charles and the printing business to H. G. Craw- 
ford, formerly with the Beauregard News at DeRidder, 
La. Mr. Kiplinger will operate under his name and 
Mr. Crawford under the name of West Calcasieu 
Printers 

* . 7 

Mayo Moore has purchased the Jennings Office Sup- 
ply Co. from Mrs. Melvin Gorman and moved the busi- 
ness to 402 N. Main St... . Blake & Bowles will move 
from the present location at 2562 Plank Road to 2550 
Plank Road, Baton Rouge, La., a corner store with 23 
feet by 72 feet air-conditioned. 

* om o 

William Cambier, 81 years of age and father of Mrs. 
George Rollosson of Crowley, La., is improving after 
a very serious illness. It was for this reason that 
George and Robert Rollosson and their charming wives 


were unable to attend the 9th regional meeting in 
Dallas 
> * . 

J. K. Kilgore has left The Carter’s Ink Company to 
join the sales force of The Texas Office Furniture 
Company at Dallas . Forrest L. Jones has joined the 
sales force of The Carter’s Ink Company at Dallas. 
Forrest is the son of J. Forrest Jones of the Dennison 
Manufacturing Company organization at Dallas. An- 
other son entering the industry. 


* * * 


Mrs. Henry Bredow, wife of Eaton Paper Company 
representative, is recuperating from an operation at 
Dallas and Mrs. Homer Royer, wife of Homer Royer, 
Standard Office Equipment at Fort Worth, was oper- 
ated upon in April 

. * . 

June 8 is the date for the marriage of Robert Ward 
Silliman, son of Mr. and Mrs. Ward Silliman of Dallas, 
Tex., to Martha Oswald of McGregor, Tex. 

Henry C. Mayo, Jr., son of Mr. and Mrs. Henry Mayo 
of Monroe Office Equipment Company in Monroe, La., 
will marry Sara Guy in June 

> * = 

Phil Kiplinger is no longer connected with Kiplingers 
at Lake Charles, La. The firm is operated by Lester 
Kiplinger and his father 





Named to Chamber of Commerce Group 

Thomas B. Tucker, manager of the Corpus Christi 
branch of Maverick-Clarke, has been named chairman, 
for 1952, of the merchants’ committee of the city’s 
Chamber of Commerce.—JHR 
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Width 10V2"'—Depth 1312" 


“With this 
Display, our 
Flo-masters 
practically walk | 
off the counter” | 


— a typical remark from a stationer 







































e@ We expected this effective new Flo-master display 

to do a job but we were not prepared for the demand for 
“more displays” from all parts of the country. We now have 
a new batch on hand, Why not put one on your 

counter — and another in your window! 


You'll find it one of the best “silent salesmen” 
you've ever used. “Attractive” is no word for 

this display. It holds six Flo-masters, each with 
a gayly colored cap (red, green, blue, silver, 

gold and black). 


Here is one of your most effective ways of tying 

in with Flo-master's national advertising — 

more than 25,000,000 individual messages during 
1951 reaching “prospects” in homes, schools, 

art studios, commercial offices and industrial plants. 


Boost your profits with Flo-master — the 
“fountain pen with the felt tip’ — the instrument 
that writes on any surface. Stock and se// both 
sizes — POCKET SIZE for general use; 

KING SIZE for big, BOLD, heavy-duty marking. 
Used with Flo-master Inks—Transparent and 








Semi-Opaque — instant-drying, waterproof, 
non-smudging. 








Cushman & Denison Mfg. Co. 
Dept. H-5 
153 West 23rd St. New York 11, N. Y. ! 
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Pacific Northwest Notes 


C. M. LITTELJOHN, CORRESPONDENT 
918 12TH AVE. N., SEATTLE 2, WASH. 


The Collins Office Supply, Mount Vernon, Wash., has 
recently moved to handsome new quarters in the Minor 
Building, at 419 Gates St. A gay and festive open house 
was held on a recent Friday and Saturday when facili. 
ties and furnishings were shown. 

. ” + 

A short time after fire had caused several thousands 
of dollars worth of damage to the Pullman Office Sup. 
ply Store at 111 Main St., Pullman, Wash., the owners, 
Mr. and Mrs. John Morgan, were able to re-open the 
store. In spite of extensive damage to building and 
stock, which included typewriter, adding machines, 
calculators and so forth, Mr. and Mrs. Morgan did some 
quick repairing and redecorating and had new supplies 
rushed to them. 

The fire chief attributed the blaze to defective wir- 
ing. The loss to stock was fully covered by insurance. 

- * + 

Richard’s Pen Shop has moved to a new location at 
W. 607 Sprague Ave., Spokane, Wash., where there are 
facilities for carrying on enlarged stock of fountain 
pens, pencils and greeting cards. Sales and service are 
maintained for the leading makes of fountain pens on 
an “In at 10 out at 4” basis. 

* * * 

Eddie Vine, Seattle’s long established expert in the 
pen and greeting card field, has been very busy this 
April with the onset of the fishing season. Eddie is one 
of the leading Izaak Waltons of Puget Sound. 

As chairman of the salmon committee of the State 
Sportsmen’s Council, he presided over an April meeting 
held to discuss plan for the launching of new salt- 
water angling activities. 

+. * + 

Designed to help solve industrial problems, a new 
low cost electronic computor, developed by the Boeing 
Airplane Company, was shown at an exhibition held in 
April in New York by the aircraft engineering division 
of the Society of Automotive Engineers. The Boeing 
organization at Seattle recently used one of these com- 
putors to solve in one week’s time a problem in dy- 
namics which ordinarily would have required the time 
of one man working for more than a year with a simple 
desk calculator. 

a ~ “ 

Several leading stationery and paper houses of 
Seattle were among firms which staged a Business- 
Education Day in Seattle in May. Some 2,500 school 
teachers and officials of the Seattle area attended. The 
firms included International Business Machines Cor- 
poration, National Cash Register Company, Lowman & 
Hanford Company, Blake, Moffitt & Towne, and the 
Zellerbach Paper Company. 

” * © 

Capitalized at $25,000, Office Supplies Inc., has been 
formed and incorporated at Wenatchee, Wash., bj 
Hugh Kirkpatrick, Herbert S. Loveless and Ralph L 
Holland. 

- * . 

A large expansion program is being launched at the 
Seattle offices of the National Cash Register Company, 
1925 Fifth Ave., which has commissioned architect 
Andrew Willatsen to make plans for extensive altera- 
tions. The entire building has been taken over by the 
firm 





Joseph Graham Organizes Own Firm 

Joseph L. Graham, formerly with Remington Rané 
Inc., at Indianapolis, Ind., has organized his own firm 
in that city to sell office equipment. His address is 33 
Bankers Trust Building. 

Mr. Graham will have the Indianapolis dealership 
for Magne-Dex, Hamilton Manufacturing Corporation 
Penn Meta! Corporation, Cincinnati Fixtures, Inc., ant 
Grand Rapids Products.—AK 
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n& revival of the so-called “turned” designs for 
the use in private offices, especially among professional 
: men. Graceful turned members, after all, are a refreshing 


been departure from the plain, severe lines of the Modern motif. 

by} 
h Lj . . et 4 ” 4 

Progressive dealers, who pride themselves on “creative” selling, 


TE 4 
will welcome this sales suggestion as the ()pice-of-the- Month for 


thet . x . . . 
. June. It should help to overcome the highly competitive situation resulting 
itect 
era-] 
the 


: 
- 
: 
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: 
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from the predominance of low priced Modern designs. 


The grouping shown above is recommended as a window display, or 
set up as a model office in your showroom. The swivel 
chair is No. 2842% and the matching arm chair 
vane 
firm 
> 325 


is No. 2842. Available for prompt shipment. 


‘ship 


| ° Gor such an intimate piece of furniture at a chair, there is no satisfactory substitute for WOOD! 
THE B. L. MARBLE CHAIR COMPANY Ledford, OLio 
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Here’s the Oxford Line-up}, 
that builds Volume and Profit\? 





Kel 
. 
for wide-awake dealers| " 
/ Ps | 
Yé 
til 
f ‘oast to coast! =| * 
rom CoOas AST! 

—_—_— pe 
th 
; ar 
PENDAFLEX—the fair-traded, high volume Pe 
Oxford product that has turned filing upside down— M 
. it hangs folders from the top instead of sup- Be 

porting them at the bottom. A tremendous 
value to the user—a tremendous sales sue th 
cess to the dealer. fic 
be 
til 
D: 


Td FIBERBOARD FILES—the three-model line Tr 
with exclusive features that make each file | 

= —— ; h - - 
outstanding in its price range. Standard 


Series for utmost economy, Steel-Clad model 
for low-cost heavy-duty service, and the 


handsome Steel Front for front-office use. Pc 
co 
Ps 
d MANILA and KRAFT FOLDERS—here are a 
C4] filing folders made the way your customers m 
: ed . : - 

want them—in a great variety of tab styles, Bi 
weights, materials and prices. It's a hard wi 
customer that you can't completely satisfy oc 
from the wide range of Oxford filing folders, re 
Fr 
INDEX CARDS and GUIDES—the name a 
Tv Oxford on the band of a deck of index cards fo 
om means plenty! The buyer knows from ex- ty 
perience that it guarantees a card made up m 
to a standard, as well as fitted to a price. th 

And where else can you choose from nine 
varieties of 3 x 5 A-Z guides? - 


d FILE POCKETS and ENVELOPES—Here’s 
Oxfor real quality —ask for a sample of Oxford ar 
- V—— 


file pocket No. 1514C and compare it with of 








any! And Oxford boxes-of-ten will boost th 
your unit sales. m 
Di 
Re 
TI 
d ROL-LABELS—the fastest selling label be- Ps 
Oxford cause it is the original and the best. Many Ce 
, a full-line Oxford dealer started with just to 
this item—and expanded to this complete 
Oxford line-up that is building volume and te 
profit for wide-awake dealers from coast to 
coast. se 
th 
How about you? a 
Tr 
Oxford 
Reg. U. 8 Pat. Off wi 
FILING SUPPLY COMPANY, INC 2 
’ “i tir 
Garden City, N. Y. St. Lovis 2, Mo. cu 
nc 
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KEN DICKENSHEET, CORRESPONDENT 
1020 Y STREET, VANCOUVER, WASH. 


The District No. 11 Regional convention to be held in 
Yakima, Wash., May 18, 19 and 20, will be over by the 
time this gets into print and we will report on it 
next month 

However, we think we can predict a few of the hap- 
penings. With apologies to Drew Pearson we predict 
that: Bud Konnersman will promote a poker game 
and Clint Martin will be the big winner; that Herb 
Peterson will be the busiest guy in Yakima; that Jim 
Montgomery will forget where he parked his car; that 
Bob Needham will place fourth in the golf tournament; 
that Bob Anderson will keep plenty of refreshments 
flowing in the “Potlatch”; that Gerry Whitcomb will 
be tending bar and telling fish stories at the same 
time; that Will Ortell will win a door prize; that West 
Davis will be the new president of the Oregon Trail 
Travelers and that Lew Hilton will be the new gov- 
ernor 

7 > > 

Lots of expanding and remodeling going on in the 
Portland area. Kubli-Howell’s remodeling job has been 
completed and Mr. Jones is smiling again. Also, the 
Pacific Stationery & Printing Company has launched 
a complete remodeling program. The offices have been 
moved across the street to the new home, the Governor 
Building. The space formerly used by the office force 
will be taken over for the new retail store which will 
occupy the entire first floor. The wholesale department 
remains in the same location. Guess they couldn’t get 
Francis Fowlks to move away from the stockrooms. 

The J. K. Gill Company in Portland has just opened 
a new furniture display room. It covers the entire 
fourth floor and is sectionalized to display the various 
types of furniture and office arrangements. Mark Gill 
modestly claims the largest and best display on 
the Pacific Coast. It may very well be at that, as it 
covers some 10,000 square feet. It’s a beautiful layout, 
Mark. Congratuiations 

> > « 

The Western College Bookstore Association held its 
annual meeting in Seattle, Wash., in April. A number 
of Oregon Trail Travelers attended and we ran into 
the following members: Herb Morgan, Bud Konners- 
man, Jim Montgomery, Hank Lyles, Marshall Wiley, 
Dick Vaughn, Willis Clark Jr., Bob McColloch and W. G. 
Ross. We also had some visitors from the Golden State 
Travelers Club, Mr. and Mrs. Bob Reid of the American 
Pad & Paper Company and Walter (Natl. Blank Book 
Co.) Waldvogel. Gil Weiss and Harry Gorline were in 
town at the same time, working their way over the 
territory 

Incidentally, and this is really a believe it or not item 

Herb Morgan flew up from San Francisco to attend 
this convention and the plane that brought him up was 
no fooling—United Air Lines Mainliner “Oregon 
Trail”! 


> > > 
Employees of Ruggles, inc., in Seattle, are very happy 
these days with the new dining room just set up for 
their comfort and convenience. It’s very good looking 
with chrome dining furniture, a large coffee maker 
and complete with murals by Mrs. Lew Hilton. Next 


George and Lew, hit the boys for a 
ee this place 


> > > 


ime you call 
cup of coffee and 


handing out cigars these days but 


Charlie Helwig 
t reason. It seems that the Charlie 


for the usu 
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INTRODUCING THE 


PORTA-MATI 
POSTING TRAY 








» It's portable . .. it's automatic in operation with 
" simplified P.E. C. controls on compression plates 
for fast, effortless operation. The PORTA-MATIC 
is light in weight ... easy to move and carry. 
For Extra PORTA-MATIC sales ... stock them 
.. show them .. display them .Available in 12” 
14-3/4”" and 18" lengths, and seven widths from 
5” to 11". PORTA-MATIC Trays for ledger sheets 
have drop side. Trays for card sizes have two 
fixed sides. 
P. E. C. Posting Stands available to hold one or 


more trays. 


Ci Distributed thru Dealers only 
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FOR LIMITED TIME ONLY 


45-DAY DELIVERY! 
| WASKELL 


POINTS THE WAY FOR ‘52 
with this 


ALL-STEEL ALL-PURPOSE 
OFFICE TABLE 








ONE SIZE ONLY 
60” x 34” 


(other sizes—90-day delivery) 





~ 


Haskell gives you the green-light for ‘52 sales! Knowing your 
problem in the present desk shortage, Haskell suggests these 
fine quality tables as your solution. They‘re really all-purpose! 
They’re tops for turn-over! For quick, profitable sales volume! 


g 


gp 
* High strength steel | aa\ il 
© Height adjustment COS 
29” to 301,” Ideal Interviewing 
* Colors: light grey, dark Table 
green .?] 
¢ Non-glare linoleum tops ree 
* Baked enamel finish rit | 


© G-160—with drawer 


* G-060—without drawer a wae 


Desk or Reception 
Room Table 


Best of all, Haskell prices are iy 
constant. Our Price List of De- —-—> 
opto (FB. 
cember 1950 still effective. LK< Fi 
all 


Spacious for Sorting 
Papers, Etc. 


—_ 
Steel Tables 


a 





MAIL TooAy! “) 












Haskell Manufacturing Co., Inc. 
303 E. Carson Street, Pittsburgh 19, Pa. 


[J Rush complete details on Haskell Steel Tables 


Attention of 


Company 





Address 
(Pin to your Letterhead and mail today) 





Helwig’s bowling team won its league championship 
for the 1951-52 season with a lead of more than 3% 
games. It also won a handsome gold trophy, suitably 
inscribed as well as $200.00 in cash. 

Members of the team, all Helwig employees, are ag 
follows: Nick Elsenbach, Melvin Dagsland, Robert Hel. 
wig, James Dannemiller, Ralph Stremich and Harolg 
Haldors. Charlie did not play but it seems that his 
chief contribution to the success of the team was hig 
attending all the games and putting the “Helwig Hex” 
on all of the opponents. This probably unnerved 
everyone. Congratulations, fellows and here’s hoping 
you take the championship again next year. 

- * * 

Bob (Oxford-Invincible) Davis has just returned 
from Montana and brings us some news. Bob says that 
Myron Snapp, formerly outside salesman for Ericksen’s 
in Bend, Ore., is now working for the Reporter Printing 
and Supply Company in Billings, Mont., and is doing 
a good job. Wonder if Bill Remington and Ray Creamer 
can get a pair of cowboy boots on an old Oregon 
“webfoot.” 

Bob also tells us that Gene Naegle is back at hig 
store in Helena, Mont., having come out of the woods 
of Fiathead Lake for a short spell at his desk. My 
guess is that if you want to see Gene in Helena yoy 
had better hurry because he’ll be right back at Flat- 
head when those big ones start biting. Gene and Lola 
Naegle have one of the most comfortable lake homes 
a tired traveler has ever spent the night in. 

It is built for year-around living and the rugged 
winter weather bothers Gene not a bit. Last time]! 
was there it was 30 below outside but all we had to 
do was turn the electric blanket up to “broil” and you 
didn’t mind it a bit. Wait a minute Gene, till I get 
my hat and I’ll go with you. 

x * * 

Our hat is off to Bob Davis for his salesmanship in 
the new membership campaign the travelers clubs 
are conducting. Bob has now signed 10 new members 
to the NSOEA and has more coming in. If we could put 
a fanfare of trumpets on paper it would be right here, 
Robert. 

+ ” x 

Last month we asked Bob to give us a report on any 
outstanding restaurants he ran into. His report for 
this month recommends the Dude Ranch Motel in 
Billings for both the food and accommodations. Bob 
says they have wonderful rooms for $4.50 per night and 
their coffee shop menu is excellent. What’s more, they 
appreciate and want the travelers’ trade. Sounds good 
to me. If anyone else has any favorite spots, let’s 
have them for the column. 

” 


* ~ 


“Out Where The Handclasp is a Little Stronger.” 





Tinnerman Products Names Vice-Presidents 


Albert H. Tinnerman, president of Tinnerman Prod- 
ucts, Inc., has announced the election of George J. 
Schad, treasurer, and Robert C. Overstreet, secretary, 
as vice-presidents of the corporation. Directors also re- 
elected both men to their previous offices at a board 
meeting following the annual meeting of stockholders. 

“In their new capacities,” said Mr. Tinnerman, “Mr. 
Schad and Mr. Overstreet will be charged with impor- 
tant responsibilities in the sales and development pro- 
gram we have mapped out for 1952 and future years.” 

Mr. Schad has been associated with Tinnerman for 
19 years. Starting as an accountant, he became pur- 
chasing agent and then assistant treasurer. He was 
named treasurer in 1946 and a director in 1947. 

Mr. Overstreet, who was elected a director of the 
company at the shareholders meeting, is a graduate of 
the University of Wisconsin. He joined Tinnermat 
Products in 1941 as assistant purchasing agent, becamé 
purchasing agent, assistant to the vice-president and 
general manager and, in 1948, was elected secretary of 
the company. 


OFFICE APPLIANCES, June, 1952 























OF! 


ship 
in 3 
tably 


re ag 
Hel. 
arold 
t his 
S his 
Hex’ 
rved 
ping 


rned 

that 
sens 
iting 
loing 
amer 


egon 


his 
oods 
My 
you 
“lat- 
Lola 
mesg 


p in 
lubs 
bers 
put 
1ere 


“od- 


ary, 
) Fe@e 
ard 
ers 
Mr 
)0r- 


yro- 


for 
jur- 
was 


the 
e of 
nan 
ime 
ang 


952 





a 


J ita 


g WV kine 















Operating Speed! 





Sensimatic design permits 
the operator to work as fast 

she chooses. Each key and 
motor bar has a uniform, 
scientifically correct pressure. 
Every control is within easy 
sight, easy reach. 




























When a Burroughs Sensimatic comes into your business, 
your accounting work steps up to the swift tempo of to- 
day’s production pace. You get the facts that guide your 
operations on time all the time. You get more accounting 
done by fewer people . . . with fewer machines, less over- 
time, less expense. And you get all this at a surprisingly 
low cost! Find out about the Burroughs Sensimatic for your 
office . . . talk Sensimatic with your Burroughs man today. 
Burroughs Adding Machine Company, Detroit 32, Mich. 


Now there are threel. 


. 


Sensimatic 300 
Sénsimatic 200 
Sensimatic 100 
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No. 4850 An executive's SWIVEL ARM No. 4852 An efficient SWIVEL CHAIR... 
CHAIR .. . classic but comfortabie sleek but sturdy 








Boling Chairs are correctly designed to support the 
body in a natural comfortable posture—the real pur- 
pose of a chair . . . They are structurally strong and 
rigid to assure that comfort for many years of con- 
stant service ... They are attractive in appearance 
and harmonize with other office appointments . . . For 
more than 48 years Boling Chairs have given extra 
measure of all 3... See the complete line in our cata- 
log, "Chairs for all Business." If you haven't received 
your copy, write for it today. 


HIGH POINT BENDING & CHAIR CO. 
SILER CITY, N. C. 


No. 6710 Bank of England No. 6711 Bank of England No. 6712 Bank of England 
Swivel Arm Chair. Arm Chair, Swive! Chair. 
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No. 4851 A fine ARM CHAIR... with typicl 


beauty of line. 
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No. 4853 A substantial SIDE CHAIR... 


to look well. 


MEMBER 





wood 
OFFICE FURNITURE | 
WSTITUTE 





No. 6713 Gank of England 
Side Chair. 





June, 





built 
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SEEN AND HEARD IN 
SOUTHERN CALIFORNIA 


by J. Edward Tufft 
2012 Huntington Dr., South Pasadena, Calif. 


The Ralph C. Coxhead Corporation, 3012 Wilshire 
Bivd., Los Angeles, has taken on national distribution 
for the Headliner machine. This machine is used in 
making photographic headlines ranging in size from 
12 to 72 points. At the recent Southern California Busi- 
ness Show at the Biltmore Hotel, Coxhead featured the 
DSJ Forms Design Model which rules hairlines, double- 
rules, leader dots, and dashes, automatically. 


* 7 > 


R. N. Fellows, of the Addressograph-Multigraph Cor- 
poration, 1660 Wilshire Blvd., Los Angeles, announces 
that this office is now a direct factory branch but was 
formerly an agency. Mr. Fellows, who was formerly 
Addressograph agent, is now Addressograph branch 
manager, and Earl Morse, formerly Multigraph agent, 
is now Multigraph branch manager. E. Edmunds con- 
tinues as Multigraph sales supervisor, and C. D. 
Kerschner continues as Addressograph sales supervisor. 

The general office operation has been consolidated 
under the direction of M. McCarthy as general office 
manager 

This corporation is exhibiting as one of its newest 
machines an automatic Graph-O-Type activated by a 
punch tape similar to teletype tape permitting one op- 
erator to do the work done by three manual operators. 


* * 7 


Alan Rambo has formed a corporation called Copies, 
Inc., which handles Old Town products, including the 
complete line of carbon papers, duplicating machines 
and supplies. Mr. Rambo, who is president of the new- 
ly-formed corporation, also heads Audograph of Cali- 
fornia, 8479 Melrose Ave., Los Angeles. This latter com- 
pany sells and services the Gray Audographic dictating 
machine, manufactured by the Gray Manufacturing 
Company. Copies, Inc., exhibited the full line of Old 
Town products at the recent Southern California Busi- 
ness Show 

+ 7 7. 

George Feichtmann, vice-president of Workman 
Service Company of California, 731 S. Spring St., Los 
Angeles, announces that this company is now equipped 
to perform any service that an office may require. 

As of February 1 Workman opened a complete Elec- 
tronic IBM Tabulating unit. Richard Kurzenknabe, 
formerly head of the tabulating unit in the company’s 
Chicago office, is now in charge of the new tabulating 

t in the Los Angeles office. 


*. * 7 


The Duarte, Calif., subsidiary of the Columbia 
Ribbon & Carbon Manufacturing Company of Glen 
Cove, New York, opened about nine months ago under 
the name of Columbia Ribbon & Carbon Pacific, Inc., 
has now practically reached full capacity production. 
The plan for the new subsidiary is to service about 11 
western states thereby saving considerable on trans- 
portation costs 

R. L. Banks is general sales manager, and Eldon 
Dixon is plant manager 

Dick Kixon, vice-president of the Glen Cove plant, 
is at this writing in Duarte to give technical assistance, 
and W. Fey, shipping department manager, is also on 
the West Coast helping in the matter of labeling and 
packaging 


7 > 
C. Roy Scott has returned to Los Angeles as branch 
Manager of the Burroughs Adding Machine Company, 
1649 Wilshire Blvd., after an absence from the city of 


about 20 years. During this time Mr. Scott has served 
the company as assistant branch manager in New York 
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FRESHEN 
YOUR LINE wits 


FROSTED WALNUT 


im th Veromakere 


6000 SERIES 


You will bring new life... . new 
sales opportunities to your floor 
when you show the famous Myrtle 
Pacemaker series in Frosted Walnut. 
The clean, cool effect of a silver 
gray finish over a natural walnut 
tone is an eye catching combination 
that sells on sight. 

Beauty of design, functional utility, 
construction for a business lifetime 
are all there. Your customers are 
style minded, too, so show them 
Frosted Walnut — another Myrtle 
exclusive that increases sales and 
profits. 





BETTER DESKS 
ARE MADE OF WOOD 


MYRTLE DESK COMPANY 





HIGH POINT, NORTH CAROLINA 
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NEW IDEAS 


TO HELP INCREASE 
YOUR SALES 


Feature this profitable item and sell hundreds of 
waiting prospects in every type of business. 





OFFICES 
HOMES 
INSTITUTIONS 


— 
- — 


AoH Ba 
C | ipey Go 
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FACTORIES 





With Genuine Cork Surface 


Yes, there's big. profitable sales await- 
ing you when you feature and display 
Rowles Cork Bulletin Boards. Every 
type of business has a need for one or 
more bulletin boards. Industrial plants, 
hospitals, offices, churches, schools, 
stores, clubs, etc., all use bulletin boards 
— and this business can be yours. 





SCHOOLS ' 
CHURCHES Reach out for this business by display- 

PUBLIC ing and featuring Rowles Bulletin Boards 
BUILDINGS now! There's a size and style to fit 


every need. 

You don't need to carry big inventories. 
Display one sample and take orders. 
Ship direct from factory to save your 
handling. 

Let Rowles show you how Cork Bulletin 
Boards can help increase your sales. 





STORES 
SALESROOMS 


Write today for Bulletin 





EU. A ROLES CS. 


PRLIBGTS 


>” MELGHIS 
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City, and as manager of the branches in Boston ag 
Dallas. 

At the recent Southern California Business Show ff 
Los Angeles Burroughs showed for the first time ij 
new cycle billing machine known as the Burroughg 
Sensimatic. Claims made for this machine are that j 
is more compact, beautiful, comfortable, has greate 
flexibility and speed, and operates more easily thag 
any billing machine previously shown by this company 

# a 7 


E. J. Sullivan, district manager of the Simplex Time 
Recording Company, 933 W. Second St., Los Angeles 
announces that Simplex is introducing five new maste 
clock systems. The company also handles time record 
ing equipment, production control equipment, ang 
night watchman’s systems. 

+ * x 

H. T. Gates, branch manager for Ditto, Inc., 113¢ 
Maple Ave., Los Angeles, announces the appointmen 
of Phil Miranda as manager of the new Long Beach 
offices opened May 1 at 950 American Ave. Mr. Mirand 
who has been associated with the company as salesmag 
first in the Chicago office and then in the Los Angeleg 
office for about three years, will have supervision @ 
sales in the southern part of Los Angeles county 
well as the whole of Orange County. 

Ditto’s Model 14D45 Special, built originally for 
by the aircraft industry, is now manufactured for gen 
eral distribution, and was shown for the second tim 
at the recent Southern California Business Show 
the Biltmore Hotel, April 15-18. On this machine al 
operations are controlled by one lever. 

_ * - 

Business Systems, Inc., 2619 Santa Fe Ave., Los An 
geles, due to rapidly expanding business, has recently 
established an office in Portland, Ore., and also one if 
Honolulu. Offices have been operated in San Franciseg 
and San Diego for some years, in addition to variouw 
suburban offices in the Los Angeles area. 

The company was established in 1946. The office 
are: president, Harry N. Kamph; vice-president if 
charge of sales, James C. Nelson, and sales promotion 
manager, John Mendenhall. 

Besides supplying practically every item needed in an 
office, this company, through its division known as 
Creative Lithographers, designs and produces distine- 
tive advertising material of all types. 

* ~ * 

Sunset-McKee Business Forms, 2402 W. Seventh St. 
Los Angeles, one of the largest manufacturers of Mani- 
Folding Forms on the West Coast, and probably the 
only California-owned Mani-Folding Forms manufac- 
turer on the Coast, is expanding its sales force, accord- 
ing to the management. The factory is located in Glen- 
dale, Los Angeles suburb. Frank H. Abbott, Jr., is presi- 
dent and general manager. To 


~ + * 


The Stationers Association of Southern California § hay 
held its annual business meeting and election of offi- 
cers Tuesday, April 15, in the Association offices, 215 DE] 
W. Seventh St., Los Angeles. 

William McNevin of the Stationers Corporation, Los 
Angeles, was elected president succeeding William] add 
Knapp of the Los Angeles Stamp & Stationery Com- 
pany. P. M. Redford of the Schwabacher-Frey Com- 
pany, Los Angeles, was re-elected vice-president, and 
Blake Lockard was re-elected secretary and treasurer 
Mrs. Mona Finch was named assistant secretary i 

Edward Harrington of the Pasadena Stationery & 
Printing Company was elected a member of the board thes 
of directors succeeding William Knapp who resigned 


- * a 


higt 


The G. W. McKenzie Company, 1410 W. Olympic than 
Blvd., Los Angeles, at the recent Southern California 
Business Show presented the new Coronet standard 
fluid duplicator, featuring the new Bolteron plastit 
developed by the Ford Foundation 


* ” “ 


James T. Blakistone, president of Magnetic Dictatie 
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To all of the many plus values which 
have popularized the Alma Standardizer, 
DENSIFIED knee space POSTS have been 
added to help you push sales volume 
higher. 

Available in all finishes on 1600 Desks, 
these DENSIFIED center posts are harder 


than iron. No amount of banging, scrap- 








eee? with 


knee space 


POSTS 


ing abuse will ever dent or mar them. 
Densifying makes them permanently 
smooth as silk for contact with sheerest 


hose or other clothing. 


Place your order now for a liberal 
stock of the 1600 Standardizer with 


Densified knee space posts. 


BETTER DESKS ARE MADE OF WOOD 
Your Key to Greater Value 


MA DESK COMPANY 


Alma 









DENSIFIED 
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All ROCKWELL-BARNES file folders are 
available FROM STOCK in 

LETTER SIZE—standard height or guide 
height. LEGAL SIZE—standard height. 
Straight cut—and all standard tab-cuts; 
Single top—or double top for extra strength. 

















We can furnish to order folders in any special size 
or special tab cut to comply with the 
requirements of any filing system. 










ALL FOLDERS are grained against the fold for added rigidity e 
uniformly die-cut e scored for expansion up to one inch e boxed 
L00 in sturdy metal-edge full telescope boxes. 















Krafi a “‘strong’’ folder stock — well finished, ex- 


cellent quality and color. Also furnished in two weights: 





1l-pt. for “heavy duty”’ filing, and where folders are 


frequently handled. 9-pt. for “‘average’’ filing needs. 


If you have not already received sample kit 
and price lists WRITE FOR YOURS TODAY 





Special 






Federal Tag 


a superior grade of Docu- 
ment Manila— processed 
to comply with Federal 
Specifications UU-F-571d 
Type ITI. 

Available in two weights: 
11-pt. HEAVY for “heavy 
duty’’ filing and where 
folders are frequently han- 
dled. 94%-pt. MEDIUM 
HEAVY for “‘average’”’ use. 





ROCKWELL-BARNES COMPANY 


ists to the Stationer since 1903 


35 East Wacker Drive 
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Systems, 318 W. Olympic Blvd., Los Angeles, announces 
the first showing of the Memotape, a low-cost tape dic- 
tation recorder, with complete control of all dictation 
functions incorporated in a single unit. The unit can 
be remotely controlled and is easy to use by both the 
dictator and the transcriber. This recorder, which 
weighs only 20 pounds, is built in a handy carrying 
case 
> . + 


E. Price Steiding has arrived in Los Angeles from 


Chicago to assume the position of assistant manager 
of Diebold, Inc., Los Angeles branch. L. D. Flaws is 
manager. The branch office is located at 1845 S. West- 
ern Ave. 


On Monday i Tuesday, April 28 and 29, a sales 
meeting was held at the Chapman Park Hotel for local 
salesmen with E. F. Collins, assistant sales manager, 
and W. Rex Snavely, western regional manager, both 
in Los Angeles f: the home office at Canton, Ohio, in 
charge. Thirteen salesmen were in attendance. 

+ > > 

Stan Siepak, sales manager for the Charles R. Hadley 
Company for Southern California, reports that keen 
interest was shown in the Write-it-Once methods ex- 
hibited by his mpany at the Southern California 
Business Show. Particular comment was made, he 
states, on the better control through journal proof. 





Burroughs Appoints J. F. Odell 


J. F. Odell has been appointed assistant branch man- 
ager in charge financial sales at the New York 
branch of Burroughs Adding Machine Company, Willis 
E. Morgan, general sales manager, has announced. He 
succeeds V. M. Lonsbrough, who becomes manager of 
the company’s branch in Denver, Colo. 

In moving to the East from the Detroit branch 


J]. F. Odell 





fone sales manager since 1948, Mr. 
city in which he spent his first 
He was also born in New York 


from the American Institute of 
rk City in 1929, Mr. Odell spent sev- 


Banking in New Y 
' 1uditing work for a trust company. 


In 1936 he joins the Burroughs organization as a 
junior salesma1 the New York branch and two years 

vas nam 1 bank specialist. Starting in 1938, he 
pe 10 yea enior sales assignments, chiefly in 
he banking fie the Burroughs Albany, Pittsburgh 
i Detroit b es; and in 1948, was named a zone 
saieS Manager in Vetrolt. 





G-W, Preston-Noelting Mark Anniversary 
The golden a1 ersary of The Globe-Wernicke Co. 
ind Preston Nos employees was celebrated at a 
nner of the Twenty-Year Club on April 16, held at 


he Y.M.C.A., Stratford, Ont. 

The president of the company, James Preston, pre- 
ent servi employees who have been with 
he firm fo than 25 years, while other officers 
ade simila tations to those with shorter service. 

Members of Twenty-Year Club are: F. Mason 
1902 W. Ea 1903); A. Sealey (1911); A. Mc- 
Donald (1915 W. Steinberg (1916); F. Herd (1916); 
J. Preston (192% P. Robertson (1926); J. Muegge 
(1926) ; C. Roth (1927) ; M. Bennetto (1927) ; A. Double- 


inger (1928) D. McGillivray (1928) 
and H. Vickers (1930). 


day (1928) M 
E. Gorvett 1929 
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DATING STAMPS 


MAKE FOR MORE EFFICIENT BUSI- 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 


SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


Write today | 
for Our 


Handsomely 
Illustrated 


CATALOG No. 96 


and 


Price List 









AST&SWART 


EGO KANDA Ae 


80 DUANE ST.NEW YORK 7,N.Y 
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Invincible 
Carbon Paper 


Top-quality, 100% rag 
content for those who re- 
quire the best. 


Invincible 
Ribbon 

Finest imported cotton 
superbly inked for clean, 
clear printwork, 


Invincible 
Stencils 

Produce clean-cut copies 
with the “printed look” 
customers demand. 


Invincible 
Duplicator Ink 
Surpasses U.S. Govern- 
ment standards . . . free- 
flowing and quick drying. 


Ask your local 
Remington Rand 
Dealer Sales Division 
Representative for 
Complete Details 


Dealer Sales Division 


Ffemington. Mand 
RTH AVEN N 


YORK 10 


U 
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‘Invincible 


the quality line 
for profitable sales 
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In Other Lands 


(Continued from page 76) 
even though the natural forthrightness of the York- 
shireman demands full conviction that extra price 
spells extra efficiency. 

Thus, office supplies, even in the ordinary ‘necessity’ 
ranges, can still be ‘necessities’ in the highest price 
levels and quality. The Harrogate lawyer, doctor, archi- 
tect, or business man generally, is fully conscious of 
the beauty and dignity of the town he serves and buys 
accordingly. This remains true even in these still hard 
times for British business. 

Sterling Stationers Ltd., at 2 Market Place, Harro- 
gate, has been visited by a number of Americans since 
I reported the opening of the store in OrricE APPLIANCES 
about five years ago. 

A short time ago, it and two sister stationery stores 
in East Parade and New Station St., Leeds, were ac- 
quired by the Lancashire and Yorkshire Stationery 
Company Ltd., Leeds, where the ‘L and Y,’ as it is 
popularly called, operates two large, modern stores. 

I talked with genial J. A. L. North, the managing 
director. He is carrying on the recently acquired 
Sterling concerns in the same manner—easy-to-ex- 
amine display units, with assistants, unobtrusive, buf 
ready to give news of expected, or just-arrived, offic 
goods. ‘First in the area’ is a Sterling slogan, and my 
American friends, who went round the Harrogate 
branch, thought the young triplet stores have an ap-§ 
propriate name. ; 


Americans Are Welcomed 

Mr. North specially welcomes any American visitors 
who may care to drop in there or at the L and Y. in 
Leeds. 

In Harrogate, the Sterling manageress is attractive 
Mrs. E. Townsend. 

New ideas for commercial letterheads (on the econ- 
omy basis of paper saving, alas!), graph papers, index 
strips and shields, diaries for special trades, pastes and 
gums, and inks in every color manufactured, (the 
last teaming up with huge stocks of analysis books 
needing colored inks), are highlights in the stock of 
the three Sterling stores. 

With Harrogate breaking a record for its number 
of important business and professional conferences— 
106 in 1951, and probably even more in 1952—the local 
stationer holds high place. 

With ‘good neighborliness and the helping hands’ 
as the motto of the W. E. Johnson, stationery and 
news agency store, (to which is attached a post office), 
in Kings Road, Harrogate, overseas visitors, especially 
Rotarians, are sure of a friendly welcome. 

While in pleasant Cambridge Crescent, the name 
of G. R. Parker, one of the oldest stationery houses, 
will recall happy memories of thousands of visitors. 

That long-established stationery store of S. G. 
Hitchen in Cold Bath Road is another outstanding 
name. One might go so far as to say it is almost a 
club where the stranger meets many of his fellow 
countrymen, a store very proud of its numerous Ameri- 
can callers. 


Visitors Get Auto Label 

Specially handed to me for Orrice APPLIANCES by 
W. W. Baxter, entertainment and publicity man- 
ager, Harrogate, was an advance copy of the new 
scheme now operating to benefit overseas visitors to the 
spa town, a scheme believed to be unique in Britain. 
It is an attractively printed label to be fixed on the 
windscreen of the visitor’s car. 

All storekeepers, officials and residents seeing that 
label, will go out of their way to render assistance oF 
give information required. In fact, they do their ut 
most to make that visitor’s stay as happy and in- 
formed as possible. 

This scheme (inaugurated by the Harrogate Hotels 
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...the NEW Art M\etal CONFERENCE DESK | 





\ desk that wins friends and influences people — on trim — a desk built for action and styled for leadership. 


sight ! No other offers so many utilities, so much distinction. It will pay you well, during the month shead eo 
d d > J , 


Sell its many fine points that aid ease, order and efficiency; feature the finest, nothing less — to put all possible selling 


iif} 


a BIG pedestal (right or left side, as ordered) with emphasis on those prospects who are wisely planning for 


drawer space virtually the same as a two-pedestal the future . . . Art Metal Construction Co., 


desk, three convenience drawers in desk top, two work- Jamestown, New York. 
organizer desk tray drawers, and large side-to-side vertical file 
drawer, plus private locker for storage. Pedestal drawers 
have Art Metal fingertip ball-bearing roller suspension. 

lhe Art Metal Conference Desk has baked enamel finish in 


gray, and warm gray linoleum top with aluminum 






For over 60 years the holl-mark of the 
finest in business equipment . . . desks 
* files + office chairs * visible record 







equipment. 





BRINGING 


EXTRA PROFITS 


TO DEALERS! 


CASH REGISTER 


Dealers find a good market for the Indiana 
because it meets the needs of small busi- 
ness for a simple, low-cost Cash Register. 
Ideal for food stores, general stores, gift 
shops, laundries, filling stations and 
garages. 

The Autographic feature makes handling 
of over-the-counter sales fast and accurate. 
Gives an easy, quick and accurate cash con- 
trol as well as control over charge accounts. 
Entries made at time of transaction—all 
records kept confidential. Sales records 
can be kept by departments or commod- 
ities. 

Check into the possibilities of extra profits 
with the INDIANA—write for dealer plan. 


VAN 


SHELBYVILLE, INDIANA 


CASH 


DRAWER CO. 


and Restaurant Association) has much pleased lo 
stationers, who are helping to distribute these freg 
labels. 

They feel it is one of several “friendship steps” 
linked with the approaching Coronation of Queen 
Elizabeth II early in 1953.—EFM 





Imperial Introduces New Machine at B.1.F. 


A new Imperial standard typewriter, the “65” wa 
introduced by the Imperial Typewriter Company at i 
exhibit at the British Industries Fair, held in May. 

Other models shown included portables and special} 
purpose machines such as the continuous stationery 
machine, which automatically removes carbon from 
each set of continuous forms; the Hectograph carbon 
roll machine for typing master copies for spirit procesg 
duplicators; the dual feed typewriter for typing checks 
receipts and so forth; an address stencil machine, and 
a carbon ribbon attachment for making lithograp. 
reproductions and photographic work. 





Australian Appreciates U. S. Kindnesses 


Returning to Australia after a recent trip to thi 
United States, L. W. McGregor, director of Collin 
Bros., Stationers Pty., Ltd., manufacturing statione 
of 23-29 Mentore Ave., Rosebery, N.S.W., Australia, 
profuse in his appreciation of the courtesy and kind- 
nesses shown him while in this country. 

“It was really heartwarming to meet such friend- 
liness and readiness to assist me irrespective of time 
involved,” states Mr. McGregor. “Any industry hav 
executives who can meet overseas visitors (who many 
times may not be able to purchase from them) and 
show them such courtesy must succeed and is cer- 
tainly an industry of which any country would beé 
proud. The character and ability of each man whom 
I met in the stationery and office appliances industry 
impressed me very greatly and I hope it will be my 
pleasure to meet them again some day.” 

From Mr. McGregor it is learned that S. P. (Stan) 
Owen, joint managing director of Stanley Owen 
Sons Pty., Ltd., and treasurer of the N.S.W. Printing 
Employers’ Association, is leaving by air for London 
passing through America. He will visit the Continent 
and return to America (due to reach Chicago abou 
August 12). 

In conclusion, Mr. McGregor points out that Aus- 
tralia has had further import restrictions imposed, 
These involve a cut in the importation of all sta- 
tionery items from overseas countries including the 
United Kingdom to 20% of the value of purchases 
during the base year July 1950 to June 1951. This was 
a difficult year in which to obtain supplies and the 
restriction would be a very harsh one were it not for 
the fact that very large stocks of most items have 
landed in Australia during the last six months. 





Advertising American Machines... This new delivery 
truck of Kontor-Einrichitungs-Gesellschaft in Vienna, Austria, very 
effectively advertises two well-known American office machines, 
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SPEED-O-PRINT 
Gfeedlest Values in Duplicators 


'. 


AUTOMATIC FEED DUPLICATORS 
WILL REPRODUCE ANYTHING 
THAT CAN BE TYPED, DRAWN, 
TRACED OR PHOTOGRAPHED 


ON A STENCIL 


Postcard (3x5) to menu size (6x9). 
restaurants, 
for repro- 


ideal duplicator for 
hotels, drug stores, etc 
ducing menus, sale tags, postcards. 


$ utomatic 
297° rer $650 


Counter 


(Pies Excise Tox 





Hairline registration 
duplicator 


roller release 


In Futuramic 


Reproduces postcard to legal size. 

Features backstop paper weight, 

side guides with 2 posts instead of 

1, to assure accurate registration. 
Automatic 


$ 50 
69 Counter, $6.50 


(Plus Excise Tax) 





Features front paper 


Grey or 


it's the world's finest 


open cylinder with automatic brush inking 


Ebony 


SPEED-O-PRINT CORPORATION 


° 77 ST. CATHERINE ST 


SPEED-O-PRINT (CANADA) LTD 


RE SE TE TO NICE” CMEC TE ROBT TE 





stops 


sifela. 


CHICAGO 


WEST . 





Liberator 
UWodel 200 


164° 


Reset Counter 


$10 Additional 


automatic 


Finishes 


Features accurate registration and 
automatic roller release to assure 
perfect, clean copies. Reproduces 
postcard to legal size. 


Reset Counter, 


109°? iets 


(Pies Excise Tex) 





1801 W. LARCHMONT AVE 
13, 








ILLINOIS 


MONTREAL 














x 
* 
a 


we ay, 27.14/42 ee label safes 


The new Hercules “C™ label line won the hearts of all N.O.F.A. convention-goers 
and rightly so, because this new line offers the latest in streamlined appearance 
together with the rugged, low-cost dependability that has been characteristic of all 


Hercules safes for the past half-century 


All Hercules “C" line safes carry the Underwriters’ Laboratory, 
Inc., and S.M.N.A. “C,"" ome hour labels . . . plus the T-20 


burglar label, which earns 20% reduction in insurance rates. ID AAT4IA. 


Get details now on this profit-making line. Write for catalog C. 








Underwriters faboratories Sn, 
Gare 


CC  _izz .. 

















SINCE 1899 STEEL SAFE COMPANY - Toledo 6, Ohio 


WAREHOUSES and DISTRIBUTORS in: NEW YORK—Export Dept. . PHILADELPHIA . BOSTON 
WASHINGTON, D. C. e CHICAGO e DETROIT e FORT WORTH @ SEATTLE e LOS ANGELES © SAN FRANCISCO 


4 COMPLETE LINE OF INSULATED PRODUCTS, INCLUDING: A, B, C-LABEL SAFES, HOME VAULTS, 
CARD AND LETTER FILES, BUSINESS MACHINE AND TYPEWRITER STANDS 
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Canadian News Notes 

s. J. LUDDINGTON, CORRESPONDENT 
BOX 421, POSTAL TERMINAL A, 

BAY & FRONT STS., TORONTO, ONT. 

Interviewed recently on the subject of the best means 
of becoming the boss’ secretary, business leaders in 
the city of Toronto were agreed that the keys to the top 
secretarial jobs, high pay and broad horizons, were 
graciousness, good grooming and plenty of training. 

Mary MacMahon, director of employment division of 
Canada for Underwood, Ltd., 135 Victoria St., Toronto, 
said “it’s the girl who is refreshing, natural, whole- 
some, well-spoken and who dresses simply but care- 
fully who ge head.” She explained businesses 


selected girls and young ladies on the basis of their 
intelligence and charm rather than their looks. Their 
scholastic record and their qualifications for their work 


are also important factors in hiring. 

At present there is a need for girls of all kinds- 
stenographers, typists, juniors, she said. However, the 
situation could change overnight. Salaries range from 


about $45 to $60 a week for a secretary. Some get as 
much as $100. she observed. 
> * * 

Fashions for the business girl have been shown in 
several commercial high schools in Toronto recently. 
The show is being sponsored by Underwood Typewriter 
Company, Toronto, and Northway’s, a large style store 
in that city, provided the clothes. The students did the 
modelling and the styles were presented at East York 
Collegiate, Northern Vocational School and Central 
High School of Commerce. 

* . . 


Victor Smith & Company, office outfitters, 15 Main 
St. E., Hamilton, Ont., is conducting a big stock-reduc- 
ing sale prior to moving its business to another location 
in that city. The used department’s big stock was sold 
at specially low prices 

> + * 

In the typewriting contest sponsored by the Ontario 
Commercial Teachers’ Association, a divsion of the 
Ontario Educational Association, which held its conven- 
tion recently at Toronto, Betty Weit, Viewmount Ave., 
North York, a suburb of Toronto, took the Royal trophy 
for accuracy with 99.6%. Miss Weit won first prize for 
accuracy and third for speed at trials held at Vaughan 
Road Collegiate, Toronto. 


* * om 


The Pioneer Lock and Safe Works, Calgary, Alta., 


recently moved its business to its new and modern 
location at the Blow Building, 513 8th Ave. W., that city. 
> * - 

C. Anderson i Co., Guelph, Ont., has operated in 
that city for over a half century, serving the needs 
of the book, st nery and office supply field. The 
firm was first established by Miss Christina Anderson, 
but was purchased 22 years ago by Campbell Lamont, 
the present proprietor 





Office Furniture Manufacturer Incorporated 

The Vega Manufacturing Company, 344 Mills St., 
N.W., Grand Rapids, Mich., has been incorporated as 
a maker of office desks, to be produced for wholesale 
distribution exclusively by the Kenwood Manufactur- 
ing Company of Washington, D. C. The line, to which 
will soon be adding matching chairs, was introduced at 
the annual NOFA convention last April as the Econo- 
Form line 

The new firn headed by Louis A. Geistert, formerly 
head of the Simplex Store Equipment Company and of 
The Grand Rapids Company, of Grand Rapids, Mich., 


all the asset vhich have been acquired by Vega. 
Associated h Mr. Geistert in the business are 
Albert G. Geistert, Frank Sterzik, Kenneth F. Mickam, 
Fred Traster al Aloysius G. Adamczak. 
Mr. Traster has had 30 years experience in the in- 


dustry, while Mr. Sterzik and Mr. Adamczak have each 
28 years experience in the same field. 
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B] ELECTRIC PRINTING CALCULATOR 


CAPACITY 9,999,999.99 


SB ¢ nati 


A REAL DEAL 
for the Retail Dealer 


Because of certain important and exclu- 
sive features, Barrett Printing Calculators 
require a minimum of sales effort, and 
under the BARRETT EXCLUSIVE SALES 
AGENCY PLAN the business you build is 
YOURS. 

Some territories now open for exclu- 
sive assignment. If interested in securing 
our exclusive and profitable agency, 
write for full information. 





BARRETT ADDING MACHINE DIVISION 


LANSTON MONOTYPE MACHINE COMPANY 
Twenty-fourth at Locust Street Philadelphic 3, Pa. 











B19? HAND OPERATED PRINTING CALCULATOR 
CAPACITY 9,999,999.99 
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NO ONE 


can match this chair for 


VALUE! 


AM RUBBER 


SHIONS 


27 INCH SPREAD WIDEST 
—OF ANY METAL-BASE CHAIR 





Only the new SHEPHERD “800” 
series gives you all the features your 
customers want most. 


Here is the most beautiful, most comfortable line 
of chairs on the market today. Your choice of cover- 
ings . . . Dupont Fabrilite, Claremont, Gros-point 
or top grain leather . . . in a fine selection of colors. 
The “800” series is finished to match desks and 
files of most popular lines. It’s bound to be a sales 
leader .. . so WRITE NOW for complete informa- 
tion including prices. 


Model illustrated: No. 830 — Executive swivel arm 
chair. Also available in side chairs and side-arm chairs. 


Mp PANY 


OFFICE AND FACTORY 
1916 MAIN STREET, MELROSE PARK, ILLINOIS 
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News Notes from the Maritime Provinces 


W. J. McNULTY, CORRESPONDENT 
116 PRINCE EDWARD ST., ST. JOHN, N. B., CANADA 


The Adding Machine Service Company, Montreal, 
Que., has been stressing a complete office furnishing 
service at the single price of $195. Included are type- 
writer, 3-drawer filing cabinet, hat rack, waste basket, 
desk and swivel chair. Pat Bermingham of this firm 
has been personally detailed to handle this special 
offer. 

. + - 

The desks and chairs for classrooms in a large new 
building recently opened by St. Mary’s University, 
Halifax, N.S., were supplied by the Soulis Typewriter 
Company, Ltd., Halifax, with branches at St. John and 
Moncton, N.B. The desks and chairs were furnished 
to the offices as well as the classrooms. 

* . > 

One of the exhibitors at a Painters for Fun exhibi- 
tion held at St. John, N.B., was E. S. Bergh, manager 
of the St. John branch of the National Cash Register 
Company. Mr. Bergh was one of those instrumental in 
founding the exhibition, and in which he entered sev- 
eral items of his handiwork. Mr. Bergh lives at Rothe- 
say, N.B., nine miles east of St. John. 

> - > 

The Adding Machine Service Company, Montreal, 
Que., has been featuring Presto duplicators. In addi- 
tion to selling new typewriters and adding machines, 
this company maintains a rental service for both the 
typewriters and adding machines. 

> - - 


Electrically-operated typewriters are being given 
special attention at the St. John, N.B., branch of the 
Underwood Company. One of the occupants of the 
upper floors of the same building is a large business 
school. Remodeling of the street floor space of the 
Underwood Company has enabled that firm to devote 
more attention and space to office appliances. J. Ed- 
mund Cole is branch manager. 

. * * 

A number of Eskimos and Indians of the Arctic 
polar regions have been not only seeing, but using 
office machines, for the first time. This fact is attribu- 
able to the influx of the appliances at U.S. Air Force, 
Naval and Army bases, besides training and patrolling 
posts, in the Far North. 

~ . . 

Distributing adding machines from St. John, NB., 
through the Atlantic provinces are Soulis Typewriter 
Company (Allen); Burroughs; Marshall-Stevens, (Fri- 
den and Ultra-Matic); J. A. Little (Monroe); National 
Cash Register Company (National); Remington Rand 
(Remington), and Underwood. 

- a o 

The Addressograph-Multigraph Sales Agency, Hali- 
fax, N.S., distributor of addressing and duplicating 
machines, is handling supplies and accessories as well 
as maintaining a complete service on the machines. 
Distribution from the regional base at Halifax is 
through the Atlantic provinces. 

- - 7 

H. H. Young, of Fredericton and Perth-Andover, N.B., 
specializes in sales of appliances and supplies along 
the St. John River and tributaries. In equipment, he 
is handling all types of machines and also, safes, filing 
cabinets, office furniture of all kinds, and cash reg- 
isters. 

The Young locations are on the St. John River, one 
on each bank. The Perth-Andover unit is close to the 
U.S. border in the midst of a big potato raising, whole- 
sale, by-products area. 

A branch of the International Business Machines 
Company, Ltd., is located at Moncton, N.B., to cover 
eastern New Brunswick, and the island of Prince Ed- 
ward. Electric punched card accounting machines, 
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Enginecced WAYS TO BETTER BUSINESS 


TEGHNIPLAN 


MODULAR 
OFFICE 


More workers 


without more space 


EXPANDING OFFICE 
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complete modul 
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working s 
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operations pose problems 
ind office arrangement, 
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ur office equipment, is de- 


space by providing 
face and facilities within 


ANY DESIRED ARRANGEMENT of work stations is 


possible 


made available. 
DESIRED privacy 
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standard units are in- 
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quired for any job are 


led by standard par- 
g] iss, Or all wood, in- 
plan equipment, and 
changing needs. 
earance is assured by the 
lechniplan design, ex- 
es and rich wood grains 
ideal for private offices. 
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r “Office Equipment.” 
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Techniplan “Z"’ arrangement {re- 
verse of main illustration) promotes 
worker efficiency. 





Series of separate office areas with 
standard partitions for privacy. 


CHECK this LIST for 
wanted information— 
promptly furnished: 

(7) TECHNIPLAN Facts 

[_] Modern Filing Methods 


[_] Visible Record Facts 
[_]} Special BIG Papers System 


6-OA 


Check above, attach 
to your letterhead— 
and MAIL—TODAY! 


Cincinnati 12, Ohio 











BOOTING IT AROUND — 
FOR BUSINESS! 


My observation is that the office 
equipment dealers, generally speak- 
ing, are walking right past more 
business every day than ever shows 
up on their sales records. 


If you are inclined to ‘‘Pooh- 
pooh”’ that, just try this simple 
experiment. Select any office 
building in your city or market. 
Start at the top and simply pop 
your head in each door and 
make a guess at the age of the 
furniture and equipment. 


At the same time you might observe 
the more obvious evidences of poor 
arrangement, crowding or confusion. 
Tabulate your observations, and I 
am sure you will be surprised, even 
amazed, at the high proportion of 
distinctly sub-standard offices—even 
in large and well-known concerns. 


It is precisely this situation 
that prompts Globe-Wernicke 
to blanket the business market 
with consistent, hard-hitting 
advertising messages. The 
accompanying ad appears in 
BUSINESS WEEK, AMERICAN 
BUSINESS, NEWSWEEK, and 
OFFICE MANAGEMENT & 
EQUIPMENT. Other ads are 
appearing in FORTUNE and 
METHODS. 


And it is the same wide-spread 
NEED for office modernization that 
is responsible for the heavy inquiry 
response to this advertising. 


The only pay-off for any dealer 
is to intensify his sales efforts 
to follow through on the in- 
numerable opportunities for 
important and profitable sales. 


A goodly number of G/W dealers 
are doing just that—and are very 
happy about the results. How about 
YOU—getting a piece of this lucra- 
tive business? 






Sincerely, 


yh” 


Elmer G. Rahe 
Vice President 
Sales 
Globe-Wernicke 
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year in, year out 


no Sales Prob- 


e 
ee you anid th Dependable, 


‘¢ WHY. A 
HERE'S Problems w! 


lems nor Service 


Simple, Rugged 


Copy rile 
LIGUID DUPLICATORS 


“Copy-rite’’ liquid duplicating equipment is easier to sell and more profitable to you be- 





cause of its overwhelming acceptance everywhere—and because ‘“‘Copy-rite’’ Duplicators 
are dependable, simple to operate and built to last, with no service problems. 


**Rite-Copy”’ supplies are popular, heavy selling 


items, too, since they insure the finest duplicat- 
Model L-45-2 . . $214.50 


ing work—‘‘Rite-Copy”’ Supplies and ‘‘Copy- 








rite’’ Duplicators—including electric models 


"#EO 
> 


with the UL Seal of Approval—are now avail- 
able. Write for complete details today / 





SEVEN IMPORTANT REASONS 
WHY Cony -nrile ASSURES 
GREATER CUSTOMER SATISFAC 
TION—BIGGER PROFITS FOR YOU 
1. LONGER RUNS OF MORE UNIFORM 


COPIES permitted by roller moisten 
ing principle 


2. FASTER WORK — one copy for each 
* turn of the handle — face up 


3. INSTANT STARTING without priming 
Fivid supply always visible 


4. NO STENCILS, GELATIN, RIBBONS 
TYPE, INK. 


S. ACCURATE ALIGNMENT — avtomotic 
paper feed — accurate registration 


6. VERSATILITY—Copy-rites handle ’ ‘ < 
stock from postcards to 9” x14" sheets =) —_—_ 


7. Copy-rites ore simple, and built to lost 


WOLBER DUPLICATOR & SUPPLY CO. 


1203 Cortland Street, Dept. OA, Chicago 14, Illinois 
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time recorders and electric typewriters are being em- 
phasized by IBM the Eastern Provinces. 
. . . 

Pitney-Bowes of Canada, Ltd., St. John, N.B., selling 
and servicing ll line of mailing machines, postal 
scales, letter openers, mailroom appliances and meter 
machines 

r > 

At Glace Bay, N. S., the Brodie Printing Service 
which has office supplies as a side line, has trans- 
ferred to new rger quarters. This business will 
be 50 years old in 1953, having been established by 


Mr. Brodie, on a capital of $30. 


> 
H. M. Simpson, Charlottetown, Prince Edward 
Island, has broad his coverage to embrace about 
everything usable in an office, including typewriters, 
adding machins heck writers, dictaphones, filing 
cabinets, safes, desks, chairs, tables and even cash 
registers. He serves all of Prince Edward Island and 


communities 1.way as the Magdalen Islands and 
Labrad 
> > > 
Under the bankruptcy act, Claude Perras, of Mont- 
real, has been named trustee of the bankrupt estate 


1.. Montreal. He received tenders 
for woods and various incidentals, machines, acces- 


sories and con office furniture. Three locations 
had been use production operations. 
> * > 
Dealers in the Maritime Provinces handling the 
products of the Steel Equipment Company, Ltd., Ot- 
tawa, Ont., include: R. R. Colpitts & Son, Ltd., Monc- 


ton, N. B Barnes-Hopkins, Ltd., St. John, N. B.; 
Soulis Typewriter Company, Ltd., Halifax, N. S. 

The Steel Equipment Company, Ltd., is headed by 
D. P. Cruikshank, president, and his son, D. B. Cruik- 
shank, vice-president. The firm produces steel filing 


eabinets, office furniture, lockers, shelving, desks and 
A 0oksta 
> - 
Kerr-Ellams Office Appliance, Ltd., Halifax, N. S., 
per sts in the and servicing of British made 
ffice appliance been featuring the Ellams ban- 
tam duplicator, using the likeness of a bantam rooster 
und the ling We're Crowing About This.” 
> . - 
4. T. Snodgrass, of Fairville, N. B., long a distributor 
and dealer in office supplies, with base in St. John, 
N. B., of which Fairville is a suburb, has been named 
president of the St. John baseball club in the South- 
ern New Brunswick League. He has been active in 
baseball from d and for some years was a 
player on St. John and Fairville teams. He had also 
e¢ age I sition was first base. Since end- 
g | playi as continued his interest in the 
ime ss 
From the St. John, N. B., branch of the Gestetner 
Canada) Ltd verage in sales and service is being 
made of the Atlantic provinces. Supplies are being 
shipped by mail, express, freight. 
. <— 
The Address« ph-Multigraph Sales Agency, Hali- 
ix, N. S., is tl authorized distributor of Multi- 
graph and Mu 1achines in the Atlantic territory 
n ¢ ‘; = ides supplies and service. 





Dixon Appoints David McMillin 

David McMilli: been appointed pencil sales rep- 
resentative in ( thern California area, according 
nouncement made by Anthony J. Zino, general 
nage! Joseph Dixon Crucible Company 


Sait i | { 

Pri o joinil Dixon organization, Mr. McMil- 
lin was assoc Associated Distributors, where 
he was general mal er for a number of years. Before 
the war, in whi served as a Navy lieutenant, he 
was sales representative with the Joe D. Hale Com- 
a Los Angt 
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STACOR 


DRAFTING 
x EQUIPMENT 


pe LIFETIME 


STEEL 


CONSTRUCTION 


Sy) 


nle®* 






Stee! Base Adjustable 
Drafting Tables with 
Selected Soft Wood 
Tops made in 4 stand- 
ard sizes. 


Sectional Planmaster 
Filing Cabinet in Sta- 
cor's exclusive ‘‘All- 
Purpose” design made 

band 3 drawer units 
—in 3 standard sizes 





The most durable steel construction, the most prac- 
tical modern design, the most economical in cost . 
that's STACOR, the drafting room equipment which 
dealers find the easiest and most profitable to sell. 
You'll get the BEST sales results when you feature draft- 
ing equipment in STEEL by STACORI 

NEW ITEMS! NEW LIBERAL DISCOUNTS! 
Write today for illustrated catalog sheets, 


STACOR 


EQUIPMENT COMPANY 
770 East New York Ave., Brooklyn 3, N.Y. 
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STORMS 


QUALITY PRODUCTS 


CARBON PAPER 
INKED RIBBONS 
CARBONIZED ROLLS 


“The Complete Line” 
DEALERS... 


INCREASE your sales. Compete with confi- 
dence. 





Sell highest grade merchandise produced and 
guaranteed by a reputable manufacturer with a 
thorough knowledge of DEALER requirements. 


H. M. STORMS COMPANY serving the DEALER 
TRADE EXCLUSIVELY for more than HALF 
CENTURY is exceptionally well equipped to 
provide everything required in CARBON PAPER, 
INKED RIBBONS AND CARBONIZED ROLLS. 


We have complete modern facilities for pack- 
aging and imprinting under dealers private 


brands. 


Investigate our PERSONALIZED service. Carbon 
paper permanently identified with your brand 
name printed directly on each sheet of carbon. 
A sure way to build repeat sales. 


Write NOW to Dept. H for details. 





H. M. STORMS COMPANY 


Storms Building, Brooklyn 16, N. Y. 
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Beware the Grapevine 


By George D. Taylor 


w@ MOST STORES with a sizeable personnel are domi- 
nated to a certain extent by the well known grape- 
vine. It is only natural for discussion to be a part of 
store life and likes and dislikes, policies, management 
and even personalities are topics which are bandied 
around in almost any merchandise establishment. 

In a manner of speaking this is good and in another 
way it is bad for the organization. It is good when 
the discussion is constructive and the management 
takes part in it. However, it is very bad when the 
discussion becomes personal and is orated in the heat 
of anger. 

In my many years of experience I have seen em- 
ployees use the grapevine in a far from honest man- 
ner. The thoughts passed along were figments of the 
imagination and their purported facts were so far 
from the truth that they would have won a prize in 
the national liars contest. 


Employer Often “Taken” 
Some of these individuals are very clever at subter- 


fuge and unless the employer is on his toes, he be- 


comes very easily taken in. In many cases it is by 
someone who has won his confidence and all too many 
times that confidence has been won outside of business 
relationships. Let me give you an example from my 
own experience. 

I was working at one time under the direction of 
a display manager in a department store. This man 
was a very close friend of the general manager of the 
store. I was able to take care of most of the work 
without help and this individual, taking advantage 
of the friendship of the chief, allowed me to do so. 
You can imagine I was very unhappy with a situation 
of this sort, and justly so. I was working from early 
morning until late at night while my supervisor was 
spending most of his time out of the store. 

I could not have convinced the general manager that 
this was so because he never made an individual study 
of the personal merits of his employees but only 
looked at the overall picture of his business. I had 
to suffer this situation for several years, since I could 
not change my job due to responsibilities of a family 
and shortage of jobs in the community. 


Sensed the Situation 

After about three years of this a new superintendent 
took over in the personnel office. It did not take this 
man too long to sense the situation and one day I was 
called into the office. 

He greeted me with, “Taylor, does that man you 
are working under ever do any work?” I replied that 
evidently he knew as well as I did what was going on. 
He laughed and told me that he was going to tell this 
supervisor of mine that I had reported to him that 
I was doing all the work in the department. This was 
very much against my wishes but I saw the wisdom 
of it later. 

From that day on the situation was reversed. I was 
given very little work to do. The supervisor tore 
around and did a herculean job while I was left to 
my own devices. I had been told by the superintendent 
not to worry, no matter what happened. For about 
four months I was left very much to my own devices. 
I received no orders and did very little work. 

About four months later I was called once again 
into the office of the superintendent. He smiled as 
I entered and said, “Well, Taylor, how are you coming 
along?” I smiled back and told him that he knew 
just as well as I did what was going on. He said “Don't 
worry about it my boy, just keep on taking it easy 
for a while.” 

About two months after this I was on the main 
floor of the building at the time that my supervisor 
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One of America’s famous testing laboratories 
compared the plier-type N-C with foremost desk- | 
type staplers. Conclusion: “Desk-type staplers , | 


cause 5 times more noise than Neva-Cxocs.”® 


When noise goes down, efficiency goes up. A 0 Wore r= 
large insurance company found that a reduction “He Cason 
of 14.5% in office noise level reduced business every one should use 


machine errors 52%. QUIET 


Here’s a powerful sales point for N-C when 


you want to place extra staplers in offices where N-C PLI ER-TY PE 
quiet is essential. STAPLERS 


NO BANGING! NO POUNDING! 


*Complete details are yours for the asking. 


VAL WILE weva-cuse [ evarucel] re rnen rom sant - nau at 





The Do Plus 


STAPLING MACHINE 


NEVA-CLOG PRODUCTS, INC., LOGAN STREET, BRIDGEPORT, CONNECTICUT 
Exclusive Conodian Distributor: CANADIAN STAPLES LIMITED —Montreal, Toronto, Winnipeg, Vencouver 
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When you seek 


modern business 





efficiency, see the dealer who features 


STEELCASE 


You can decrease personnel turnover, simplify office work-flow and in- 
crease employee morale through Steelcase office engineering. Your Steel- 
case dealer will show you how modern office furnishings, tailored to the 


pelt 
Aimy job, will increase efficiency, speed the work of your entire office system. 
fae He will save you time, money and valuable space. Comfortable, con- 
V2 yslinerd venient Sttelcase furnishings combine smart, modern appearance (a wide 
jy range of colors, new metallic finishes, matching upholstery and tops) 
rie with the economy of standardized, interchangeable parts. Why not con- 


SE, wy sult your Steelcase dealer today and see how economically you can have 
aie wae a completely modernized office. 


enition i Voy Look for Steelcase in the classified 
section of your telephone directory. 
For new ideas in office planning, write for ‘Tooling Up Your Office’’ Business Equipment 
METAL OFFICE FURNITURE COM PANY, Grand Rapids, Michigan 
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was trimming a window at which he was very adept. 
The merchandise manager was nearby and compli- 
mented him very highly on the job he was doing. 
That was when the supervisor made his mistake. He 
said, “We could have a lot of good windows if I only 
had some help.” “What’s that?,” said the merchan- 
dise man. The supervisor repeated the statement. 
“What’s the matter with Taylor?” asked the mer- 
chandise manager. ‘He’s the only man I have and he 
won’t work,” was the reply. 

That was the beginning of the end. It did not take 
the superintendent and the merchandise man long 
to convince the general manager that the supervisor 
should be relieved of his position of trust. 

Here was a man who had the absolute confidence 
of the president of the concern and who threw all 
he had built away by unscrupulous conduct. 


Grapevine Catches Up 

This is a true, practical illustration of how the dis- 
honest grapevine works. The supervisor had been 
spreading falsehoods and finally justice caught up with 
him. Misrepresentations, falsehoods, are the weapons 
used by the schemer to further his own ends. 

The boss in a store where many people are employed 
needs to be on his guard if he wants to be sure that 
all his employees get a square deal while in his em- 
ploy. Instead of paying attention to reports which 
come through the grapevine he should take steps to 
prove for himself the veracity of the statements. This 
is the only way in which he can be sure that justice 
prevails 

The easiest way to be sure of the honesty of a 
subject is to use methods such as are used by the 
shopping services throughout the country. They usu- 
ally can get to the bottom of such things. 

The schemer is usually the lazy man who uses every 
means at his command to make life easy for himself 
even at the expense of his co-worker. He is usually 
smart but he abuses authority and instead of trying 
to further the interests of the owner of the business 
he plans so that the load he carries will be a very 
light one. 

Absent treatment never got any individual ac- 
quainted with another. Word of mouth reports by one 
employee about another should be disregarded until 
absolute proof is established. Open discussion is good 
for any business and is policy that should be encour- 
aged by management wherever feasible. 

Watch the grapevine, Mr. Employer. Ferret out the 
truth whenever a doubt enters your mind. Do not 
take the word of any one employee or group of em- 
ployees 

You will be absolutely sure of meting out justice 
if you take steps to investigate these matters secretly. 
In justice to everyone you must get first hand in- 
formation 


Believes in Honesty 

One of the peculiar characteristics of the honest 
employer is that, being honest, he thinks everyone 
else is honest. He is very easily taken in, often by 
those closest to him 

Nobody disputes that the pursuit of happiness is 
everyone’s right in this land. There is no denying 
this fact, but, Mr. Employer, do not pursue that happi- 
ness at the expense of loyal employees. In a sense you 
are the judge of the court of your business world and 
there is a chance that if you choose not to sit at the 
bar of justice, your employees will be subject to store 
politics and propaganda. You will have unhappy em- 
ployees and the chances are you will be wondering 
what makes them unhappy when you are so good to 
them 

Store management is not a matter of opening the 
door and selling merchandise. It has developed into a 
far more complicated issue than that. You should 
make sure that each of your employees gets a square 
deal and is not victimized by the unscrupulous, self- 
ish schemer 
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¢ When your chair manufacturer designs a new chair 
— for improved working efficiency and comfort — 
he usually finds a Seng Chair Action Control all ready 
to fit his needs exactly. For Seng research in “seating 
engineering” is a continuing program dedicated to 
greater progress in office chair design. 


So, when you point to the SENG Chair Action 
Control on your office chairs, you're offering your 
prospect the final proof of performance — the means 
by which all the exclusive built-in body-fitting comfort 
is possibile. 

Use this vital sales feature to your profit. Be sure 
the chairs you sell are equipped with 
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DRI-RITE BLACK. 





offers you prestige and profit with the finest 


inks in the duplicating field, in the dispens- 


ing package of tomorrow. 


| INK SPECIALTIES CO., INC. 


DEPT. O, 519 N. HALSTED STREET * CHICAGO 22, ILLINOIS 
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P. ‘assed Away Es 


Hugh L. Smith, 


vice-president in charge of sales at Yawman and Erbe 
Manufacturing Company, passed away unexpectedly 
on Sunday, April 6, after a brief illness. He had been 
taken ill at his office on Friday. His death marked the 
end of a distinguished fifty years of service with 
“Y and E.” 

Mr. Smith was born near Excello, Mo., and was a 
graduate of Culver-Stockton College, Canton, Mo. In 
1902 he began work at the Minneapolis Branch of 


The late 
Hugh L. Smith 





Yawman and Erbe as an office boy from which position 
he steadily advanced to stenographer, receiving clerk, 
shipping clerk and floor salesman. 

In 1904 he was made district manager for the south. 
A year later, he was appointed assistant manager of 
the company’s San Francisco branch where, during the 
fire and earthquake, he succeeded in saving the firm’s 
records with complete disregard for his own safety. 

Twelve years later, he was made Chicago branch 
manager. In 1917 he moved to Rochester as the firm’s 
supervisor of branches and was subsequently promoted 
to the post of eastern district sales manager with head- 
quarters in New York City. 

Mr. Smith returned to Rochester in 1928 as sales 
manager and shortly thereafter was elected vice- 
president in charge of sales. 

During his career, Mr. Smith represented his com- 
pany in the National Office Management Association 
and the Office Equipment Manufacturers Institute. 

Besides his widow, Mrs. Celeste B. Smith, he is sur- 
vived by a sister, Miss Lena Smith of Macon, Mo., and 
two nieces, Mrs. Lawrence O. Neel of Rochester, and 
Mrs. Hull Thayer of Brighton. 

+t - + 

Fred H. Tracht, 

77, a founder and first president of the National Asso- 
ciation of College Stores (1923-26) and governor of the 
Sixth Region of NSOEA (1938) died on April 3 in Chi- 
cago. Mr. Tracht, who lived with his family at 5640 S. 
Kimbark Ave., Chicago, Ill., was born in Galion, Ohio, 
and was educated in Ohio and Chicago, to which he 
came in 1901. 

In 1902 he joined the staff of the University of Chi- 
cago, holding positions at the University Press and in 
1908 becoming manager of the University Publications. 
In 1915 he was named manager of the Bookstore, which 
position he held until his retirement in 1942. 

Besides his associations with the NACS and NSOEA, 
Mr. Tracht held offices in the American Booksellers As- 
sociation and was president of the Illinois Booksellers 
and Stationers Association (1935). As a member of 
the university’s Quadrangle Club, he remained active 
in the school’s affairs. 

Mr. Tracht was a Mason of the Jackson Park Chap- 
ter. In 1902 he became a member of the Hyde Park 
Presbyterian Church and later the merged United 
Church of Hyde Park, Chicago. 

He is survived by his widow, the former Nora Elaine 
Sloan of Albion, Mich., whom he married in 1906; two 


sons, Vernon S. Tracht, now chief psychologist at Mercy 


Hospital, Chicago, and Melvin T. Tracht of the Illinois 
Institute of Technology. Also surviving are a sister, 
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UNROLLS EASIER ! 


Thanks to exclusive new back- 
sizing, this new tape comes off the 
roll twice as easily! 









STICKS TIGHTER ! 


New high-tack adhesive takes a good 
firm grip... holds tighter than ever! 


RESISTS BREAKING ! 


Tougher, more pliable construction 
means a tape that does o perfect 
job without splitting or breaking! 



















3 OUT OF 4 Shoppers prefer 
cellophane tape-sealed purchases ! 


It’s a fact! Arecent survey of hundreds of shop- 
pers revealed that 3 out of 4 prefer cellophane 
tape to any other sealing method! 

See your jobber today for a supply of “Scotch” 


Cellophane 
cellophane tape .. . it speeds all kinds of sealing, 


holding, mending jobs throughout your store! 


The term Scotch” and the ploid design ore registered trademarks for the more thon 200 pressure-sensitive adhesive tapes made in U.S.A. by Minnesota 
Mining & Mfg. Co., St. Paul 6, Minn. —elso makers of “Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Scotchiite” Reflective Sheeting, 
“Sefety- Walk” Non-slip Surfecing, "3M" Abrasives, "3M" Adhesives. General Export: 270 Park Avenve, New York 17 N.Y. in Canada: London, Ont., Con. 


ScorcH 


BRAND 
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there’s a market for offices like this 


Planned, designed and equipped by the Browne-Morse Company, this office provides the 
blue-print for a new dealer service. It enables the progressive dealer to offer a 
planning service that will help secure a bigger share of the fast-growing market caused 
by the decentralization of business into the smaller rural and industrial areas. In 

this office, created for the Greenville Finance Company, Greenville, Michigan, 
maximum efficiency has been combined with unusual customer convenience. 
The complete office plan, including the decorating, was carefully worked 

out to eliminate as much lost motion as possible and still portray 

maximum friendliness and cordiality to patrons seeking the 

company’s services. The natural result is that business 

has increased tremendously. 

Use this office as an example to increase unit sales. 





Architects of Efficiency for America’s Offices 


Browne-Mlrse 


MUSKEGON MICHIGAN 





Manvfacturers of steel! office furniture — files, desks — aluminum 
chairs and filing supplies for over 45 years 
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Luella B. Tracht of Galion, Ohio, and a brother, John 
E. Tracht of Youngstown, Ohio. 


bok + 
Owen Gage Bayless, 


60, former vice-president of Lowman & Hanford, Seat- 
tle, Wash., and former president of NSOEA, died on 
April 19, after a short illness. 

A native of Detroit, Mr. Bayless was with the Eaton, 
Crane & Pike Company, Pittsfield, Mass., from 1910 to 
1912, when he moved to Seattle to take a position with 
Lowman & Hanford. In 1917 he resigned to join the 
Army. However, he rejoined the company in 1923, as 
assistant manager of the uptown branch store. 

In 1928 he was made merchandise manager and 






The Late 


yy Owen Bayless 


seven years later became vice-president and general 
manager, supervising merchandising, advertising and 
personnel and also acting as sales manager. 

Since his retirement from Lowman & Hanford in 
1945 he had been connected with the automobile in- 
dustry 

Mr. Bayless was well known in NSOEA, having been 
president 1939 to 1941 and governor of District No. 11. 
He had also been president of the Pacific Northwest 
Stationers Association 

Surviving are his widow, Ottilio; a daughter, Mrs. 
James Skinner, of La Mesa, Calif.; two brothers, David 
Bayless of Denver and Ernest Bayless of Philadelphia, 
and two grandsons 


+ ob + 
Benjamin J. Bennett, 


50, junior partner of the firm of Bennett Brothers, 
Waycross, Ga., died suddenly at his home in Waycross 
on March 26 

Death came sudds 
traction of a tooth 

Born in Brunswick, Ga., on July 4, 1902, Mr. Ben- 
nett was connected with his brothers Louis and Harry 
in the stationery, office supply and printing business. 
They were to celebrate 42 years in business together 
on April 10 

The decedent lived practically all of his life in Bruns- 
wick and Waycross, Ga. He was a member of most of 
the civic and business clubs of Waycross. 

Surviving are the widow, Mrs. Annie Lee Bennett; 
a daughter, Patricia Bennett; brothers Louis J. Ben- 
nett and Harry J. Bennett, who operate the business; 
another brother, Dr. Joseph J. Bennett, New York 
City, and his mother, Flora J. Bennett, Waycross, Ga. 


nly from a blood clot following ex- 


George W. Bean, 

69, for many years in the office supply business at 811 
Second Ave., Seattle, Wash., died in Seattle in April. 
He had been in ill health for about a year. 

Born in Lanark, Ill.. Mr. Bean went to Seattle 41 
years ago and entered the stationery trade as a manu- 
facturers’ representative 

Besides his widow Nellie, he leaves a daughter, Mrs. 
Durwood Link of Walla Walla, Wash.; a son, Charles, 
of Seattle, and grandchildren.—CML 


A. J. Shafer, 
for the past 10 years an employee of the Colorado 
Typewriter Company, Inc., died on March 19 in the 
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When Greek writes Greek, there’s no mistake from Alpha to 
Zeta that can’t be swiftly smoothed away the best way—the 


story's the same the world over: Weldon Roberts Erasers 
Correct Mistakes In Any Language. People everywhere praise 


them—buy them—like your customers do. Biggest demand 


spells best sales for these world’s-best erasers. Be sure to 


feature them prominently—continually! 








400 ARTEX—Soft, smooth, white 
rubber eraser for pencil work, draw- 
ing, drafting. Handy bias-beveled 
shape. Sharp edges and ends for 
erasing fine line work; broad sides 
for cleaning. 





121 ELLIPTIC—immensely popular 
gray rubber eraser in handy ellipti- 
cal shape for pencil and ink 
erasures on all types of work. A 
universal favorite among office 
workers, typists, artists and drafts- 
men. 


WELDON ROBERTS RUBBER CO. 
6th Ave. & No. 13th St., Newark 7, N. J. 
World's Foremost Eraser Speciolists 
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Bank by Wal 


ENVELOPES 
ONE PIECE STYLE 





Combines deposit slip 
Acknowledgment and return 
envelope in one unit. 


You Can Sell Your 
Bank Customers and 
Reap the Repeat Orders 





Compact sample sets are ready for 
your sales force. Use the coupon 
below or write us on your stationery. 


Northern States Envelope Co. 


The Justrite Envelope Line 
CHICAGO — ST. PAUL 








NORTHERN STATES ENVELOPE CO. 
300 E. Fourth St., St. Paul 1, Minn. 


Send Price Lists and 
Envelope Line 


Sample Sets of Bank By Mail 


Name 


Address 
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Veterans Hospital at Long Beach, Calif. Mr. Shafer 
was well known as a typewriter and adding machine 
salesman. 

He is survived by his widow and one daughter of 
San Pedro, Calif.; two sons, Jimmie Gene Shafer of 
the U. S. Marines, and Bob Shafer of San Pedro; four 
sisters, Mrs. Catherine Wagner of Carthage, Mo.; Mrs, 
Millie Sitzman of Washington, D. C.; Mrs. E. J. Weber 
of Cordell, Okla., and Mrs. Earl Hughes, wife of Mr. 
Hughes, manager of the Colorado Typewriter Com- 


pany, Inc. 
tt - + 
Charles W. Norton, 


63, inventor of the vari-typing process, died in May at 
his home in Middlesboro, Mass. He had recently moved 
there from West Orange, N. J., where he had lived for 
40 years. 

Mr. Norton was director of research and engineering 
at the Ralph C. Coxhead Corporation, which he joined 
after the First World War. In 1933 the corporation 
bought the patents on the old Hammond typewriter 
and instituted engineering changes that resulted in 
the Vari-Typer. 

Surviving are his widow, Mrs. Gertrude Norton, and 
two sons, Howard and William Norton. 


+; - + 
Miss Clara Wielebski, 


manager of the artists and drawing materials depart- 
ments for The H. H. West Company, Milwaukee, Wis., 
since 1932, died Sunday, May 11, after a long illness. 

The decedent had built up a clientele of loyal friends 
among the artists of Milwaukee and Wisconsin. Her 
knowledge and enthusiasm for her work, as well as the 
kindly interest and assistance she was always ready 
to extend, made her an outstanding authority in her 
field. Dennison’s May issue of What Next? contains 
her photograph and the last interview she gave, and 
explains her success. 


tt bt + 


Laurence Peter Paul, 

66, operator of two stationery stores in Buffalo, N. Y., 
died on March 8, after a long illness. Mr. Paul had run 
one business at 2250 Main St., for many years and 
had only recently opened the second store in the new 
L. B. Smith Plaza. He was widely known as a station- 
ery engraver. His widow, two daughters and two sons 
survive.—GET 

' + F & 


Jack Henry Geiser, 
proprietor of the Geiser Office Furniture Company, 124 
W. Lake St., Chicago, passed away on May 9. Funeral 
services were held Monday, May 12, attended by many 
fellow members of the Office Furniture Association of 
Chicago. 

Surviving are the widow, Rose (Buddy) Kronman 
Geiser, and brothers, Milton, William and Merrill. 


+: - + 
J.L. Wren, Jr., 
president of The House of Wren, Inc., Oklahoma City, 
Okla., died unexpectedly on Saturday, May 3. Details 
of his outstanding career in this industry will be pub- 
lished in our next issue. 





Phoshiiiias Opportuni fies 


Wants Catalogs from Manufacturers—The lowa 8B s C 3 
? First St.. N.E M City, lowa, recently pened a stationery and 
pr t wned and operated by Gerry Studer as president, gen 
QE and tockholder. Mr. Stude $ anxious ¢ eceive 
snufacturers of office equipment and supplies. Af present 
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» a stock f general stationery if 
typewriters e leaf and filing equipment 
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THIS ADVERTISEMENT APPEARING IN BUSINESS WEEK, NEWSWEEK, TIME AND U. S. NEWS 





VA 


ERE’S one executive who isn’t 
caught without the facts when 
something big is in the making. He 
knows that in business today, time 
is the most critical factor. He’s taking 
no chances on missing a sale or dam- 


aging customer relations because of 
delay in locating correspondence or 
other records. 

That’s why he likes his new Shaw- 
Walker filing system. For it has been 
deliberately “‘time-engineered”’ to 
assure split-second finding. And that 
is true of all Shaw-Walker systems. 
They are expertly simplified for speed 
and easy use. 

Ever since 1899 Shaw- Walker has 
been helping American business by 


simplifying office work, thus adding 
to the productiveness of workers and 
releasing the most valuable time 
there is, the time of management. 
This experience is yours for the 
asking—to speed your record keeping 
or to time-economize any office oper- 
ation. For Shaw-Walker makes every- 
thing for the office except machines 







are pom devia 2 classified : as 
to importance... top-ranking 
customers, active correspond- 
ents and infrequent corres- 
pondents. 


Mistake-proof guide headings 
eliminate figuring and guessing. 


The booklet, “ 


on ca deco Joe go ut pail hort,” 


—chairs, desks, Fire Files, filing cabi- 
nets, loose-leaf and payroll equip- 
ment—each ‘“time-engineered”’ for 
the needs of every job and worker. 
If you are setting up a new office, 
or merely wish to modernize, make 
sure you use Shaw-Walker through- 
out. It will help you make the most 
of every minute, every working day. 


Positive control over all papers 
out-of-file, and simple automatic 
follow-up of letters in file. 


This is only one of Shaw- Walker's 
eight “‘time-engineered”’ finding 
= systems for records of any kind, 
whether in one drawer or 1,000. 


Time and Office Work,” is packed with ideas for stretching office 





time. A wealth of information on “time-engineered "office systems and 
equipment. 36 pages! Many color illustrations! Write today, on busi- 
ness letterhead to: Shaw-Walker, Muskegon 4, Michigan. 


whic fr FO 


GHAW-WALKER 


1952 


Largest Exclusive Makers of Office Furniture 
and Filing Equipment in the World 


Executive Offices at Muskegon, Michigan 
Branches and Dealers in All Principal Cities 
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AMERICAN PENCIL COMPANY, HOBOKEN, N. J.—A 
new eight-color lithograph window display for Venus Velvet 
pencils is announced. This display 





Venus” —"“Favored by Millions.’ 


above address. 


ARROW FASTENER COMPANY, INC., 1 JUNIUS ST., 
BROOKLYN 12, N. Y.—A carton holding one dozen 
boxed reaches the counter ready 
Each carton opens into a colorful self-selling display 


25-49 staplers individually 
to sell. 





package and is compactly built to occupy a minimum of 
counter space. Arrow No. 25-49 staplers and the new display 
are available for immediate delivery. 
contact jobbers or to write to the company for information. 


DIEBOLD, INC., CANTON 2, OHIO—A flashing yellow 
moon is the attention-getter in a new display for Safe-T-Stak, 
Created as either a window decoration or a 


steel storage files. 


sTack &M 
7o Twé MOOR: 
vue storane Pa 
fpunentey wh 


© 
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sales floor display, it measures five feet high by three feet wide 
and is printed in green, black and white on a yellow ground. 
The flashing moon draws attention to the slogan “Stack ’Em 
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Requests for this sales stimu- 
lator should be addressed to the advertising department at the 





























Retailers are asked to 
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Established 1921 


C.-L. BARKLEY & LU. 








Barkley Plastic Tab Guides. 
Letter, Legal and Card Sizes. 
Durable black pressboard. 


Card Index Guides. Index 
Bristol, buff and colors. Gray 
Pressboard. 


Duratex File Folders. Single 
and Double-top. 8—9% and 11 
point. 


Pressboard Guides — (Gray) 
Metal Tab, Plain Tab and Cel- 
luloid Tab. 


Krafoltex File Folders. Single 
and Double-top. Eleven point. 


Index Cards—White and Colors. 
200 Line 110% White and 
Colors. 300 Line 90# White 
only. 
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eSEE... 
e FEEL and 


IN THE NEW 


KAW 


CONFERENCE MODEL 950 


OU see the quality of the new 

Rest-All Model 950 Aluminum 
Armchair—at a glance—in its beauty with rug- 
gedness, in its perfection of detail. You feel 
this quality in its deep, foam-rubber-cushioned 
seat and back . . . or when you run your fin- 
gers over the sleek finish and smooth, con- 
cealed welds. The unmatched quality, too, can 
be measured —in years of lasting beauty and 
comfort, years free of maintenance and repairs. 
The Rest-All 950 is a BETTER CHAIR THAT 
COSTS NO MORE—which is typical of all Rest- 
All models, and which reveals the special niche 
the Ohio Chair Company is carving for itself 
in the seating equipment business. If you would 
like a more complete story, 


please write. 





Sate Ke) 
HAIR CO4Y, 
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to the Moon.” Four actual legal or letter size Safe-T-Stak unity 
are used in the display. 


DIEBOLD, INC., CANTON 2, OHIO—American businesses 
are setting up individual plans to forestall costly occurrence 
here should atomic attack take place. Exactly what theg 
survival plans and methods are, is the subject of a new, 
comprehensive book published by Diebold, Inc., one of the 
nation’s largest manufacturers of office record systems, pro 
tection and microfilm equipment. Business executives cag 
obtain a copy of “Plan for Record Survival” gratis by writi 
Diebold, Inc., Flofilm Division, Canton 2, Ohio. Additional 
copies can be purchased at any of Diebold’s 31 principal city 
branches for $1.00 each. 


DORO MANUFACTURING COMPANY, 220 W. IN. 
STITUTE PL., CHICAGO—These manufacturers of office 
desks, tables and costumers have just issued a new extensive 
catalog featuring 22 new items, particularly costumers and 
different types of tables. A reduction in prices is also an. 
nounced. Copies of the new catalog will be sent free to any 
dealer on request. 


THOMAS A. EDISON, INC., WEST ORANGE, N. J.— 
This colorful audience participation merchandiser is helping 
to promote Televoice, a new dictation system. Televoice Tom 





is a five-foot salesman who will take a message which will be 
transcribed and delivered within about two hours. Where Tom 
is used solely for display, Tom, minus his recording unit, 
shows advertising in the interchangeable side display. 


GRAND RAPIDS LEATHER FURNITURE COMPANY, 
INC., 201 FRONT AVE., N.W., GRAND RAPIDS 4, MICH. 
—This headquarters for fine leather furniture for home, office 
and institutions has issued a handsome portfolio of trade 
literature including price lists and illustrations of the many 
products available. The portfolio is designed for easy filing 
and reference. 


W. H. GUNLOCKE CHAIR COMPANY, WAYLAND, 
N. Y.—Emphasizing its new line of lounge furniture this 
company has issued a beautiful catalog in full color to ade 
quately portray the colorful upholstered pieces. The excellent 
selling ideas that the book contains make it not only a catalog, 
but a selling manual as well. The price list carries line 
illustrations of each piece for easy identification. 


HORDER’S INC., JACKSON BLVD. AT JEFFERSON, 
CHICAGO 6, ILL.—A new 380-page catalog of office supplies 
has been issued, a volume of which President H. G. Horder 
says, “This big mew book is the best we have issued in our 
entire 51 years in the stationery and office supply business.” 
More than 20,000 items are listed. 


INTERNATIONAL BUSINESS MACHINES CORPORA: 
TION, 590 MADISON AVE., NEW YORK 22, N. Y.—Two 
methods of extending bill amounts—the Master Card Method 
and the IBM electronic calculating punch method—and other 
accounting procedures, including service order preparation, 
meter reading, revenue accounting, bill preparation, remittance 
accounting, cash posting and collection records are explained 
briefly in a handsome new booklet. 


ARNOLD MACKENZIE, INC., 3131 OVERLOOK DRIVE, 
MINNEAPOLIS 20, MINN.—The Scottie Letter opener # 
fully described and illustrated in a new single sheet catalog 
just published. Instructions for operation and maintenance 
are given in detail. 
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Primarily, almost 70 years of Cabinetmak- 
ing Experience, resulting in the production 
of over 2,500,000 units backed by the 
reputation that has established “the Stand- 
ard for Comparison” throughout the world 
in Wood Office Furniture! And... 


one 


g-ee sae. 
Bas <p aa" 





Constant application of latest 
technical developments thru 
the use of newest equipment 
and materials available .. . 





Ingenious innovation of materials and 
equipment where production and product- 
improvement will benefit most... 






incessant standardizing of 
workmanship and utilization 
of material, and rigorous in- 
spection, with customer satis- 
faction the only goal... 





Ultimately, the vast resources of Standard 
repeatedly prove themselves in the prod- 
uct which the customer receives . . . real 
evidence of the true control over the pro- 
duction of our units — “from Forest to Fin- 
ished Product.” 








| Basic in design and appearance but 
deceptively so, because the 2100 Group 
is high Quality of material and workman- 
ship in simple attire! You will be amazed 
at the wealth of good features available in 
all of these units at such a reasonable cost. 


soz 


Economy in Office Furniture investment is 
measured not only in the actual cost but 
also in the intrinsic value and character 
of the product: the 2100 Group meets the 
Challenge! 











9¢ 3 not standard untess c's Manufactured by the Standard Furniture Company, Herkimer, N. Y. 
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olivetti 





580 Fifth Avenue 


New York 36, N.Y. 


OLIVETTI CORPORATION OF AMERICA 


Cable: OLIVETTUSA, NEW YORK 


April 28, 1952 Telephone: JUdson 2-0687-88 


National Office Machine Dealers Association 
NOMDA Convention 

1267 North Wilton Place 

Los Angeles 38, California 


Gentlemen: 


Two years ago we decided to market our calculator exclu- 
sively through dealers. Today we are happy to have made 
that decision, and we want to express our appreciation 
for the enthusiasm with which you have cooperated. 


We know that the future holds the promise of ever greater 
acceptance of the OLIVETTI name. We have what it takes 

to warrant such optimism: a world-wide reputation in the 
business machine field; a superior product (the only fully 
automatic printing calculator); and a most satisfactory 
distribution system. 


With these ingredients to share, we hope that our re- 
lationship with you will be a long, happy and rewarding 


one. 


Very truly yours, 
OLIVETTI CORPORATION OF AMERICA 


ae 


Dino Olivetti 
President 
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REMINGTON RAND INC., 315 FOURTH AVE., NEW 
YORK 10, N. Y.—Short cuts in calculating and figure work 
gre featured in a booklet on the use of the printing calculator 
in auto sales and service. It discusses important sales and 
ervice factors and trade accounting such as new car gross 
profit, total mew cars, accessories with new cars, and total new 
ar items. Labor repairs and replacement parts costs and 
charges are also covered. 


ROYAL METAL MANUFACTURING COMPANY, 175 
N. MICHIGAN AVE., CHICAGO 1, ILL.—A new booklet 
on the use of color in interior design, “Miss Brush and Mr. 
Bucket” is being offered by this firm. It is intended primarily 
gs a layman’s guide, offered to give the factory superintendent, 
ofice manager or shop owner a basic understanding of color 
and its uses. A practical color guide shows which colors are 
jest used on walls, ceilings, drapes and floor coverings to blend 
yith furniture and upholstery. The firm also offers, without 
obligation, the services of its interior decorating department to 
recommend floor layouts and furniture arrangements. 


STAR LOOSE LEAF COMPANY, INC., 165 DUANE ST., 
NEW YORK 13, N. Y.—This firm has a pamphlet, “Modern 
Methods for Loose Leaf Construction,” available for distribu- 
tion to anyone interested. This pamphlet, which consists of 
reprints of a series of articles by Abe Siegel in Bookbinding & 
book Production, is free of charge and may be secured by 
writing Sam Krebs, sales manager, at the above address. 


VICTOR SAFE & EQUIPMENT COMPANY, INC., N. 
TONAWANDA, N. Y.—Now available to dealers is a new 
mvelope enclosure featuring Victor stencils and inks. It com- 
bines a neat, attractive appearance with factual “reason-why” 
ules story. The folder fully explains special features of Victor 
sencils and inks. The dealer may have his name imprinted 
on the final page of the stuffer. 





Gordon A. Curry Appointed by Burroughs 

Gordon A. Curry has been appointed regional sales 
promotion representative for government and public 
utilities in Burroughs Adding Machine Company’s 
Great Lakes region with headquarters at 2600 East 


Gordon A. Curry 





Detroit, Mich 


Jefferson Ave.., 
tales manager, made the 
Mr. Curry joined the Burroughs organization as a 


W. E. Morgan, general 
announcement. 


messenger in the home 
dined the sales staff in 
years in the Air Corps as 


office in Detroit in 1939. He 
1945 upon return from three 

a second lieutenant. He was 
ippointed a senior salesman in 1947 and has been 
handling special accounts since 1950. 





Saginaw Stationers in Business 40 Years 


| It was on June 1, 1912 that Herbert B. Arnold opened 
his stationery and office equipment store at 213 Federal 
ist, Saginaw, Mich. Two years later it was necessary 
i move and The H. B 
ianew home at 
imained since 


The years 





Arnold Company found itself 
129 N. Franklin St., where it has re- 


petween nave 


seen numerous changes, not 


east amongst prices merchandise. A 1919 catalog 
ists folders, letter size, at $4.75 per thousand and box 
etter files at 35 cents each 


The company is n under the management of 
Cecilia M. O’Callaghan, assisted by Herman W. Mitchel, 
Mr. Arnold having died in 1941. Other personnel in- 
tudes Betsy G. Arnold, secretary; Alfred F. Novak, Roy 
?. Henderson and Harley J. Hadcock, salesmen; Cor- 
Ine E. Frawley and Frederick G. Zahs, 


river 


bookkeeper 
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The New Automatic SCOTTIE LETTER OPENER 
opens 200 to 300 letters per minute. The Scottie is 
designed for small and medium sized businesses 
opening 100 to 2,000 letters per day. Opening let- 
ters 30 tinres faster than by hand gets the whole 
office into high gear fast. It takes a clean slice 
off all sizes of envelopes without clipping corners 
or damaging mail. Light and portable, the Scottie 
can be moved from desk to desk or easily stored. 


The market for Scottie Letter Openers is huge. It 
is needed by banks, stores, wholesale houses, in- 
surance offices, mail order businesses, factories and 
dozens of other medium sized firms. Selling 
Scotties is a rare opportunity .. . 12 times greater 
market than for larger, more expensive machines. 
The Scottie is new and a hot item. If you are 
experienced in specialty equipment sales, mail 
coupon now! 


Mfd. by ARNOLD MACKENZIE, Inc. 


3133 Overlook Drive 
Minneapolis 20, Minn. 


only $195" F.0.B. FACTORY 


plus excise tax. Stacker optional at 
nominal price. (Prices subject to 


change without notice.) 











ARNOLD MACKENZIE, INC. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 


| am experienced in sales of specialty office equipment. 
Send full information on Scottie Letter Opener. My 


territory is: 
Nome 
Street Address 
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Mohawk watermarked Mimeo Bond 


. is also available in 5 colors: Golden- 
rod, Canary, Pink, Green and Blue. 


/ cS 
Let the Mohawk Chief show you 
HOW to increase your paper sales 
@ and poper profits. 
' ' 
> 


Write today for information. 


MOHAWH comeany 


CHICAGO HEIGHTS, ILLINOIS 








1703-19 East End Avenue————- 
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Brand-A-Week Promotion 
Pays Off in Pen Sales 


m@ A BRAND-A-WEEK promotion has greatly stim». 
lated the sale of both ball and fountain pens for the 
Stoll Blank Book & Stationery Company, Trenton, N.Jj 
This came about as an idea of the firm president ij 
boosting sales when he found that they had fallen of 

“Rather than just promote the fact that we carryg 
complete pen line to the public and our customers, wy 
decided to promote an individual brand every week” 
says William N. Stewart, company president. “So many 
pen users have particular preferences for pens that we 
felt such a promotion would pay off. 

“And then we decided to do this for a few added 
reasons, First off, we felt that by promoting a leading 
brand every week we would be establishing ourselves ag 
a headquarters for that brand pen, so that users would 
always keep us in mind for their needs. 

“A second point was the fact that we felt that fy 
promoting such leading brands we would be working on 
an arrangement whereby we would be overcoming 
competitive sources, such as drug stores, general ang 
chain stores. They are always promoting price rather 
than value in pens which are not known at all to the 
public. 

“The pen business in general had fallen off because 
of competitive low price pens on the market. And yet 
we know that consistent users of pens, such as busgi- 
nessmen, professional individuals and youngsters from 


2 NGS 
Profit in Pens ... W. L. Stewart arranges his pen section 
for his brand-a-week promotion. 
the high school stage up, take pride in a good pen 
For these reasons we decided to launch our brand-a- 
week pen promotion.” 

Each week, starting off with Saturday, the firm 
selects a nationally known pen line for promotion. 4 
large newspaper insert in Trenton newspapers starts 
off the promotion, promoting Stoll’s as a headquarters 
for pens being made by a certain manufacturer. The 
ad promotes all ball point or fountain pens of the 
individual line. 

The firm gets complete co-operation from these firms 
by asking them for promotional material to play up 
their line. The manufacturers supply plenty of news- 
paper mats, window signs, counter displays and store 
streamers. And these are all used very carefully. 

The newspaper ads promotes the dignity of owning 
good pens, their longevity and satisfactory service. I 
no cases, will Stolls’ promote pens because of price. 

In tieing up with the newspaper ad, the store will 
make a mass window display of this particular brand 
of pen. It will display the complete line and 
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WHEN YOU'RE IN WISCONSIN 
DROP IN AND SEE OUR NEW 











In the ’80’s, the name Parker—George S., that 
is—stood for just one thing. A husky young 
telegraphy teacher of Janesville, Wis., who had a 
side line repairing his pupils’ pens. 

He was a gadgeteer, and before he’d fixed 
very many pens he evolved a simple but effective 
invention to turn the crude, leak-prone writing 
tool of that era into a steady performer. The 
moment he filed a patent on his “Lucky Curve,” 
the world lost a budding telegrapher. But, it 
gained a master penmaker. 

His restless inventiveness led to slip-on caps, 
concealed fillers, colored barrels and a host of 


He was just a small-town 
telegraphy teacher. He had 
no idea that one day his 
name would be the world’s 
pen name for quality... 


until everyone decided to... 


LET GEORGE 
DO iT? 








with its own built-in ink plant! Parker pens kept 
getting better and better, and Parker kept grow- 
ing. You know the rest . . . it’s yesterday’s trade 
headlines—the old Duofold, the Vacumatic, the 
ae. 

“Letting George do it” with pens back in the 
old telegraphy school was the fate that plucked 
the family name “Parker” smack out of rural 
Americana and emblazoned it ’cross the world 
as a synonym for quality writing. Our continu- 
ing goal is to keep it that way. 


THE PARKER PEN COMPANY 


Janesville, Wisconsin 


other innovations including a “Trench Pen” Chicago * New York + San Francisco 
Today, Parker also has Foreign Plants and Offices in London, England; Toronto, Canada; Rio de 
Jane Brazil; Paris, France; Florence, Italy; Capetown, Union of South Africa; Copenhagen, Denmark. 


TO BE COMPLETED 
1952. 





OFFICE APPLIANCES, June, 1952 

















216 


























( SHOW 


This year twice as big as ever in its 48 year old 
history, the National Business Show emerges a 
truly national business show. By inviting major 
industry to participate in its “Invest in America’ 
program, this exposition becomes a true Sounding 
board for the voice of industry. Space reservations 
are now four times ahead of last year with greatly 


heightened public interest already guaranteed. For 





favorable locations make your reservations early. 


Lge than VS | 


treé THE NATIONAL BUSINESS SHOW 


OFFICE EXECUTIVES ASSOCIATION OF NEW YORK, INC. 


33 West 42nd Street, New York 36,N. Y. Phone: PE. 6-6760 
Rudolph Lang, Managing Director 
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not have any other merchandise in the window to 


3; 
connk 


In most cases, we like to get life into our window 
displays and will either have a mannequin seated at a 
desk businessmen taking orders or some other scene 
showing the use of a pen,” says Mr. Stewart. “This 
enhances the appearance of our window while simul- 
taneously promoting the sale of the advertised pen 
line 

The pen brand 
play. A separate sex 


then backed up with a store dis- 
tion of the stationery department 
has been set aside for pens, and each week the par- 
ticular brand promoted is featured here. Although 
the store stocks complete line of pens, it will give 
prominence to the individual line for that week. 
Throughout the store, streamers promoting that pen 
line are shown. Posters sent in by the manufacturer 
are placed to keep reminding general store customers 
of that particular pen brand. As no other signs are 
placed on counte! r other streamers used, it is im- 
possible for any store customer not to notice them. 


Clerks Suggest Pens 
All store clerks, regardless of what department they 
work in, are told which line of pens are being pro- 
After every sale that they make, 
they suggest this branded pen, and it has stimulated 
an unusual amount of business from customers other 
than those who have specifically come in for these pens. 
We find that every individual has two or three 
pens,” says Mr. Stewart. “Usually it is a good fountain 
pen and then moderate-priced ball pens. In buying 
the latter, we have found customers desiring a better 
ball pen because they had too many disappointments 
with off-brand low-price ones. And when it comes to 
fountain pens, they always like name brand quality 
ones 

Mr. Stewart has found pen customers returning to 
the store about every three months. This is usually to 
replace a lost ball point pen. Customers seem to take 
better care of good fountain pens. The store has found 
that more people are buying brand pens since the 
promotions than ever before. 

Our brand promotions have increased the sale price 
of our pens by 50 says Mr. Stewart. “When cus- 
tomers are buying a brand product, they know that 
they aren’t going to get it for a few cents. And spend- 
ing upwards of $5.00 for a ball pen isn’t unusual, or 
more than $15 f fountain, is getting to be the 
general rule.” 

The store has found that people do have brand 
preferences. They have veen buying off brands because 
they weren’t made sufficiently brand conscious by the 
retailer. Since the promotions started, customers have 
been asking for pens by brand name—and sales have 
doubled 

As soon as we gi 


moted that week 


through promoting our entire line 


of pens, we start over again,” says Mr. Stewart. “In 
this way we keep our line of nationally-known pens 
in the minds of istomers, have set ourselves up 
as a sort of headquarters for them and are getting 
repeat business constantly by replacements, repairs or 


pens for personal or gift purchases.”—PL 





Charles L. Link Announces New Location 

Charles L. Link strict representative for the Wel- 
don Roberts Rubber Company, has announcd the 
removal of his office to 59 E. Madison St., Room 719, 
Chicago, Ill. Mr. Link’s telephone number is Central 
6-8820 





American Pad & Paper Relocates 

The American Pad & Paper Company has recently 
moved to 93 Worth St., New York 13, N. Y., where larger 
quarters are available. There will be no change in the 
telephone number! 
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aluminum 
chairs 


HOW TO CUSHION COSTS 


Increased wages and taxes in a more competitive market 
make it more imperative that we seek new methods to 
cut costs. 


A new installation of FINE-REST chairs is an investment 
rather than an expenditure. It will actually pay dividends 
by increasing office efficiency. 


Why not invest in the best—why not invest in FINE-REST. 


Write for free descriptive literature and the name of your 
nearest FINE-REST dealer. 


vipotalion Ww 
AKRON 8 + 


ALUMINUM SEATING 


17 $. CHERRY STREET 





Dishié RR ys ST nae a W. 29th “. Y. 
METROPOLITAN WN. Y. & EXPORT DF 
SAFE & EQUIPMENT WHOLESALERS, 260 S&S. FIFTH ST., PHILADELPHIA 6, PA. 
EASTERN PA. DISTRIBUTOR 
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SELL THIS PROFIT- 
ABLE NEW BUSINESS 
NECESSITY! 





@ Opportunity for aggressive dealer 
organizations to make satisfying, prof- 
itable sales with the new Joyce Rotary 
Card File, compact all-metal unit that 


‘——§T TURNS! 


= 
‘Le 
(Ge ieee )6€6rmakes: «6record keeping easier, more 
4 . = ] efficient. 
> Used singly or in batteries of 3, 5 


No effort, no wobble, 
easy access for finding, 
checking and posting. 


or any multiple, Joyce Files hold up to 
15,000 8x6'-inch cards within easy 
working range of one operator. Adijust- 


IT'S COMPACT! 


™= able segment bars can double this 
. toes capacity for smaller size cards. 
P oe Each unit, beautifully finished in 
‘G Hammerloid Dove Gray Enamel, is 
i unconditionally guaranteed. 
a oes pi" Get the full story today! Franchises 
Occupies 21-ft. area, 


holds 3,000 separate rec- 
ord cards. 


are still available in certain areas to 
sales-minded dealer organizations. 


IT’S VERSATILE! 
“WHEREVER RECORD CARDS 


ARE KEPT, THERE'S A NEED FOR 
se oyce ROTARY CARD FILES” 


has 
om 2. 


Three portable ments 
lift out for inter-depart- 
mental checking. 


IMMEDIATE 
DELIVERIES 


JOYCE MANUFACTURING COMPANY 
NEW CASTLE AND JACOBS ROADS 
YOUNGSTOWN 8, OHIO 
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ented Philos re 


Clary Multiplier Corporation, San Gabriel, Calif 
$10,518.47! and net earnings after taxes of $301,022—equal to 72 


reported by the 





kh Jers Net earnings per snare ar 
were made after paying $560,577 
mpany': me was from sale 


y it the best year in history, a rding to President Hugh L. Cla ale 


t~@ rat? narawere & inted for $2 200,000 and defer work 


51, has a present backlog of orders tot y $9,000.000. The 
work includes certa precision instrument 
ster have important ommerciai use r pany i wide 
isine na been builf agains? tax oacs wr h have taken $3,00 
npany's profit since 1940 and left $1,500,000 for stockholders espite 
e ration ssset have growr from $98 973 740 ¢ " ant 
$6 645 464 f tat ty the company ha three 5 div jer 
hat one r more of them w always be 
f va 7 ¢ él mic conaditior >a 
$!,100,000 per month. Working capitul as showr the rer $1 840 636 
snd stockholders equity $2,426,020. The mpany f j ast jends 
f $123,768 in I95!. the st payment being at tt " f 40 
annum. This sry's 10th consecutive ’ 
The Globe-Wernicke Co., Cincinnati 12, Ohio.—Net $ 
three th 1952 amounted to $141,844, A foward, president, re 
xr yuarteriy statement T ¢ silent ea . 
were $169,027. Ea 3s per share to March 3! were 36 
pared wit 52 ents t March 31 1951. Net ear } this year before 
r taxe sled $406,149, down $38,66 while the tax ose 
fror $2 8 t $284 304 The book value i from $ 8 
March 31, 1951, to $12.47 last March 31. A total of $109,335 w 
ferred to earned surplus from operating profit he first quarter 
w $156 | year The report dis j ; that w 
Lb cartifeat . being made up witt As 
s a } March 26 
f n shar 100 
3} shu st k from $3.50 pe na t $ 
w aKé wie t nsider t Y l€ e 
Ww k f 


Minnesota Mining & Manufacturing Company, 900 Fauquier St., St. Paul 6 


Minn the jarter f 1952 totaled $4 4 
yhest first quarter total in the firm's history 7 , 
were $44 358.553, P s amounted to $!0.508. 36é w 
$11,479,332 reported f the first quarter of 195 Profits after tax were 
$374 88 r $.47 per non share mpared with $3,925.478 and $.49 pe 
af r first quarte f 195! The 195! first quart igur “ € 
ote 4a sddit na $297,000 federa tay wh } tac 
activ rease acted iast October ’ 
kr gers ted price limitations 
3s factors which “make the 
; 
< } ) 
su try 
t ar] 


W. A. Sheaffer Pen Company, Fort Madison, lowa 


February 29 reached a new all-t higt f $24 122.774 
i with $21,907,876 the previous year 
April 24 ts annua er t espite a sales 
, ia 4 profit before tax nealth etter % ai 
JOW 8 $2,336 096 88 per share from $2.86 $3 
before Tax were 5 sreater than in the ¢ ; 
$2.20 from $2.35 pe 
ue t Craig Sheaffer 
rer nare 
$3 prece ec wy 
T scture of ela 
t 3 w c 
w 


Monroe Calculating Machine Company, Inc., Orange, N. J 


5 K C c at 
4 $s grow 
$30,277,4 »w hig 
a ry ubie fC 
W 4 458 w -d st Mo € 
68 376 at ; 3 and 4 w 
T at wh ] a 4 
+} 
par ne 
Minnesota Mining & Manufacturing Company, St. Paul, Minn 
e ea J an all-time peak of $170,067,527, the f € rted 
Taxes were the ¢ na h 3hest ) 
” “ r the previous re f $152,806 313 
fits before taxe smounted to $39,638,452 950 the record 
yea rofits totaled $41,030,904. The federal! tex t f 751 was 
$23 oy”) y re tha bi * the net . 7p Fede . +axe a 750 were 
$20 x Ne r ; e 23 950 $20 
3 8,904 $15,738,452 srnings we $1.92 har 
f 71 442 har t k 3 e 
$2.51 
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for OFFIC Introduced at the recent N. O. F. A. Convention at Atlantic City, 


the new Peerless “6600” Series of Filing Cabinets has become 
the overnight sensation of the industry. Its strikingly new modern 
design and many functional features put it in a class by itself. 
Beauty is smartly combined with strength and durability to 
give the "6600" Series outstanding eye-appeal and to create 
big buyer demand. Truly, it's the cabinet of the future, but it's 
here for you to cash in on now. Don't wait... write today 
for details. 
















New distinctively designed 
hardware with automatic 
drawer latches made integral 
with the handle for stream- 
lined appearance. 


Inserts to accommodate vari- 
ous sizes index cards can be 
used in any opening. 





Torque plates welded onto the 
upper corners of each drawer 
opening. These plates hold the 
drawer absolutely true. Keep 


the case rigid. 






Side locking follower blocks. 
Cannot cock or jam. Lower 





bracket prevents papers from Strong sturdy ball bearing sus- 
slipping underneath. pension slides. 

DEALERS: 

This new ''6600" Series is indicative of Peerless’ progressive 


leadership. A number of valuable dealerships are still available. 


Our regional representative will gladly explain how Peerless PEERLESS 7 
can help build profits for you. Write — 5) ® 





PEERLESS steet EquipMENT Co. 


6604 Hasbrook Avenue, Philadelphia 11, Pa. New York Chicago Dallas Los Angeles 
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Ma fock this complete line of fast : 





An exceptionally fine sofa... the utmost in 
Comfort... Appearance . 
Plus the wearing quality of top grain leather. 


Prompt delivery. Write for prices 


Advertised and Sold 












7 


g fine leather furniture 


STANLEY SOFA NO. 1960 
(Chair No. 1910 to Match 


rSTANLEY 
>} MANUFACTURING COMPANY 


2310 N. MAIN STREET @ FORT WORTH, TEXAS 


nm Coast to Coast 








Steel 


UTILITY TABLE 


GREY COLOR 





HI-QUALITY! 
SHIPPED K.D. 


. . « for use in office, stores, ship- 
ping room, etc. 


48" w. x 24" d. x 30" 
a 6w ete dé. = 2F" 


R. K. CLARK CO., INC. 


2840 4TH AVE. SO. 





CLARK LINE SHELVING 
STEEL SHELVING 


“W BAR POST 


@ SUPERIOR QUALITY 


MORE ATTRACTIVE 


STRONGER 


HEAVY GAUGE 
STEEL 


WRITE FOR 
OUR CATALOG 





@ Immediate Delivery 
@ Complete Size Range 
@ Colors: Olive Green, Harbour Grey 


MINNEAPOLIS 8, MINN. 
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In June of 1882, When: 


hn Holland, oti, Ohio, patented a new business pencil 
Charles T. Bainbridge, 
Bainbridge, died in Brooklyn. He was survived 


rried in the pocket 


wi nm was ciosed whe 


by his widow and tw hildren . A new style of Novelty paper 
fastene jrives hes a staple or suspension ring at a single 
“ C prepared for its annual industrial exposition 
Henry Levy of Levy & Son, New York City, was to leave on a 
European buying tris Brown, Maxwell & Company, Rochester, Pa., 


manufactured the Eureka glass poperweight. . Van Antwerp, Bragg 
& Company offered blank books of own manufacture. . . . Keufel & 
Esser, New York, N ivertised Excelsior tapes . (From files of 


the American Stai 


In June of 1892, When: 


A. A. Weeks w howing a handsome line of stationery cabinets 
sectional lead pencil patented by H. D. Greenwald was being 
yctured by the G. and G. Pencil Company. The lead was fur 
Crucible Company The annual meeting 
tationers Provident Association was held at the 
New York, N. Y., with President Charles 

1 presiding Henry Bainbridge & Company introduced 


the Common Sense ying bath A new catalog was prepored 


the Geo. W Blank Book Company The temperature 

sched 91 in Ch n June 12 George L. Pease of the Boorum 

& Pease Company sailed for Europe Atlanta, Ga., book and 

tationery stores 5 eered in agreeing to enclose a 6 p.m. closing 
he From file f the American Stationer 


In June of 1902, When: 


The New Jersey f f Whitehead & Hoag was fo supply 15,000,000 
suttons for the of King Edward The Grand Rapids 
Stationery Company w ncorporated at Grand Rapids, Mich. 

The recently-occupied factory of the Miller-Bryant-Pierce Company, 
A offered 4 square feet of space . The Thomas A 
E Che mpany brought out a new fountain pen 
The Sw self-f , f tain pen retailed for $2.50. . . . Edward 
Kimpt acquired ex ve control of the Standard calendar pad. . . 
Hy F. Engelk ogo wos granted a patent for a file. . . 
Word presided af a meeting of the Boston Stationers Associa 
The Era Typewriter Company planned to erect a plant in 
Buffalo to produce a machine one of the novelties of which being thot 
t had 30 keys, each iting a whole word at a touch. . . . (From files 
of AA e ca 
In June of 1912, When: 
The Furniture J editorially said, ‘While the attention of the 
ture man has »centrated upon articles for household use 
the office outfitter has taken some of his business away. The bewildered 
eale ks at wonders how and why this class of furni 
é es e one into other stores by itself. The reason 
t hard to fir t is the fault of the ordinary merchant who 
eglected a f rtunity He has not cared for this line of 
I é J hence | Jeveloped it as he should have done.” 
F the s the whole stock of the R. P. Andrews 
Paps mpany, W sf D.C From files of Office Appliances 
In June of 1922, When: 

A letter found the popers of William A. Burt was claimed 
to be the first ¢ etter ever produced. It was done with the 
Burt Typographe lated March 13, 1830. The original machine 
w tf in « ksmith shop in Michigan The “Grippo 
t was added to the Wilson-Jones line . B. L. Winchell was 
electe resident Remington Typewriter Company . . Will H. 

nston, W. B. Read & mpany, Bloomington, Ill., headed the Illinois 
Booksellers Associat Members of the Horder organization held 

th anniversary party. E. Y. Horder was a principal speaker 
r n file of UT ts nces 
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GREATER EFFICIENCY! 
GREATER PROFITS! 


when you equip your 


service department with 


THE RIGHT TOOL 
FOR EVERY 





You'll find than all at 


SHIPMAN - WARD 


The dealer's preferred source 
of supply for the best in 
+ Platens + Nickel Plating 
+ Parts * Enameling 
* Tools and Supplies + Welding 
¢ Ribbons ¢ Rebuilding 
+ Carbons + Reconditioning 
Exclusive national distributors for 


B.F.Goodrieh PLATENS and FEEDROLLS 





K-M Brake Turntable 


Streamlined efficiency for the mechanic's bench. 
Leaves both hands free for speedy work. Sturdy 
tip-proof platform locks in any position . . . just tip 
brake lever. Strong wood platform measures 16x16x! 


in. Height, 2% in. $795 


A Precision Tool ! Only 
ler Genuine Vinylite PLASTIC COVERS 
EXTRA for typewriters and office machines at new 
PROFITS! LOW PRICES! You save up to 17%! Write 
for price list! 


SHIPMAN-WARD MFG. CO. 


CHICAGO, ILL 





325 N. WELLS STREET ° 
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apparel 
even looks 
better on 


VALCO 
COSTUMERS 


Small wonder why the coat 
hanging on the nail looks 
sad and dejected. Even 
apparel, we think, is af- 
fected by its environment 
If atmosphere influences 
decision, certainly acces- 
sories should be modern 
in keeping with everything 
else on the scene. You 
add lustre to business 
when you sell VALCO 
ALUMINUM accessories 
and particularly VALCO 
No. 17-C Costumer. 


No. 17-C 
Monarch 


COSTUMER 


Durable 14” diam- 
eter base, heavily 
weighted. 1" di- 
ameter upright. 4 
double hangers 
with finished pro- 
tective knobs. 


Write for 
Information 
TODAY 


VALCO company 


1311 Ann Ave., @¢@ St. Lowis 4, Mo. 
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NOFA Annual Convention 


(Continued from page 29) 


sterea ' Ipmonizing styles Frank Scert 
Scert sna ymes Scerbo were in attendance. 
Sect-O-Desk Sales Corp., Brooklyn, N. Y.—See Challenger Steel Cort 
Security Steel Equipment Corp., Avanel, N. J. estline desks, f 
sbinet bookcase and telephone stand were teatured f an exe 
fice settina Har j 4 T ual Char e H.C n Warr ; ® 
arr Ma hattar and Herbert ba K ehr were r attendar 
Shelbyville Desk Co., Shelbyville, Ind.—Shown here were a new 
wood o e desk, matching table, bookcase and telept abinet; a new 
period design wood office desk with matching a 
Walter Diamond 
Shepherd Chair Co., Melrose Park, lil.—On exhibit here wa 
pany's 900 line consisting of a swivel arm chair and je arr ha 
the 800 line, which included several types of swive! and side hair 
wre wa the regular e f posture chairs nsist } ‘ 3 
Pre yen? JaCK Keefe sna e-pres jen? Kennett R Bak were 
f the boot! 
Sight-Light Sales Division, Deep River, Conn. 


was n 


T 


} ame both desk a 
was r sfrencance 

Smo-King Products, Inc., Brooklyn, N. Y.—The mpany ne of 
king stands sana urr sna the new combinat ashtray 3 
ary ere shown. Myron Fields was on hand to greet 

Stacor Equipment Co., Brooklyn, N. Y.—Blue print f 


tracing boxe and ftabies . ny } 


p wer 


ng ana drawing ftabie 
one na tnree jrawer ze were Wwspiayed 
Morris Brenin were in attendance 
Standard Furniture Company, Herkimer, N. Y.—Mode! N $127 
UTIVE 7eSK with verna 4 the new Sat ra ’ j€ N 
» 42-inch tor mmercia scr type desk 
ode! N 4507, a 45-inch top modern design 
4050 ne were a *li } 4 ay 
Sturgis Posture Chair Co., Sturgis, Mich.—The 
exe Tive | } srfer J°rapr re eptior and nstifut na na was € 
| sttenda were J L Ma president: J. B 
snd Harold Be 
Supreme Steel Company, 


srge ’ exhibit t 


Maspeth, L. I., N. ¥.—Frank McEache 
supreme steel storage, wa t 
nag gesk hig abinets and ipreme ste ker 
Chair Co., Bedford, Ohio—New 


patterns and presentat 
7 
e iay r ne were ¢ 


Taylor 


s 


v } piay 
F. Taylor. Mr 20rd D. Mea vice 
nanager; W erald Fr Fred Wat 

Thomas Furniture Co., High Point, N. 


hates fonsther. with swivel aad Je chair Fred A 





Tiffany Stand Co., Poplar Bluff, Mo.—Tiffany’'s 
Wispia Ww am Simpk jyeneral manager und A i W 

manager. were harge 

Upholstery Leather Group, New York, N. Y.—New 
na texture w availabie spr tery eather were imnplayed 

Victor Safe & Equipment Co., N. Tonawanda, N. Y jisplay w 
fire drawers, treasure chests and visible record equipment. Allan M 
vice-presid was in charg } ted by A. W. Burkhardt. E. H. kK 
CA lee FL. Was J. An E 

Wells Chair Corp., Michigan City, 


3 y 


tiles Fire Maste nsulated files 


ann and D. H. &£ 
Ind.—Two new 
n fru + or the 
were ¢ wy by this ery Bot 4 have rubber ste x > with 
iP v € amel finishe nang at the Cc Th were ph W F 
Ernest Iverse J. Edward Naud and J. R 
Westcort Co., New York, N. Y.—Exhibited here wa 
r Ce tte and Perfect Host Bar: the Penguin Ref 
Va . nur ne A+ j 3 the be« +h we » M ired S Z 
3 H. Nen h , 
Wilhite Mfg. Co., Inc., Chicago, IIl.—Two new 
furniture, the 500 and 600 were hown for the first ¢ Bot 
f fu figured walnut ve er, with Wilhite Iver aray f 
b4 S W + wa haras f the 
York Safe & Lock Co., Canton, Ohio 
hest mad insulated vauif a ir harge t th t t were 
Dautel, B. A. Ebert, R. P. Eng and R. M. Autra 
Young Chair Company, Philadelphia, Pa.—Leat! 


$s were } < yeu. YOCK LS 


p 


ios) 


exhibit 


Jucts show were 





President’s Annual Report 


By Harry Hofherr, 
Kendrick Furniture Company, 
Chicago, Illinois 


@ IT IS WITH a touch of sadness that I make this 
report of my stewardship to you today. Sad, because 
it means that my term as president of National Office 
Furniture Association has come to an end. It has been 
pleasant to serve you. 

It was not an easy task for me to follow in the foot- 
steps of NOFA’s founder, Moe Turman, the man who, 
because of an avid interest in the office furniture in- 
dustry, sponsored the first local association in his city, 
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Ln every field of endeavor 





there 1s one outstanding name 


Ln protection its 


A name that can make money for you! 


JuST FOR A MOMENT, imagine yourself a York Dealer. 

\ dealer for the famous York line of Safes, Chests and insulated Vault 
Doors enjoying a reputation for quality unsurpassed in the protection field. 
Because of York’s long experience, York’s outstanding design, and York’s master 
craftsmanship, the name itself implies excellence to anyone seeking protection 
equipment. You, as a dealer, will make this name work for you. 

[he York line is complete. It.offers every model and size in safes, chests 

nd insulated vault doors, all fully tested and rated by Underwriters’ Labora- 
ries and Safe Manufacturers National Association. 

You are backed up with sales promotion material, national advertising, 
publicity and direct mail. 

Can you qualify? Send the coupon in today for more information cover- 

ur qualifications as a York Dealer. You'll be glad you did. 


























- OT O8T OTLTT  ec S e S oe ame = GEaE@ 
| 
| YORK SAFE & LOCK COMPANY, dept. 101, Canton, Ohio | 
| 
7 I'm interested in the York line of protection equipment—put my name down for | 
| 
7 More information ( ) York Dealer Supervisor's call. | 
| | 
| NAME — TITLE | 
| | 
| COMPANY — | The most famous name 
| | in protection 
| ADDRESS___ ; 
| 
| 
. CITY — ZONE STATE | 
Ce ce ce cee ce ee ee es es ee ee ee oe ee ee ee ee ee ee oes —_——4 
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UNDERWRITERS’ 
and S. M,N. A, label- 
ed one, two and four 
hour safes in all sizes. 





UNDERWRITERS’ 
and S. M,N. A, label- 
ed chests. Both en- 
cased and nonen- 
cased in various sizes. 





UNDERWRITERS’ 


and S. M.N. A. label- 
ed file and record 
vault room doors in 14, 
1, 2,4 and 6 hour clas- 
sifications—grout and 
nongrovt installations. 
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MURPHY -MILLER INC., OWENSBORO, KY. 


521 
In Walnut Wood In Walnut Wood 


an. a % 
523 1420 1421 
In Walnut Wood In Oak or Pecan Wood In Oak or Pecan Wood 


The New Complete Line Mai Mill With Customer Design 


, ee 


BUILT WITH... ; SOLD WITH... 


Value | Service 
Style , | Integrity 
Quality By ” ‘ _ My Interest 


4052-4048-4053 in Oak Wood 


| WRITE DEPT. MO FOR YOUR Vy 4 
Wg / lop persica i be { Vi Me LV40CHY 
y warmnen ACNTUAY MUR-MILL CATALOGUE TODAY! f 
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OFF 


and then carried this interest into the creation of the 
National Office Furniture Association. It is from this 
interest, projected by him and others who had vision, 
that NOFA has me a leading trade organization. 
We know that NOFA is a leader, established by its 
phenomenal growth within the last five years. It is no 
longer an infant today is a recognized leader of 
the entire indu 

When you elected me to serve as your president, you 

responsibility of seeing that this 

position of industry leadership was maintained. I 
sincerely hope I have, in your eyes, completed a 
iob worthy ol NOFA 

The last twe have been busy ones. I would like 
to go back in retrospect and refer to what has trans- 
pired, so that more clearly give to you, the 
membership, the report of my term of office. 


charged me 


Membership is Lifeblood 

As we all know, the life blood of any organization 
membershi} To this we gave concentrated 
ht 1 planni I am happy to say that in the 
past two years we have increased our membership 
This has been due to the untiring 
hip committee and its chairman, 
ntly advocated through our bulletin 
al the advantages and benefits of NOFA. 
Our chapters have assisted immeasurably and in each 
chapter city we have practically 100% membership. 
been responsible for many con- 


approximately 300 
efforts of our member 


who have const 


ther media 


Our membershi} 


ributions of ideas and has assisted in many ways in 
the expansion of program. 
It follows thi with an organization growing as 
pidly as NOFA, one of the prime requisites is a sound 


A 
inancial structure. Financially, NOFA is sound. Our 
mmittee made sure that we spent 
always in the best interests of 
Of course, as with any organi- 
civic, service, business or indus- 


reasurer and hi 
our money wisely 
NOFA and its me! 


zation, whether 


trial, we must improve our financial condition. 
We can do this increasing the membership of our 
association. Our budget for our program and activities 


can be increas nly as fast as our membership 
increases. It is ething to work for 

As the voice of NOFA, our publication, the Bulletin, 
brings to you complete information each month. Our 
n tion is to be commended for its 
fine work. In the Bulletin, we have told you of our 


plans, of our objectives and of our accomplishments 
and yé of our n kes. In order to give you a better 
unde! nding f manufacture of our goods, we 
presented throu he Bulletin travelogs through 4 
number of factorie Another step forward was the 
presentation of es of articles on office furniture 
management. Thes«t rticles met with great success 
because of their \ ie to members in aiding them with 
problems of inv y, sales training, operation meth- 
ods, and so forth. We have made every effort to keep 
you prised of ases and trends of our industry. 


Advice from Washington 


As a result of conditions, which have had a 
pronounced eff n our industry, the Washington 
itt formed. This committee has 

ivised as to the current govern- 
tions pertinent to our industry. 
in f our service, NOFA sponsored a 
sales training p! m. Sales training schools were 
set up in variou cales and were enthusiastically 
received. In two ke ities over 200 individuals were 
in this ] with the result that upon the 
completion of the rse, these individuals were better 

lif and informed salesmen 

One of our n essful ventures in the past two 
rs has | iguration of our NOFA insur- 
ance program. Hi igain, NOFA stepped into the 
ne After a series of check-ups with 

firms, we decided there was 
irance program in our indus- 
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PARKER line of VALUES! 


STEEL OFFICE EQUIPMENT 


STEEL 
BOOKCASE 


The Bookcase is of 
standard size with disap- 
pearing glass front panel 
for clear visibility, Avail- 
able in three different 
sectional sizes: 


H WwW D 


12" x 35%" «x 11" 
15" x 35%" x 11Y_" 
18" x 35%" x 11" 





STEEL 
TRANSFER FILES 
FOR YOUR FILING NEEDS 





LEGAL AND LETTER SIZE 
SPECIAL SIZES MADE 
ON REQUEST 





THESE STURDY 
STEEL 
TRANSFER 
FILES 
CAN BE 
STACKED 
TO ANY 
DESIRABLE 
HEIGHT 





ALSO STORAGE e WARDROBE and COMBINATION 
CABINETS e COUNTER HIGH and DESK HIGH 
CABINETS e SECTIONAL BOOKCASES 
Made of heavy Gauge Steel . . . Electrically welded 
construction and completely reinforced throughout .. . 
Baked-on enamel finish in Green or Grey. 

Write for catalog and Dealer price list. 


PARKER STEEL PRODUCTS INC. 


Manufacturers of Steel Office Equipment 
56 COLUMBIA STREET ~* BROOKLYN 2, NEW YORK 
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MODEL “‘S” 








You sell “safety insurance’? on costly 
office machines when you sell Tiffany. 
That’s why most fine offices that are 
equipped for maximum efficiency and 
machine protection use Tiffany Stands. 
Extremely heavy all-steel construction 
and the many unusual features found 
in Tiffany Stands make them ‘“‘first 
choice of office workers and manage- 
ment everywhere.” 





MODEL “SS” 


model avail- 
extra drop 
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try. After many months of surveys and comparison 
of costs, advantages and disadvantages, we established 
the NOFA insurance program, which met with such 
success that today we have over $3,000,000 of insurance 
in force. 

A project which has been fostered since NOFA’s 
inception is our national advertising program. With 
the April issue of the NOFA Bulletin you received the 
latest report of the advertising committee—“Operation, 
Swaddling Clothes.” One of the outstanding ideas 
which our industry promoted was “National Office 
Furniture Week” with official proclamation thereof 
appearing in leading newspapers and trade publica- 
tions. This is an especially commendable project of 
the advertising committee and the members of NOFA 
because of the fact that our advertising program has 
been carried on with an absolute minimum budget. 


Visited Most NOFA Chapters 

To deviate for a moment from the actual activities 
and accomplishments of NOFA, I would like to relate 
to you my personal itinerary. I have visited and spoken 
to every chapter of NOFA with the exception of our 
far western California chapter and the southern chap- 
ter at Miami, Fla. The response by attendance at these 
meetings has been most gratifying to me personally, 
and to the interests of the association. My sincere 
thanks to each and every chapter for whole hearted 
co-operation and assistance. 

It has been my pleasant duty to represent NOFA in 
attendance at the National Business Show in New 
York and at the dinner at which the “Office of the 
Year” award was presented. I have also been a guest 
at the National Stationery & Office Equipment Asso- 
ciation conventions in Chicago. With the Washington 
affairs committee, I appeared in Washington to present 
facts in an attempt to release critical materials to our 
industry. In all of my trips I have made it my business 
to visit as many members as possible to obtain infor- 
mation that would be helpful to our association. 

We can draw a comparison between our association 
and a large corporation, namely that there is an 
annual meeting at which time all of the stockholders 

or members—may voice their opinions. We are hold- 
ing our Sixth Annual Convention today in Atlantic 
City. We are proud to say that our exhibit space was 
sold out completely three months prior to the opening 
of the doors. I would like to inject a word of thanks 
to the suppliers—the manufacturers of our industry 
for their fine display of wares and for their constant 
endeavor to provide us with newly designed and im- 
proved quality merchandise. We are deeply apprecia- 
tive of their interest and confidence in NOFA. 


Many Aid Convention 

This convention today, would not be possible if it were 
not for the combined efforts of many individuals, too 
numerous to mention, who have devoted innumerable 
hours to the success of this meeting. Our thoughts 
also go to the members who swell our attendance and 
who assist us in the attainment of the goal upon 
which our association was founded, namely—‘Better 
Business Co-operation Among Office Furniture Deal- 
ers.” NOFA thanks you one and all. 


In the interim between conventions, NOFA has held 
its mid-year meetings, known to us as the officers’ 
conferences. It is at these meetings that plans for the 
association are discussed, co-ordinated and acted upon. 
Many of the developments of our program which I 
have mentioned were formulated at these conferences 
and put into action. It is to the members of the 
officers’ conference of NOFA that I wish to give a vote 
of thanks for their unselfish interest. They have had 
a deep responsibility to their industry. They have sug- 
gested ideas for betterment and it has been their job 
to follow through on things already started, to create 
and inject new ideas and be aware of the ways and 
means for the advancement of the organization. 

There are two new phases of NOFA which have 
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RETAIL PRICE 
36.00 


COMPLETE WITH introductéory sup 





ply of stant-drying IMPRESS ‘For 
PRINTS POST-CARD TO LEGAL SIZE! ne Oe tne ond ee 
AT LAST! A full-size, easy-to-use duplicator .. . 
priced amazingly low for volume sales. This fast- 
selling “over-the-counter” unit requires no serv- 
icing—superior design and precision manufacture PACKED WITH FEATURES USUALLY 
insure trouble-free operation. FOUND ONLY IN MACHINES SELLING 
OPENS UP a whole new market for you! Thou- FOR TWICE THIS PRICE OR MORE! 


sands of prospects who could not previously afford 
a high-quality duplicator can now own this sensa- 
tional new PRINT-O-MATIC! 


@ SEMI-AUTOMATIC “inside Inking” puts ink exactly 
where needed. 


@ COVERED CYLINDER prevents drum drip, protects 





“Tailor-made” to fit the needs—and budgets of against dirt and dust. 
every type of business and organization. @ STREAMLINED DESIGN, rugged construction for beauty 
and long service. 
eseteteeserecetcncatenatetenetsetetetes @ EASY ADJUSTMENT—prints on any size sheet, post- 
OPO OI SO card to legal size. 
WOR GGEST @ SNAP-ON FEED ARM—c PRINT-O-MATIC exclusive! 


Lifts off while loading. 

@ COUNTERBALANCED DRUM provides smooth, fast 
action. 

@ ONE-AT-A-TIME Automatic Feeding insures accurate 
register, no waste. 

@ COMPACT, PORTABLE for easy storing and carrying. 


LITTLE MONEY-MAKER! 
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The GIBRALTAR 


.. No. C2318... 


terior . . 


. Cubic in. 7511. 
List Price $204.00 


23 in. high, 
WEIGHT 525 Ibs. 


DIMENSIONS 
32% in. high, 23% in. wide. 
17% in. wide. 182 in. deep 


Adjustable in- 


26 in, deep 


The CORREGIDOR 


ON . «4 


ouTsi 
INSID 


. No. C3218... 


List Price $240.00 
DIMENSIONS 


E 41% in. high. 23% in. wide. 
17% in. wide. 18'» in. deep 


32 in. high. 
WEIGHT 550 Ibs 
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Adjustable In- 
Cubic in. 10,434 


26 in. deep 


UARDSMAN 


LA PORTE, 





“Each safe of this great line is symbolical of a historical spot 
where men have fought and died in defense of their ideas.” 


The Fortresses are built with steel 
angles encircling the sheet steel walls 
and are very much stronger than 
cabinet types. 

The Proof? Other firms making cab- 
inet type one-hour safes change to 
steel angle frame construction when 
making two and four-hour safes. 
Safes are different from other office 


furniture. They must not only be use- 
ful but protect their contents. 
Strength is important. 


GUARDSMAN SAFE offers a complete 
line for dealers. Write for catalogue 
No. 17—and order a selection of the 
best selling Fortresses from this page 
now. 


All Fortresses beor the Underwriters’ Laboratories 
"C” Fire Label and ‘'T-20’ Burglary Label. 
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The ALAMO 


No. C1613 . . Fixed Interior 
Cubic in. capacity 2704 
List Price $118.00 


DIMENSIONS 
OUTSIDE 2554 in. high. 18 in. wide. 20'> in. deep 
INSIDE 16 in. high. 13 in. wide 13 in. deep 


WEIGHT 275 Ibs 








The ALCAZAR 


. No. C1914 . Fixed Interior 
. Cubic in. capacity 3790. 
List Price $150.00 
DIMENSIONS 
OUTSIDE 28% in. high. 19% in. wide. 21'2 in. deep 
INSIDE 19 in. high. 14% in. wide. 14 in. deep 
WEIGHT 300 Ibs 








The MALTA 


. No. C2216 . Fixed Interior 
. Cubic in. capacity 5632. 
List Price $168.00 
DIMENSIONS 
OUTSIDE 31% in. high. 2! in, wide. 23'> in. deep 
INSIDE 22 in. high. 16 in. wide 16 in. deep 
WEIGHT 360 Ibs 


All prices quoted are Eastern list prices 
and subject to full dealer discount 


SAFE COMPANY 


John Robertson 


INDIANA 
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come into being. At the officers’ conference it was 
recommended that we form an executive committee 
to act in an advisory capacity to your president. The 
assistance rendered by this committee has been of 
untold value 

Secondly, we scheduled regional meetings for the 
purpose of bringing the program of NOFA to those 
members not allied with a chapter. 

All of the foregoing report would not have been 
possible if it were not for the wholehearted interest 
and unselfish effort of our executive director. He has 
been an invaluable help to me. All of the details and 
functions of our association have been dispatched 
under his personal direction. Many of the items of 
program have been at his suggestion and he has been 
largely responsible for their being carried out suc- 
cessfully. My thanks to John Gray, our executive 
director. I would also like to thank the members of 
the executive committee and the officers of the asso- 
ciation for their wonderful co-operation during my 
term of office. These last two years have been most 
successful, active and interesting ones. This is true 
because the general membership, the committee chair- 
men and the officers and directors have given so un- 
selfishly of their time, energy and money. Co-opera- 
tion was the keystone of that success. I can truly say 
that the co-operation I received from you made pos- 
sible whatever was accomplished. 

As a retiring president, may I say it was more than 
an honor—it was an opportunity for me to serve my 
industry—an opportunity to become a more worthwhile 
man and citizen. You gave me this opportunity and I 
will be forever indebted to you. You have made my 
term of office a very happy one and I appreciate from 
the bottom of my heart, the honor and opportunity of 
serving you 





May Returns from 25,000-Mi. Plane Trip 


An extended business trip covering 25,000 miles of 
travel by airplane was recently completed by E. H. May, 
president of Engineering Manufacturing Company, 
Sheboygan, Wis. He was accompanied by Mrs. May. 


Most of the important cities of South America were 
visited and the Virgin Islands and Puerto Rico were on 
the itinerary of the homeward journey. 


As president of the Sheboygan firm, Mr. May was 
interested in studying the business trend and making 
a survey regarding future business for his company, 
which has dealers in many of the cities visited by the 
couple. 

Harold Eby, formerly of Sheboygan, is now superin- 
tendent of passenger service for the Pan American 
Grace Airways. He is stationed in Lima, Peru, and did 
much to make the trip a pleasant one. 

First stopping at Panama City, the Mays traveled 
down the west coast of South America, as far as 
Osorno, Chile, proceeding from there by car and boat 
to Bariloche, Argentina, and into the beautiful Chilean 
and Argentina lake regions (surrounded by snow- 
capped Andes mountains, 1,000 miles south of Santiago, 
Chile), returning and traveling again by plane up the 
East coast, arriving at Rio’de Janeiro, Brazil, during 
the carnival 

Sao Paulo, Brazil, Mr. May reports, is perhaps the 
most modern and progressive city of South America. 
The itinerary included the longest non-stop scheduled 
flight in the world from Rio de Janeiro, Brazil, to the 
Port of Spain, Trinidad, a distance of 3,000 miles in 
10 hours flying time 





Goodfrend Metal Products to New Home 

Goodfriend Metal Products Company has moved to a 
hew location in Chicago, now occupying quarters at 
1019 E. 75th St. The former address was 6852 S. Indi- 
ana Ave. This move has doubled the space available 
for production 
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C0., INC. 


Selling 


by Paul M. Fletcher, 
Management Consultant. 


Address Delivered at NOFA 
Convention, Atlantic City, N. J. 


wm I HAVE MADE serious predictions for the future 
because I believe there are serious days ahead. They 
are not in line with my personal optimism, as the good 
senator said last night when I listened to his most 
inspiring talk, I am an optimist because I want to live 
that way. 

I don’t believe, however, that any of us, especially 
those in business who have an important stake, can 
let optimism bubble over and run off at the mouth to 
the point where we might lose sight of certain basic 
values. I think we have a right to know where we are, 
so that we might avoid certain mistakes that would 
naturally confront everyone in a complex economy 
such as ours. We must know where we are. I think 
it pays to know where you are. 

At the risk of being put down in your minds as a 
prophet or prognosticator, I propose to ask you to con- 
sider for a few moments today the matter of the 
immediate future 


Praises Convention 

This has been a bang-up convention, certainly the 
greatest of its kind in your history. It argues well for 
a close, well-knit relationship between the members 
of this organization, it is evidence of a certain con- 
sciousness that this industry can go far, that times 
are good, everybody here has got nothing but money, 
the place is just reeking with prosperity, there is so 
much money under the carpet we can’t close the door 

and it is wonderful. 

It breathes in a sense of well-being and security, 
but at the same time there is a little insidious thing 
that crawls into this wonderful prosperity of yours, 
and it is a false sense of security. We have become 
complacent. We are perhaps satisfied that this can’t 
stop. It is here to stay, yet our history is such and 
our economy is such that we have a way of going 
around in circles, and I think a wise man once said 
that the more things change the more they look alike. 

It would seem inevitable, within a degree of cer- 
tainty, that again our business future is going to 
require that we think and think seriously, work and 
work hard, act and act intelligently with relation to 
our business problems. 

I express some apprehension about the future for 
this reason. I believe that one of the things that con- 
tinues to bolster our national economy is a tre- 
mendous defense program. 

I further believe that any country using a defense 
program to bolster that economy is in effect using 
about the last card in the deck, and when that drive 
for defense begins to level off certain things are going 
to happen to this economy of ours that will make us 
get back to the hard pan of business and use all of 
our resources to weather the storm 


“Can Weather Storm” 

Now I don’t predict anything dire. I believe that 
with an intelligent application of certain business 
principles we can weather that storm, and aside from 
a few opportunists who are always jumping into any- 
thing that looks like it had a quick buck, business can 
survive these setbacks or these temporary retrogres- 
sions and then go on to even greater success. But it 
would seem that here is a good chance, while we are 
all together, to perhaps pose some questions with rela- 
tion to the immediate future, questions that as busl- 
ness men we are going to have to answer. 

We seem plagued sometimes with so many problems 
in our business that seem beyond our ken that we can 
accomplish them adequately and do a good job, yet 
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See how much faster you sell safes 

























... when you show safes 


Leading retailers find that safe an immediate jump in sales and prof- 
sales and profits multiply al- its ... but you'll quickly “own” the 
most automatically—when they safe business in your area. Mail your 
stock and show PROTECTALL order, today, or write for copy of 
Safes on their dealer floors latest catalog. 

More and more of your customers are 
becoming aware, every day, of the 
need for record protection. National 
publicity has done the dig selling job. 
All you have to do to make the sale in 
many cases is to put a Protectall Safe 
on display where your customer will 
see it... be reminded of his own need 
for a quality record safe. 

Try it. Put in a real stock of Protect- 
all Safes. Display them on your floor, 
in your window. You'll not only see 








Every handsome, streamlined Protectall Safe car- 
ries the Underwriters’ “‘C’ Label. Nine popular 
sizes. Models available with fixed or flexible in- 
teriors. Also money chests and home wall safes. 


[ Ly Protectall Safe Corp., 940 S. Salina St., Syracuse 4, N. Y. 


“Fufide Outwewa Leather Stel! * 


* Actual abrasion tests—and almost a million users— prove 
TUFIDE business cases are the most outstanding cases 
made anywhere. TUFIDE looks like leather . . . feels like 
leather .. . yet outwears leather 5 to 1! No wonder TUFIDE 
sales are zooming . . . featured by leading stores everywhere! 


‘Vufide Alone l, Guranteed Das! 


Power-packed National Advertising is telling—and selling 
thousands of potential prospects for you. Tie in with this 
sales-boosting TUFIDE promotional push. Write for de- 
tails about the new TUFIDE introductory offer that 
guarantees sales and profits to you. 


men— To oem are OC Me 


17] W. JACKSON BLVD 


CHICAGO 7, ILLINOIS 


ESTABLISHED 1918 





OFFICE APPLIANCES, June, 1952 


231 





PAYROLL bus 
THE OLD WAY TAX vn SLOW WAY 


4x COMPUTER ‘ 
aN 
“a P 
r 

he 
It's strange how many office work- we pete Becouse this computer employs 
ers, who wouldn't consider giving ps isk chorts which ae mined to 
up their cars and going back to 0 removable drums which may be changed 


the “horse and buggy,” still cling 
to old-fashioned methods in their 








when necessary, the Ayres Calculer-D will never 





obsolete 

The Ayres Calculer-D is one of the greatest time 
work—even to pencil sharpening! ing mmavdlions offered to payroll clerks 
auditors and bookkeepers since F.1.C.A. and With 
holding Tax went into effect Why toil for hours over the payroll — with be ¢ 


THE MODERN WAY 


A twist of the fingers obtains accurate payroll a straight-edge, dog eored charts, and insti 


deductions from n oge paid regardiess of : : 
eductio any wog _—* reams of confusing figures ? — when it can at t 


dependents or Oy perioc A ° Vitelitelaby , 
.. = ps? e 4 i 3 mp bite) Ip be mode co simple 's — 
FOR ANY PAYROLL SCHEDULE THE AYRES WAY stree 


ys WEEKLY © BI-WEEKLY * MONTHLY © SEMI-MONTHLY 
— Special Drum-Charts Designed 


USES GOVERNMENT APPROVED CALCULATIONS 











4 
) a SURPRISINGLY LOW IN PRICE 
. A‘ PAYS FOR ITSELF IN 30 DAYS 


A mere twist of the fingers...and com- 
plete payroll (F.1.C.A. and Withholding 
Tax) deductions appear on a single line 

PP g ' Th 


Of course there are those who 


appreciate modern methods and 
devices saving them time, lobor tested fhrougp use by leading concerns 
, A product of the AYRE IRPORATION 
and money and thereby making Design Patent and Copyrighted by Sarah Ann Ayre in easy-to-read, accurate figures. Saves up to in w 
their duties more pleasant and Seen? 'e° complete Carats 50% time. The Ayres way is the pleasant! 

E. P. WILMER, INC. H y y P y be o1 


their efforts more valuable | 
3044 Riverside Drive, Los Angeles 39, California 


efficient method for computing payrolls. I pre 











fo? A MACHINE OF 
f by RR: our ¢ 
—— ~ ox | ing a 


> —F, 
WEIGHS ONLY COMFORTABLE 
20 OUNCES BOUNCE" ACTION 



































-e< 
— 
@o 
- 














ST010 WHEEL 
CAPACITy 


The 
is bus: 
He wo 
invent 
Alone, 
ber of 

I th: 
import 

P 7~ Hav: 
The Pioneer of Numbering matte! 


ROBERTS NUMBERING MACHINE CO. 700 JAMAICA AVE., BROOKLYN 8, N.Y. | oo? 


232 OFFICE APPLIANCES, June, 1952 | ope), 
















businessmen are doing it every day because they are 
adhering to certain fundamentals and principles that 
govern all business, and so if you will allow me I am 
going to pose just a few questions in a very few min- 
utes, and you might like to carry these questions back 
with you and determine what the answers will be. 

I am not going to confine these questions to the 
matter of selling, although I propose to touch upon 
that important element in our business 

A fellow once said that a so-called retail merchant 
was a guy who wanted low rent, low operating cost, 
high mark-up, rapid turnover—in a word, he wanted 
everything and if he wasn’t getting it he wasn’t in- 
clined, necessarily, to be self-critical. Any trouble that 
he was encountering invariably came about as a result 
of what his competition was doing. 


Can’t Be Everything 

Now that is human frailty to want all of those 
things, but I believe we must realize that we cannot 
be all things to all men. I cite again and again the 
instance of the druggist on one corner, who is selling 
at the so-called cut-rate price. He is a man who has 
found that in the area of his merchandising he will 
have to do a rapid turnover, and directly across the 
street is the staid, conservative apothecary, shall we 
call him, who gets a well-rounded price and substantial 
mark-up in his merchandise and is concerned about 
mark-up rather than turnover. 

The significant thing is that both men are success- 
ful. The local grocer operating on a normal mark-up 
is competing next door to the chain grocer who is 
operating strictly on turnover, and they are both suc- 
cessful 

That poses this question: Have I studied the area 
in which I wish to work and market? Do I want to 
be on the turnover side of this retailing business or do 
I prefer to be on the mark-up side—admitting at the 
outset that I can’t be in both places at once. 

I think it is important for us to determine what our 
limitations are, and having recognized them, and hav- 
ing recognized where our best avenue of opportunity 
lies, to pursue that course within the frame-work of 
our areas without indulging in whimsical day-dream- 
ing about what the other fellow is doing. 

It would be highly desirable but has been proved 
highly impractical to try to do both. Let’s make our 
choice, decide wherein we can operate to best advan- 
tage considering the elements that govern our business 
alone and then determine on that basis we will stay 
well within the operating limit 

Another question I think that we as merchants 
might ask ourselves i What about our physical in- 
ventories? Are they in good balance? Are they fluid, 
are they stable, or are they old and slow-moving and 
if so, exactly what do we propose to do about it? 





Must Make Decision 

It will require three things: It will require thinking, 
it will require an evaluation of the situation and then 
will come the toughest job of all and that is the matter 
of making the decision, yet many merchants that we 
know who are neighbors of ours all over the country 
are complaining about an inventory problem in some 
instances, but have decided that a certain individual 


whose name does not appear on the corporate papers 
will have to take care of it 

The name is God, and I hazard the guess that God 
is busy doing more important things, although I think 
He would be inclined to worry along with you on your 
inventory if you decided to do something about it 
Alone, He can’t be bothered because He is not a mem- 
ber of the firm 

I think we will have to pose in the year or two ahead 
important questions regarding our operating situation 

Have you taken a break-even point lately? Is the 
matter of your operational expense and your cost con- 
Unuing steady Does it keep you up-to-date and ap- 
praised of the situation that is as it exists now, or 
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If it’s money worries that make 
you act peculiar, like on the day 
before pay day when your pockets 
are empty, here’s YOUR OPPOR- 
TUNITY to get on the sunny side of 
life. Save the simple, trouble-free 
way—with U. 8. Savings Bonds. 
Automatic savings through the 
Payroll Savings Plan where you 
work, or, if self-employed, the Bond- 
a-Month Plan where you bank, is a 
sure cure for the between pay day 
“*heebie-jeebies."" And—your money 
GROWS—S$4 for every $3 you im 
vest, in ten short years. 

U8. Treasury Department 
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SUPERIORITY 

* 40 Hour Precision 
Clock Movement 


* Jeweled Clock 
Movement 


* Patented Universal 
Joint Absorbs Shock 


* One year guarantee 


GIVES YOU SALES AD- 
VANTAGES THAT BOOST 
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HANDY CALCULATORS 
‘THE MACHINE TO COUNT ON'' 











The following example shows simplicity and speed of 
operation. ONLY ONE SETTING NECESSARY. Simply 


set levers at “68” and calculate the answer in 25 seconds 
without setting any other figures. 
68 units @ 1.75 ea............... 119.00 
UT Ro aveccccccevcccscccsess 17.85 
101.15 
Less 22% for cash................ 2.53 
$98.62 


Compare the advantages of this sturdy, low-cost, portable 
and efficient calculator with any machines in the field. 
Why pay more? 


WRITE FOR BULLETIN RO-63 


210 FIFTH AVE., NEW YORK 10, N. Y. 


SOLE DISTRIBUTORS FOR US A 
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are you working on one someone came in and devel- 
oped for you three years ago? Those are matters that 
require constant study. 

You might ask yourself about your housekeeping. 
Are you showing clean, selected, immaculate merchan- 
dise? Are you specializing in the showing of your late 
customers’ fingerprints and the cigar butts and ashes 
left over from last year’s customers? 

Are you inclined to open up a second piece of mer- 
chandise to determine whether it has a better, finer 
grain than the first piece you opened or is anything 
that happens to come to your eye first the particular 
piece of merchandise that you will display before your 
customers. 

Can people look into your window, or do they have 
to be furnished first with a stick of dynamite and a 
percussion cap to blast through the window in order 
to get a fair peak at the merchandise? 


What About Advertising? 

Is the manner of your advertising and display ac- 
tivity the result of intelligent application, application 
based on certain recognized yardsticks, application 
perhaps developed through the sound advice of an ac- 
tive, intelligent, recognized advertising agency? 

Or does the extent of your advertising activity re- 
solve around the purchase of 14 raffle tickets and an 
ad in the society journal of your community? 

In the matter of your merchandising effort, have 
you seriously considered the companionship of your 
line with a view to widening your area of sales value? 

Have you really done something about the possibility 
of selling a complete package unit, or are you one of 
the fellows who are not geared to do that kind of 
business? May I suggest that you get in gear. 

The possibilities that lie ahead in the fields that we 
haven’t touched are merely the difference between 
thinking, evaluating and acting, or sitting by until 
someone else develops the situation, and then some 
years later as we peer out over the city dumps from 
the poor house we can tell our friends that we had 
that opportunity and passed it by because it looked 
like too much work. 

These are vital questions to our future, the explora- 
tion of our new and untouched markets. Are we hit- 
ting the real buyers in our merchandising activity, 
those with the definite authority to buy, or are we 
merchandising through the 10th assistant purchasing 
agent whose authority to buy extends to six pencils, 
medium soft, with no erasers? 


Sells Package Units 

I am not unmindful of a very fabulous individual 
in this industry who sells top level management office 
furniture in enormous quantities and at extremely 
high over-all prices. 

I was talking to him the other day. I said, “Why do 
you like to specialize in that kind of activity? It seems 
to be a step above the level of volume that most of us 
in the industry are concerned about.” He said, “I am 
selling these package units to the chairman of the 
board, the president and the vice-president because 
at that level price is not an important consideration, 
and second, because there is virtually no competition 
at that level.” 

And here we are beating our brains out, fighting 
everybody, cutting throats, bleeding all over the place, 
and he is going blithely on his way asking the fellow 
for $80.00, $200.00, $1,000.00 and $10,000 and getting it 

it is fantastic. It might open up a possibility in our 
operating area, in our geographical location for an en- 
tirely new conception of what this great industry has 
before it if we will think and evaluate. 

In this important matter of merchandising have we 
looked around and discussed with our fellow merchants 
in our home locality the advisability of co-operating 
to the point where we can do a little in the way of 
unusual merchandising in our area? 

Have we consulted with the local manufacturers in 
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with Dennison Reinforced File Folder Tab Labels 


LIFE FOR FILE FOLDERS 








Be sure your customers know about 
the three big money-saving fea- 
tures of Dennison Reinforced File 
Folder Tab Labels. 


1. Reinforce new folder tabs as you 
label them. 


2. Make worn folder tabs as good 
as new. 


3. Give any tab long-lasting triple- 
strength for extra wear and tear. 


EASY TO USE! 


Fit all % cut folders...Available in 8 colors 
for subject classification... Ready to use in 
easy-to-type, perforated strips ... No ridges to 
catch on papers 


Dennison 
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LABELS + SEALS - 


FIRST with 
the LATEST 
in 
““FASTEN-ATING”’ 
Staplers... 
Since 1919 
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Sturdy gummed backing strip gives folder tabs triple-ply strength for extra wear. 


ORDER YOUR SUPPLY NOW. Display Dennison 
Reinforced File Folder Tab Labels for extra sales. © 


Advertisements featuring these labels are now appearing in Office 
Management & Equipment, The Office and Today’s Secretary 
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PLEASE WRITE FOR 
DEALER DISCOUNTS AND CATALOGUE 






< 4 
200 HUDSON STREET 
NEW YORK 13, N. Y. 


PRODUCERS OF "MICRO-PERFECT™ STAPLES 
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the amazing 
lifetimer 
hoop-type 
window 
clock 


An entirely new and fantastic market has been 
opened up by our select dealers. Truely a clock 
without competition! 


: axis . mlele}eraa'2el- mee A dlilele) aan Gi lela aun ie 
Write for catalog and exclusive dealership information elimer P O. Box 1MMddom oan 
=, DOX ; } m .¢ n 








No. 209 Arm Chair 
Matching 209'2 above 





looks, comfort and 
stamina... the 3-way 
combination that 
builds GOOD WILL 
for your store! 





No. 209'2 


Perfect union of sicetan tials 


For BRIGHTer offices . . 


customers the privilege of ordering from our catalog 





MANUFACTURERS OF 





. for craftsmanship at its 





No. 7225 Sofa Modern, elegant, 
built to stand a lot of service 


very peak ... give your most discriminating 


Whellod ladle Hirth 


133 BLEECKER ST., NEW YORK 13, N. Y. 
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mmunity hether they happen to be in our 
business or not nha view to getting into some mer- 


handising pra e that will benefit us mutually? 
These opportunities are only incidentally explored 

and they offer a genuine chance and genuine profit 

for the fellow who is creative and imaginative, who 
es this busin nd has decided that the business, 
vell as himself, is here to stay 


Some Questions Posed 


Have we made proper evaluation of our selling 
xu ity within limits of our firm? Have we asked 
ourselves who !1 ir sales department, ourselves or 
ur salesmen Are they working for or against each 
othe! Are the ippy in their surroundings insofar 
as you are hone y able to determine? Or are you 
nclined to remai iloof to the point where perhaps 


ially how they feel about you? Are 
you | hen sound buck or do you merely wave 
dough in front of them and whistle “manana?” Every- 


bo Ss using e of that green stuff today, includ- 
ng the man vy rks for you and me 

Have you gi nsideration to the place for train- 

! n youl isiness, the more particular sales 

Have your m« ll had to learn selling the hard 

Well, if they have, and there is yet an easy 

I think th your procedure may be open to ques- 

To put it y way—I think the businessman who 

king to the future must place before the men 

v] ve hi handise all of the helps, the aids, 


he f ntals ; the techniques designed to move 
nerchandise, r¢ illess of how long these men have 
t isiness of selling 


All Waiting for Ideas 
It y extreme good fortune to have some- 


nas dee! 


thing to do with the training of several thousand men 
since I became ive in this field in 1934, and I am 
impressed with the fact that even the most experi- 
enced salesmal waiting with bated breath for an 
idea, a thought, a gimmick, if you please, that will 
let him latch on to one more substantial account. 
Time and again I have felt the thrill of a session 


of training with experienced men when one or two of 
t] me and said, “Fletcher, you dropped 
a littl rl of liom tonight that will permit me 
to go out tomorrow and close a couple of accounts. I 


have been look the answer to that question for 
25 years an k you gave it to me tonight.” 

That is al perienced man wants. He doesn’t 
expect to be made over, he doesn’t expect that his 
habits are goins ve changed. It is natural for him 
to say Look, buddy, I have been selling for 25 or 30 
years and you have got to show me!” His attitude is 
that you shoul et a few of his customers, they are 
heartbreakers, yet he is constantly searching for the 
idea that will ke him money and parenthetically I 
kind of think is exactly the reason wWe are in 


What About Fringe Benefits? 


Have you give ireful consideration to the so-called 
fringe benefit ich your business may afford, such 
is ip insu hospitalization, sick leave, vaca- 

Against the petuous thought that it is nonsense 
hat the world i to hell as a result of all these 

ge benefits—-whether we like them or not I think 
ve e in solid ment that they are here to stay 
and I believe tl be true regardless of who occu- 
pie he Whit é 

A new standar f living is here, an entirely new 
concept of wha stitutes remuneration has arisen 
We re conf! vith the fact and whether it is 
good or bad i f the slightest moment— it is here, 
and as merchant e are required to face it and de- 
velop those elem« in our business, in this instance 
lle f enefits, because people are more 
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Maximum Speed — Accuracy — Clarity 


FORCE 






Automatic or Lever 


NUMBERING 
MACHINE 


Precision Built for Quality Perform- 
ance. 6 or 7 wheel capacities; addi- 
tional capacities available. Model 
1A automatic has consecutive, dupli- 
cate and repeat action. Made with 
finest materials. Model 26A is similar 
but advances numbers only when 
operator presses lever. 





MODEL 1A 


Automatic e = 


port | 










Write for Catalog E illustrating 
complete line of Force Num- 
bering and/or Dating Machines 
for all Commercial and Indus 
trial uses. 


123456 


STYLE W. 
One of 5 standard styles. 


WM. A. FORCE 


64 WHITE STREET NEW YO 


1-HOLE 
PAPER 
PUNCH 


By the makers of the 
popular CLIX three- 
hole ring binder 
punch, 













The personal paper punch for individuals, home, 
office and industry. Light pressure of thumb punches 
clean 14” hole instantly in paper, light cardboard, 
etc. Ideal for punching tickets, tags, restaurant 
checks. Slips handily into pocket, brief case, desk 
drawer. Precision construction, sturdy, trouble-free. 
24 in counter display carton. 50 cents list. 

















Order from your Wholesaler 


MODEL 100 Punches '4" hole, 
4” from binding edge 





NEW ENGLAND PAPER PUNCH CO. 


NATICK, MASSACHUSETTS PAPER PUNCH | 


WESTERN REP.—HARRY HENKEL ASSOC. 439 ELUS ST, SAN FRANCISCO 2 
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FIRST AID FOR AILING SYSTEMS 


SIGNALS 
and 


MAPTACKS 








George B. Graff Co., Cambridge 40, Mass. 


CARBON PAPER 








As enthusiastic users’ and dealers’ reports continue to 
come in, we want to tell more people about NEV-R 
KURL carbon papers and get you to try them. We 
know it cuts costs, is strong, has universal use and 
always lies flat, but we want you to try it and see for 
yourself. Dealers will find NEV-R-KURL moves fast. 


For more information, clip this ad, and 
ettached to your letterhead, send to 





peortvert 
Treeweires CUEAR. PRINT 
CARBON PAPER meson WOOD STAMP PADS 
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security-conscious than they have ever been in their 
lives. 

I talk to men most every day who want to come to 
work for a company as salesmen. Before they will look 
at the merchandise, before they know actually what 
it is they have to sell, they will be talking about the 
future and it is a monumental task to persuade them 
that actually the future is now. 

It isn’t easy to say that your future does not lie in 
the customer you were talking to yesterday or the 
customer you are going to sell tomorrow. Your security, 
your future, is represented in the prospect or customer 
to whom you are talking today, and the reason that 
it is difficult is because we have a social consciousness 
of all of these things in the way of fringe benefits that 
I just mentioned. 


Meet the Situation 

It might be a good part of business judgment to meet 
those fringe situations and develop them to whatever 
extent good business judgment would dictate and 
again, within the limitations of our individual opera- 
tion, so that we will have them to sell them when we 
want to attract new blood, so that we won't be in a 
defenseless position, so that we will be more selective 
in the matter of determining who will work with and 
for us. 

If we are a one-man outfit, so-called, a small com- 
pact organization, what have we done about the selec- 
tion of a successor? 

Are we building our business for the future? It isn’t 
sufficient to indicate that when we die that settles it. 
We have an uncanny faculty for leaving someone else 
behind and be that good or bad, I am not concerned 
about the moral issues in the matter, the fact is that 
it might be well to plan our business for posterity be- 
cause I believe in the first instance when a man goes 
into business he goes into business forever. 

Too many men in this business, as is the case in 
other lines of activity, have waited until they were too 
old to start their search for a successor, and they can’t 
run up and down the streets the way they used to, and 
they can’t duck in and out of the subways with the 
alacrity that used to characterize their daily work. 
They can’t react quite as quickly to the complexity of 
the current business situation and then finally there is 
the thought that when they do ponder a successor they 
cannot be satisfied. That isn’t so. Don’t look for any- 
one who knows as much or more about your business 
than you do. He may not want to go to work for you. 
Look at his potentialities, the degree to which you 
think you can train him successfully to carry on your 
business. 


NOFA Needs Consideration 

As a merchant, have you contributed all that you 
can to NOFA or has it been strictly a taking situation? 
The relationship between the association per se and 
the membership is strictly a two-way street, and the 
more you kick in the more you take out 

I think that in a few years we are going to rub out 
a few fellows in business, but to a man who likes his 
industry, who loves his work and who is doing what he 
is doing with enthusiasm, with a vim and sincerity that 
must characterize all successful action, that immediate 
future offers a tremendous challenge, one that in great 
measure we can meet and challenge successfully. 

The gold is still ahead, we are just going to have to 
dig a little harder to get it. 





Selling Booklet by Sengbusch 


The Sengbusch Company, Milwaukee, Wis., an- 
nounces a new 50th anniversary monthly publication. 
A pocket-size booklet, it is especially intended for sta- 
tionery and office supply salesmen and dealers, and is 
primarily devoted to a series of easy-to-read articles 
on basic selling. Free monthly copies of the booklet 
may be obtained by stationery and office supply sales- 
men and dealers. 
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“helps hold your business together.” 


e » Cutler. 


1120 GALVESTON AVE., PITTSBURGH 12, PA. 

















for that Wel-Clpped look | 











Here’s a team that will build new friends for you 
every day—ARMA Ideal Clamp No. 1 and the 
Giant Gem clip. They combine to give your cus- 

tomers better service—and keep your stocks 
moving. The ARMA line is now complete—a 
paper clip for every customer-need. It will pay 
you in added sales and friends to recommend 
ARMA on every order. Remember, ARMA 


Giant Gem 
Paper Clip 





OT 


QUALITY 


FOR 
STEADY 
SALES 


AT A GLANCE! a 


AMERICA’S FINEST 


® Briefcases 
® Brief Bags 
® Portfolios 


® Business Cases 


P NATIONALLY 
Y ADVERTISED 


No. 90 RING BINDER .. . A ESQUIRE 


Wiitiade) Me Vista We ltele Handsome, popular, top grain ring binder 
. @ credit to any college student. 


Features inside zipper pocket, leather stay 
‘ and durable grade A ringmetal and pro- 
cal, CACN2 td NC / tector, hand turned edges. Here’s the Ring 
. . ‘, . . " 
Binder for rapid promotion . . . steady 
Avenue sales and profits. 


2320-26 South Western 
CHICAGO. ILLINOIS 
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Everyalll Can Use It . 


Anyone Can Afford It... IT COSTS LESS 


Once again Hectographia offers 
“the mostest for the leastest™ 


AF 51—The perfect duplicator for every office, school, 
business, restaurant, institution or organization. 


AF 51—Produces anything typed, written, drawn or 
printed on | master... . in as many as 


DUPLICATOR 


That Sells 
ltself 


WRITE FOR 
FREE CATALOG DEALER 
DISCOUNTS ON AF 51 
AND HECTOGRAPHIA 
LINE OF “BETTER FOR 
LESS’ DUPLICATING 
SUPPLIES 





S colors... 


ALi AT ONE TIME. 


AF 51—Made with features found only in models 


selling from 


WITH A ONE YEAR FACTORY GUARANTEE 


$30.00 to $100.00 more. ger 


Hectographia Corporation 
110 West 17th Street - New York 11,N.Y. * WA 9-8944 











PINS 
PAPER CLIPS 
PAPER FASTENERS 
STAPLES 
THUMB TACKS 
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LARGEST 
PAPER CLIP 
MANUFACTURERS 
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The Most Complete Line 
of High Quality Desk and 
Industrial Staples on Earth! 








PICTURE OF THE ENLARGED VAIL PLANT 


The popularity of MONARCH BRAND Paper Fastening Devices is predicated on 
many years of successful performance in the world of business. In these difficult days 
demand exceeds productive capacity but the trade we have consistently served in 
the past is assured that the unequalled facilities of the great, modern Vail plant 
pictured above are functioning at top speed to serve their needs. 


AIL MANUFACTURING COMPANY 


CHICAGO 19, ILLINOIS 











900 EAST 9STH STREET 
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Russian Strategy 


By Norman Cousins. 
Address Delivered at NOFA 
Convention, Atlantic City 


gm I WOULD LIKE to talk about something that has 
a more vita] bearing on your business than freight 
rates, important though freight rates are, more im- 
portant than your budget, more important than insur- 
ance, more important than any single thing that 
perhaps we have discussed so far 

It is a simple question. I'd like to find out whether 
you are going to be in business two years from now. 
I’d like to find out whether you have taken into 
account in all your planning with respect to insur- 
ance, freight rates, advance purchases, everything, 
whether you have addressed yourself to the one big 
question which will determine whether you are going 
to be in business two or three years from now. 


What About Taxation? 

Is it going to be possible to maintain a program 
of unlimited national armament without any ceiling 
over taxation and what will be the effect of that on 
your business? I'd like to ask you: What will happen 
if the military budget is $80 billion this year, and 
the year after that $100 billion, and the year after 
that perhaps $150 billion? And if you happen to be 
doing business in a state with state income tax, I'd 
like to find out from you how long you expect to be 
able to maintain or be part of a free enterprise 
system with an open end on taxation? 

I think that is as vital a question as there is facing 
American business today. I'd like to ask you whether 
this country has sufficiently considered a workable 
alternative to the present program of unlimited mili- 
tary preparedness I agree with you that in the 
absence of world security we have no choice except 
to arm, absolutely no choice, but I would also like 
to ask you whether we have sufficiently explored the 
other courses 


Russia Wants Showdowns 

You see, I think is possible that part of Russian 
strategy is to confront this country with a series of 
showdowns, economic and political showdowns for 
which we are not prepared. I think we are preparing 
admirably today yne type of showdown, a military 
showdown. I an convinced that we are preparing 
for the other showdowns which are far more likely 
than the military showdown. 

Now Russian strategy at every point has been to 
confront the people of the West, and in particular 


the American people, with a series of situations where 
no matter what we do we cannot win, but where if 
we make the wro! move we will face disaster. I'd 
like to give you some example of that strategy. 

The first example I saw in Berlin during the air 
lift in 1948. If we had failed to smash the blockade 
of Berlin in 1948 there is no question that Russia 
would have seized only all of Berlin but all of 
Germany. The effect of a communist Germany on 
Italy and France with the elections coming up I am 


ilate about. If we failed to smash 
that blockade in Berlin we would have lost all of 


Sure we needa not sper 


Germany, but even in smashing the blockade we 
gave Russia something else she badly needed which 
was part of the Russian plan 
1948 Decisive for China 

The summer of 1948 was the last possible moment 
in which somethi could have been done to keep 


China from going under. In 1948 the Chinese Revolu- 
tion was moving to its decisive and conclusive stage 


and so Russia, in the summer of 1948, needed a diver- 
sion from the Far East. Berlin was the answer. Either 
way she would win. If we didn’t smash the blockade 
she would have f Germany, but even in the smash- 
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STEEL STORAGE CABINETS 


(ADJUSTABLE SHELVES) 


e COMBINATION CABINETS 
For Wardrobe and 
Shelved Storage. 


e WARDROBES 
For Clothing Only. 
Sizes on Storage, Combinati 
end Wardrobe Cabinets: 18" 
- Be" to 78" 
High. Single or Double Doors. 
Yale 3-Way Locking Device. 


e UTILITY RACKS 
No Doors. Adjustable 
Shelves. 12” to 24” Deep. 

30'2” to 78” High. 

COLORS 


DuPont Gray or Green Baked 
Lacquer Enameled Finish. 
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STEEL PRODUCTS CORP. 


1112 East Cary St. « Richmond, Va. 
PHONE - 7-6650 


Prints on Postcards - 
Shipping Tags - Labels 


Boxes « Cartons ¢ Packages 
ALSO FORMS, BULLETINS, MENUS, LETTERS 


ULTISTAMY 


MANUTACTUBID ONLY BY THE MULTISTAMP CO nworrou, vA 


THE ORIGINAL HAND STAMP STENCIL DUPLICATOR 


over 3) years 






e@ A “rubberiess” stamp in one minute for 2c 
e Type, write, draw, trace on low-cost stencil 
@ 1000 or more copies from 1 stencil ...one inking 
@ Non-mechanical . . . made of non-corrosive metal 
@ Replaceable ink pads 

© 8 Complete Outfits . . . $9.50 to $99.50 


POPULAR Ne. 3—POSTCARD AND LARGE TAG SIZE 
Durable cose includes 12 stencils, $ 50 


ink, ink brush, stylus pen, writing 
board, type cleoner, correction 


t.0.b. factor 
vornish, illustrated instructions. d 


COMPLETE 


At Your Office or Shipping Room Supply Dealer 
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_ ADJUST-O-FLO 
‘ FOUNTAIN STENCIL BRUSH | 
4 FAMOUS FORCE FEATURES 


EB Load it without removing brush. 
£4 Uses all pigmented fluids. 
EE} Clean it. . . no ink gets on hands. 
Ey Use it all day without tiring. 

It’s aluminum, light. 


VERSATILE POCKET MARKING PEN #57 


Instant dry or opaque .. . heavy Choice of 
duty . . . no leak. Sturdily built 4 nibs 
of handsome, satin-finish aluminum. ROUND « CUBE 
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ing of the blockade she had the diversion from China 
which she needed. 

The second big example of the Soviet stacked-cards 
strategy, I believe, was in evidence in Korea. Many 
people say that Russia made the biggest blunder in 
not using the veto to keep the United Nations troops 
from going into Korea. Yet the fact of the matter is 
that Russia hasn’t missed a single trick; she hasn’t 
missed using the veto whenever she could and she 
didn’t use it in Korea for a very good reason. If we 
had not gone into Korea then she would have had all 
of Korea and would have jeopardized our entire mili- 
tary position in Japan and across the Pacific. If we 
hadn’t gone into Korea, all of South-east Asia would 
have become unhinged. 


Russia Had Goal 

I was convinced of this on my last trip to the Far 
East. Russia knew that if she didn’t act in Korea she 
would have a big prize, but even in going into Korea 
she had something else she wanted and wanted badly, 
and that is why she didn’t use the veto. 

What Russia wanted in Korea was as follows: She 
wanted to be sure that in the event of another war 
the United States would be pinned down on the far 
side of the world facing the largest land army in the 
world. She wanted to be absolutely certain that in 
another war the United States and China would be 
pitted against each other and we would be pinned 
down with men and materials against that foe. Russia 
wanted to be sure that Mao would not be another Tito 
and the way to do so was to confront Mao with an 
enemy known to both Russia and China—so she would 
win again, either way. 

She also wanted something else and I think this is 
the most important thing to bear in mind in the next 
few years with regard to the Far East. Russia wanted 
to be certain that the United States would be in Asia, 
the white man with a gun on the soil of Asia. 


Future Hinges on This 

This is a powerful symbol in Asia today because 
Russia knows, even if we do not, that the future of 
the world will turn on what happens to the 1,200,- 
000,000 people in Japan and across Asia, Southeast 
Asia, Indochina, Siam, India, Pakistan, Afghanistan, 
Iran, Iraq, Egypt—in fact all of Africa—1,200,000,000 
people who are bound together with one common 
objective and one common hate—150 years of outside 
rule. They are determined that they want their 
freedom. 

They have identified the white Western man as the 
enemy of that freedom and Russia is determined to 
make the United States hold the bag for 150 years of 
British, French and Dutch colonial imperialism. 

We, who have had the best record so far, as meas- 
ured in the Philippines, a record that no other country 
has matched, are going to be left holding the bag 
for 150 years of British, French and Dutch imperialism 
in that area—this is Russian strategy. 

Russian propaganda all through the East, I found it 
wherever I went, whether to Bangkok, Singapore, Hong 
Kong, India or Pakistan, was saying that the white 
man, the white American in Asia today, in Korea, is 
a threat to freedom. 


Exploiting the Issue 

You see, Russia is not creating issues in the Far 
East; Russia is exploiting issues in the Far East and 
we are losing by default precisely because we are not 
addressing ourselves to the particular problems of the 
particular peoples there. We talk to them in terms 
of American standards of living, of American security, 
and it doesn’t move those people. 

I'd like to tell you, for example, about an incident 
that happened to me, an encounter I had with a 
communist in Delhi, India. 

It was about three miles outside the old city of 
Delhi in a place called Kingsway. This was a refugee 
camp housing 30,000 people in a place that was safe 


OFFICE APPLIANCES, June, 1952 





~~ Aa flume Ce 














BC OMMERC!I 


a ight 


comlbliiadiilies 





»--- TO SELL YOUR 
“*MODERN’’ CUSTOMER 






This group will be the choice of your customers who 
like gentle modern styling and want all the added 
comfort possible with a limited budget. They will be 
attracted by the soft modern lines — they'll love the 
comfort of the spring cushioned seat and upholstered 
back — they'll sign the order when they hear the price. 


Write Department CT for your complete 
Murphy Chair Catalog today. 


Murphy (hair (Gmpary 
id 


17 it - 


MANUFACTURERS 


OWENSBORO, KENTUCKY Wood FOR WARMTH & DIGNITY 











Stronger . . . more beautiful ... . 
more useful than ever! At a new low price! 


: ae a America’s most profitable utility office 
= Mie . table . . . the famous FOLD-A-WAY 

















eS ne 4 Table . . . ready now for immediate 
: KI delivery, in unlimited quantities! 
ile iat 4 New beauty—a choice of two hand- 
Typing some colors*. New strength—a sturdy 
6fQr 4 steel top on lightweight aluminum legs! 









New convenience for every use in 
offices, institutions and homes. 






haps 














" SPECIFICATIONS Write today for prices, literature, 
Cards and Open, makes table 24°’ x 60°’, 30°’ , 
other Games = high. Folds to 24” x 30”, to fit in and our new promotional 
car trunk or closet. Weighs only 
3 25 lbs., supports over 800 lbs. Top 
aks of 24-gauge steel, with 1"’ tubular 


<<>> 


= a = = Giuminum iegs ’ 
- big % Colors—Dove Gray, Caribbean Blue 
~~ ia ‘ 
Shipping Suacested 95 (West of the 
Table + heir 5 Mississippi 
— $21.50) 


Feoture These Other All-Luminum Products For Extra Sales ond Profits 


FOLDS TO CARRY 
LIKE LUGGAGE 
on its own 

leather handle. 




















Deck Chair 





Sport Seat Atlas Tables 





Legs 





Lounger Snack-Pak 


Dept. O.A. — 1917 W. Oxford St. Phila. 21, Pa. ST 7-4618 
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FOAM RUBBER 
CHAIR CUSHIONS 


IN 
De Luse 
EXECUTIVE 
STYLE 


IN THREE 
SIZES 





Covered with velour—fibre and velour—also corduroy and fibre 
in 2" thickness with boxed edges. 


“Perfect” 


FOAM RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool sea- 
sons, the other side with 
woven fibre for hot weather 


Filled with new live rub- 
ber having thousands of air 
cells that breathe with every 
move 


Colors: Brown, Green 
Sizes: 17" x 18"°—i5" x I7"— 
4'/,"" x 15/5". 


“Softteat” STOOL CUSHIONS 


Transforms Hard Stools into Soft Seats. 
Available in four sizes 12", 13", 14", 15" Diameter 


Write for New IHustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


6435 EDMUND STREET PHILADELPHIA 35, PENNA. 
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G selected factory lines, 


catering to your many needs. 


For many years enjoying 
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TYPE & AUXILIARY TABLE 


Conlidence. emer 
WOOD COSTUMERS 
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For complete details. write today for catalog and price list, 
4 7 R. GELLER Direct Factory Agents Office & Showroom 

LE P.0.Box 141 Ocklead Gorden Ste: Flushing, N.Y. 1133 Broadway 
New York 10 N 
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WHEN IN NEW YORK VISIT OUR SHOWROOM 


When You're Asked 
for ,@m FACTS 

















CAN YOU GIVE THEM? 


Conditions are changing daily. Are YOU keeping pace with 
them? Timely information will help you plan sales, act de- 
cisively, push profitable items, keep your stock up to date. 

"The information your Service Bureau gave us was just 
what we needed and placed us in a position to secure addi- 
tional business that otherwise we could not have gotten.” A. 
R. Taylor Co., Memphis, Tenn. 

OFFICE APPLIANCES brings you the latest styles, news and 
trade gossip every month. The Service Bureau helps you 
gain information, lists and data gratis, almost impossible to 
gain elsewhere at any price. 

Ask for FREE copy of OFFICE APPLIANCES and subscription rates. 


OFFICE APPLIANCES, 600 w. Jackson Bivd., Chicoge 
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for 3,000. I had mycin, aureomycin and millions 
of units of penicillin from American foundations. 
churches and pt services, in the back of the car. 

The refugee India constitute the largest refugee 
problem in the w and the rest of the world knows 


very little about it. You see, at the time of partition 
in India in 1947, when the new country Pakistan was 
created, 12,000,000 px opie lost their homes. Eight mil- 
lion Hindus fled in terror from the area that was to 
be Pakistan and 4 000,000 more Moslems left India to 


go to Pakistan. Of these 12,000,000 refugees, 8,000,000 
are still looking for homes. At that time more than 
1,200,000 people killed just in hand to hand street 


iohtine 
IB fiviiie 


Resented an American 


I drove into sn of this refugee camp, 
Kingsway—strange name for a refugee camp—and 
when the dust churned up by the car cleared I noticed 
a young man walking toward me. He was wearing a 
Gandhi-like diaper affair, had a tattered shirt, and 
was yelling something as he approached. He said, 


“You are not welcome here—get out at once!” I was 
puzzled by this. I “Are you talking to me?” “Of 
course I am talking to you. You are an American 
You must leave t once. Americans are not welcome 
here I asked Are you the spokesman for this par- 
ticular camp? He replied, “It makes no difference 
whether I am a spokesman or not, everyone here feels 
exactly the same way, the Americans are not welcome.” 


I told him, “It happens I have come here on a 
T 


mission of friendship and goodwill.” He said, “You did 
not fool us for a single minute. We know why Amer- 
icans are here Americans are here to take away 
our independenc: I asked, “Could you please tell 
me why you i { 


Voices Opinion 

By this time 800 people had gathered around, 
pressing in on u this agitated young man screamed 
at me with his fist in my face, and then because 
people on the far side of the crowd couldn’t hear 
what was happening, he began to yell, and the young 
man, whose name was Sahadi, got to the top of the 
car and held up his hand for attention. 


The American thinks I don’t speak for this com- 
munity. I will leave it to you to tell him that what 
I say represents exactly what we all think. The 
American wants to know why he is not welcome here. 


I will be glad to tell him. Maybe the American doesn’t 
read his newspapers, maybe the American doesn’t 
know what is happening in the United States right 
now. We happen to read the newspapers. We are fairly 
well informed—quite a number have come from the 
section of the University at Lahore. That is where 
we had our homes. We were merchants, we are the 
middle-class people and we know how to read. 


Continues an Argument 

f this Ameri would read his newspaper he would 
discover that in the United States now, there is a 
debate on the question of whether or not to send 
wheat to India ertain congressmen in the United 
States are ip and telling the American people 
not to send the wheat surplus to India because India 


. ++i» 
rt al 


does not happen to agree with the United States in 
the councils of the Unit ed Nations.” 

“So,” he said we have the interesting spectacle 
of a once great try using starvation as a political 
weapon. In short ou will reward us with wheat if 
we agree with you. We don’t want to be punished or 


rewarded. I have heard no one in the United States 
get up and say, ‘Let’s send wheat to India because 
se the Indian people are starv- 


we have a surplu 


ing and because it is the right thing to do.’ Whenever 
you do something you do it to help yourselves, and 
the rest of the v 1 is not impressed with that kind 
of help and 1 ll respect you for that kind of 
help 

Then he went ind the crowd. He pointed to a 
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SPECIAL For June ONLY! 
“TOPS” 


Simplified! 
Revised! 
Improved! 


LINE OF 


STOCK 
BUSINESS 
FORMS 


All These DEALER ADVANTAGES! 





* Forms Boxed—Not Wrapped ¢ Convenient Packages 
' * Over 500 Forms In Doily * Top Quality Stock 
Demand * Priced to Sell 
* Dealer's Name on Box * Reg. Dealers Discounts 


SPECIAL For JUNE ONLY! 


At a remarkable savings, during June only, to introduce you to our 
line of business forms, you may obtain Petty Cash Slips and Tele 
phone Pads with your name imprinted on each box 


Send your somple order today. 3 gross to a carton 


“TOPS” BUSINESS FORMS, Dept.A 
107 N. Wacker Drive Chicago 6, Illinois 
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business 
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SELL 


STARK 


CALENDARS 


A quality line of stands and pads featuring all 


popular styles and sizes. write or 
Calendar pads are lithographed—on high-grade phone for 
bond paper with the date in red and the monthly 
calendar in black. complete 
Fast, 2-color lithograph printing enable us to details 


give you the best in quality and prompt service 


GTARK CALENDARS “corporaded 


100-112 BISSELL ST. - PHONE 755/ + JOLIET, ILL 
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} CARBON PAPER 


| NYLON Ribbons by 
| BUCKEYE! 


Quality, Cleanliness 


The Last Word in 
| and Durability 


Ask Us About Them 


THE BUCKEYE RIBBON & CARBON CO. 


CLEVELAND, OHIO 
MANUFACTURERS 








PG S§ HY) ~ a 
Smokers-Ash Trays 
and Costumers 


















No. 155 


All steel cos- 
tumer. Sturdily 
constructed. Un- 4 
breakable hooks, 
ball turned ends. i 
21” spread. 68" } 
height. Satin 
chrome _through- , 
out and grey or \ 
olive green with 
satin chrome- 
hooks. in Units 
of six, weight 
60 Ibs. 




















o. 150. Large size, No. 32u. snuffer type 
sturdily built for heavy smoker. By removing 
duty. 11” base, 8” top ring, the oversize 
amber glass liner, 1/2" inner ash receptacle 
ost. Top held rigidly can be emptied, cleaned 
evel at all times with and replaced in a few 
patented ‘“‘collar.” seconds. 


Both bases heavily weighted. Indi- 


vidualiy boxed. Finishes: bright or 
satin rome and statuary bronze. 


Write for Catalog. 


LA SALLE PRODUCTS CO. 


2216 N. Clybourn Avenue Chicago 14, Ill. 
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WELHAM 


H| : 
1 nonsuspension files 
} 


4-3 and 2- 
Drawer Non- 
suspension 
Files in Letter 
and Legal 
Size. 


} FINISHED IN ATTRAC- 
TIVE OLIVE GREEN OR 
METALLIC GRAY BAKED 
ENAMEL 

} DULL CHROME FIN- 
ISHED HARDWARE 
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write for information 


| LVAV/: LHAM metal products company 


MICHIGAN CITY, INDIANA 
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LLL-/2 (TE 
BALL POINT PEN 


THE reliable 

Writing Instrument, 
Outstanding for 
Excellent Performance. 


@ NON-SKIP 
@ LONG LIFE 
@ NO SMUDGE 
Retails for @ FULLY GUARANTEED 
only © WRITES 50,000 WORDS 
© TRANSPARENT PLASTIC 


C PRECISION ENGINEERED 
mANSPARENT COLORS 


QUE COLORS 


including tax 


@ IMMEDIATE STARTING 


@ INSTANT DRYING PERMANENT INK 


THREE DIMENSIONAL DISPLAY comes ready set 
up for either counter or wall. Pens are clearly 
visible, allowing the beauty of the pens to speak 
for themselves. Choice of two displays containing 
12 or 36 pens, available 


Write for illustrated literature and dealer prices 


'! LOLL-F2L&TE PEN /NZ. 


RIDGEFIELD PARK, N. J. 
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young man on the left and said, “Your little boy diea 
four months ago of starvation. You have been here 
three years in the camp and this was the second boy 
you lost during this period. Your boy died as the 
wheat debate was getting under way. What did you 
think when congressmen said, ‘Don’t send wheat 
because India doesn’t agree with the United States’ 
how do you feel about that?” 

Talking to another man whose wife had died he 
asked, “Do you think your wife would have died if 
she had had food?” One after another he went 
around to about 16 people in the crowd. “That is 
what the American wants to know, why he isn’t wel- 
come—he will give you arms, everything to help their 
fight, but when it comes to a simple act of mercy 
where are the Americans?” 


Recalls Gandhi's Way 


At this point a young man named Dabadas pushed 
forward, climbed to the tep of the car, held his hands 
for attention and said, “I should like to say something 
now. I was deeply ashamed to hear what has just 
been said. It was inconceivable to me to imagine that 
this would ever be spoken before a public gathering 
in Gandhi's India. Have we so far forgotten the teach- 
ings of Mahatma Gandhi that the way in which we 
deal with people with whom we may disagree is with 
hate and villification? This is not Gandhi’s way. 
Gandhi might have disagreed with you but he wouid 
attempt to show the light through friendship and not 
through hate. I hope the people now understand what 
the meaning of communism is, and how alien com- 
munism is to the ideals of Mahatma Gandhi.” 

Then this young man Dabadas proceeded to say 
something that hurt far more than what Sahadi had 
said. “Yes, my boy died while this wheat question 
battle was going and many of our other children 
have died while this wheat debate went on. I am 
afraid it is unfortunately true that America has lost 
its heart. I confess that I never thought the United 
States would ever expect to exact a political price 
for a simple act of mercy. I would never have thought, 
knowing what I do about Christianity, that this could 
happen in a Christian country. But, I ask, I beg you, to 
keep certain things in mind. 


“Had Friends in America” 

“First, that in the long years of our struggle for 
independence nowhere in the world did we have finer 
friends than among the American people. They con- 
tributed to our struggle for independence—we must 
never forget that. It is a debt we can never hope to 
repay no matter what we do. 

“Second, I ask all people here at Kingsway to re- 
member that some day America is going to rediscover 
her heart. It is true,” he said, “that they are con- 
cerned with superficial military security, not realizing 
that the real security depends upon the friendship 
and goodwill of the world’s people and that something 
like this antagonizes people not only in India but all 
over the world 

I beg you to believe me that America will rediscover 
her heart. I believe that the wheat will come. I 
believe that there are countless millions of Americans, 
the overwhelming majority, determined that the wheat 
will come’”—and he was right. 


“A Different Picture” 

And it changed the crowd. Then he showed me the 
camp. As he did so he said, “You know many of the 
people here agree with Sahadi and many of the people 
here are communists. Now you must understand what 
makes these people communists. It is not as it is in 
the United State There is an entirely different pic- 
ture here. For example, when you people in the United 
States think of mmunists you think of what you 
are going to lose—your business, your homes, your 
rights 

When we her Kingsway, and this goes for many 
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Introducing the NEW 


CHAIR 
CUSHION 
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i— 


Made in eight 
different styles 


Sizes to fit 
every need 


Made by Expert Craftsmen in All 
New quality materials — correctly 
wrapped and cartoned. 


A Guaranteed Product 


Write for New Catalog and Price List giving complete 
information on our liberal discount schedule. 


THE CHICAGO DESK PAD CO., INC. 


9 NORTH JEFFERSON STREET CHICAGO 6, ILLINOIS 












From our first year of operation in 
1919, to the present, dealers every- 
where have learned to depend upon 
International Office Appliances as their primary source for 
the finest rough and rebuilt office machines. 

They know that we have in our modern plant, the most 
comprehensive inventory of Adding Machines, Calculators, 
Comptometers, Addressographs, Billing, Bookkeeping and 
Accounting Machines—to meet their customers’ demands. 
Remember . . . put your confidence in International, and 
your customers will put greater confidence in you! 


INTERNATIONAL OFFICE APPLIANCES, 


326 Broadway, New York 7 N.Y 


* HA 2-6700 
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America’s finest modern line 
of steel office furniture 


Designed to match modern methods in keeping with 
today’s advanced thinking ... planned to fic your future! 
Skyliner’s rugged construction is hidden beneath sleek, 
simple, dignified lines but you know it’s there fine 


craftsmanship down to the last detail 


- Write For Free Literature! 
ae 


Illustrated literature, catalog and com- 


plete information available on request 









No obligation, of coursé 
ORNA-METAL PRODUCTS CO, 


2412 So. Seventh St. « St. Louis 4, Mo 


AWG Die aiile Gilzeliilauliniliatine 
For The Reception Room and Office 


Beautiful Duran tailoring 
« «. « genuine Formica in 
a wide variety of colors 
. « » and quality chrome 
plating combine to make 
Ard's products practical, 
nad beautiful, and there- 
lore doubly pleasing to 
your customers. 

No. 22C Lounge Chair. 
Deep, wide, heavily pad- 
ded no-sag spring seat 
assures the utmost in com- 
fort 


List Price $59.50 


No. 327 End Table. Plastic 
Duran or Formica top 
available in most an 
color. Standard height 25’’. 
List Price $24.50 
No. 14CB 8-hook Revolv- 
ing Pedestal Costumer with 
gleaming chrome column 
and 12” diameter wheel. 
Tall and graceful, but 
won't topple over with its 
heavy cast iron base. 
List Price $28.90 
No. 44C Double Lounge 
features generous seat 
width for two persons. 
Expertly upholstered and 
luxuriously padded. 
List Price $91.90 
No. 66C, Available, Seat 3 
Persons. List Price $119.00 
Send for Catalog 
Write for catalog sheets 
ovr complete line of 
Quality Furniture for the 
Reception Room and Office. 
Sold through Dealers only 


















19 VINE ST, BOX 442, EVANSVILLE 8 INDIANA 
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people throughout the East, think of communism, we 
don’t think of what we are going to lose. We think 
of what we are going to gain. It is two bowls of rice 
a day instead of one bowl of rice 2 day, twice as good 
as what we now have. We think of getting out of 
here. We think of homes, in short, we think of 
exactly the things that you think of when you think 
of what you are going to lose with respect to com- 
munism 


“Communism Is a Lie” 

“I believe I have told as many people as will listen 
to me until I have made a pest of myself, that com- 
munism is a lie, that it cannot perform its promises, 
but even if it did it would still be a denial of Mahatma 
Gandhi’s teachings as we have heard them and some 
people believe me, but it becomes increasingly difficult 
for people to believe me when day after day you live 
with what you now see.” 

He showed me a line of 2,000 people in front of the 
only water tap they had to serve 30,000 people—one 
water tap for 30,000 people, for all their needs, drink- 
ing, sanitation, cooking, everything—one water tap. 

He continued, “When you have lived this close to 
death you live very close to violence and it is very 
easy to believe in people who say they will give you 
something better, especially when you have been here 
for three years and people die around you 

“Now in addition to that,” he said, “I beg you, 
when you go back to talk to Americans about this, 
to remember that we have had a background of 150 
years of oppression by white Westerners, and so we 
are naturally suspicious when a white Westerner comes 
here. Against the background of the wheat question, 
that means a great deal and whether you talk about 
India or Pakistan or any of the countries of the East, 
I beg you please do not let the United States be 
maneuvered by Russia to a position where you have to 
take the responsibility for everything that has been 
done for 150 years. If you do you are going to lose all 
of Asia. You will not be able to win with guns, you 
will only win by convincing the people you understand 
freedom on their terms, not yours. 


Want Freedom Without Strings 

“By our terms I mean the need for you to realize 
that we want complete freedom from outside control 
Now the communists paradoxically promise us that 
freedom. Those of us who know communism know 
that there will never be freedom under communism 
What are you offering us?” 

I mention this because I think that Russian strategy 
is to confront us with a series of dilemmas where the 
best we can do is to advert disaster, but where we 
cannot win. 

We have heard a lot about the debate on China 
For two years this country has been debating the fall 
of China. No one knows exactly what we could have 
done, but what we do Know is this: we have learned 
nothing from the fall of China if we don’t do some- 
think to keep India from going under. Isnt it in- 
credible, isn’t it ironical, isn’t it grotesque, that we 
have had a debate about something that happened 
yesterday, the spilled milk of yesterday? Are we going 
to keep India from going under today? 


Too Busy to Help India? 

I wouldn’t want to be in the position two years from 
now of looking back on India and saying, “Well, there 
was something we could have done about India, but 
the people were so busy debating about China they 
forgot something that was far more important 

If India goes under, for the first time communism 
will speak for a majority of the world’s people. Then 
look at the position we will be in, a democracy, a 
minority in the world. If India goes under these 
400,000,000 more people will give the preponderance 
of the world’s people to communism 

What are we doing today about India? I'll tell you 
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BEST BUY in Hand Numbering Machines Today! 
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MODEL 


110 


5 Wheels 
e 7 
Consecutive 318 
Duplicate 
Triplicate LIST 
Quadruplicate e 
Repeat Liberal 
Trade 
ALL IN Discounts 
ONE eS 
MACHINE Write for 
New 
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ALL Order NOW 
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Steel immediate 
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AMERICAN NUMBERING MACHINE CO. 
BROOKLYN 8, N.Y. 


ATLANTIC AND SHEPHERD AVES. 
BRANCH—105 WEST MADISON STREET, CHICAGO 2, ILL. 


STEEL 
STORAGE 
CABINET 


(OR WARDROBE) 


will Sell 
on Sight! 
e 


Here’s a show 
piec e of practical 
value with quick 
turnover and 
priced right ror 
good profit. 
Made of heavy 
shelves and a three-way lock in handle. 


Finished in olive green or gray baked enamel. In 


two sizes — 
36” wide, 18° deep and either 72 or 78” high. 
i 
Shipping weight 150 pounds. 


Equally serviceable as a Cabinet or wardrobe. 





MIDWEST METAL MaNuractuRING Co. 


1818 N. 18th ST.- ST. LOUIS 6, MISSOURI 


OFFICE APPLIANCES, June, 1952 








gauge steel with four adjustable 





The 
LONG-LIFE LINE 


OF OFFICE EQUIPMENT 
> 













Executive DESK TRAYS 
in genuine WALNUT 


Here's the executive desk tray in genuine 
walnut. Hand filled, finished, waxed and 
polished to perfection. Both letter and 
legal size. Packed individually or 12 to 
a carton in attractive shelf boxes. 

















Send for catalog and price list today! 


The Stempco line includes chair mats, 
clip boards, arm rests, blackboards, 
arch boards, costumers, oak and 
popular finished desk trays and 
check racks. 
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TEMPERED 


HARDBOARD CHAIR MATS 


ALL STYLES 
FIVE COLORS 


BROWN 
GREEN 
MAROON 
BLACK 
GREY 


PROMPT 
SHIPMENTS 


tempereo DUOLUX 
CLIPBOARDS 


FIVE SIZES 
No. 120—6''x?’ 
No. !21—6'/,"‘x!! 
No. 122—9''x!2'/,' 
No. 123—9''x!5'/, 
No. 124—9''x!7 
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OF THE MONTH. 


WARM WEATHER COMFORT 
ASSURED WITH THESE 
SLAT BACK CHAIRS \ 
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DISTINCTIVE 
QUALITY ALUMINUM 
FURNITURE 
OF OUTSTANDING BEAUTY 






Write for illustrated catalog, dealer prices and discounts. 











Bloomfield, N. J. 
BLOOMFIELD 2-4120 


225 Belleville Avenue 
DIGBY 4-3245 
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MAYLINE 
STANDARD 
TABLE 











MAYLINE 
INNAVW 


A soundly built table of proven quality. Base is wood 
box construction — uprights of rigid tubular steel. Height 
adjustment range from 31” through 39’. Top is of 
solid basswood %4” thick with Mayline’s new metal 
edges. It is readily adjusted to any angle with tele- 
scopic tilting devices. 


Table can be purchased with or without Mayline’s 
parallel ruling straightedge. Dealers — we recommend 
this table for your customers. 


ENGINEERING MANUFACTURING CO. 
§25 North Commerce Street @ Sheboygan, Wis. 
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106 Duane St., New York @ Factory: Bethlehem, Pa. 
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what we are doing. We are alienating ourselves from 
the only government in India that can fight com- 
munism. In our ignorance we are alienating ourselves 
from the Nehru government. The Nehru government 
ioesn’t happen to agree with us on some issues, but 
it so happens in the U.N. that they have voted with 
us 10 times to every once they haven’t voted with us. 
It so happens that the Nehru nation supported the 
United Nations action in Korea. These things we are 
forgetting. It so happens the Nehru government is 
the farthest right you can go in India. 


it's Nehru or Communism 

Let’s be realisti The alternative to the Nehru 
government in India today is communism. By criti- 
cizing, by cutting ourselves off from the Nehru gov- 
ernment we cut ourselves off from the only people who 
can keep India from going under. 

Yet when I came back from India after seeing how 
communists where shot or outlawed—they don’t even 
do that in the United States—how in some of the 
Indian States the Communist Party has been out- 

reading the communist press day after 
day and seeing the attacks on the Nehru government; 
seeing Nehru called “American Lover” and someone 
not fit to rule India because of his western back- 


lawed; after 


ground; seeing what the situation was right on the 
ground, and then coming to the United States and 
reading our newspapers, talking to people and listen- 
ing to them denounce Nehru as a communist stooge, 


I just had to rut eyes and hold my head in horror 
and in terror 

If we, as a pivot people on the side of democracy, 
don’t understand what is happening in the world, what 
the stakes are, where our friends are and what we 
have to win, I don’t think there is much hope for us. 


Korean War Unnecessary 

And so I ask you: What are we doing today about 
India? What would we give to be able to save all the 
lives in Korea because the Korean war would never 
have been launched if China hadn’t gone communist. 
You would never have had a Korean aggression if the 
rear door hadn’t been protected by communist nations. 

What would we give today to undo that damage, to 
save those lives? Are we going to be in a position two 
or three years from now of looking back, with the cost 
ten times as high, on failure to act as we should act in 
India 

We ought to have today a program of at least $250 
million—just pennies compared to the military pro- 
gram—for economic aid to fight communism in India 
with wheat, wells and food on the only front where 
communism can be yught in the Far East. Instead, 
we are delaying, we are doing too little, too late. To- 
day, because of the failure in China we now have spent 
millions upon millions. How many millions will we 
have to spend because of our failure today to spend 
pennies in India 


Soldiers Disinterested 

I spoke of Korea. Not too long ago I stood on a hill- 
side in Korea and looked down over some 2,000 crosses 
and stars. About 200 South Koreans were at work dis- 
interring the fre buried bodies because at that 
time we thought we might have to evacuate Taegu and 
we wanted to be able to take our war dead with us 
very quickly. It wasn’t a pretty sight to see or to smeil. 
It gave you somethir ) think about. 

A truck drove up and the driver came over to the 
commanding officer and said, “Better look in the 
back of the truck.’’ We parted the flaps and looked in 
the back of the t1 and then had to lower our eyes 
because we were staring on the torn and fragmented 
and riddled bodi« e American boys who had been 
ambushed only f niles from the spot on which we 
stood 
i you in Korea. There is no such 
ed front. The war is where you 


The war is all ar 
thing as a clear 
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are in Korea. The bodies had been stripped even of 
their dog tags so we carried the bodies and placed 
them on a canvass on the side so that they would be 
processed scientifically for identification 

Then another large jeep drove up and a redheaded 
sergeant got out. He looked at us and turned his head 


away because of the blood on our clothes and on our 


hands. He asked whether he could get the burial list 
for this particular cemetery. He was told that the 
burial list was to be found at headquarters of the 
Eighth Army Corps in Taegu. He thanked the C. O., 
got behind the wheel, I put my thumb up and he said, 
“Jump in.” 


Bullet Holes in Windshield 

We rode along in silence for a few minutes. I was 
staring hard at the half dozen or so bullet holes in the 
windshield. He noticed this and said, “Oh, those we 
got coming up from Pusan week before last and we 
haven't had time to get a new windshield. Doesn’t do 
too much good, you always get them peppered. Coming 
up from Pusan that night the kid who was driving 
then got it; and the kid before him got it too.” 

He said that they last about three weeks on this taxi 
run and that is why he was anxious to get this burial 
list. “You see I lost a kid brother somewhere around 
here seven weeks ago and I got a letter from the folks 
at home saying please try to find the grave and stand 
in front of it and say something. I brought these’”’ 
he pointed to some wilted flowers in the back of the 
jeep. Where he was able to pick up flowers in the 
middle of winter in Korea I shall never know. 

He drove for another three or four minutes then he 
said, “You just come from the States?’ I said, “Yes.” 
“Well, I understand there is quite a rhubarb going on 
back home between the President and the Old Man 
over the bombing of China and I understand the 
people back home are worried about our morale. They 
think that this fight between the President and the 
Old Man is affecting our morale. Brother, that ain’t 
what’s bothering us. Bomb China or don’t bomb China 

let the brass worry about that, that is their job. We 
do the best we can. Do you really want to know what 
is bothering us?” I said, “Sure, I'd like to know.’ 


Are Home Folks Aware of War? 

“Do they know there is a war on back home? Do 
they know there is a big, stinking war on back home 
and kids are getting shot up? We don’t think so. That 
is what is bothering us. We read the newspapers, we 
read the magazines and we know what the hell is 
happening back home. Everybody is out to make his 
own pile as quickly as he can and the hell with every- 
thing else. If you really want to know what is bother- 
ing our morale—that is it.” 

Then he gave me the best one-sentence definition 
I have heard of morale. ‘Morale,’ he said, “is a simple 
thing. All it means is that you have got a feeling you 
are connected up with the folks at home and they are 
connected up with you and everyone knows they 
are on the same team and everyone knows what you are 
fighting for—but we ain’t got that feeling. If you tell 
me we have I will spit in your eye. We don’t even get 
enough blood to fill the damn tubes.’ 


We're Not “Connected Up” 

I couldn’t tell him that we were “connected up” be- 
cause I don’t think we are. I don’t think we are “con- 
nected up” with the men in Korea; I don’t think we 
are “connected up” with crises; I don’t think we are 
“connected up” with the cold facts of our time and 
I don’t think we are “connected up” with tomorrow 
I think the reason we are not “connected up” is be- 
cause we have always proceeded on the assumption 
that you meet danger after it happens and you don' 
bother to avert it 

I believe that the policy of containment is good only 
up to a point. What do you do if Russia decides not to 
move where you have decided to contain her? What 
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do you do if you draw a map as some people say we 
should, and say to Russia, “Put one foot over this line 
and it is the bomb what do you do if she doesn’t 
put a foot over the line but comes up from within? 
Suppose the Italians vote communism into power? 
Suppose India vote 1r the French vote communism 
into power? Do drop an atomic bomb on those 
countries because they practice the right of self- 
determination? 

I don’t believe we can fight and win this war on a 
military level alone. I think that we ourselves have to 
have a positive strategy for world peace. Let us take 
the initiative. I think we have three assets to bring to 
bear on the situat I don’t think we have too much 
time 

I think the first et we have is an idea we haven’t 
yet put to work. This is the most revolutionary idea in 
human history. It idea that I think would appeal 
to millions of the d’s peoples at a time when most 
of the world’s pr re shopping for a revolution. 


An American Owns Himself 


man owns himself. This means 
himself, he owns his body and 


It is the idea 


he owns his mind, and he has rights against the state. 

Around this idea I think we can build a democratic 
international world. I think we have to tie that up 
with economic justice. This is what the people want. 
I think we have to prove to them—and I think it can 


intry has ever provided economic 
talitarian system. Only when man 
the right of protest and the right 


of prote s the be ruarantee he has of economic 
uStice 

Second among ir assets: I believe we have human 
resources we have not put to work. In addition to the 


program for economic aid, which is tremendously im- 


portant, I think we ought to have a program to make 
available to the peoples of the East especially, countless 
thousands of American doctors, nurses, engineers, 
well drillers, scientist technicians—an army in the 
uniform of peace, a human Point Four program, 
Americans who will live with other peoples sharing 
with them some spt knowledge which we happen 


to possess that will make their land productive and 
help to keep freedom. You cannot be free unless you 
are productive 

Third among our assets: I think we have our own 
historical experience. We have got a Federal] Govern- 
ment in existence here. In Philadelphia in 1787 we had 
men who studied history who knew you could not keep 
the peace unless } a structure which could keep 


the peace 


Prevent Aggression 

The structure that they founded was a federalized 
structure. We would ! go all the way with that. The 
world isn’t ready. One thing the world is ready for is 


adequacy—make it possible for the United Nations to 
prevent aggression rather than to attempt to cope with 
aggression after th rression occurs. If the United 
Nations had had available before June, 1950, a strik- 
ing force, the aggre in Korea would not have hap- 
pened. After the aggression they then put a force in 
the field under the United Nations. 

What are we going to do to prevent a second Korea? 
Will we have in bei United Nations force of ade- 
quate strength to prevent aggression? That is the 


question 

Next: How shall force be constituted? I don’t 
think that any cou! should be called upon to put 
most of the men into the field. I think if this is a 
United Nations war it ght to be a real United Nations 
war. If we are goi have a real United Nations 
army the manpowe! uld be conscripted on a com- 


pulsory world basis a not on the basis of voluntary 
allocations with each nation deciding for itself whether 
to send 5 men or 5,000 or 5,000,000; whether we are 
going to keep the peace of the world ought not to be 
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left to the voluntary moods and measures of nations. 

Now if we are going to have a United Nations force 
we will have to be sure that force is going to be used 
under certain well-designed circumstances. Insofar as 
I know, there is no better way of insuring justice than 
through a federalized structure in which the United 
Nations has power only in the areas of common se- 
curity and in all other matters the nations themselves 
retain complete voice and jurisdiction over their insti- 
tutions and cultures. 

So we have the three aspects: first, the idea that a 
man owns himself; second, we have ourselves, we 
have our people; third, we have our own history which 
can help to create world law without which there 
would be world war. This I believe is the most im- 
portant question that anybody can discuss today, 
whether at a business convention, an educational con- 
vention, or any other convention. 

I believe that when the American people face those 
needs and recognize these assets in terms that were 
expressed by the young boy in Korea, I think we will 
be “connected up”; I think we will “connect up” with 
the men in Korea and with the war in Korea; I think 
we will “connect up” with world crises: I think we will 
“connect up” with tomorrow and, what is most im- 
portant—we will “connect up” with ourselves! 





White Elephant Sale Moves Shelf Warmers 

Practically all dealers in stationery and office sup- 
plies accumulate some non-selling merchandise. The 
longer it stays on the shelf, the more unsalable it 
becomes. The thing to do, then, is to give it a drastic 
mark-down, hold a sale, move it out, in order to make 
room for the new fall lines. 

Belcher & Schacht, office outfitters, Long Beach, 
Calif., held an interesting promotion to secure this 
result. Staged in the late summer, when the circus 
is uppermost in the minds of most youngsters, the 








White Elephant Window at Belcher & Schacht 


symbol used by the firm attracted the kids at once, 
while the adults quickly grasped the significance of 
the “White Elephant Sale.” 

In each window, suspended from the ceiling was a 
big cutout white elephant, bearing the words ‘White 
Elephant Sale.’”’ On the floor and in low fixtures were 
pencils, pins, carbon paper, typewriter, typewriter 
sheets, second sheets, and a number of boxes of sta- 
tionery, as well as small files and letter scales. 

Inside the store was a long table, with a similar 
white elephant above it, and here a much larger array 
of slightly shopworn packages or slow moving items, 
attractively priced, was placed. Beside it was a table 
holding art supplies, at regular prices, with a card 
“Take along sketching materials on your vacation.” 
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Because no other adding machine has ail of 
Addometer’s features—and because Addometer fills 
a definite need with users—it sells fast! Because deal- 
ers can earn 49% to 51% profit per sale, Addometer 
is a high-income item! 

@ Addometer handles figure work as speedily and 
efficiently as many big, expensive machines. 

@ Addometer adds, subtracts, multiplies by direct 
action. 

@ Addometer has 8-column capacity; totals visible 
at all times; instant dial clearance—and many 
other outstanding advantages. 

Free display stand with every order of 6 or more 

Addometers—Add this profit-making adding ma- 

chine to your line today! Write Dept. A-6. 


Reliable Typewriter & Adding Machine Co. 
303 W. Monroe Street « Chicago 6, Illinois 
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JOIN THE 
OPPORTUNITY 








Invest in 


U. S. 


SAVINGS 
BONDS 
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Conditional Sales 
of Office Equipment 


g The merchandising of office equipment by condi- 
tional sale contra allows the dealer a security for 
the payment of the count that is lacking in the usual 
credit sale. While method possesses this stimulus 
to selling, it imposes the same time on the seller a 
need for a knowledge of the law governing these 


transactions that is unnecessary in the usual cash or 
credit sale 
The essential difference between a lease of office 


furniture and a litional sale, irrespective of the 
description of the transaction in the contract, is that 
the buyer under these contracts undertakes to pur- 
chase the furniture while under a lease there is no 
such obligation to purchase the furniture that at the 
end of the term turnec to the dealer. 

In a Pennsylvania lawsuit furniture and office equip- 
ment were deliverec 1 customer under an agreement 


that the customer would make twenty-five monthly 
payments of $53 each and a down payment of $456.06. 
The property was 1 used in a careful manner and 


on the expiration of the lease returned to the dealer. 


Credited to Purchase Price 

This contract provided that if the customer 
decided to buy the furniture the price was the total 
amount of these payments and the sums already paid 
would be credited that purchase price 

After the customer had paid two thirds of the price 
he failed to make ther payments and the dealer 
took back his property. He did not however give this 
customer notice of his intention so to do, required by 
a statute of that state in the retaking of property sub- 
ject to a conditional sale contract. 

In deciding the law brought by the customer for 
this omission of the dealer to give this notice, the 
Pennsylvania court sa that this agreement was not 
a conditional sale contract and not subject to the law 
governing such contracts 


Here’s Usual Procedure 


Generally where a person receives possession of arti- 
cles under an agreement that contains words of a 
lease, which fixes lefinite term and certain rental 


and includes an undertaking to return the same prop- 
erty at the end of the lease, said the court, an option 


to purchase the property at the end of the lease does 
not change the leas« to a conditional sale 

The employment lease with an option of pur- 
hase, as outlined this Pennsylvania decision, is a 
method of merchandising that is free of the restric- 
tions placed by statutes on conditional sale contracts 
but such a lease hol obligation on the part of the 


buyer to purchase the goods. He may purchase the 
goods if he wish« so but he is not obliged to 
buy them 


When the agreem«¢ provides that the customer 


will pay the price in instalments and that with the 
final payment he owns the furniture, there is an obli- 
gation that can be reed by a dealer 


Buyer Can Retake Property 


In the sale of office equipment under a conditional 
sale contract it is agreed that if the buyer 
fails to make the agreed payments, the dealer may 
retake the property 

The retaking of property sold in this manner, even 
if the buyer has failed to make his payments, cannot be 
lone without the | ; consent, either expressed or 
implied, except by legal process 

In Louisiana a few years ago there was a balance 
due on furniture | been sold under a condi- 
tional sale contract. While the buyer was away from 
his home the deals to the house and demanded 
possession of the m an old lady who was the 
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FOR SALE 
Nationally Advertised and Established 


Spirit Duplicator Business 


Because of tremendous growth of their reg- 
ular business, nationally known office equip- 
ment manufacturer would rather sell than 
neglect their spirit duplicator division. This 
is a volume-selling low-priced duplicator 
with repeat supply business that has been 
on the market for a number of years and 
has been a profitable venture since concep- 
tion. Sale would include tools and dies, 
inventory and manufacturing connections, 
along with dealer franchises and other es- 
tablished marketing channels. This is the 
first time offered and priced for immediate 


sale. 








For complete details write box 1-114. 
Care Office Appliances, Chicago 6. 





CUT COSTS — PRINT WITH 


RUBBER PLATES 


MAKE THEM IN THE 
EASY-TO-OPERATE 


MATERIALS 
COST LESS THAN 
$1.25 FOR 
10°210" PLATE 


BRIEF DIRECTIONS 


1. Insert type form and 
plastic sheet into hot Eva- 
Press, apply pressure, let 
cure for 10 minutes. 

2. Release pressure, extract 
all from Eva-Press and have 
finished matrix. 

3. Place (1) sheet of rub- 
ber on (2) matrix and in- 
sert both into hot Eva- 
Press, apply pressure, let 
vulcanize for 10 minutes. 
4. Release pressure, extract 
¢ PLATENS 11“x13” all from Eva-Press and 
« INSIDE CHASE 10”x12” have finished Rubber Plate. 
More detailed directions 
supplied with Eva-Press. 


FOR MORE INFORMATION WRITE TO 


AMERICAN EVATYPE CORPORATION 
751 OSTERMAN AVE. DEERFIELD, ILLINOIS 
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More salable because they keep wraps 


“in press." 


Improves health and morale—lower ab 


santeeism. 





WRITE FOR BULLETIN NO. OL-13 


VOGEL - PETERSON CO. 


Michigan Ave., 


LOCKERETTE 


Combines the best 
features of both 
lockers and coat 
racks 


Wraps are exposed to air 
and light. Employees do not 
face the weather in damp 
wraps that have been crum- 
pled in dark lockers—do sot 
eat soggy lunches, soaked 
by wet hats or gloves. Each 
person has his own spaced 
coat hanger, ventilated hat 
shelf and 12" x 12" x 15" 
deep lock box for lunches, 
tools and personal effects 

Lockerettes save space too 

the No. 6-12 (2-col 
umn) accommodates !2 peo- 
ple in 6 feet; the No. 9-18 
(illustrated) accommodates 
18 in 9 feet 


a | 





Chicago 5, Ill. 





Another Vanguard Leader 
HANDSOME, STURDY, ALL-STEEL 


UTILITY CABINET 


Made by the 


Manufacturers of the 


Well-Known 
VANGUARD 
1 Transfer Files 
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SUITABLE FOR EVERY 
HOME AND OFFICE 


Wins immediate favor for its 
rugged utility and streamlined 
good looks! Made of husky fur- 
niture-gauge steel! throughout, 
with permonent baked-on en- 
omel finish in choice of Office 
Gray or Green. Flush-mounted 
door hos genuine Yale lock 
with two keys to protect valu- 
ables, important records, efc., 
in roomy interior. Rounded cor- 
ners ond brass-finish handle 
emphosize modern styling, and 
prevent injury of damage to 
clothing 


AVAILABLE FOR 
IMMEDIATE DELIVERY — 
ORDER NOW! 


JACKSON BOULEVARD 


CHICAGO 4 rae 








buyer’s mother. When he threatened to enlist the 
services of the sheriff she consented to the removal] 
of the goods. The man who had signed the conditiona] 
sale agreement was not present and had not given his 
consent. Later, he sued the dealer for damages for this 
trespass on his property and for the removal of this 
furniture without his consent. 

In its decision against the dealer the Louisiana court 
asserted, “There can be no doubt that the juris- 
prudence of this state is firmly established that a 
vendor who illegally invades the premises of a buyer 
and seizes the conveyed property is liable in damages.” 

A more extreme instance occurred in Oklahoma. An 
agent of the dealer, when the customer refused his 
consent to the removal of the furniture, forceably 
seized the goods without legal proceedings 


Ruling is Quoted 

In its decision of the lawsuit brought by the buyer 
the Oklahoma court made the comment, “The frame 
of mind into which each of these men fell clearly dem- 
onstrates the wisdom of the rule that the taking of 
property by force is a breach of the peace for which 
this dealer must pay the penalty in damages.” 

On the other hand, the repossessing of property 
when the purchaser has failed to make payments as 
agreed will, in many instances, deprive the seller of 
the right to sue for whatever remains unpaid on the 
account 

Generally, state laws mitigate somewhat the arbi- 
trary harshness of these rules, but the dealer to gain 
the advantage of such statutory provisions, must not 
only be familiar with the laws of the state in which 
the goods are sold but must follow their provisions with 
scrupulous care. 

Equipment was purchased in an Arkansas transac- 
tion and later suit was brought to recover a balance 
that remained unpaid. After the suit had been brought 
an effort was made by the dealer to get possession of 
his goods. Asserting that the dealer was not entitled 
to the goods since he had already sued to recover the 
unpaid balance due on the account, the Supreme Court 
of Arkansas said 

“Where the seller of chattels has reserved title until 
the purchase price is paid, on breach of a condition 
he has two remedies. One is to retake the chattel and 
thereby cancel the debt and the other is to sue for 
the debt and thereby waive his title to the property 
The seller has the right to elect which remedy he will 
pursue, but having elected to pursue the one he is 
precluded from pursuing the other 


Has Waived the Title 

“Thus, if a seller sues for the unpaid balance of the 
purchase price he has waived his title and cannot 
thereafter maintain an action for possession of the 
goods sold, subject to the conditional sales contract.” 

Such a situation occurred in California when a firm 
in that state sold equipment for $1,650 and accepted 
two promissory notes for $825 each with the agreement 
that the equipment should not be the property of the 
buyer until the notes were paid. 

The maker of the notes died. The firm presented its 
claim for the unpaid balance to the buyer’s estate 
Four months later, suit was brought to recover pos- 
session of the property. In defense of the action 
retake the property it was contended that by seeking 
to recover on the notes the seller had waived its right 
to the property. 

Sustaining this defense the court said, “The seller 
had either one of two remedies for the violation of the 
contract by the purchaser. It might, on the default 
of the purchaser in meeting the stipulated payments, 
have retaken the property or recovered its possession 
in an action. On the other hand it might treat the sale 
as an absolute one and have brought an action to re- 
cover the contract price of the property sold. The 
seller could elect which he would pursue but he could 
not pursue both.’”—AWG 
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® ideal for 


© PLANTS - - » Raise the headpiece to any desired 
OFFICES 

a — position . . . it will automatically stay at 

e HOTELS that position .. . lease “Magic- 

© GAME ROOMS = bodes tes 

© DENS Hold,” raise the headpiece all the way. 
NIGHT CLUBS ‘ ‘ 

> tanemeaah It can then be lowered to the ‘flat’ posi- 

a socross tion. Available in the finest plastic mate- 

e GYMS 


© INSTITUTIONS rials in a wide variety of colors. Show 
Leisurest for extra sales!!! 
WRITE FOR OUR NEW 1952 CATALOG OF LEATHER FURNITURE 


Za 


< 












FOLDING CHAIRS arVBAUe, ad jursialde 
ic vamal Dd AVERY! VAY STEEL SH ELVI NG 
cH A i Pe) € “TWIN-POST” FEATURE HELPS YOU SELL 


TABLET ARM CHAIRS Stronger, more rigid at the corners, Neubauer 
















METAL CHAIRS Wette ws whenwes Shelving fits tightly . . . everything stays in 
en ee have inquiries line. It’s adaptable to most shelving needs. 18 
from churches, and 20 gauge shelves in 25 sizes . .. 16 ga. 





, | ; posts from 6’ to 10’. Smooth, beautiful Airline 
| | Grey or Olive Green baked-on enamel finish is 

standard. Built to last, priced to sell... a 
+] wonderful repeat order builder. Free Estimates 
we'll quote through you. Write today 
71 Ask about our Gym Basket Racks. 


l 
I [YEUBAVER MFG. CO. 


2017 Central Ave. Minneapolis 18, Minn. 


schools, clubs, etc. 





STEEL or WOOD 
FOLDING — NON-FOLDING. 
Save time! State type and 
quantity under consideration. 


ADIRONDACK CHAIR CO, 


Dept. C-22, 1140 Broadway (Nr. 27th St.) NW. Y. 1, N.Y. 
Ahaha ee bee e bee ee eo 


PAULINE L. DUKES : ° Cc i; RMA c¢o e 


LETTER SORTER 


Helps the busy secretary or office man 
sort the incoming or outgoing mail. In- 
wardly sloping shelves increase ca- 
pacity and keep contents from sliding 











Pa DWCCUURRUUDES 0000000" 























The CLASSIC series of Desk Nome Plates, 


Plaques and Office Identification Signs 





orae assortment the U. § i ! o 
ae < apn ae ry nut © Greane out. 2% inch clearance between shelves 
nent ar geable name plates customer com- . : 
Finally a name siete = distinction reaches the provides ample allowance for quick 
! Unquest the finest plexiglas desk plate yet offered sorting, insertion and removal of papers. 
Px é Prestige | ‘ in roe ote.. — beautiful! Green, Gray or Brown. Order today. 
be \ ‘ \ aea ristmas £1 Ss 
BIG PROFIT LINI ealers who display best sellers. Excel- LETTER SIZE LEGAL SIZE 
nt ‘ I t business. Specialty items made by Shp 
I o. Tr i " h We , No. Trays Width Hgt. Depth Wt. Ea. 
q é He I Door Plates, Directories, et« 302. * 1 oe _ rie s $s00 302 2 18 5 rie 7.00 
W tod e folder 203 3 12 Tie 834 6 6.00 303 3 15 7%, 83% 8 8.00 
204 4 12 10% 83% 7 7.00 304 4 15 10% 834 9% 9.00 
18229 W ichols Rd ee 8 ee ee! Se | oer coh onion Gan ee 
Ww ! E. K UTCH Cc F —s wee F For each additional tray add $4.00 For each additional tray add 96.00 
aiter o. Detroit 19, Mich. 2448 W. LARPENTEUR AVE. 


e Specialists Since 1942 CURRIER MFG. co. ST. PAUL 8, MINNESOTA 
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FOR TYPEWRITERS | 
BOOKKEEPING AND 
BILLING MACHINES 


CUSHION KEYS 
[en re sel WITH SPRINGS 


Fingers need a spring cushion for comfort even on today’s 
modernized keyboards. Master Speed Keys provide such a 
cushion—clean—durable—and easy to sell! 

Write for information and prices 


SPEED KEY CORPORATION 


ADDS 8 NEW MODELS 





as 
ve 


wer rr yee eee ee ee ee ee ee ee eee 


i 


With More Big Pius Features 


NOW .. KING comple- 
ments its big fast-moving 
line with eight new soles- 
proven models of outstand- 
ing design Trim, smort 
models of custom-built 
character . . . featuring 
new modern styling, new 
sales-tested fabrics, extra- 
wide seats and extra-dee 
cushiony live foam for - 
ficient working comfort. 








Write today for Our New 
Literature on These 
Outstanding Models. 


MODEL POSTURE CHAIR COMPANY 





™~erwrrrrrwrerrrrrrtrrrrrrrrtrtrt?T?? 
vvreree™'Tf'' 
‘rrerrrrrrtgTtgTtg'tt**t"*TTTt?TT"T"T"17777 7 7 

















222-C 953 S$. RAYMOND AVE., PASADENA 2 CAlIP. 268 P CHAUNCEY STREET BROOKLYN 33, N. Y. 
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TALK ANYWHERE —T0 ANYONE 


Feng the amare 4 NEW, LOW-COST IN- 

R-COMMUNICATION SETS VSE NO 
Fuses no AC CONNECTIONS—NO ON- 
OFF SWITCHES—NO POWER USED EX- 
CEPT WHEN TALKING. LOUDSPEAKER 
VOLUME furnished by ‘‘snap in’’ Flash- 
lite batteries which last up to 2 years 
per set. 2 to 14 separate stations can 
be up to 42 mile apart. COMPLETE 
PRIVACY. Simplest possible hookup 
—ONLY SCREWDRIVER NEEDED— 
Customer can do it 3 year 
guarantee—2-way set with 50 
ft. of wire $29.95 list NO 
KICKBACKS OR “DUDS” 
KEEPS your PROFIT AT 
VAXIMUM FULL USER, 
SERVICING, MAINTENANCE 
AND OPERATION INSTRUC- 
TIONS gived on bettom of 













EACH unit! SET UP 2-WAY 
DEMONSTRATORS IN YOUR STORE FOR 3 MINUTE DEMONSTRATION AND 
SELL OS VERY LOCAL SUSINESS—DOCTORS, LAWYERS, THEATRES 


% OF EVE 
WAREHOUSES, GARAGES, GROCERY STORES in your town. Advertising and 
‘ourseif’’ circulars furnished. WRITE FOR DEALERS INFORMATION 
LL DETAILS AT ONCE. SOME PROTECTED TERRITORIES STILL 
AVAILASLE—ALSO NEW WIRELESS 2-WAY INTER-CALL plugs in AC-DC out 
let—-NO WIRES OR CABLES OR HOOKUPS—Compiete portable sells $79.50 set. 


MIDWAY CO., INTER-CALL DIV., DEPT. OAD-6, KEARNEY, NEBRASKA 

















ae soRT-()-FILE 


SAVES 20% TO 60% TIME 
30 Models. Systems Sorting Service 


THOUSANDS IN US For fast hand-sorting of cards, 


checks, letters, invoices, orders, 
C2) so business forms or public docu- 
y ments. We make all types from 
tiny desk models to shuttle-carri- 
age machines. Write for illustrated 
The Sorter circulars. 
You've Always Wonted Representatives everywhere. 


Associated Industrial Designers 
P.O. Box 12562, Los Angeles 39, California 
Plant: 1248 East Sixth Street 


















“1h Potut MECHANICAL 
PENCIL LEAD POINTER 


FOR DRAFTSMEN, ENGINEERS, 
ARTISTS, ACCOUNTANTS 


Leads are pointed in a fraction of the time 
required by messy, old-fashioned methods; 
and, the TRU-POINT is’ fool proof _ 
will not break leads even when an ex- 
tremely fine point is required! 

Puts perfect points on leads of mechanical 
pencils (draftsman type) and on wood 
pencils, after wood has been cut back 
with knife. Clean, easy to use. Guaran- 
teed mechanism. For literature and dealer 
prices, write today to 


ELWARD MANUFACTURING CO 


~ 
Pes q 
_— 557 Paw Paw Avenve, Benton Horbor, Michigan 





= 


=P 


DAYTON STENCIL 
WORKS CO. *chis™ 


The Original 
SINGLE - FLUID 
Ink Eradicator 


: \ @ INK-OUT contains no free acid, 

be leaves no brown stains. 

eq @& INK-OUT makes permanent eradica- 
Ui tions quickly with one application. 

oF @ INK-OUT removes ink, iodine, fruit 

and medicine stains from paper, 

hands and clothing. 


CARDINELL CORPORATION = § MONTCLAIR. NEW JERSEY 














y- a Receipt Books 
for the trade 


, \ \ 


LOWER PRICES 


oe earn you a 
w oe oe 

c™ ps 

Fah - better profit 





\ 500 Receipts and 
500 Duplicates 


write for catalog 


Duplicate Receipt Book Co. 


Box 842, Birmingham 1, Alabama 





Jobbers, Brokers Wanted pe ere ng d 








) all styles of Ring and Post 


binders 


a complete line of Binders 





for the commercial stationer. 


write today for free catalog. 


HBeiman Loose Leaf Company 
1717 S$. HALSTED ST. * CHICAGO 8&8, ILLINOIS 
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CL 
CELLULO/O PRODUCTS 






Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 
Write us for details. 


Markiloe Company, Mfrs. 


8638 S. Racine Ave. Chieage 9, U. 8. A. 
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COTTERMAN 


WELDED STEEL SAFETY LADDERS 


For Filing Rooms—Stock Roo 


—Vou 


STRONG-EASY TO MOVE-EASY TO CLIMB 
Mounted on Swivel Brake Casters 
which allow the ladder to be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
cushioned legs rest on the floor and 
prevent rolling. 
MADE IN 7 HEIGHTS: 

18” 2 Step 36” 4 Step 63" 7 Step 
27" 3 Step 45" 5 Step 72” 8 Step 


54” 6 Step 
2 Widths 1914" .* 252" 
Send for literature and prices on these 
ladders and our full line of Wood Roll- 
ing Ladders. 


Manufactured by 


1. D. COTTERMAN, 


4535 N. Ravenswood Ave., Chicago 40, I!! 








in. 





White 


keeps in step 
with dealers’ needs 


W hen you need the kind 
of service that builds up 
your business, you'll find 
Write right behind you. We 
cooperate with dealers all 


the way down the line. 


CARBON PAPER TYPEWRITER RIBBONS 
TYP-ROL Type Cleaner and Roll Finisher 


write 


orporated 420 Lexington Avenue, New York 17, N. Y. 
7 Factory: Bridgeport, Conn. 





WANTIED 


AGENTS 


Who Call on Financial Institutions 
To SELL A Complete Line of: 
PASSBOOKS 
POCKET CHECK COVERS 
write to— COIN SAVERS 
AMERICAN PASSBOOK CO.' 


Ontarie Building Cleveland 13, Ohio 











THE Best ONLY 


e If you want the best in 
Business Card Stock and 
Cases, remember we are 
the originators of the Scored 

Card and have been supply- 

ing the trade since 1902. 


e Carried by the following pe- 
ber merchants: 











Detroit, Seaman-Patrick Paper 


New York City, Allan & Gray. Co 
c Pittsburgh, Chatfield & Woods Oe Grane Rapids, Carpenter Paper 
a. 

Cincinnati, The Chatheld IPa- Houston, L. 8. Boeworth Co 
per Co. Ine. 


Samples on request. 


The John B. Wiggins Compan 











634 S. Federal St. ° Chicago 5, Ill. 








THE HANDY NEW 


© Wemo-Roll 


All-steel construction, Gray or 
Green Hammerloid finish—No 
parts to break or lose or get out 
of order—Rubber Cushion Sup- 
ports—3 13/16'' wide by 
9/,"' long 

Uses regular Add- 
ing Machine Rolls, 
about 250 
ft. Conve- 
nient Pencil 
Holder cen- 
tered in 














LIST PRICE 


$1.50 Complete Roll 
Extra Rolls 35¢ each 
Send for Literature and Dealer's Prices 
GRAN-ADELL MFG. CO. 
1846 W. BELMONT AVE . CHICAGO 13, ILLINOIS 


















YPE CLEANING MADE EASIER 


with the amazing 


CLEANS 
* Typewriters 


machine operators war © Billi Machi 
Pee le ; illing Machines 
No ta P hd e Cle — e * Adding Machines 
—it's easy use ; e Addressing Plates 
10 liquids to sf * Marking Devices, etc. 
*NORTA THE ORIGINAL PLASTIC TYPE CLEANER 


Free some write to 


NORTA ‘DISTRIBUTING COMPANY 
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The NEW 


Cow RIGHT 


{line-by-line)} 
COPYHOLDER 


Any Dealer can sell it... 
no installation involved, cus- 
tomer can set it up himself. 

Ask for new Catal of Five 
Office Necessities, *Yncluding 
Fiuorescest Lamps and Mag- 
nifiers. Four ages, folded 
once, punched ring binder, 
ideal for outside alesmen 
and store use. 


COPY RIGHT MFG. CORP. 
53 Park Place, Dept. D-18 
New York 7, N. Y. 


Canadian Agents 
UNDERWOOD Ltd. Toronto |. 











1952 





June, 
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“the executive look” 


in matchless hand-finished satin chrome 


Here, in clean smooth symmetry, you see three new 
reasons for Royal popularity. Strikingly new is the 
beauty of hand-finished, heavy plate satin chrome 
... lustrous as a fine silver satin fabric. Amazingly 
strong and durable is the smartly designed square 
steel tubing. Comfort, always a Royal specialty, is 
further enhanced by the luxury of finest U. S. 
Koylon molded foam rubber. Upholstered only in 
Royalpoint cloth fabric—7 smart office colors. 


<> 


metal furniture since '97 


ROYAL METAL MANUFACTURING COMPANY 
175 North Michigan Avenue, Dept. 56 « Chicago 1 


New York + Los Angeles + Michigan City, Ind. + Warren, Pa. + Preston and Galt, Ontario 





No. 1200 Executive Chair 
Seat and new floating back 
both U. S. Koylon molded 
foam rubber. 


No. 1210—Same but with 
Plastelle finish. 


No. 730 Arm Chair 
U. S. Koylon molded foam 
rubber seat and padded, 
custom-fit back. 


No. 930—Same but with Plastelle finish. 





No. 731 Side Chair— U.S. Koylon molded foam rubber 
seat and padded, custom-fit back. 


No. 931—Same but with Plastelle finish 


Royal vour only single source 
for over 150 metal furniture items 








Desks Cabinets Stools 
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Folding Chairs Settees 
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FASY AS... 






WRITE, TYPE 
or DRAW ANY 
DESIRED COPY 








APPLY COPY 
FACE DOWN 
ON SURFACE 


PRINT 50-75 
CLEAN SHARP 
COPIES QUICKLY 


HEYER Quality 


TWO STYLES OF INEXPENSIVE DUPLICATORS 
YEAR IN, YEAR OUT FAVORITES FOR SMALL RUNS! 


IDEAL DUPLICATORS HEYER HEKTOGRAPHS 

Sturdy wood frame, hinged = Time-tested and widely used. 

construction provides 2 and = Attractive lithographed, rust- 

) ty 4 duplicating surfaces proof metal pan duplicators 
in four popular sizes. in four popular sizes. 


-HEKTOGRAPH REFILL 
RILLIANT COPYING COMPOSITION . 


pe hae » Bdge » duplicator 


eee ae 


wtnrocaer”® 





HEKTOGRAPHS IDEAL cunscarons P 

Note Size No. 21! | 1 tb Ce om 
Letter Size No. 22 ! ‘* Ib. Can No. 281 Pe 
Legal Size No. 23 » Ne. 5 lb. Can No. 282 © a, 
Folio Size No. 24 ae 10 Ib, Can No. 283  , 








Underwood ! 


follow the “Leader” |. tne “Line of Least 


Resistance’”’...and that means Underwood. With 


Underwood YOU can i-n-c-r-e-a-s-e your “portable” 


profits. Linked to leadership are the big 4 in the 
Underwood Leader line—the Leader Portable 
Typewriter, bargain-priced, it’s the fastest-selling 
portable on the market...and the 67 and 78-S 
Leader Adding Machines... 
new addition to your profit-progress—the 78-SP 
Leader Electric Adding Machine. Hop on the 
Underwood Leader Band Wagon today 
places, profit-wise. 


and go 


4 4i 
...and be a Champ .. .for you'll win with the 


Underwood Finger-Flite Champion Portable Type 
writer in your profits lineup. You get every 
standard typewriter feature, see-set margins, and 
key-set tabulation with this up-to-the-minute 
Underwood Portable. Handsomely styled...a 
positive must for you. Underwood gives you 
profit-producing products designed to win you 
more satisfied customers with every sale. 





UNDERWOOD’S 
NATIONAL ADVERTISING 
IS ALSO WORKING FOR YOU! 


Underwood advertising is appearing regularly 
leading publications read by your prospects and 
customers. 

Take advantage of this Underwood 

Feature Underwood products! 
Ask for your supply of Underwood Sales Promo 
tion Material...to help you to greater, faster: 
profit-making sales! 


\dvertising 


as well as a completely 



























Underwood Corporation 


Typewriters...Adding Machines...Accounting Machines 
Carbon Paper... Ribbons 

One Park Avenue, New York 16, N. Y. 

Underwood Limited, Toronto 1, Canada 


of 


UNDERWOOD 


Sales and Service Everywhere 


It will pay you to promote UNDERWOOD! 
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